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Sparks | 


Up 


Business Loans—Advances to in- 
astrial, commercial and agricul- 
tural outlets soared $124,000,000 in 
test week, according to reports 
‘om banks in 94 leading cities to 
1e Federal Reserve Board. 

Farm Income—Net profit to 
‘armers this year may be almost 
13 high as the $17,800,000,000 re- 
corded in 1947 for an alltime high. 
The price of farm land is up, too. 
Department of Agriculture says 
that land values, including im- 
provements, is higher by 17 per- 
cent over July 1 a year ago. 

Seats on Bic Boarp—In latest sale, 
. seat on the New York stock ex- 
hange changed hands for $56,000. 
This is $3,000 more than the amount 
in the preceding transaction. 

- 7 a” 


Down 


Rapio aNp TV Sets—Estimated 
yutput of 539,000 radios and 116,000 
elevision receivers in July places 
roduction for that month 50 per- 
ent under June and- marks a new 
ow point for the year. 

Factory Orpers—A 10 percent 
lrop from June was shown in the 
otal of new orders landed by man- 
ifacturing firms in July, the De- 
vartment of Commerce points out. 
$purt in factory inventories during 
he month by $500,000,000 was about 
1alf of the rate of recent months. 


Top Cars 


New-car registrations for sev- 
en months: 
1951 Pos. 

* 1—691,572 
2—553,882 
3—352,233 
4—251,796 
5—212,066 
6—182,291 
J—175,180 
8—146,627 

: 9—121,240 
| 10— 99,000 
1l— 78,771 
5 | 12— 67,785 
138— 64,492 
| 14— 58,978 
15— 41,706 
16— 34,937 
1lij— 34,695 
18— 
19— 
20— 


22— 
23— 


1950 Pos. 
795,020— 1 
674,565— 2 
219,879— 5 
299,497— 3 
248,830— 4 
131,362— 9 
209,422— 6 
185,467— 7 
171,206— 8 

65,579—12 
109,850—10 
49,370—13 
88,601—11 
447,848—14 
44,979—15 
37,793—16 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrysler 
Nash 
DeSoto 
Hudson 
Cadillac 
Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Crosley 
Austin 


19,386—18 
19,496—17 
3,958—20 
3,450—21 
Ang.-Pref. 742—22 
Frazer 9,619—19 
Total All Makes 
3,214,919 3,439,863 


j ' For further details, see page 


; | 80, today’s issue. 
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Newberg, Quinn 
Boosted to Key 
Chrysler Posts 


N A SIGNIFICANT shuffle of ex- 

ecutives at Chrysler Corp. last 
week, Vice-President W. C. New- 
berg became president of Dodge 
and Dodge Sales Chief E. C. Quinn 
moved to Chrysler division as heir 
apparent to the presidency there. 


At the same time corporation 
President L. L. Colbert appointed 
L. J. Purdy vice-president and 
general manager — trucks of 
Dodge division. 


David A. Wallace, president of 


} Chrysler division, is 63 years old. 


se 


Darken Parts 
Output Picture 


By Jack Weed 
Service Editor 


S A RESULT of confusion over 

CMP allotments for the fourth 
quarter, automotive replacement 
parts makers last week were fear- 
ful that dangerous shortages would 
develop by next spring. 

The present method of handling 
allotments for fourth-quarter pro- 
duction has the parts makers 
guessing as to what is the yard- 
stick being used to determine how 
much material a maker can ex- 
pect after he has sent in his esti- 
mate of needs for the period. 

Manufacturers have been led to 
believe that, except for the most 
critical copper and stainless steel 
items, 


ment for the fourth quarter. 
+ * 7 

HILE all of the makers have 

not as yet received their “auto- 
matic” allotment for the fourth 
quarter, at least two makers have 
received a second notice (CMP 11) 
which drastically cuts the original 
quota given them. One maker is 
said to have received his CMP 11 
and the automatic rule-of-thumb 
allotment in the same mail. 

In one case, this CMP 11 cut so 
deep that it left but 56 percent of 
the original allotment for that 
maker’s fourth-quarter production 
of vital replacement parts. 

A survey of the industry reveals 
that not all of the various vehicle 
makers have received their CMP 
“automatic” allotment schedules 
as yet. Others have received the 
“automatic,” but are still in the 
dark as to whether they will get 
a CMP 11 that will drastically cut 
what they have asked for to fill 

(See ALLOTMENTS, Page 91, Col. 3) 


they would be allowed 70) 
percent of their third-quarter allot- | 





Joseph A. O’Malley, who serves un- 
der him as Chrysler division gen- 
eral sales manager, like Wallace, 
also was born in March, 1888. Re- 
tirement age is 65. 

Colbert named Newberg as presi- 
dent of Dodge division, a post Col- 
bert had continued to hold since his 
elevation to the presidency of the 
corporation. 

* * * 

ALLACE announced the ap- 

pointment of Quinn, general 
sales manager at Dodge since 1948, 
to become vice-president and gen- 
eral manager and a member of the 
board of directors of Chrysler divi- 
sion. Quinn has no predecessor in 
his new niche. 

Newberg and Quinn bring com- 
parative youth to their new posts. 
Newberg is 40; Quinn, 47. Purdy, 56, 
has been vice-president—trucks of 
Dodge division since 1945. He now 
adds general manager to his title. 

The appointments of Newberg, 
Quinn and Purdy were accom- 
panied by promotions of other ex- 

(Continued on Page 94, Col. 1) 
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Dealers Slated to Get 


This issue includes the monthly 
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Historic Discounts on 


New-Car Price Hikes 


Increases Are Based on C 


PR 30; Capehart Formula 


May Allow Further Boosts Before Jan. 1; 
Used-Car Price Meeting Sept. 13 


By William Ullman 
Washington Correspondent 
ASHINGTON. — Contrary to 
published reports, auto dealers 
will get their traditional markups 
on new-car price increases. 

At press time Thursday, Auto- 
motive News learned that the in- 
creases, expected to be announced 
over the weekend, would range 
from 3 to 7 percent to the manu- 

| facturer. Dealers will then add 
| their markups. 

The auto makers had asked for 9 
to 10 percent under the Capehart 
amendment. However, the increases 
due to be granted will be made un- 
der the Machinery Order, CPR 30, 
since the mechanics for increases 
under the Capehart amendment will 
not be ready for 90 days or so. 

+ * * 


IHUS the makers can apply for 

additional increases later. 

Makers had asked to be placed 
under the Machinery Order some 
weeks ago at a meeting with OPS 
officials. 

Under CPR 30, a formula will 
be issued to the makers permit- 
ting increases on material costs 
up to Dec. 31, 1950, and on other 
costs, including labor, up _ to 
March 15, 1951. 

Under the Capehart amendment, 
they may apply later for increases 
on a broader list of costs up to July 
26, 1951. 


x * * 


EANWHILE, Automotive News 
learned that the OPS automo- 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


144,116 


131,531 


97,425 q 


Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 90. 


Accessories Reported Harder to Sell 


A vam balance appears to pre- 
vail among automobile dealers, 
customers and factories regarding 
the presence, or absence, of acces- 
sories on new cars. However, there 
are a few places, people and com- 
panies trying to upset the equi- 
librium. 

A nationwide check of new-car 
dealers by Automotive News 
found most of them reporting 
that the cars they order come as 
they want them without an acces- 
sory “load.” 

Their customers are divided, usu- 
ally along economic lines, as to 
how many accessories they want, 


In This Issue 


Registrations, Prices ..........Page 80 
Used-Car Auctions ............Page 84 
Production by Makes .........Page 90 


but there seems to be a tendency 
on the part of buyers to cut down 
on the number of extras on their 
new cars. 

*~ ad * 

N EASTERN dealer wrote AuTo- 
£% motive News that customers in 
his territory have taken the atti- 
tude that “they are in the driver’s 
seat now” and that they will take 
only the accessories they order. 

He added that “some factories 
cannot resign themselves to the 
fact that buyers are demanding 
unloaded cars now” and asked if 
dealers in other parts of the 
country are facing the same 
problem. 

AvuTomotTivE News’ survey reveals 
that customers are more reluctant 
to take unwanted accessories, but 
that the majority of factories have 
been cooperative in sending dealers 
cars as ordered. 

There are exceptions, of course. 





| tive branch has called a meeting of 
the retail automotive trade advis- 
ory committee for Sept. 13. 

Both new and used-car prices 
will be discussed, although no 
agenda is ready as yet. 

A great deal of interest will cen- 
ter around the meeting in view of 
diverse views over used-car pricing 
formulas. 

+ 

UCH consternation was caused 

in dealer circles by a news- 
paper report that dealers would be 
permitted to pass on only the dol- 
lars-and-cents amount of the in- 
creases granted the makers. 

However, OPS officials conceded 

(Continued on Page 89, Col. 1) 


Quota Hopes Ebb 
As 4-Day Output 
Dips to 97,425 


By Bernie Thomas 
Associate Editor 


ABOR DAY shutdowns, material 
shortages and disputes over pro- 
duction rates last week resulted in 
U. S. vehicle output dropping off to 
one of the lowest levels in months. 

Chances of U. S. plants build- 
ing 1,200,000 cars in the third 
quarter, as permitted by govern- 
ment restrictions on material 
usage, grew dim. 

It appeared unlikely that Pack- 
ard, Hudson, Willys or Kaiser- 
Frazer could increase schedules 
enough in this month to offset slow 
performances in July and August. 
Meanwhile, lost copper production 
had already cast a dark shadow 
over the auto industry’s prospects 
for building 1,100,000 in the fourth 


quarter of this year. 
*x * * 


x @ 


UDSON blamed parts shortages 
for being closed last week, 
while all other U. S. plants were 
producing but 75,905 cars and 21,- 
520 trucks for a total of 97,425 
vehicles. In the comparable week of 
1950 U. S. plants built 144,116 cars 
and trucks. 
Last week’s production effort 
(Continued on Page 90, Col, 3) 


Some of these are peculiar to cer- 
tain areas. Southern and South- 
western dealers, for instance, have 
long been troubled by the “factory- 
installed” heater problem. 

* aa * 


T STILL exists. In New Orleans, 

dealers handling low and me- 
dium-priced cars said they have 
been ordering cars without acces- 
sories and generally have been re- 
| ceiving them that way. 
Customers in this field, they 
|pointed out, are willing to take 
automatic transmissions, but they 

(Continued on Page 92, Col. 1) 


Record-Breaker 


Consisting of 96 pages, today’s 
edition of Automotive News is the 
largest regular issue in this pub- 
lication’s 26-year history. 
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Engineers in Futuristic Home 





CHICAGO.—-A grimly significant 
date for the automobile era is ex- 
pected sometime in December by 
the National Safety Council—the 
occasion of the one millionth death 
in a traffic accident. 


Just who the victim will be, or 
where and when it will happen will 
never be known, but the council 
plans to name the fateful day to 
“spotlight the tragedy of a nation 
which permits motor madness to 
go on.” 

Ned H. Dearborn, council presi- 
‘|dent, hopes that identification of 
the date will dramatize the horror 
of our traffic toll. 

“Perhaps 1,000,000 dead, almost 
twice the number of Americans 
=| who have died in combat in all 
’ ‘ * | our wars, will crack the apathy 

of a nation which can see 35,000 
persons killed by autos in a year 
without much concern,” he said. 

The council will attempt to make 
people conscious of the approaching 
day by means of special weekly 
bulletins beginning Nov. 15. The 
bulletin will contain the grand total 
to date and forecast the probable 
date of the millionth fatality. 

Dearborn opened the campaign 
by pointing to “the more obvious 
holes in the dike of traffic safety.’ 
He noted that: 
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One of the First Units in GM's Technical Center— 


Although the entire project is only from 35 to 40 percent completed, the sections 
for the engineering staff in the General Motors Technical Center north of Detroit were 
shown to newspapermen last week. This is the engineering staff office building. Double 
plate heat and glare absorbing glass and porcelain faced cellular panels produce the 


above architectural effect. 
* + 2 


Technical Center 
Preview Held by 


General Motors 


Safety Council Spotlights Grim Milestone in Fall Drive . . . 
1,000,000th Auto Death Nears 


of the court and the stature and| hurtle off a curve on the way to 

legal counsel of the defendant.” a dance,” the council states. “Can 
Dearborn said that early acci- | that somber date be pushed back 

dent records are not complete but into 1952?” 

as far as the council can discover, The council reported a Labor Day 











the first motor vehicle victim was |weekend record of 461 killed in 

a H. H. Bliss, struck as he stepped | traffic accidents. 
off a trolley car in New York in SSNS 
September, 1899. . : 

Ironically, the passenger in the NPA Reviewing 
automobile was a doctor, who ren- 
cored et ae but failed to save New Quotas for 

r. Bliss’ life. He died in Roose- 
velt hospital the following day. Truck Makers 

It has taken more than 50 years : 
since then to reach the 1,000,000} WASHINGTON.—Hearings on re- 
mark but yearly death tolls have|SChedule materials and production 
increased to a rate at which the|@uotas for both cars and trucks 
council computes that the 2,000,000th | Were started here today (Sept. 10) 
death will occur in the next 30|by the National Production Author- 
years. lo —— m ‘ 

M. hil le hearings to change the pro- 
Dovemiber e ching will dart into (duction allotments or base periods 
the street, a homeward-bound of aay Ge makers were made 
sal i necessary by a phrase change in 
en «hill aaa coe ain Public Law 96, which continued the 
—_— | Defense Production Act of 1950. 

¢ R —"s change in the phrasing made 

the base period for establishing 

opper, ouge truck output now in use illegal as 

far as the 1951 act is concerned 

Threats Eased The paragraph containing the 
change reads: 

° e é “Sec. 108, subsection (c) of Sec- 

Writ Reopens Mines; tion 701 of the Defense Production 

Ford, Reuther to Meet Act of 1950 is amended by striking 


out ‘and having due regard to the 


DETROIT. — General Motors 
opened for press inspection Thurs- 
day the office, shop and Dynamo- 
meter buildings of its engineering 
staff at the new GM Technical Cen- 
ter north of Detroit at Mound and 
Twelve Mile roads. 

Engineering staff, headed by 
Vice-President Charles A. Chayne, 
occupies the first of five building 
groups on the 813-acre site. Eventu- 
ally the area will contain GM’s Re- 
search Laboratories division, proc- 
ess development section, styling sec- 
tion and a service center. 


Workers’ View— 


The engineering staff building at the 
Chayne revealed that over 50 | Gm Technical Center near Detroit is de- 


signed for the greatest possible use of 
both artificial and natural light. The ceil- 
ing is divided into squares in which 


percent of the center’s work is 
now devoted to development of 
new defense items. A total of 450 
workers are now employed. He 
recalled that GM developed three 
brand new vehicles for Army 
Ordnance in World War II—two 
tanks and one track-laying ve- 
hicle. 

Thus far the corporation has de- 
veloped two new vehicles—the Otter 
(now being produced by Pontiac) 


rectangular baffles. 









Only a few states administer driv- 
er licensing laws strictly enough to 


give them meaning. 


Re-examination of older drivers 
involved in accidents is 


or those 
virtually non-existent. 

In most cities, less than the 
minimum standard of 25 percent 
of the police power is devoted to 
traffic. 

Only a third of our eligible teen 
agers are receiving driver educa- 
are offered behind-the-wheel in- 
struction. 


Only 13 states permit tests of 


blood alcohol to be used in court 
against the drinking driver. 
The system of fines and penalties 


fluorescent lamps are recessed between |throughout the nation is a “hodge- 


podge of improvisation, the temper 


New-Car Sales in July 
Hit 18-Month Low 


tion and far less than that number 


and the M135, a six-by-six truck. 

The overall Technical Center 
project is expected to be complet- 
ed in the next two or three years, 
giving GM what it describes as 
the largest and most comprehen- 
sive facility of its kind in the 
automotive industry. 


84,021 units was the second lowest 
of the year, exceeding only the tra- 
ditionally low mark of 78,581 hung 
up in February. 

New-truck sales in the first seven 
months of the year amounted to 


By Bob Gordon 
Associate Editor 
DETROIT. — New-car sales in 
July dropped to the lowest point in 
a year and a half as 406,333 vehicles 
were registered—a drop of one- 





By Mac Gordon 
Associate Editor 


ave intervention by Presi- 


dent Truman last week has- 
tened the end of the copper mining 


strike and eased a_ threatened 
fourth-quarter bottleneck for auto 
manufacturers. 

Under orders from the President, 
Attorney-General J. Howard Mc- 





Auto Escalator Pacts 


Now Unanimous 


TOLEDO. — Extension of the 
General Motors-pioneered esca- 
lator - contract to Willys - Over- 
land Motors was announced 
Thursday by President Ward 
M. Canaday. The Willys contract 
is closed to wage demands for 
a period of 45 months. 

Willys was the last major 
new-car assembler to adopt the 
escalator wage plan. Save for a 
diminishing number of parts 
suppliers, the old type of annual 
reopening agreement now is vir- 
tually extinct in the auto in- 
dustry. 

The new Willys contract, once 
it is ratified by members of the 
Willys unit of UAW-CIO Local 
12, will run from Oct. 1, 1951 to 
June 1, 1955. 


third from the total titled in the 
same month last year. 


Grath obtained a _ strike-stopping 


599,996 units, against 627,468 in the court injunction Wednesday in 












lished business.’ ” 


into account since the basing periox 
for production quotas was an aver 
age of the year 1948-49. 

This resulted in injury to severa 
large makers and would have di 


who have invested heavily in pro 
viding truck service for the bene 
fit of their customers, many ob 
servers believe. 





Willys Sales Post 
Goes to Lyons 


TOLEDO.—Appointment of Gerry 
manager of 
announced 


E. Lyons as _ sales 
Willys - Overland was 
last week by How- 
ard P. Grove, Wil- 
lys_ sales. vice- 
vresident. Lyons 
succeeds Grove, 
who moved up to 
sales vice - presi- 
dent when Lyman 
P. Slack resigned 
recently. 

Lyons has 30 





needs of new businesses,’ and in- 
serting in lieu thereof the following 
‘and having due regard to the cur- 
rent competitive position of estab- 


Under the old phrasing, the cur- 
rent competitive position of sev 
eral manufacturers was not taken 


1 


l 


rectly hurt thousands of dealers 


At this time the entire project is 
(Continued on Page 90, Col. 1) 


New-truck sales also skidded, 
although not quite as abruptly. 
The July total of 84,021 was the 
second lowest total of the year 
and was 28.2 percent under July 
a@ year ago. 

The new-car sales total of 406,333 


vehicles was the poorest monthly 
total since January, 1950, when 381,- 


like 1950 period—a decline of 4.4 


percent. 

At the halfway point this year, 
new-truck sales topped the same 
period of 1950 by 5,547 units, while 
the seven-month figures show 
1951 new-truck sales trailing 1950 
by 27,472 units. 

In order for new-truck sales to 


years’ experience 
in the automobile 
business, having 
started out selling Willys cars in 
Boston. At various times in his ca- 
reer he has been New England dis- 
trict manager for Auburn; New 
England sales manager for Ford 





Denver Federal District Court. Cop- 
per miner unions made ready to 
comply with the injunction and in- 
struct their members to return to 
work this week. 

Also shelved last week was the 
threat of a Ford Rouge strike. 










Gerry E. Lyons 


reach the million mark this year, 


UAW-CIO President Walter P. 
Reuther announced that he would 
confer with Henry Ford II over 


and a regional manager for Pack- 
ard. He rejoined Willys a year ago 
as general manager of Willys-Over- 


562 new cars were registered. It was 
the lowest July total since 1948 
j|when the month’s figure was 291,- 
206. 

Since new-car sales started their 

rapid climb in 1949, there have been 
only five months in 2% years when 
new-car sales were lower than they 
were in July this year. 
For the first seven months of this 
year, new-car sales totaled 3,214,919 
units, against 3,439,863 in the same 
1950 period—a drop of 6.5 percent. 

At the end of the first half of 
this year, total 1951 new-car sales 
trailed the comparable 1950 period 
by only 21,366 units. The deficit 
at the end of seven months had 
grown to 224,944 new autos. 

The weakness of the market in 
July means that new-car sales in 
the final five months of this year 
must average about 457,000 units to 
bring the year’s total to 5,500,000 
jnew-car sales, 

July’s new-truck sales total of 















O'Neill Retires from Buick— 


James A. O'Neill (left), superintendent 
of Buick's axle plant and a veteran of 28 
years, receiving the congratulations of Ed- 
ward T. Ragsdale (right), Buick's general 
manufacturing manager, and Walter N. 
Larke, assistant general manufacturing 





Plastics Parley Set 

CHICAGO. — The eighth annual 
national technical Conference of 
manager. Some 100 fellow employes met|the Society of Plastics Engineers 
at a farewell dinner in Flint and pre-| will be | 
sented him with a gift of luggage. At the | Edgewa: 
same time O'Neill received a gold watch | be spon: 
from Buick, emblematic of his retirement.|of the x 





registrations in the last five months 
of the year will have to average 
about 80,000 units monthly. 

To break the alltime record for 
new-truck sales in a year, the 
monthly average for the remainder 
of this year would have to be 
slightly over 108,000 units. The rec- 
ord was set last year when 1,142,- 
307 new trucks were sold. 

Both new-car and _  new-truck 
sales in July were very close to the 
monthly averages achieved in 1948. 
In that year, new-car sales aver- 
aged 403,195 units monthly, while 
new-truck sales averaged 80,163 


units per month. 


$2.9 Million Paid 
To Mich. by GM 


LANSING. — A General Motors 
check for $2,931,611 was received 
last week by the state of Michigan 
to cover the corporation’s privilege 
fee tax. 

The amount represents the 3%- 
mill levy on the corporation’s capi- 


company decentralization moves 
which have angered Ford Rouge 
Local 600. 

Plans for a Ford-Reuther meet- 
ing were made known after the 
UAW chief played conference host 
to the top leaders of Local 600, 
among whom are Reuther’s bitter- 
est union rivals. Local 600 had been 

(Continued on Page 92, Col. 3) 


land Distributors, Inc., New York 


Navy Buys Hand Tools 


WASHINGTON.—The Navy pur- 
chasing office procured $45 million 
worth of hand tools for all the 
armed forces during the fiscal year 
ending June 30, 1951, a Navy report 
has disclosed. 








The Hudson Hollywood Hard-Top— 


This new hard-top model, the “Hollywood,” has been added to the line of 195! 

Hudson models. The company said that the Hollywood is offered in the Hornet, Com- 
»dore custom and Super-Six custom series, and features a new color tone option 
Jefferson green and Corinthian cream. The model is also available in standard 
idson colors, the company added. The Hollywood features free-flowing lines, full 
sion windows, and the Hudson all-welded Monobilt body and frame assembly. 
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By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


“IT’S SO nice to be nice.” 

That is a slogan which has 
always appealed to me. If more at- 
tention were given to it, I am sure 
the peoples of the world would not 
be in such a sorry mess. Our prog- 
ress in human relationships has not 
kept pace with the developments in 
science and technology. Two thou- 
sand years ago, when the thought 
was proposed, the Roman Empire 
had overrun the known world. Its 
power was based upon the sword 
and fear. 

The thought, “It’s so nice to be 
nice,” is just as valid now as it 
was then. It can be a particularly 
useful tool when the world is threat- 
ened with military conquest. So it 
is no wonder that I sat up and took 
notice when I saw it utilized a few 
months back as a theme for the 
celebration of the 75th anniversary 
of Avalon, Pa. 

This town is on the Ohio 
River, one of the north boroughs 
of Pittsburgh, near the girlhood 
home of my wife. I investigated 
and, sure enough, a dealer in- 
spired it! S. H. Parker, the Chev- 
rolet dealer in the adjoining bor- 
ough of Bellevue, and whose home 
is in Avalon, was chairman of 
the publicity committee. 

Sam Parker, like many automo- 
bile dealers throughout America, 
has been active in civic and trade 
affairs for many years. Just last 
year he was named “Man of the 





Driver Training 
Program Seen 


Growing in Pa. 


BEDFORD, Pa.—(UTPS)—Driver 
training programs in Pennsylvania 
schools continued to grow last year, 
with dealers furnishing more than 
300 cars for courses, Claude S. 
Klugh, general manager of the 
Pennsylvania Automotive Assn., 
told members of the group’s safety 
committee at a meeting here. 

More than 55 members of the 
committee and guests attended the 
meeting, and heard Samual B. Den- 
nison, chairman of the Pennsyl- 
vania house committee on motor 
vehicles, talk on 1951 safety legis- 
lation. T. Elmer Transeau, director 
of the state bureau of highway 
safety, and Maj. Earl J. Henry, of 
the state police, also talked on 
highway safety. 

Klugh announced that plans for 
the development of a long-range 
highway safety program would be 
discussed at a meeting of the sub- 
committee of the PAA in Harris- 
burg soon. 

Those attending heard tentative 
plans for PAA’s annual convention 
to be held Oct. 4-6 in Pittsburgh. 

George Lowe, director of safety 
education for the Atlantic Refining 
Co., told the meeting of the prog- 
ress being made in the national 
program being carried on for driver 
training education. He praised 
dealers for their cooperation in the 
work. 
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Year” in the town of Bellevue. He 
has been honored by the trade to 
both the presidency of the Penn- 
sylvania Automotive Assn. and the 
Pittsburgh Automobile Dealers 
Assn, Just now he is a director of 
the Bellevue hospital, the Pitts- 
burgh Motor club, the Volunteers 
of America, the Better Business 
Bureau and serves as a member of 
the Allegheny County Transit and 


Traffic committee. 
* + * 


| At the Helm Again 


ane good people in Bellevue, like 
we in this trade, are proud of 
men like Parker who are chosen 
“Man of the Year” in their commu- 
nities. Such men are interested in 
the welfare of their neighbors, and 
believe in the principle that I am 
my brother’s keeper. They are men 
who actually carry out in their 
daily lives the thought that “It’s so 
nice to be nice.” 

But these men who find time to 
serve others are also good business 
men. They must be successful per- 
sonally before they are in a position 
to help others. The proof that Park- 
er thinks of others is revealed by 
the fact that, while his town has 
but 13,000 population, he employs 
61 people in his service station— 
more than half of whom have been 
connected with the institution for 
10 years or longer. 

Pennsylvania is holding its state 
convention in Pittsburgh this 
year, Oct. 4-6. Sure enough, Sam 
Parker is the general chairman 
of the committee for making the 
plans and conducting the meet- 
ing. 

Civic leadership among automo- 
bile dealers should be encouraged. 
During the war and postwar times 
the trade suffered because of the 
selfish acts of the few dealers who 
took advantage of the public. This 
cast a reflection on all. 

* x * 

Like Happiness 
But it will do a dealer little good 

to enter a civic activity for the 
publicity it may bring in. He must 
be genuinely interested in others 
and show it not only in his public 
acts, but in his daily living. 

Care must be utilized, too, in se- 
lecting public activities. To head up 
a golf or sportsman club might only 
prove to the public that the dealer 
is making too much money. Then, 
again, one who is accepted as a 
leader in civic or social life must 
be more than ordinarily careful 
with the management of his busi- 
ness. People expect more of him, 
and are apt to be more vigorous 
in their criticism of his operation 
unless it, too, is operated under 
high ideals as applied both to cus- 
tomers and employes. 

Goodwill and public acceptance 
are like happiness. We don’t ob- 
tain them by directly pursuing 
them, They are the incidental re- 
sult of laying our plans and pro- 
gram for life to include consider- 
ation of others. 

Thus, in the development of a 
family unit, a business, a town, or 
nation, and even the world, the 
slogan, “It’s so nice to be nice,” is 
important. By our ability to live by, 
as well as aid others to strengthen 
and develop more widespread belief 
in the value of such thoughts, we 
will eventually overcome the forces 


|that are again attempting to rule 


by the sword. 

If we live by the thought, “It’s so 
nice to be nice,” we will have lived 
a successful, satisfactory life ir- 
respective of what may or may not 
have been written on the financial 
scoreboard. 


Montana Directors Meet 


On Convention Plans 


HELENA, Mont.—Directors of the 
Montana Automobile Dealers Assn. 
have been called to a special meet- 
ing Sept. 10 to discuss pre-conven- 
tion plans. 

The directors will also discuss the 
association’s safety campaign, the 
state financial responsibility law 
and the gross vehicle weight law. 
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Ala. Dealers Present Safety Fellowshi 


The Alabama state highway patrol, represented by Sgt. George F. Bennett, recently 
received a $650 award from the Automotive Safety Foundation, entitling Sgt. Bennett 
to attend a five-month course in traffic police administration at Northwestern univer- 
sity. Chosen to make the presentation on behalf of the foundation was Mel B. Casler, 
Birmingham, chairman of the safety committee of the Automobile Dealers Assn. of 
Alabama. Shown at the presentation, which was held in the offices of State Public 
Safety Director L. B. Sullivan, are (left to right) Rush Stallings, president of the dealer 
organization; Casler, Sgt. Bennett, Sullivan and Frank R. Broadway, executive vice- 
president of the dealer association. 


Average Tradein Profit 
Put at $18 by NADA 


ASHINGTON. — NADA head- 

quarters points out that some 
of the conclusions Automotive News 
reached in an analysis of NADA’s 
second-quarter business manage- 
ment survey (AvuTomoTiveE NEws, 
page one, Aug. 27) are at variance 
with the facts. 

The headline on the story read 
as ,follows: “Dealers Average $49 
Loss on Tradeins, NADA Finds.” 

Actually, according to M. Rob- 
ert Deo, NADA managing direc- 
tor, dealers realized $49 less gross 
profit per used car sold in the 
second quarter of this year than 
they did in the first quarter, but 


Lloyd to Speak 
At Minnesota 
Parley in October 


ST. PAUL.—J. Saxton Lloyd, first 
vice-president of the National Au- 
tomobile Dealers Assn., will be the 
featured speaker at the convention 
of the Minnesota Automobile Deal- 
ers Assn. at the Radisson hotel, 
Minneapolis, on Oct. 1-2, according 
to Carr Barington, general chair- 
man of the convention. 

“Sax will come directly from 
Washington, where he has been 
spending 90 percent of his time 
during the last six months,” Bar- 
ington said. “He will bring to the 
MADA the latest dope on govern- 
ment regulations, what’s ahead for 
us in the future and the prospects 
over the long pull.” 

A recognition luncheon, honoring 
the county directors who have 
placed their counties on the honor 
roll, will be held on Oct, 1. The 
regular annual business session will 
follow in the afternoon. 

Randolph Light, in charge of the 
ladies’ entertainment program, has 
planned a style show and luncheon. 
This is new to the convention pro- 
gram, the announcement said. 

More of the plans will be an- 
nounced later, Barington reported, 
to round out a memorial program 
for the 32nd annual convention. 


Miss America Due 


At S. C. Meeting 


COLUMBIA, S. C.—One of the 
first public appearances of “Miss 
America of 1952’’—who will be se- 
lected at Atlantic City early in 
September—will be her attendance 
at the South Carolina Automobile 
Dealers Assn.’s 12th annual conven- 
tion, to be held at Myrtle Beach, 
S. C., Sept. 29-30 and Oct. 1. 

Assording to Association Presi- 
dent J. A. Cochran of Chester, head- 
ing the star-studded entertainment 
program will be Susan Reed, na- 
tionally-known folksinger who is a 
native of this city. The convention 
will be held at the Ocean Forest 
hotel. 

Cochran said registration for the 
convention will begin at 1 p.m. Sat- 
urday, Sept. 29. The business and 
entertainment programs will fea- 
ture leaders from the automotive 
industry as well as from the enter- 
tainment world. 


they were still coming out with 
an average gross profit of $18. 

Deo ventures correctly that AuTo- 
MOTIVE News must have arrived at 
its $49 loss figure by subtracting 
the average selling price per used- 
car from the average cost per used- 
car in inventory. NADA’s report 
showed the average used-car’s sell- 
ing price to be $752, while the av- 
erage cost per used-car in inven- 
tory was $801—or a difference of 
$49. 
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no Deo points out, such 
figures do not indicate an av- 
erage $49 loss per tradein. 

“Actually,” Deo writes, “the 
high average cost per used-car 
in inventory would only seem to 
indicate that dealers during the 
second-quarter were finding it 
more difficult to move their high- 
er-priced units, and that these 
were accumulating on their lots. 
The lower average selling price 
per used unit would seem to prove 
that the majority of sales were in 
cars of the lower price class.” 

For NADA’s survey, Deo says, 
dealers reported the actual cost of 
used cars which they sold, includ- 
ing overallowance. NADA developed 
average profit results, Deo adds, 
but they were not included in the 
bulletin sent to dealers because of 
space limitations. 

However, Deo advises, the fig- 
ures show that in the first quarter 
of 1951 dealers were averaging a 
gross profit of $67 per used-car 
sold. This gross profit dwindled to 
$18 per car in the second quarter. 


Myner in New Home 
Myner Motor Co., Willys distrib- 
utor, Shreveport, La., has opened 
for business in new, larger quar- 
ters at 975 Texas Ave. The location 
gives the firm 9,000 more square 
feet of floor space. 








Coffee for Customers— 


What this country needs is a good cup 
of coffee, according to Reg Fudge, Lin- 
coln-Mercury dealer on S. la Brea Ave., 
Los Angeles. Fudge has installed a cof- 
fee bar in his service department. Photo 
shows service manager, Reg Fudge jr., 
pouring for Gail Campbell, who will relax 
in the customers’ lounge while her car is 
being tested. 







McKay Reports 
To W. Va. Parley 


Peak Turnout Elects 
Wolfe President 


WHITE SULPHUR SPRINGS, 
W. Va.—A discussion of the state’s 
new motor vehicles law and a talk 
on NADA activities by NADA 
President R. D. McKay highlighted 
the 18th annual convention of the 
West Virginia Automobile Dealers 
Assn. here. 

With 435 persons attending ses- 
sions, the convention was the larg- 
est in West Virginia ADA history. 
Activities got under way Aug. 27, 
with registration, a directors meet- 
ing and a “dude ranch” party given 
by Mr. and Mrs. Tag Galyean of 
Charleston. 

New officers, headed by Presi- 
dent-Elect A, D. Wolfe, of Fair- 
mont, were chosen at a final 
business session. No resolutions or 
new business were offered. Other 
officers elected were: Andy Wil- 
liams, Bluefield, first vice-presi- 
dent, and George Carroll, North- 
fork, southern region vice-presi- 
dent. 

McKay’s address came Monday, 
at the first general meeting of the 
convention. McKay outlined NADA 
activities of the past year, mention- 
ing particularly its efforts in ob- 
taining relaxation of Regulation W 
and legislation prohibiting reduc- 
tions in dealer discount rates. 


“The NADA also is continuing 
to make studies on the economic 
structure of the automobile busi- 
ness on the dealer level to help 
keep dealers on a firm financial 
footing,” McKay said. 

“Automobiles now are essential 
items,” McKay continued, “and we 
feel production should be kept up to 
reasonable levels even in the event 
of war.” 


A panel, including dealers, pub- 
lic safety leaders and West Vir- 
ginia Motor Vehicles Commis- 
sioner Don McClaugherty, dis- 
cussed and explained provisions 
of the state’s far-reaching new 
motor vehicle code, passed this 
spring by the state’s legislature. 
Use of heavy cardboard tempo- 
rary license plates was lauded by 
most delegates, since it prevents il- 
legal use of plates issued in dealers’ 
names and cuts the cost to dealers. 
Most West Virginia ADA members 
voiced approval of the safety re- 
sponsibility law embodied in the 
code, as it requires proof of finan- 
cial responsibility without making 
insurance compulsory. 

Some dealers brought up the 
point that the law might discourage 
some sales of used cars, but dele- 
gates concluded that volume insur- 
ance sales should make _ rates 
cheaper. 

A long question and answer pe- 
riod followed the discussion. 

On the lighter side, members 
and their wives enjoyed a humor- 
ous talk by Col. Jack Major. 
Ladies’ activities were headed by 
a talk by Ruth Emerson Kistner, 

gardening and flower arranging 
authority. 

Golf tournaments for both men 
and women were held on the Green- 
brier courses. A dance Monday 
night climaxed social activities. 


Fribley Reelected 
NADA Director 


WASHINGTON.—Carl E. Fribley 
has been reelected New York state 
director for NADA, managing di- 
rector M. Robert Deo, of NADA, 
announced. 

Fribley, president of Benedict 
Corp. (Cadillac-Pontiac-GMC), Nor- 
wich, N. Y., is a past-president and 
a life director of the state associa- 
tion. 

He is chairman of the NADA 
Magazine committee and a mem- 
ber of the NADA Public Affairs 
committee. 


Dealers Wallace, Maley 
Named to Ore. Board 


OLYMPIA, Wash.—Two Wash- 
ington state automobile dealers 
have been appointed by Gov. Arthur 
B. Langlie to the five-man state 
highway commission. They are L. B. 
(Lew) Wallace (Chevrolet) of Bel- 
lingham and John E. Maley (Dodge- 
Plymouth) of Omak. 
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Compounding an Injustice 
To U.S. Auto Users 


We did as well as beer and garbage disposal units, but 
we lost out to plug tobacco and snuff. 
” 7 * 


— might the automotive industry thus sum up its 
experience under the proposed excise tax program now 
going through Congress. 

Such a travesty on justice has rarely been perpetrated on 
the American public. 

How supposedly erudite congressmen can justify such 
tax increases on automobiles, trucks, trailers, parts and 
gasoline—the mainstays of the American economy—is 
beyond comprehension. 


Does Congress still believe that autos are the luxury of 
the rich? That trucks and truck trailers are still only ad- 
juncts to the railroad and waterways? That gasoline is a 
fluid which shouldn’t be exploded in combustion engines? 


Do snuff and plug tobacco—on which excise levies will 
be lowered under the present program—rate as more essen- 
tial than automotive transportation? 

e = * 


THER items on which excise would be lowered are foun- 
tain pens, sporting goods and mechanical pencils. Do 
any of these compare with automobiles, trucks and gasoline? 


Furthermore, we note that the congressional committees 
make no mention of an excise on railroad cars or water 
scows, yet plan to boost the levy on trucks and truck trailers 
from 5 to 8 percent. 


We note, too, that the excise on auto parts would be 
upped from 5 to 8 percent. Yet we see no evidence of a 
levy on railroad or airplane parts. 


Does Congress realize that the auto parts tax is really 
a levy on human misery, a levy on lower-income groups 
who must repair their autos since they can’t afford new 
ones? 
* ” * 

Even to keep the present automotive excises would 
be bad enough. But to increase them is compounding an 
already grave injustice to the working man, the farmer, 
everyone who uses auto transportation. 





Auto 
Forum 


Epitor’s Note: Following is one 
of a series of articles written 
especially for Automotive News 
by managers of the various state 
auto dealers associations: 


By C. S. Klugh 

Gen, Megr., Pennsylvania Dealer Assn. 

FTER reading for several 

months the articles by fellow 
association managers, it occurred 
to me that something new could 
be added by writing a few words 

id about State Mo- 
tor Vehicle’ In- 
spections. 

In Pennsylvan- 
ia, we have had 
motor vehicle in- 
spections for 22 
years. We now 
have 10,000 pri- 
vately-owned sta- 
tions to inspect 
our 2,700,000 ve- 
hicles twice a 
year. 

Accident figures released by the 
National Safety Council indicate 
that, while the national average 
on fatal accidents resulting from 
faulty equipment on motor ve- 
hicles has been 13 percent and 
upwards in recent years, Penn- 
sylvania’s record was but 2% 
percent for the year 1950 and 
less than 5 percent for the past 
decade or more. 

It is only natural that those in- 
quiring about an inspection system 
should be concerned about: 1) 
what should be checked; (2) how 
an inspection law is administered; 
(3) how enforced; (4) operating 
costs; (5) industry cooperation; 
and, (6) eligibility for appointment 
of official stations. 

* * * 
OUR suggestion would be to start 
out by checking brakes, lights, 
horn, mirror, steering, windshield 
wiper and possibly tires, adding 
other items after the program is 
established. 

In our state, the administration 
of the law is under the jurisdiction 
of the Bureau of Highway Safety 
of the Pennsylvania Department of 
Revenue. The Secretary of Rev- 
enue is empowered to promulgate 
the rules and regulations in addi- 
tion to those prescribed by law. 

Enforcement is under super- 
vision of the Pennsylvania State 
Police. They have assigned 52 
officers to supervise the enforce- 
ment program. Each officer has 
approximately 200 stations under 
his charge. 

As to the operating costs, our 
system is self-financing. A five-cent 
charge for the approved windshield 
sticker foots the bill for the pro- 
gram. 

As representative of the industry, 
our association cooperates with 
the administration and enforce- 
ment officials through a_ well- 
rounded program designed to 
promote high standards of inspec- 
tions; keep inspection stations 
abreast of all changes in regula- 
tions; and, assist in providing suit- 
able public relations material for 
use by inspection stations. We 
sponsor about 400 meetings a year 
for inspecting mechanics. 

* + 7 


ANY good service station with 
standard tools and equipment 
should be eligible for appointment. 
Qualified mechanics need only to 
learn the rules and regulations. 
The inspection station operator’s 
responsibility doesn’t cease with the 
display of his Certificate of Ap- 
pointment. On the contrary, it just 
begins. Should he fail to abide by 
(Continued on Page 18, Col. 1) 





C. Ss. Klugh 


10 Years Ago... 
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Letterbox 


used, if you so request. 


Still in Force 

We have reference to your issue 
of July 16, 1951, wherein you pub- 
lished a picture captioned “Manila 
Motor Works, Philippine Islands.” 

Please permit us to correct the 
news item appearing with the cap- 
tion regarding the lifting of the im- 
port control restrictions on automo- 
biles in the Philippines. 

For your information and guid- 
ance, the Import Control law, which 
affected the importation of automo- 
biles in the Philippines, was in 
force since the middle of 1949 and 
up to this date the restrictions are 
still in force. Recently this law has 
been amended which makes it more 
difficult and stringent on the part 
of automobile distributors in the 
Philippines.—R. P. Runion, Embas- 
sy Motors, Inc. (DeSoto), Mania. 


* * * 


R. O. Breakdown 

I was very much interested in 
your report concerning shop ab- 
sorption (Aug. 13 issue). 

Our shop activity is such that 
repair orders have an average num- 


ber of items in excess of two. I 


The Big Story 


OPM’s Priorities division issued a blanket order that will aid pro- 
ducers of 1941 trucks to obtain scarce materials quickly to facilitate 
production of needed vehicles. It is estimated that 1,189,000 trucks will 


be required during the year . 


. . Raises in prices for the 1942 models, 


estimated to be from 10 to 15 percent over final ’41 prices, may be set 
at a wholesale level, it was revealed last week. Under such a system, 
the manufacturer would set wholesale prices to his dealers, and the 
dealers would set their profit margins on the basis of competition and 
other factors. There has been no indication that Leon Henderson, 
U. S. price czar, will frown on such a procedure. 


—From the files of Automotive News. 





‘Even Tougher Now ... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


HES GOIN’ RIGHT 
ALONG ON HIS 
Lit OU BLEEP 
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would like to find the cost of writ- 
ing a repair order in this case. 

The article reports it costs over 
$1.75 to write a repair order with- 
out figuring in overhead. Please 
inform me of the method used in 
determining this cost—D. Ken- 
NETH Rretey, Baldwin Chevrolet, 
Inc., Mansfield, Pa. 

Epitor’s Nore: This includes 
cost of forms, proportionate cost 
of service manager’s time, order- 
writer’s time, cashier’s time and 
bookkeeper’s time in processing 
an order. If there is no cashier, 
included is part of the parts 
stockman’s time or the time of 
whoever takes money for service 
payment by customers. Overhead 
would include burden of service 
department. 

* 


* 
Building Layouts 

Sometime ago there was an ad- 
vertisement in Automotive News on 
a book containing floor plans for 
garages and showrooms. 

Would you please advise me of its 
applicability for dealerships ?— 
Howarp A. Bartey, Pipin Auto Sales, 
Ine. (Ford), Keene, N. H. 

Eprror’s Note: These were re- 
productions of architectural lay- 
outs from the General Motors 
dealer building department. Ford 
Motor has similar plans. 

* * * 


No September Mourn 


I did some pretty serious think- 
ing over the Labor Day weekend 
about recent editorials in your pa- 
per about keeping clear headed on 
the outlook ahead. Your advice 
brought to my mind some examples 
I know about. 

A dealer down the street is sorry 
now that he gave up his franchise 
because he thought things looked 
too terrible. A fellow in a suburb 
is glad now that he sweated out 
what was wrong about a sioppy 
service setup.—CHIcaco DEALER. 
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for a Fountain of Youth in a Steel Spring 


Are you one of 30 million who drive a car, truck, bus or 
tractor with a re-powered engine? 
Then, the chances are your re-powered engine owes 


its life to a spring of steel that Ramsey Engineering 
led in pioneering years ago. It is this spring that does for 
man’s engines what Ponce de Leon failed to do for man. 
This spring of steel is an inner-ring. It is placed be- 
tween the piston and piston ring. It compensates for the 
wear... makes worn parts function almost like new. 
Today, this inner-ring principle is universally recog- 
nized as the way to restore lost engine power due to wear! 
Today, you benefit . . . save expensive repair jobs... 


Makers of RAMCO 10-Up Piston Rings, Ramco Inner-Rings, Ramco Piston Skirt Stabilizers. 
Seal-Tite and Oil-Tyte Piston Rings, Spirolox Retaining Rings, 

Spiro-Seal Grease Seals and Dust Seals, and special rings for Automotive 

and Industrial Application. Factories: St. Louis and Sullivan, Mo.; 

Fruitport, Mich.; Toronto, Canada. Ramsey Corporation, 

General Offices St. Louis, Mo., a Subsidiary of Thompson Products, Inc. 


get lower cost operation . . . add years to the life of your 
engine and get more for your used car . . . because years 
ago Ramsey was the leader in pioneering this inner- 
ring principle. 

Today, this principle logically finds its highest ex- 
pression of perfection in Ramsey-produced piston rings. 
It should because: 

Ramsey has built millions more rings than anyone else 
employing the spring inner-ring principle to reduce 
wear by stabilizing the piston. 

Ramsey has invested more years engineering specially 
designed oil and compression rings to get maximum 


The Ist installment of . 
: the Ramsey Story 


appears in the September 3 issue of 


LIFE 





efficiency out of the steel spring inner-ring principle. 
Ramsey has utilized the principle so effectively that to- 
day piston rings with the spring inner-ring find appli- 
cation in new engines as well as worn ones. 
Ramsey has spent more years engineering special ma- 
chinery to make these rings to greater precision and at 
a faster rate of production. 

Yes, thanks to the “fountain of youth” in a steel 
spring inner-ring . . . thanks to Ramsey Engineering 
Leadership... the gasoline engine today is a more 


efficient source of energy witha longer, more economical 
life of usefulness. 










SETTING NEW AND HIGHER STANDARDS FOR HARNESSING ENERGY TO MAKE ENGINES AND MACHINES BETTER SERVE AMERICA .. 
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Subcommittee Asks Added Curbs for Car Tires. - . 


Senators Rap Rubber Decontrol 


WASHINGTON. 
cizing the Defense Production Ad- 
ministration for relaxing rubber 
controls last spring, the prepared- 


ness subcommittee of the Senate | 


Armed Services committee last 
week called for additional restric- 
tions on the use of natural rubber 
for passenger car tires. The sub- 
committee is headed by Sen. Lyn- 
don Johnson, Texas Democrat. 

The committee report noted that 
the increases in civilian consump- 
tion were “authorized over the ob- 
jections of John D. Small, chairman 
of the Munitions Board.” 

The senators said recent re- 
ports indicated that Russia al- 
ready may have acquired a two- 
year stockpile of natural rubber, 
while this country obtained only 
20 percent of its stockpile goal of 
rubber in the 12 months ending 
June 30, 1951. 

The Senate group warned that 
the U. S. “faces the threat of being 
shut off for the second time in its 
history from the earth’s major 
source of this vital material,” since 
its chief supply of natural rubber 
comes thousands of miles across 
the Pacific “on the rim land of 
Communism.” 

Three recommendations dealing 
with conservation called for: 

1. Further limitations on the nat- 
ural-rubber content in passenger 
car tires. 

2. Greater elimination of 
essential rubber products. 

3. The strengthening of regula- 
tions to channel more synthetic 
rubber materials into essential ci- 
vilian products. 

Among the committee’s recom- 


OPS Authorizes 
Way to Correct 
Illegal Prices 


WASHINGTON. — Machinery by 
which sellers whose prices are “an 
unlawful discrimination under the 
Robinson-Patman Act” may adjust 
price ceilings was announced by 
OPS last week. 

The Robinson-Patman Act pro- 
hibits discrimination in sales prices 
to different purchasers which might 
tend to lessen competition or cre- 
ate monoply, unless such prices are 
based on reasonable difference in 
conditions of sale. 

To meet this problem, the OPS 
issued General Overriding Regula- 
tion 18, which provides that the 
seller may apply for permission to 
increase such prices. 

The seller must, however, pro- 
vide an offsetting decrease in other 
prices that will restore him to the 
same total sales level he had during 
a representative period before the 
application. 


less- 


More Time Given 
NADA to Prepare 


Herlong Testimony 


WASHINGTON.—NADA will not 
be heard as a witness against re- 
peal of the Herlong discounts 
amendment today (Sept. 10), it was 


Sharply criti- | mendations toward speeding acqui- 


| sition of the stockpile goal were: 
| Government purchase of nat- 
| ural rubber as quickly as possi- 
| ble; an immediate program to 
| increase the production of syn- 
thetic rubber by 100,000 long 
tons; further emphasis to in- 
crease potential natural rubber 
sources in this country and Latin 

America, and “vigorous enforce- 

ment by friendly nations of re- 

cently imposed restrictions to cut 
off shipments of rubber to the 

Soviet bloc, particularly China.” 

After asserting ‘that “to many of 
our nation’s leaders a rubber pro- 
gram is still something to be ham- 
mered out by the conflicting inter- 
ests of private pressure groups” and 
that this “must cease,” the report 
declared: 

“It is more important to put a 
self-sealing gas tank in a fighter 
plane rolling down ‘Flak Alley’ in 
northern Korea than it is to put 
a tire on a limousine rolling down 
Pennsylvania avenue.” 

Referring specifically to last 
April’s relaxation action, the sena- 
tors said: 

“We recognize that the desire 
to alleviate hardship cases and to 
meet the needs of the truck in- 
dustry for heavy-duty tires is 
responsible, in part, for this vacil- 
lating and backsliding in rubber 
conservation. 

“We, too, want a rubber program 
that is equitable to all the rubber 
companies and that meets urgent 
civilian needs, particularly those 
needs which are intertwined with 
national defense. 

“But NPA must remember that 


national security comes first. A 
soft heart may win temporary 
friends, particularly in industry, 


but a hard head is needed for our 
common security. 

“One of our country’s greatest 
shortages is a supply of hard- 
headed administrators capable of 
forming a sound and bold policy | 
and then sticking to it.” 

With the “same _ individual” 








(Manly Fleischmann) now filling 


wer 


Rogers Retires from Federal Truck— 


Fellow-executives of the Federal Motor Truck say farewell to Chandler A. Rogers, 
secretary-treasurer and director, following announcement of his retirement after 37 
years of service. Edmund C. Dickerson (extreme left), successor to Rogers, looks on 
as George H. Hammond, president, presents token of appreciation to Rogers for his 
long service with the company as Mark L. Burrell, Federal director and head of pur- 
chasing division, watches ceremony. Others in the picture are (center) Earl W. Winans, 
chief engineer, and Herbert Penny, purchasing division. 





announced late last week by Chair- 
man Maybank of the Senate Bank- 
ing committee. 

Instead, Maybank said, his group 
will devote the day to an executive 
session to consider many additional 
applications for time, and to make 
plans accordingly. 

Hearings will be held, however, 
Maybank stated, and NADA will be 
heard at the earliest opportunity. 

NADA’s Public Affairs commit- 
tee met here early last week to 
prepare the dealer testimony, to be 
presented by Chairman Charles C. 
Freed as spokesman for the na- 
tional association. 

NADA President McKay, presid- 
ing over the executive committee 
meeting, also held here last week, 
told. Automotive News that “we are 
ready for a strong fight to keep 
the Herlong amendment in the De- 
fense Production Act, and anxious- 
ly await our turn to get on the wit- 
ness stand.” 

Contrary to previous. reports, 
AMA said Thursday it was not 
planning to testify in support of 
the Capehart cost-plus amendment. 





Service Ceilings Adjusted 
Only for Hardships 


WASHINGTON. — Dealers desir- | 
ing adjustments in ceiling prices on 
service work must show financial 
hardships which threaten their abil- 
ity to continue furnishing service, 
the OPS has announcea. | 

OPS said that overall profits as 
well as the profits resulting from 
the sale of services will be consid- 
ered in making the adjustments. 

NADA was advised that some 
dealers believe they need only peti- 
tion OPS for an increase in shop 
labor prices and that unless their 
petition is denied within 20 days 
they can go ahead and raise prices. 

OPS said this had developed from 
a misunderstanding of paragraph 
20(b) of CPR 34, which applies only 
to certain types of non-retail serv- 
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“both the job as administrator 
of DPA and administrator of 
NPA there is substantial reason 
to believe that the vacillations 
have come to an end,” the sena- 
tors said. 

Besides savings that can be made 
in the use of rubber for tires, the 
committee found similar savings 
can be made in nonessential items. 
It noted that the present rubber 
order permits certain doll parts to 
be composed with 45 percent nat- 
ural rubber, golf balls with 85 per- 
cent and tennis balls with 81 per- 
cent. 


Ohio to Tax N. Y. Trucks 

ALBANY.—New York truck op- 
erators will be required to pay taxes 
on their trucks operating in Ohio. 
A reciprocal out-of-state tax ex- 
jemption has been withdrawn by 
Ohio since New York levied a ton- 
mile tax. 





ives and not to automotive services. 





Hudson Signs B-57 Contract— 


Hudson officials sign a contract with Glenn L. Martin Co., Baltimore, Md., whereby 
Hudson will engineer, tool and manufacture rear fuselage and tail sections for the 
B-57 Canberra twin-jet Night intruder bomber. Seated, left to right, are R. W. Jackson, 
vice-president of Hudson; G. T. Willey, assistant general manager of Glenn L. Martin 
| Co., and A. E. Barit, president of Hudson. Standing, left to right, are J. J. Murphy, 
<)Hudson Washington representative, and Frank Cuccia, Martin director of procurement. 


¢ 
Y 
























Paragraph 20(a) governs automo- 
tive service ceiling adjustments. 

In seeking adjustments, OPS said, 
dealers must now make their ap- 
plications on Public Form No. 42 
in duplicate for all automotive serv- 
ice charges based on a customer’s 
hourly rate. Copies of the form are 
available in all regional and dis- 
trict OPS offices. 


‘Rambler’ Softball ‘Champs 


MILWAUKEE.—The “Nash Ram- 
blers,” softball champions of the 
Nash Motors inner-plant league of 
the Milwaukee parts, service and 
plastics division, will compete in the 
inner-plant champions tournament 
of Milwaukee industrial firms. The 
Ramblers won eight games and 
lost two this season. 
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7 Millionth Plymouth Joins the Ladies—in War Work— 


The seven-millionth Plymouth built, a 1951 convertible club coupe, went on a unique 
mission as it rolled off the assembly line at the Detroit plant. It carried four girls, two 
members of the WAC and two from the WAF, on a recruiting tour to Saugatuck, Mich., 
a resort town on the Lake Michigan shore. A large number seven painted on the car's 
side brought comment whenever it parked, and the girls explained that they were 
using the model for recruiting purposes since the WAF had just signed its 7,000th 
recruit, and its members are vowing to increase that number seven-fold. R. C. Somer- 
ville, Plymouth's general sales manager, is shown above handing the girls the keys 


‘and wishing them success. First Plymouth was built in 1928. 


Crosleys by Mail 
N. Y. Appliance Outlet Gets 


Entire Small Car Line 


NEW YORK.—For the first time 
in its history, Crosley is offering 


IF lorida Dealers 4 
To Hear McKay 


At Tampa Session 


TALLAHASSEE. — A tentative 
program, including an address by 
R. D. McKay, president of NADA, 
has been announced by the offi- 
cers of the Florida Automobile 
Dealers Assn. for the annual con- 
vention at Hotel Tampa Terrace, 
Tampa, Fla., on Oct. 21-23. 

The list of speakers who will be 
featured in the three-day program 
include the association president, 
Stanley Peeler; Dr. J. L. Brake- 
field, director of public relations of 
the Liberty National Life Insur- 
ance Co.; Dr. Alfred P. Haake, con- 
sultant to General Motors; L. W. 
Stewart and William B. Buchanan, 
tax consultant, Washington. 

The program said that provisions 
are being made for the entertain- 
ment of the ladies, and that the 
program will be announced later. 

On Monday, Oct. 22, meetings will 
be held for dealers by make groups 


|—one each for 17 separate automo- 


biles and trucks, it was reported. 





Distributor Parley 


Called by Willys 


TOLEDO. Distributors for 


its cars through the medium of a| Willys-Overland Motors, Inc., will 


mail order house. 
Masters, Inc., large New York 


City television and appliance retail- | 


attend a sales conference here this 
week to participate with company 
officials in a study of Willys’ long- 


ers, announced last week that it/range merchandising program. 


had been appointed to handle the 
entire Crosley line. 

It is Crosley’s contention, the 
spokesman said, that a shopper in 
the market for a television set, 


The session will mark the first 
time that the entire sales organiza- 
tion has met in a body with How- 
ard P. Grove, recently elected vice- 
president in charge of sales, and 


electrical appliance, etc., is also a| with Gerry E. Lyons, the company’s 


strong prospect for a Crosley car. 





Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


Sept. 5 


(Bidding very sharp. 
out of 76 offerings.) 


Sold 58 units 


BUICK—’51 Super Riviera 4-dr., $2,- 
360*. °49 Super conv., $1,300; 2-dr., 
$1.250* "48 Super 4-dr., $1,050. ‘47 
Special 4-dr., $765. 

CADILLAC — '50 (62) 4-dr., $3,170*, 
$3,160". 

CHEVROLET ‘50 SL Deluxe 4-dr., 
$1,305; 2-dr., $1,250; conv., $1,345. 
‘49 FL Deluxe 4-dr., $1,045; SL Spe- 


cial club coupe, $970. 

CHRYSLER — '51 Imperial 4-dr., $2,- 
855*. ‘50 NY 4-dr., $1,660. "47 
Windsor club coupe, $795. 

DeSOTO—’'48 Custom club coupe, $920. 

DODGE—’'49 %-ton pickup, $625. '47 
Custom 4-dr., $835. 


FORD — '51 Deluxe (8) 2-dr., $1,390. 
"50 Deluxe (8) 2-dr., $1,050 "49 
Custom (8) 2-dr., $1,060, $1,055; 
4-dr., $1,040; Custom (6) 4-dr., $900. 

HUDSON—’50 Super (6) 4-dr., $1,075 
‘48 Commodore (6) 4-dr., $755 


KAISER—’51 Henry J 2-dr., $1,095. 49 
Special 4-dr., $710. 
LINCOLN—’'49 club coupe, $1,075". 
MERCURY—’48 club coupe, $875. 
4-dr., $790. ‘46 club coupe, $760. 
NASH—’'48 (600) 4-dr., $680. 
OLDSMOBILE—'50 (88) 2-dr., $1,310*. 
‘49 (76) club coupe, $1,265*; (88) 
4-dr., $1,340°*. 
PLYMOUTH—'51 Cambridge 4-dr., $1,- 
690; club coupe, $1,650. 
PONTIAC—’50 Chieftain (8) 4-dr., $1,- 
512. '41 2-dr., $250. 
STUDEBAKER—’47 Champion business 
coupe, $600*. 


47 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 84, 85, 86 





new general sales manager. 


Aug. 29 
(Bidding very active. 
out of 70 offerings.) 
BUICK—’'50 Super 4-dr., 
RM 4-dr., $1,225*; 2-dr., 


Sold 48 units 


$1,470. 
$1,255. 


"49 
"47 


Super 4-dr., $875. ‘46 Special 2-dr., 
$630. 
CADILLAC - "50 (62) 4-dr., $3,125*. 
"46 (62) 4-dr., $1,030 
CHEVROLET—’'51 Bel-Air, $2,025. ‘50 


SL Deluxe club coupe, $1,390; 2-dr., 
$1,325. '49 SL Deluxe 4-dr., 2 at $1,- 
100; 2-dr., $1,060; SL Special club 
coupe, $970. '47 FM club coupe, $740; 
2-dr., $745; conv., 745. ‘41 SD 


2-dr., $285. 

CHRYSLER—’51 NY club coupe, §2,- 
800. ‘49 NY 4-dr., $1,380. 

DODGE—'50 Meadowbrook 4-dr., §$1,- 
510. ‘49 Coronet club coupe, $1,270; 
4-dr., $1,225 

FORD—'49 Custom (8) conv., $1,020; 
2-dr., $960. ‘47 SD (8) 2-dr., $710. 
‘46 SD (8) 2-dr., $560 

FRAZER—'51 4-dr., 2 at $1,500. 

HUDSON—'49 Super (6) 4-dr., $875. 
‘47 4-dr., $475. 

KAISER—’'51 Henry J (4) 2-dr., $1,- 
025. ‘48 4-dr., $580. 

MERCURY—’51 2-dr., $1,875. ‘49 club 
coupe, $1,155; 2-dr., $1,415. ‘48 club 


coupe, $885. ‘47 4-dr., $700, $600. 
NASH—’48 Ambassador 4-dr., $880. '46 
(600) 4-dr., $525. 
OLDSMOBILE—'49 (88) 2-dr., $1,275*. 
'47 (66) 4-dr., $695°*. 
PONTIAC—’51 Chieftain (8) 2-dr., §2,- 
070°, $2,050*. '49 Chieftain (8) 2-dr., 
$1,400*, 
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Praca uc ee 
Hae ety 


BIG EXTRA PROFIT FOR YOU! 
Zs 


BUY 6 ERIE KARGARDS-GET 1 FREE. Buy 12—get 2 free, 











etc. The extra Kargard is ERIE’S gift to you on our 15th 


anniversary. 
This extra profit is ERIE'S ''Thank you"' to the thousands 
of car dealers whose efforts have made ERIE KARGARDS 
the Nation's No. 1 Seller. It is also an additional incentive 
to other car dealers to get started now with the guard that's 


easiest and most profitable to sell. 

This offer covers only purchases made during September, 
1951. Orders must be postmarked not later than September 
30, 1951. 


NEVER BEFORE an offer like this on ERIE KARGARDS. It may never 
be repeated. Figure your EXTRA PROFITS on this deal and order now from 


your distributor or wire us today if he can't supply you. 





IT PAYS to sell ERIE 
eC Ea CT TC) Mm Gclicey Vdd ps 


| OUTSELLS all other bumper guards. 
y CHROME PLATING is identical to new car specifications. 


i FEATURED on TV twice weekly:—every Saturday at 10 P.M., WNBQ, 
on Hauser’s Grand Marquee and every Wednesday at 9:30 P.M., 


hel SAA Mae ae elit an Ocal 


4 Advertised in the SATURDAY EVENING POST. 


5 WITHSTANDS HEAVIER IMPACTS because of the extra strength in its 
formed metal design and the method by which it is braced to the frame. 


World's EPA Grlle Guard Manufacturer 
MANUFACTURING Decscon 


General Sales Office: J & H SALES COMPANY 
75 E. WACKER DRIVE - CHICAGO 1, ILLINOIS 
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PRESSED STEEL CAR COMPANY, INC. es hee 
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COLUMBIA, S. C.—The South 
Carolina Automobile Dealers Assn. 
has named 70 dealers to 11 separate 
committees to handle the program 
for the dealers’ convention at Myr- 
tle Beach, S. C., Sept. 29-Oct. 1. 

The association announced that 
the yet-to-be-selected “Miss Ameri- 
ca” will appear at the convention, 
as well as balladeer Susan Reed. 

Members of the 1951 committees 
are: 

Program committee: R. B. Lentz 
(chairman), Thomas T. Taylor, Da- 


They're Off! 


Oldtimers Wind Antiques 
For Race to N. Y. 


CHICAGO. — Everything is in 
readiness for the race of the year 
between a 1911 Stoddard-Dayton 
gasoline car and a 1913 Stanley 
Steamer. The race will begin today 
(Sept. 10) in Chicago and end in 
New York at Rockefeller Center on 
Sept. 16. 

Drivers are Jack Brause, 76, for 
the Stanley Steamer, and Rube De- 
Launty, 70, for the Stoddard - Day- 
ton. Repairs and replacements that 
will be needed (if any, the drivers 
say) will be handled by the drivers, 
who claim they know their cars 
better than any present-day me- 
chanic. 

Brause and DeLaunty, who are 
employed by the Museum of Science 
and Industry here, have argued for 
years over the relative superiority 
of the cars, and both are confident 
they will arrive in New York fist. 

The route will be via Jackson 


and Detroit, Mich.; Toledo and 


Cleveland, O., and Buffalo, Syracuse 
and Hudson, N. Y. 























70 Dealers Map Agenda 


S. C. Association Appoints 11 Committees 
For Convention Sept. 29-Oct. 1 
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vid Hayes, J.-P. Bland, Frank Col- 
lins and R. C. Pulliam. 

Entertainment: M. Curran 
Brudges (chairman), N. Y. Johnson, 
O. D. Smith, Buddy Morehead and 
John Lentz. 

Parade: O. A. Miller (chairman), 
H. T. Yonce, J. T. Minyard, W. N. 
Lexlie, Paul H. Taylor, W. C. Ham- 
ilton, Paul C. Aughtry and Frank 
Collins. 

Exhibits: A. H. Easterby (chair- 
man), C. G. Vogell, J. H. Miseren- 
dino, Harry Barsh, W. Keys Wel- 
bern, R. H. Hammond and T. B. 
Pierce. 

Advertising: S. C. Berry (chair- 
man), Harold W. Simmons and 
Thomas T. Taylor. 

Old Timers: Ernest Burwell 
(chairman), Robert T. Clarke sr. 
and J. J. Altman. 

Nominating: J. W. Pickens 
(chairman), Thomas T. Taylor, J. T. 
Minyard, F. A. Nimmer and H. E. 
Holley. 

Resolutions: Ed Redfearn (chair- 
man), C. G. Vogell and J. U. Mc- 
Kethan. 

Breakfast: George Stout (chair- 
man), W. C. Hamilton, Harry Bax- 
ter, C. D. Cameron, Earl Holley, 
Hershell Kemper, Mrs. W. A, Mc- 
Elveen and Mrs. O. A. Miller. 


Beauty Pageant: Ford Thackston 
(chairman), Huiet Paul, E. H. 
Gaines, J. R. Suggs, George King, 
C. C. Goodwin, E. H. Saverance, 
A. L. Breeden, Henry Sitton jr., 
George C. Henry and C. E. Spear- 
man. 

Ladies: Mrs. Frank Collins (chair- 
man), Mrs. O. A. Miller, Mrs. David 
Hayes, Mrs. N. Y. Johnson, Mrs. 
O. D. Smith, Mrs. W. W. Lorick, 
Mrs. Curran Bridges, Mrs. R. C. 
Pulliam, Mrs. Huiet Paul, Mrs. J. 
W. Pickens and Mrs. E. H. Gaines. 









Ford District Manager Swap— 

C. H. Arnold (left), new Ford district sales manager at St. Louis, receives best wishes 
from his predecessor, C. A. Mills, who has been transferred to Charlotte, N. C. Looking 
on is W. K. Edmunds, midwest regional manager at Chicago. Arnold formerly was 


assistant midwest regional manager. 


McKay Sights 


Alltime High 


In NADA Membership 


WASHINGTON. — In opening a 
three-day meeting of NADA’s Ex- 
ecutive committee here last Wed- 
nesday (Sept. 5), President R. D. 
McKay announced that the associa- 
tion’s membership as of Aug. 31 
was greater than any of the previ- 
ous four years total as of the same 
date. 

He pointed out to the commit- 
tee that this record membership 
showing gives NADA its finest 
opportunity to reach an all-time 
high in membership in the 1951 
drive which is scheduled for na- 
tionwide observance Oct. 10. 

Charles C. Freed, Public Affairs 
chairman, reported to the Executive 
committee on recent activities in 
the legislative field and outlined 


the committee’s plans to appear be- 
fore Congress to protest threatened 
repeal of the Herlong amendment, 
which was placed in the amended 
Defense Production Act primarily 
through NADA’s efforts. 

J. Eustace Wolfington, chairman 
of the Public Relations committee, 
presented general plans for an in- 
tensified program of public rela- 
tions on behalf of new-car and new- 
truck dealers, details of which will 
be announced shortly, he said. 

Upon the recommendation of 

the Public Relations committee, 
the Executive group approved a 
new code of ethics around which 
numerous relations activities will 
be planned. 

Earl E. Fribley, chairman of the 
NADA’s magazine committee un- 


veiled at the meeting the first issue 
of NADA Magazine to be published 
on an entirely new format with new 
cover design, new page layouts and 
wider use of pictures, all designed 
to make for easier readability. 

Paying tribute to NADA area 
chairmen, President McKay in- 
formed the Executive committee 
that more than 2,400 of the 2,800 
area chairmen were now in at least 
their second year of service. He 
gave them credit for the associa- 
tion’s present high membership. 

Attending the meeting were: J. 
Saxton Lloyd, first vice-president; 
Frederick M. Sutter, secretary; 
Turner A. Summes, treasurer; R. 
S. Abbott, Charles C. Freed, Wil- 
liam L. Mallon, Lloyd B. Morton, 
H. Mead Norton, Foster W. Talbott, 
Ben T. Wright, George F. Ziesmer 
and Fred L. Haller. 

Ed Cleary of Chicago and Lew 
Ulirich of Louisville, president 
and vice-president, respectively, 
of Automotive Trade Assn, Man- 
agers, were present as observers. 

At press time for AUTOMOTIVE 
News, other committees of the 
NADA were scheduled to report 
later in the meeting to review their 
activities and progress. 


Globe-Trotting 


Hillman Shown 


NEW YORK.—A Hillman station 
wagon, which has just completed a 
19,000-mile around-the-world cruise, 
will be part of the British auto- 
mobile exhibit in Boston, it was 
announced last week. 

The trip, which visited 13 coun- 
tries, was accomplished by a Swiss 
explorer, Hans de Meiss-Teuffen, 
and Helen Joy Lee, of Stonington, 
Conn. The car used only 585 gal- 
lons of gas, the company said, for 
an average of 32 miles to the gal- 
lon. Mrs. Lee’s father was Henry 
B. Joy, former president and 
founder of Packard. 


HYDRAULIC VALVE LIFTERS 
DON’T HAVE TO GIVE YOU 


SERVICE TROUBLE? 


PARTS CORPORATION 


Miracle Power in the oil solves most of your 
valve lifter troubles. Here’s why: 


Miracle Power contains colloidal synthetic 
graphite which clings to metal... 

protects critical lifter surfaces with a 

lasting, breathlike graphite film. This film 
lubricates close fitting parts which oil has 
difficulty in reaching . . . resists deposits of dirt, 
carbon and varnish which interrupt normal 
operation. Thousands of Miracle Power users 
have prevented or corrected valve lifter 
troubles without costly engine tear-downs. 


Use and Sell Miracle Power—Ask your jobber salesman or write 


Manufacturers of: MUFFLERS ¢ PIPES «© MIRACLE POWER e dgf-123 


Miracle Power Division 


e TOLEDO 1, OHIO 
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Dusty doesn’t stop selling his finance plan once he closes 
the sale. He’s in there selling the services and protections 
of his plan for the life of the contract. UNIVERSAL C. |. T. 









‘*First I see a shiny new car and then a mass 


of crumpled fenders.”’ 


*‘She’s coming along fine,” I say, as this unhappy motorist walks 
in to inquire about his repair job. 


“Dusty,” he says, “‘I’m seeing double ever since my smash-up. 
First I see a shiny new car and then a mess of crumpled fenders.” 


‘It could have happened to anybody,” I say soothingly. ‘‘Besides, 
you’re very lucky to be paying for that car on the Universal C. I. T. 
plan.” 


“But I still wrecked it, didn’t I?’’ he groans. 


“Right, but look how fast that adjuster got your car in for repairs. 
This insurance company didn’t insist on shopping around getting 
bids from a disinterested garage—they arranged to bring it back 
to me—where we value your good will and want to see everything 
done right. Come on and see for yourself.” 


‘“‘Hope I don’t get upset all over again,” he says doubtfully. 


‘Well, you won’t be seeing double now.” I grin, leading him to 
his car. 


‘She sure looks good!” he exclaims, “‘not a ripple on those fenders. 
Seeing that car was just what the doctor ordered.”’ 


After a few more minutes of ‘‘Ohs”’ and ‘‘Ahs’’, he floats rosily out 
of my showroom. “I’ve stopped seeing double already!’’ he sighs 
contentedly. 


‘‘Well,’”’ I say, turning to Jim, the mechanic, “that’s another cus- 
tomer made happy and another reason why selling every customer 
the Universal C. I. T. plan keeps both of us eating regularly!” 
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DeVilbiss Movie 
Features Profit 


In Renovating 


TOLEDO. A motion picture 
titled “Listen Herman,” showing 
the market and profit opportuni- 
ties existing in the appearance re- 
conditioning of automobiles, has 
been produced by DeVilbiss Co. and 
is now ready for showing. 

This 16-mm sound film in color 
runs 25 minutes and 20 seconds. 
It is available through DeVilbiss’ 
regional sales offices and distribu- 
tors throughout the country. 

With its scenes laid in the office 
and the paint shop in the service 
division of an automobile dealer, 
the film attempts to show the in- 
adequacy of the equipment in the 
average shop to profitably meet the 
needs of the day. 

It points out the necessity for 
the proper training of the spray 
operator and how this is possible 


by taking advantage of the train-|how refinishing and appearance- 
ing opportunity offered by DeVil-| reconditioning service can be ag- 
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Film Stresses Reconditioning Profits— 


This is a scene on the set for “Listen, Herman," just prior to the action which takes 
place in a hazardous, makeshift finishing room. The movie was made under the direc- 
tion of E. F. Frey, director of sales promotion and advertising for DeVilbiss Co., Toledo. 


trained personnel, the film shows | director of sales promotion and ad- 
vertising for DeVilbiss. 


The back pages of every issue of AUTO- 


bles. eg i gressively promoted as well as MOTIVE NEW 
e ns : : in td S EWS contain the WANT 
tallation of the | effectively, efficiently and economic-| Section. Others are profiting from AUTO- 


proper equipment, plus properly'ally done, according to E. F. Frey, 










Memo to CAR DEALERS 


To keep your customers better satisfied and to prolong engine 
life, do as more and more new car dealers are doing every day 
...recommend and sell Sunoco’s great new heavy-duty pre- 


mium motor oil—NEW SUNOCO DYNALUBE. 


MOTOR OIL 


MOTIVE NEWS WANT ADS! Are you? 


<Q 






of two. 











AD | whole. 


It’s both 
HEAVY-DUTY 
and PREMIUM | 


Sunoco’s new Motor Oil 
is one of the very few 
that meets or exceeds 
Auto Manufacturers’ | 
Recommendations for 
all Passenger Cars! 


This NEW motor oil meets both 
‘““premium”’ and ‘‘heavy-duty”’ 
requirements in a single oil... 
actually does the work of two 
different types of oils... because 
NEW Sunoco Dynalube is both 
heavy-duty and premium. | 

Now...regardless of car man- 
ual references to 
and to “‘Sheavy-duty,’’ you can | 
meet all recommendations and | 
still stock only one oil instead 





space and reduce inventory by 
stocking NEW Sunoco Dynalube 
—the heavy-duty premium 
motor oil that costs no more 


than many that give a lot less. 


Dealer Business Counsel 


Unit Retail Selling Profit Is Important Item | 
In Monthly Control Records 





(The opinions expressed herein are those of Columnist Van Tassel and are not 


necessarily those of 


By J. B. Van Tassel 


CCORDING to my most recent 

analysis of dealers statements 
from all parts of the country, the 
new and used unit 
retail selling prof- 
it per one thou- 
sand dollars of 
new unit retail 
sales volume 
dropped approxi- 
mately 32.8 per- 
cent in June be- 
low the average 
amount for the 
first six months 
of 1951. 

As the selling ; 
margin of profit decreases more 
new cars and trucks must be sold 
in order to maintain your final net 
profit margin on the business as a 





J. B. Van Tassel 


This selling profit figure is, 





= 


| 





| 





‘‘premium”’ 





| 








You’ll save money, time, 


| gladly 


Automotive News.) 


therefore, a very important con- 
trolling factor in business and 
should be watched closely each 
month. 

It includes new-car gross profit 
new-car accessories gross profit 
new-truck and truck body and 
equipment gross profit, used-car 
and truck gross profit-loss and 
selling expenses in connection with 
these specific classifications of 
Sales. 

Selling expenses include commis- 
sions and bonuses, new-car prepa- 
ration and delivery, guaranty and 
policy and cooperation advertising 
expenses. 

* * x 

Monthly Control 

HESE items should be shown on 

the monthly control record, 
both as to the total amounts and 
the amounts per thousand dollars 
of new unit retail volume, so that 
the amount of selling profit per 
one thousand dollars of new unit 
volume can be divided into the total 
amount of the “fixed expense bur- 
den” to determine how many thou- 
sands of dollars in new unit retail 


volume is required to break even 


and make a profit. 

The reason why many dealers 
went broke or did not make much 
money in the period before World 
War II was largely because they 
would start to dissipate (in used- 
car overallowances) this selling 
car profit after they had reached 
the breakeven point in new unit 
volume. 

In those days it was not uncom- 
mon to hear of cases where deal- 
ers after they had reached the 
breakeven point in their business 
would shoot the works in order to 
build up a larger new unit volume. 

I can remember some dealers who 
cut their selling profit margin to 
10 cents per unit after they had 
reached the required breakeven 
new unit retail volume. 

* * a 


Beating Competition 
ie IS very good business to beat 
competition wherever possible 
and profitable but it is not good 
business to beat them in car sales 
or any classification of sales on a 
margin of profit basis that will 
drive you out of business. 

This is one of the reasons why 
it is so important that dealers 
have these control figures at first 
hand in good times as well as bad 
times. 

Of course, where a dealer has 100 
percent or better service absorption 
he can give all his new cars away 
free and still breakeven and maybe 
show a small profit, but you can bet 
your last dollar the law of averages 
will catch up with him sooner or 
later and he will go broke when he 


leasts expects it. 


To wheel and deal and not make 
a buck on the deal you wheel is a 
good way to wheel yourself right 
out of business. 

Report Items 
LSO on this monthly control re- 


“i port should be shown such 
items as: 
Total operating expense, total 


service income, retail burden, per- 
centage of absorption, net operat- 
ing profit both monthly and cumu- 
lative, past due accounts receivable, 
used-car inventory and days supply 
of each, total parts inventory, ac- 
cessory inventory and days supply 
of each, total parts sales and per- 
centage of gross profit and the 


|sales of each classification of parts 


and gross profits and the same for 
labor sales. 

These are all very important con- 
trol figures in your business. 

(Any questions involving Dealer 
Business Management will be 
answered by J. B. Van 
Tassel, care of AUTOMOTIVE News. 


Canadian Bus Sales 

OTTAWA.—Sales of new buses 
slumped down to 54 units at a retail 
value of $960,652 during June, this 
year, compared with 133 units sold 
for $2,643,164 in same month last 
year, the Canadian government has 
reported. 
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YOUR PARTNER IN SERVICE 


IS READY, WILLING AND ABLE TO HELP YOU 


In time of emergenc 
y your Chevrolet dealer  cisi 
sion-engineered, qualit 
; y manufactured 


Parts and i 
Accessories Department can rolet parts help you assu 
re continued 


c Cc 


IMPORTANT FACTS 
for independent garage men 


You're sure of a large, continuing demand for the 
parts you obtain from your Chevrolet dealer — 
because more than one out of every four vehicles 
on the road today is a Chevrolet. Be prepared for 
this constant, profitable service market. Order parts 


from your Chevrolet dealer today. 


FOR YOUR BEST OAL + =. 
LLM MOT A ae Y 
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Safety Checks Required by 15 States... 
Car Inspections Increase 


NEW YORK.—Periodic inspec- 
tion of motor vehicles is now re- 
quired of one of every four vehicles 
in the nation, according to a study 
made by the Assn. of Casualty and 
Surety Companies. 

Inspection made one of its big- 
gest forward strides this year, the 
association said, when West Vir- 
ginia and Texas joined 12 other 
states and the District of Colum- 
bia in requiring regular examina- 
tion of automobiles, trucks and 
buses for faulty brakes, lights 
and other equipment known to 
cause accidents. 

With nearly one-third of all states 
now demanding regular inspection 
of automotive equipment as a high- 
way safety measure, the association 
declared that the total of vehicles 
inspected annually will rise in 1952 
to more than 13,000,000. 

The increase in the number of 
vehicles coming under inspection 
laws was hailed as one of the most 
significant developments in the his- 
tory of the inspection movement by 


Julien H. Harvey, manager of the 
association’s accident prevention 
department. 

Texas put its new inspection law 
into effect recently, affecting more 
than 3,000,000 vehicles in that state. 
The West Virginia law, adopted last 
spring, became effective July 1 for 
its 500,000 vehicles, he stated. 

The 12 other states requiring 
annual or semi-annual inspection 
are: Colorado, Delaware, Maine, 

Massachusetts, Mississippi, New 
Hampshire, New Jersey, New 
Mexico, Pennsylvania, Utah, Ver- 
mont and Virginia. 

“Periodic check-ups of automo- 
tive equipment prevent thousands 

of accidents that might occur if 
inspection were not required. Every 
year unsafe vehicles and equipment 
cause a large number of deaths and 
injuries which could be averted if 
the cars and trucks were examined 
annually or semi-annually,” Harvey 
said. 

Deaths in automobile accidents in 
the 12 states requiring inspection 
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last year were 14.7 percent below 
the national average of 7.5 deaths 
per 100 million vehicle miles, as 
computed by the National Safety 
Council, Harvey pointed out. In the 
states not requiring inspection, fa- 
talities were 4 percent above the 
national average. The death rate 
in the inspection states was 6.4. 

Ten states having private inspec- 
tion stations appointed by the state 
had an average traffic death rate 
8 percent lower than the national 
average in 1950, Harvey said. These 
states were Colorado, Maine Massa- 
chusetts, Mississippi, New Hamp- 
shire, New Mexico, Pennsylvania, 
Utah, Vermont and Virginia. 

Compared with a rate of 69 
deaths per 100 million vehicle 
miles in these 10 states, he noted 
that the average rate was 4.6 in 
the two states with state-owned 
and operated inspection stations. 
New Jersey, Delaware and the 
District of Columbia operate un- 
der the latter system. 

Texas and West Virginia have 














Alemite ‘““Magnet-Plan” Services 
Only Alemite Gives You All 11— 
Fully Tested, Fully Proved! 


1. Counsel and concrete assistance from 
one of the 300 Alemite Service Promo- 


tion Specialists. 


2. Powerful Alemite National Advertis- 
ing—year after year—pre-selling lu- 
brication prospects for you. 

3. ‘Business Expander” follow-up sys- 


tems. 


4. ‘Prescribed Lubrication’ program. 

5. Sales-building seasonal campaigns. 

. . to build motor oil 
sales at the service bay. 

7. ‘Sales and Service Security Plan” in- 
cluding the 30,000-mile guarantee for 
new and used cars and trucks up to 


6. ‘Gusher Plan” . 


1 ton. 


8. Monthly Analysis Sheets, to prove in- 


creased service sales. 


Alemite Equipment for— 
9. Specialized Lubrication Service. 
Electronic Wheel Balancing Service. 
11. Underbody Coating Service. 


10. 











THE ALEMITE “MAGNEF 
will show you how! 


ness year after year. Find out first hand 
how well these exclusive Alemite “Mag- 
net Plan” features fit your needs, your 
manner of operation and most of all your 
desire to get more good-paying service 
business more often! Don’t put it off. 
Don’t delay. Call your Alemite Distribu- 
tor or write Alemite, 1826 Diversey Park- 
way, Chicago 14, Illinois, today. 


Fully tested! Fully proved by Alemite— 
the oldest, most reliable name in lubrica- 
tion. This “Magnet Plan” is your key to 
more profitable service business all 
through the year, in every department. 
Simple, easy-to-follow, it brings you the 
“result-getting” ideas and services that 
pull in customers, build more regular 
business, and produce more repeat busi- 


2: Do your lubrication jobs 
average °4.80 each? 


ALEMITE 


Dean Moore Gets His Sun Diploma— 





Verne W. Langford (left), partner in Snavely-Langford (Nash), Compton, Calif., pre- 
sents a Sun Electric Corp. “diagnostician's diploma" to Dean L. Moore, of his dealer- 
ship's service department. At the left is Harry Spillman, Sun sales manager for Los 
Angeles. Moore completed a four-week diagnostician course at Sun's Detroit training 
center to earn his diploma. Establishment of a diagnosis department by Snavely-Lang- 
ford has resulted in a 58 percent increase in parts and labor sales, the firm reports. 


adopted the state-appointed, pri-| requiring periodic inspection, there 


vately-operated inspection station 
plan, increasing to 12 the number 
of states with this system. The suc- 
cess of this type of program is in- 
dicated by Pennsylvania, 
less than 4 percent of that state’s 


fatal accidents were attributable to| conduct 


faulty mechanism in 1948, compared 
with the national average of 13 per- 
cent for such accidents, 

In addition to the 14 states now 


With the help of a thoroughly equipped Alemiteé lubrication depart- 
ment and the forceful use of Alemite “Magnet Plan” features, this 
Miami, Florida Cadillac dealer manages to “ring up” an average 
sale of $4.80 on every lubrication job. Now enjoys a “peak”’ season 
average of over 100 cars a day .. . has some 1200 steady lubrication 
customers on the books. 





Designed to speed up, build up extra sales for you in this 
fast growing, good paying service. Alemite provides special 
air-operated pumps specifically designed to spray heavy 
fibre undercoating direct from original containers. Helps you 


turn out more profit than ever before. 


Ask your Alemite salesman today! 





Visi-Drum " Rocket Line Marshall Line Electronic 
—— Pump Pump Wheel 
Underbody Balancer 
Versatal 
Pump 


ete ws wet O88 


Oldest, Most Reliable Name in Lubrication 


Wall Alemiter 


LEMITE 





are nine others in which municipal- 
ly-owned stations are operated or 
authorized. This type of program 
operates under a city ordinance and 


where |a state enabling act permitting a 


municipality of a certain size to 
its own inspection pro- 
gram. 


Eleven cities now have systematic 
inspection of motor vehicles: Mi- 
ami, Fla.; Chicago, Evanston, Pe- 
oria and Springfield, Ill.; Des 
Moines, Omaha, Cincinnati, Chatta- 
nooga, Knoxville and Memphis in 
Tenn. Minnesota and Montana also 
have enabling acts for municipally- 
owned and operated stations, but as 
yet no cities in these two states 
have started inspection programs. 


Peterson Named 
Fruehauf Aide 


DETROIT.— Appointment of Ken- 
neth R. Peterson as administrative 
assistant to the president of Frue- 
hauf Trailer Co. a 
has been an- 
nounced by Roy 
Fruehauf, presi- 
dent. 

Peterson has 
been with Frue- 
hauf since 1940. 
He began his ca- 
reer in the sales 
department and 
later joined the 
accounting divi- 
sion as supervisor 
of the billing department. 

In the last year, Peterson has 
served as an assistant to Harry 
Badger, vice-president in charge of 
government contracts. 


Senate Held Bar 
To Economy Drive 


WASHINGTON. — The drive to 
reduce 1951-52 federal spending is 
bogging down badly in the U. S. 
Senate, according to the Council of 
State Chambers of Commerce. A 
Council study noted that the Senate 
has boosted total amounts approved 
by the House in five of the six 
appropriation bills acted on so far 
by the upper chamber. 

The Council listed “economy- 
minded” Senators as Bricker, 
Bridges, Butler, Byrd, Dirksen, 
Douglas, Ferguson, Hendrickson, 
Smith (Maine) and Williams. 
“Spending” Senators singled out by 
the Council included Anderson, 
Chavez, Clements, Hayden, Kerr, 
McFarland, Magnuson, Morse and 
Neely. 


K. R. Peterson 


New York Registry Seen 
Topping 4 Million Soon 


ALBANY, N. Y.—New York state 
vehicle registrations, which reached 
3,640,820 by June 1, are expected 
to reach a record total of more 
than 4,000,000 by the end of the 
year, according to the state’s bu- 
reau of motor vehicles. The exist- 
ing record is last year’s total of 
3,882,155. 

The total registered during the 
first five months of the current 
year was 9 percent higher than the 
3,348,247 registrations for the same 
period of 1950. Motor vehicle fee 
receipts during the same period in- 
creased nearly 10 percent, from 
$67,602,604 to $74,221,760. Passenger 
vehicles led the increase in regis- 
trations, up 246,868 to 2,990,838 for 
the first five months. Commercial 
registrations increased 19,125 to 
420,817, while trailer registrations 
increased 8,414 to 87,457. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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oa Mechanized equipment rolling on a total of 117 
wheels helps the Taylors, Country Gentleman readers 
of Kansas, farm and live better. Equipment includes 
tractors, trucks, cars, jeep, discs, plows, balers and 
irailers. Good customers for automotive replacement 
rarts, too! 


proved / 





the strongest kind of help to you in selling your best rural 
customers! This has been proved in a nationwide survey of 


men and women heads of Country Gentleman homes. Not 
only do they read Country Gentleman more, use it more, like 
it more than the other big farm magazines—but they also... 


7 READ THE ADVERTISING in Country Gentleman... in 96.2% of homes. 
a GET BUYING IDEAS from the advertising in 3 out of 4 homes. 


3 RECALL DEFINITE BUYING IDEAS in over 3 out of 4 of these homes. 


eae a ; ead of nearly 2 fo 


| local customers 


most fo sel 


That’s why Country Gentleman also rates first with 
advertisers. They invest more advertising dollars in 
Country Gentleman than in any other farm magazine. 





— 
—— 


GREATER POWER 70 Move FEorE 
GREATER POWER 70 Move Goons 
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October Crucial Month 


For Auto Production 


77 FINISH well up on the 


yearly production charts, the 


auto industry will first have to get by October. 
A double-barreled threat—copper and steel—pose serious 
barriers to October auto production, even at the reduced 


levels permitted by the government. Once October is passed 


successfully, say automotive 
purchasing agents, November 


and December should see out- 
put at or close to the levels author- 
ized by Washington. 

The partial break in the copper 
tieup which occurred last week 
will undoubtedly take some of the 
charge out of the threat of an 
immediate copper shortage. It 
should be emphasized, however, 
that copper has been seriously 
short for months. 

The production lost so far during 
the copper strike cannot be re- 
gained. Even more important, ef- 
forts thus far to take copper out 


“Our reputation for quality work is increasing our business day by day,” saysg 
E. R. Hicks, president of Pettit Motor Car Co., Charlotte, N.C. “Newspaper Ads 
Radio Commercials, and other advertising and promotion material supplied b 
the Brake Shoe Company, are bringing more and more refinishing and body work 
into our shop—enough volume that it would require ten times our floor space if 
we didn’t have the Kellogg-American Booth and Auto-Bake. Savings in time 


> - 
of an automobile have not been 
very productive. Copper has been 
eliminated from a few small parts 
weighing a few ounces in most 
cases. However, a major part—like 
a copperless radiator—is still some 
time in the future, according to 
informed automotive sources. 

The already tight steel situation 
has been badly confused by the 
CMP muddle. Most steel executives 
expected a difficult situation when 
the attempt was made to change 
\to 100 percent CMP. However, a 
few steel companies dared to an- 
ticipate the rain of paper work and 
the confusion that has marked this 





and labor have reduced costs per job, increasing profits. 


“Since we installed a complete set of Kellogg-American Factory Method 
Finishing Equipment — Auto-Bake oven, Packaged Automotive Spray Booth, 
Micro-Spray gun, and Compressor, jobs have been of the highest quality. They 
come out dust and dirt free, and dry to a hard, brilliant finish. 


‘We get compliments, not complaints, from our customers.” 


WHAT EQUIPMENT 
1. The mobile, infra-red Auto-Bake oven dries 
a showroom finish to granite hardness in 30 
minutes. 
2. The Micro-Spray gun sprays an extra-smooth 
finish by atomizing paint extremely fine and dis- 
tributing it evenly 





WILL YOU NEED? 

3. A standard packaged spray booth to prevent 
dust and turn out jobs cleaner and safer, is often 
a profitable investment. 

4. A Kellogg-American air compressor will eco- 
nomically supply air to meet peak loads without 
loss of operator time. 


HOLIMAN MOTOR CO. 





Holiman's Expansion Completed— 

This new sales and service headquarters marks the completion of a five-year expan- 
sion program for Holiman Motor Co. (Studebaker), Edinburg, Tex. The new-car sales 
room is located in the two-story wing at the left. At the right is a special used-car 


display room. _ ia 
changeover from the previous sys- 
tem of partial control of steel, cop- 
per and aluminum. 

* * * 


CMP Delay 


ti GREAT significance to the 
auto industry is the fact that 
the latest change in CMP was made 
at a time when it was too late to 
do anything about October steel for 
automotive firms. The lead time on 





Shop 


most automotive items had already 
expired. It now appears that most 
of the auto companies will have 
to make some fast moves to bring 
their steel stocks into line with 
October schedules. 

There are several possibilities 
for accomplishing this: (1) trade 
flat rolled steel for bar steel, (2) 
arrange to move hot rolled bar 
steel to the cold finishing mills, 
(3) make new conversion deals 


shop 
q rOn shing 


r your area. 


eeeeeceaeeoae eee eoeeeeeeeeeeee@ 
ee American Brake Shoe Co. 

Kellogg Division 

94 Humboldt Street 

Rochester 9, N. Y. 


(C] Please send me detailed informa- 


tion on the Brake Shoe Turnover Plan. 





C) Please have a representative call 
to discuss the Brake Shoe Turnover 
Plan with me. 


eeeseeceeeeeoeoseeeeeseeeeeeee ee 


KELLOGG DIVISION, 94 HUMBOLDT ST., ROCHESTER 9, N.Y. - DOMINION BRAKE SHOE COMPANY LTD., NIAGARA FALLS, ONT. 





to bring out additional produc- 
tion of bar steel, (4) press for 
deliveries of steel promised dur- 
ing July, August and September 
but not yet received. 

At the moment, auto firms are 
doing everything possible to expe- 
dite deliveries of billets and hot 
rolled bars. In many cases the bil- 
lets are being turned over directly 
to crankshaft and axle producers 
to enable them to meet their re- 
quirements. The bar steel shortage 
continues to be the most acute steel 
supply problem. 


* + * 


Shuffling and Trading 
At THE same time, there is go- 
ing on a great deal of reshuf- 
fling and trading and improvising 
in order to increase the supply of 
cold finished bars. In some cases, 
hot rolled bars are being trans- 
ferred to cold finishing mills which 
otherwise would be unable to pro- 
duce the steel. 


Also, the familiar ingot-conver- 
sion formula is being followed in 
which ingots are purchased, 
shipped to a steel mill for reduc- 
tion into billets or hot rolled bars. 
These semi-finished products are 
then shipped to another mill for 
cold finishing. 


There are also reports of many 
trades that are going on among 
divisions of auto companies and 
different producers in the industry. 
The aim of these trades is, of 
course, to obtain better balance of 
inventories and, if possible, to get 
more cold finished bar steel. 

The latest indications are that 10 
percent of the country’s steel is be- 
ing used directly for defense. A 
much larger tonnage goes into so- 
— defense supporting indus- 
ries. 


For cold finished bars, the 10 per- 
cent estimate is undoubtedly low. 
Every time a shell, a fuse or a 
number of tank parts is produced, 
so much more steel comes out of 
automotive quotas. 





Newport Denies 
Conspiracy to 
Allocate Steel 


WILMINGTON, Del. — (UTPS) 
Newport Steel Corp. denies allega- 
tions of a conspiracy by manufac- 
turing firms forming the Wilport 
Co. to allocate Newport’s steel out- 
nut, in its answer to a stockholder 
suit here. 


The answer, filed in federal court 
bv Wilmington attorney, J. Rankin 
Davis, said that the complaint by 
stockholders whose 200 shares are 
registered in the name of Birn- 
baum & Co. failed to state a claim 
upon which relief can be granted. 


The stockholders had charged 
that the Wilport firm was formed 
by a group of manufacturers to 
gain control of Newport through a 
stock purchase, and that each man- 
ufacturer was to get an allocation 
of Newport steel for purchases of 
Wilport stock. 


Newport denied knowledge or in- 
formation sufficient to form a be- 
lief as to a conspiracy to form Wil- 
port for the steel allocation. 


The steel company stated that a 
merger, which stockholders charged 
was side-tracked by Wilport Co. 
through purchase of stock from 
former officers of Newport, “per- 
tained exclusively to the manage- 
ment of internal affairs,” of the 
company. 

Newport said in its defense that 
at the annual stockholder meeting, 
Feb. 19, 1951, resolutions accepting 
the resignation of former officers 
and electing successors were adopt- 
ed 864,189 to none. 


A vote authorizing and approv- 
ing sale and delivery of steel prod- 
ucts to stockholders of Wilport was 
also 864,189 to none, Newport 
stated. 


Acetate, Orlon Groups 


Set Up by Du Pont 


WILMINGTON, Del. — Separate 
organizations to handle the manu- 
facturing activities and sales of 
acetate rayon and Orlon acrylic 
fiber have been established in the 
Du Pont Co.’s Acetate division. 

Thomas H. Urmston, assistant 
manager of the division, will con- 
tinue in charge of acetate rayon 
operations and J. N. Tilley, recently 
made an assistant manager of the 
division, will head the activities for 
Orlon acrylic fiber. 
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PETROLEUM EXPERTS AGREE... 






Water can destroy the dis- 
persant action of heavy-duty 
oils . .. causing contaminants, 
normally held in- suspension, 
to settle out. 









@ Water Makes Acids—the major cause 
of engine wear. Highly acidic combustion 
fumes condense in the presence of water 
to form corrosive acids which are carried 

in the oil stream to all parts of the engine 


Water Causes Sludge—the most> 
frequent source of engine operating 
difficulties. Water in the presence of 
sooty lead compounds, road dust and 
other solids creates a pasty, mayon- 
naise-like condition which is the 
Starting point of sludge. 

















EXCLUSIVE WALKER PATENTED LAMINAR CONSTRUCTION 


NOT ONLY REMOVES ROAD DIRT, 





METAL AND OTHER ABRASIVES...BUT 


PROVIDES EXTRA PROTECTION AGAINST CRANKCASE MOISTURE, TOO! 





According to eminent authorities, 
water in the oil from engine “‘blow- 
by” can destroy certain of the deter- 
gent-dispersant actions of modern 
heavy-duty oils . . . cause contamina- 
tion, normally held in suspension, to 
settle out into the engine. 

Walker Oil Filters contain no 
chemicals. They will not change or 
remove active detergents. But most 
important, because of the unusual 
moisture-absorbing ability of the 
wood cellulose fibres used, Walker 
Oil Filters actually function to pre- 
serve these detergent-dispersant 


WALKER MANUFACTURING COMPANY OF WISCONSIN + RACINE, WISCONSIN 


WALKER 


OIL FILTERS 


l1-N 
QUWMNaE 


WITH PATENTED 


ae 
CONSTRUCTION 
WZ 





properties by selectively removing 
from the oil the water which causes 
the precipitation. 

This extra protection against 
“crankcase moisture” is particularly 
advantageous in engines with hy- 
draulic valve lifters—which are de- 
pendent upon heavy-duty oils for 
best operation. 

Only Walker Oil Filters recognize 
the “triple threat” of water—the 
greatest enemy of motor oil and good 
lubrication. By selectively removing 
water from the oil, along with ordi- 
nary solid contaminants, a Walker 





Oil Filter not only preserves deter- 
gency but helps prevent the forma- 
tion of sludge by keeping the mois- 
ture content of the oil below the 
sludge “dangerzone” . . . and mini- 
mizes corrosive acid wear by absorb- 
ing the acids contained in the water 
removed from the oil. 

Give your customers the benefit 
of full protection from all dangerous 
oil contaminants, including water, 
by installing a Walker Oil Filter 
Cartridge. 
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AUTOMOTIVE WASHINGTON 
Vital Decisions. Near 
On Taxes, Prices 


By William Ullman 


Washington Correspondent 


. week may be a momentous one for the nation’s busi- 
ness interests, particularly the automotive industry and 
trade. Today (Sept. 10) will mark the beginning of industry 
testimony before the Senate Banking committee on Presi- 
dent Truman’s demand for®———— ee 
repeal of the Capehart and|hart and Herlong amendments, it 
Herlong amendments to the ' — ema a 
i e wou 
Defense Production Act. cies tap do tae 
Possibly today—more likely to- tify, though this 
morrow or Wednesday—the Senate was not definitely 
will take up its Finance committee’s settled as this col- 
tax bill recommendations and head umn was written. 
toward its decisions on individual But, in any event, 
and corporate taxes. Of especial the NADA will be 
importance to the broad automotiv2 given an oppor- 
field will be the Senate vote on the 
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Night View of Morelock Motors— 


The attractive building front of Morelock Motors (Nash), Kingsport, Tenn, is high- 
lighted by a unique identification sign that stretches almost the length of the building. 
This night view also points up the effective lighting and display employed by the 
dealership. 


will level its testimony directly | chandise and their rising cost of 
against repeal of the Herlong|doing business—to the point of 
amendment, as will numerous other | bankruptcy. 

organizations of retail merchants. 
Needless to say, of course, the| 4yzo Silence Likely 

Herlong provision was designed to | sem euccess or failure of the 





* 








tunity to state its 
excises laid by the House on pas- position before 
senger cars, trucks, automotive the Senate group, 
parts and gasoline. either today or 


As for the hearings on the Cape-|some time this week. The NADA'! 


William Uliman 





the car rvad1o 
that 


outsells | 
because if 7 


perfect fit... 


prevent the OPS from controling | ; 

prices by controling profits. With-| — NADA testimony against repeal, 
out it, retailers could be forced to|along with that of other retail or- 
absorb all increases—costs of mer-! ganizations, may well mean the dif- 
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finest reception... 





ustom-built auto 


MILLIONS OF CAR OWNERS AGREE, the fest auto radio is the Custom-Built 
Motorola designed specifically for the car! When you suggest a Motorola 
Auto Radio to your car customer you can be confident that it will live up 

to the highest standards of performance. Easily installed, too, because each 
model is precision-designed to fit the radio recess of the car without costly, 
time-consuming adjustments; with the control head custom-styled to match the 
instrument panel. And from the first moment it’s turned on, Motorola 
Custom-Built Auto Radio will prove itself superior in tone. . . long-range 
reception ...and in exceptional engineering features that prevent volume 


fading, interference and station drift. 


phone, wire or write your distributor today 


MOTOROLA INC., 4545 AUGUSTA 


Motorola 


top value... 





radios 







for these NEW 
CARS AND TRUCKS 


® Chevrolet 

®@ Oldsmobile 
® Studebaker 

® Kaiser-Frazer 
® Buick 

® Pontiac 

® Hudson 

® GMC Truck 

®@ Chevrolet Truck 


BLVD., CHICAGO $1, ILLINOIS 





ference between business life and 
death for the enterprises involved. 

Manufacturers will be on hand, 
of course, to defend the Capehart 
provision because it deals primarily 
with prices at the factory level. 

At press time, however, there was 
no indication that the automobile 
makers would testify. Probably be- 
cause their right to increased prices 
is well defined, their case clear cut, 
and the OPS is ready to act favor- 
ably with or without the Capehart 
amendment. 

As for the tax situation, at 
press time for this column a Sen- 
ate floor fight for a bigger tax 
bill than the Finance committee 
would recommend seemed likely. 

Spearheaded by three Democrats, 
a move was being aimed at keeping 
the tax program at about the $7 
billion figure passed by the House 
in order to hold down a Treasury 
deficit next June 30. The leaders 
of the drive are Humphrey of Min- 
nesota, Douglas of Illinois and Leh- 
man of New York. If their move is 
successful, tax increases may light 
anywhere. 

Cuts made by the Senate Finance 
committee up to last Wednesday 
(Note: Sept. 5) have brought the 
vield down to about $6 billion and 
Sen. Johnson, Colorado Democrat, 

a member of the group, was re- 
ported as saying there is “no 
chance of getting back to the $7 
billion level.” 

“We are scraping the bottom of 
the barrel now,” Johnson said, “and 
if we go any deeper we'll be into 
the timber of the barrel.” 


> * * 


| Budget Warning 
JUMPSREY, Douglas and Leh- 
man took a different view. Sen. 
|Douglas warned that if Congress 
jfails to stay close to a balanced 
| budget next vear “it will mean more 
government borrowing, more check- 
| book credit, and hence another rise 
jin prices.” 
The fact that the Senate passed 
|a $7.2 billion foreign aid bill after 
only three days of debate encour- 
aged Majoritv Leader McFarland to 
express confidence Congress can 
still adjourn Oct. 1. But the Sen- 
ate, however, has this formidable 
“must” list to dispose of: 

1. The $56 billion defense budget 
|for the armed forces. 
| 2. The $5.8 billion military public 
|works bill, to expand camps and 
bases in the U.S. and overseas. 

3. The tax bill, due to reach the 
floor this week. 

4. A final emergency appropri- 
ation bill to carry the money be- 
ing authorized in the foreign aid 
bill. This measure has not yet 
been drafted in the House, and 
must await settlement of differ- 
ences between the two houses 
over the scope of the foreign aid 
program. 

After the conferees have agreed 
}on the final terms of the foreign 
| aid authorization measure, the issue 
}will have to be debated again in 
|both houses when the separate ap- 
propriation bill is brought out. 

Before that happens the Senate 
|will find itself battling over the 
|new taxes made necessary by the 
|defense buildup, both at home and 
| abroad. 

' Sen. Humphrey told reporters he 
feels certain a determined effort 
will be made in the Senate to hold 
the tax bill up to at least the $7 
billion House figure. He pointed 


(Continued on Page 83, Col. 1) 


Paxton to Head 
Nash Business 


Management 


DETROIT.—H. G. Paxton was ap- 
|pointed national business manage- 
| ment manager for Nash last week by 
| ™ H. C. Doss, sales 
° vice-president. 

Formerly assis- 
tant Detroit zone 
manager, Paxton 
has been with 
Nash since 1945 
when he was 
named business 
management man- 
ager in the Cleve- 





| land zone. He 
| was transferred 
| & 6. Fests from Cleveland to 
|Detroit as business management 


|}manager of the Detroit zone. 
| Prior to joining Nash, Paxton 
| served with General Motors Accept- 
lance Corp. in Huntington and 
| Charleston, W. Va., and with Fisher 
|Body in Detroit. 

Paxton w&s also co-owner of an 
{automobile dealership at Tiffin, O 
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d. 23 States Liberalize Compensation Laws .. . 

id, 

i Workers’ B its Iner 

ily 

) orrers enejytus 4ncrease 

as 

ile NEW YORK.—Increased benefits |mum weekly compensation from $30, compensation, plus present allow- 
e- or other liberalization of workmen’s/to $32; raised allowance for per-|ance for dependent life and chil- 
es compensation laws have been en-| manent total disability from $15,000 | dren, to a maximum of $42 a week. 
at, acted thus far this year by the|to $18,000, and lifted compensation | Also provided for payment to per- 
e° legislatures of at least 23 states, &| payments for loss of fingers, arms|manently and totally disabled 
rt survey discloses, in continuation of|ang legs by an average of 10 per-| claimants of dependence allowance 


a trend which has spread rapidly 
in recent years. 

States in which such measures 
were adopted include California, 


cent. 

MONTANA—Boosted workmen’s 
compensation benefit payments by 
$1.50 weekly. 


for wife and dependent children. 
Also increase by an average of 10 
percent allowances for loss of mem- 
bers or use of members by an in- 


it " oa 1% 


NEW JERSEY—Equalized maxi- | JUTed workman. 


OHIO — Increased maximum 


t 
x 
e Colorado, Idaho, Illinois, Indiana, 
fo Iowa, Kansas, Maryland, Michi- 
ts 








; gan, Minnesota, Montana, New |™um weekly benefits at $30 a week. : as 
.s Mexico, New Jersey, North Caro- | Effect of the new law is to raise | weekly compensation for injured 

7 lina, North Dakota, Ohio, Okla- |™aximum benefits for total perma- |workers to $25. 
se homa, Oregon, Utah, Vermont, |nent disability from $25 to $30 a} OKLAHOMA Enacted a new}, 
ry Wuiiiegten, Wisconsin and Wy- | week. The New Jersey legislature | death benefit law providing a lump Best Catch of the Season'— 
rs oming. Similar bills were still |last year set the maximum at $30 | sum payment of $13,500 if death Laccardi Motor Sales (DeSoto-Plymouth), Manville, N. J., fixed up this window display 
n- pending at this writing in a few for temporary disability and partial |occurs from injury on the job| of a DeSoto convertible in a marine setting, and tagged it, ‘Best Catch of the Season.” 
h- states. permanent disability, but left the|within two years, and if the dis-/|The display included nets, fish, sea plants, treasure chest and a mermaid. 

is } That the trend is accompanied by |maximum for permanent disability | ability is continuous, the payment | ———— : 
ht the general prospect of increased | at $25. The new law equalizes the must be made if death occurs from | ensation for disability or death | receive $100 a month i > 

? costs to employers in the form of | maximum for all classifications. the injury within five years. | rome silicosis or eabestaaln up to a/| until their ‘South or rome 

ce higher workmen’s compensation NORTH CAROLINA—Increased UTAH — Increased maximum | maximum of $4,000. Under the new | Unmarried totally disabled workers 
Ly } premium rates is indicated by steps| maximum weekly compensation weekly benefits from $25 to $27.50, (law, payment would not be made | will receive $100 a month, with 
1e already taken in that direction by} from $24 to $30, and the maxi- and otherwise liberalized work- | unless disability occurs within two| payments scaled upward for mar- 
1d several states, including Indiana,| mum total compensation or death | men’s compensation and occupa- years after last exposure. lried men. 
a Maryland, Oklahoma and North! benefits from $6,000 to $8,000. tional disease laws. WASHINGTON-— Increased bene- | WISCONSIN--Enacted bill pro- 
e- Carolina. NORTH DAKOTA—Raised from VERMONT—Enacted new occu-! fits payable for injury or death. | viding a $4 or $5 increase in weekly 





10 Another effect of the trend will|s99 to $25 a week the maximum|pational disease law providing com-!Under the new law, widows will | payments to injured workers. 





$7 be increased emphasis on efforts |.  _........... —— _ —— 
by employers to provide a maxi- 

of mum degree of safety and health 

1d for workers. 

to The 1951 legislative action in- 


DeEVILBISS 


cluded the following: 

CALIFORNIA—Increased maxi- 
mum workmen’s compensation 
benefits from $30 to $35 a week | 
for temporary. disability;  in- 


JGA 


1- 


New ease of 








ps creased maximum death benefits 

4 from $6,000 to $7,000 and from 2°98 GUN 

$7,500 to $8,750 in cases of a sur- ° 

ae viving widow with dependent aqjustment, 
a children; and other liberalizing 


re changes. 


COLORADO-—Boosted workmen’s 
compensation benefits from $22.75 
to a maximum of $28 a week, and 
added dermatitis, anthrax, and a 
2 disease stemming from work in 
.. radioactive research and production 
i to the list of occupational diseases 

subject to benefits. 
IDAHO— Adopted increased bene- | 
fits as recommended by an interim | 
study committee. 
ILLINOIS—Provided for 13.3 per- 
cent increases in cash awards and | 
longer periods of compensation for | 
workers in losing an eye or a limb| 
in occupational accidents. 
INDIANA — Increased weekly 
compensation benefits from $22 to 
a maximum of $25, and made 
other upward adjustments in 
long-term accident cases. Also 
| boosted occupational disease 
: benefits. 
IOWA — Raised the maximum 
workmen’s weekly compensation 
d for permanent total disability from 
a $24 to $28, and the duration of pay- 
° ments from 400 weeks to 500 weeks, 
n with proportional increases for per- 
a manent partial disability. 
KANSAS — Increased workmen's 
compensation benefits from $20 
weekly to a maximum of $28. 
MARYLAND — Revised  work- 
men’s compensation law to allow 
increases of from 12 percent to as 
much as 33 percent. Maximum 
weekly benefits for temporary total 
disability were increased from $28 
to $32; for permanent partial dis- 
| ability from $20 weekly to $25, and 

for permanent total disability from 
$7,500 to $10,000. | 

MICHIGAN — Increased com- 

pensation benefits for disability 
s or death caused by silicosis or 
other dust diseases. The new law 
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New DeVilbiss JGA Spray Gun provides the highest- 
quality finishing, painting and refinishing jobs with all 
types of materials, yet weighs only 1 pound, 6 ounces. 





or. handing, 
weighs only 


T pound 


6 ounces 


Py 


FOR BETTER SERVICE, BUY 


aa 


All wear points are reinforced to withstand hard use. 
Air and fluid passages have extra capacity to handle 
I 4 . even the heaviest material. Operates on exclusive 
spesaeade eens DeVilbiss ball and cone principle, assuring perfect 
spray pattern. Easy to handle, clean and service. Tested 
and refined in 5 years of field testing and research. 


See the new DeVilbiss JGA today! Priced to please 
you. Try it! Test it! Ask your distributor or jobber 
for details. 


THE DEVILBISS COMPANY, Toledo, Ohio 
Windsor, Ontario © London, England © Santa Clara, Calif. 
Branch Offices in Principal Cities 


raises death benefits from $6,000 
to $10,500 and monthly disability 
compensation from $75 to $100. 
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Chevrolet School 
» | Opens Sept. 10 


DETROIT.—The Chevrolet Post- 
} Graduate School of Merchandising 
| and Management, oldest institution 
| of its kind in the automobile in- 
dustry, opens its 33rd session Sept. 
10. A total of 47 students, including 
| three from Canada and two from 
| Australia, have enrolled in the six- 
| week course. 
| Since its establishment in 1938, 
| the Chevrolet school has graduated 
i 1,101 students, many of them sons 
of veteran dealers. Principals of 
successful dealership operation and 
subjects ranging from used-car in- 
ventory control to classified adver- 
tising are taught by department 
— from Chevrolet’s central of- 
ce. 
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Auto Forum 


(Continued from Page 4) 


the rules and regulations, he is 
subject to suspension or even can- 
cellation of his inspecting privi- 
leges, depending on the seriousness 
of the violation. 

We in Pennsylvania are rather 
proud of the fact that one rarely 
sees a motor vehicle bearing Penn- 
sylvania license tags on our high- 
ways with: 

1, Clouded, discolored or broken 
windshields; 2. Cracked or broken 
window glass; 3. Bald - headed 
tires; 4. Steering out of line; to 
say nothing of other defects. 

Our inspection Law is so rigid 
that 96,080 vehicles were junked in 
the year 1950. Each year it is esti- 
mated by our Governor’s Highway 
Safety committee that our inspec- 
tion law saves more than 150 lives 
that otherwise would be lost in 
traffic accidents caused by mechan- 


ical defects of vehicles. 
The following chart tells the 


story: 
Percent Percent Percent Percent Percent 
1946 1947 1948 1949 1950 


Nation 18 16 13 13 13 
Pa. 5 4 3 3 2% 
This means a loss, during the five 
years, 1946 to 1950 inclusive, of ap- 
proximately 22,550 lives in the na- 
tion and about 280 lives in Penn- 
sylvania. 
* * * 
| IS difficult to give appropriate 
emphasis to the meaning of these 


Brake Demand Rises 


BELOIT, Wis.—Demand for elec- 
tric brakes and clutches has in- 
creased sharply as a result of the 
mobilization program, reports War- 
ner Electric Brake & Clutch Co. 
Shipments for use on machinery 
and machine tools during the first 
half of 1951 were more than double 
the same period in 1950. 





ROAD-TESTED 
TIME-TESTED 






statistics in terms of the enormity 
of the job being done. Consider the 
task of supervising more than 10,- 
000 inspection stations, making over 
five and one-half million inspec- 
tions each year with all of the 
administrative detail on state and 
local levels that such an undertak- 
ing implies. Yet—it is being done— 
has been done for many years and, 
most important of all, has produced 
results in lives saved and accidents 
prevented that can hardly be ar- 
gued to the contrary, in view of the 
record. 

You may ask what do the 
people say about your law. This 
is exactly what a delegation of 
16 state legislators from another 
state asked when they visited 
Pennsylvania on Apr. 5 of this 
year. Upon leaving our state, they 
stated that although we had sold 
the Pennsylvania law to them, 
the endoresment of our views by 
motorists on the street, in tap 
rooms, public offices and else- 
where convinced them that a 








Studebaker Ten-Year Man— 


Ted Kolsky (center), manager of the car order department at Studebaker's West 
Coast assembly plant, Vernon, Calif., receives a 10-year emblem and is congratulated 
by sales manager L. E. Minkel (left), and Assistant Sales Manager William P. Stevens. 


Motor Vehicle Inspection Law, 
ably administered and enforced, 
would be welcomed by their mo- 
torists at home. 


executives, safety officials and 
others are cordially invited to come 
to Pennsylvania and give our sys- 
tem the onceover. We in Pennsyl- 


State officials, dealer association |vania are proud of it. If we can 


by more than a 


million motorists 
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NO. 36 DE LUXE 
TRAFFIC LIGHT FINDER 





Large size, instantly 
adjustable to suit any 
driver. Mounts 
securely to inside 
windshield molding. 
List, $2.95. 





A Car Without a 
Fulton Shield is Like 
a Hot Without o Brim 


ae 





With this consumer acceptance, your sale is half made. A one-minute 
outline of basic Fulton features will do the rest. Here they are: 
Fulton leads the parade in style and quality. 
Fully adjustable to suit driver preference. 
Securely attached to car body. 
Engineered of aluminum for lifetime smart appearance. 


Fulton is the “beauty way” to avoid sun glare and sky glare, drive 


cooler in summer, shield off snow and ice in winter. 


Today’s the day to start pushing the profit-maker that’s road-tested, 


time-tested by more than a million motorists—the Fulton Sun 


Shield. 


MILWAUKEE 14, WISCONSIN 


Post 


for years 


THE FULTON COMPANY 


DESIGNERS AND MANUFACTURERS OF AUTOMOTIVE EQUIPMENT SINCE 1911 


offer any helpful hints on just how 
to go about securing the enactment 
of a similar law in other states, 
we'll be glad to do so. 


Truck Sales 
In Canada Top 
Year-Ago Mark 


OTTAWA.—Dealers in Manitoba 
showed the largest gain in the sales 
of commercial vehicles during May, 
selling 690 new units compared 
with 514 units a year ago in May, 
up 34.2 percent in number and 51 
percent in amount, Canadian Gov- 
ernment reports. 


Gains in sales were recorded in 
all areas except Ontario and At- 
lantic provinces, with such sales of 
new commercial vehicles showing 
the following in May, figures in 
brackets being for May last year: 


Quebec, 2,199 (1,996); Alberta, 
1,253 (1,151); Saskatchewan, $1,175 
(1,113); British Columbia, 801 (778); 
Atlantic Provinces, 927 (950); On- 
tario, 3,559 (3,707). 


Hyatt Plans Expansion 


At Two N. J. Plants 


HARRISON, N. J.—Plans for the 
expansion of manufacturing areas 
in the Hyatt Bearings division 
plans in both Harrison and Clark 
township, N. J., have been an- 
nounced by General Manager R. 
H. Cramer. 


Cramer said increasing demand 
for roller bearings necessitated the 
expansion. An additional 390,000 
square feet of floor space will be 
provided at Clark township and 
12,000 square feet will be added at 
Harrison. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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On the Financial Front... . 


Tire Firm Outlook 
Liked by Analysts 


By George Deery | 
Associate Editor 

RANTING that heavier tax rates 

will be a restrictive profits fac- 
tor, Standard and Poor’s predicts 
that full-year comparisons of the 
rubber companies with 1950 should 
be “favorable for the group as a 
whole.” 

Early showings in 1950 general- 
ly were only fair and several 
companies incurred sizeable 
charges in connection with 
changed inventory accounting 
methods. 

It is also pointed out by the 
analytical firm that tire makers are 
benefiting from the cut in crude 
rubber prices to 52 cents a pound 
July 1 from the previous 66-cent 
level. 

Another favorable condition is 
that earlier labor and material in- 
creases were offset by price ad- 
vances. The other side of the pic- 
ture is that price controls on civil- 
ian lines will be restrictive and 
“military business will be subject 


to profit limitations.” 
* : 7 


Report Awards 


Se annual reports of eight auto 
firms have qualified for the 
“Highest Merit” citation by Finan- 
cial World, it was announced last 
week. 

They are Ford of Canada, Gen- 
eral Motors, Hudson, Kaiser-Frazer, 
Nash, Packard, Studebaker and 
Willys-Overland. | 

The stockholder reports of these | 
companies have thus become can- | 
didates for the final judging, and | 
one will be selected for a “Best of 

Industry” award and presented 

with a bronze “Oscar of Indus- | 

try” at the Financial World An- | 
nual Report Awards banquet on | 

Oct. 29, in the grand ballroom of | 

the Hotel Statler in New York. 

A year ago the 1949 annual report 
of General Motors won the trophy 
for the best report in this industrial 
classification. 

The board of judges in this year’s | 
competition is headed by Carman 
G. Blough, C.P.A., research director | 
of the American Institution of Ac- | 
countants; Denny Griswold, pub- | 
lisher of Public Relations News; 
Elmer C. Walzer, financial editor 
of the United Press; Guy Fry, past | 
president of the National Society of | 
Pierre R. 








art directors, and Dr. 


Bosch Profit 
Is $1,400,088 


American Bosch reported net 
profits after all taxes for the six 
months ending June 30, 1951, of 
$1,400,088 or $1.03 per share, as 
against $1,295,640, or 96 cents a 
share for the same period last year. 
Donald P. Hess, president, pointed 
out that federal taxes on income 
for the first six months amounted 
to approximately $2,445,000 as con- 
trasted with $905,000 for the same 
period in 1950. 

Net sales for the six-month period 
ending June 30, 1951, amounted to 
$29,413,188 as compared with $16,- 
039,505 for the corresponding period 
of 1950, an increase of approxi-| 
mately 83 percent. Hess reported a 
backlog of unfilled orders of $101,- 
000,000 at the present time, as con- 
trasted with $30,500,000 at the same 
time a year ago and as against 
$50,400,000 as of Jan. 1, 1951. 


* * + 
'e e 
Tide Water Gain 
Oil Firm Reports Income 
Of $17,223,331 

Tide Water Associated Oil re- 
ports consolidated net income of 
$17,223,331 for the first six months 
of 1951, compared with a net in- 
come of $14,734,087 reported for the 
corresponding period of last year. 
The six months net income 
amounted to $2.69 per share, as 
against $2.25 per share of common 
stock for the corresponding period 
of last year. 

Total volume of business trans- 
acted during the six months ended 
June 30, 1951 totaled $199,778,215, 
compared with $171,166,793 reported 
for the first six months of 1950. 


| 





Bretey, president of the National 
Federation of Financial Analysts 
Societies, who is being assisted by 
20 analysts of the New York Society 
of Security Analysts. 


* * * 
Short Sales 
N THE number of shares in- 


volved, Studebaker was high- 
lighted in the Aug. 15 record of 





Dealer Gives Service Pins— 


Presentation of service pins to employes of Standard Motors, Ltd. (Studebaker), Red 
Deer, Alberta, highlighted the recent visit of Tom Pryde (second from right), general 
sales manager of Studebaker Corp. of Canada. Left to right are G. Watse; R. Keeling; 
C. Dillon; Claude Farnham, head of the business management division; Frank Morgan, 


short sales in automotive stocks on 
the New York Stock Exchange. It 
chalked up an increase to 53,091 
from 40,593 in the exchange’s com- 
pilation for the preceding month. * * * 


There were drops of several R= appeared in the list as hav- 
thousand shares in some issues, ing a shortside sum of more 
too. General Motors reduced its |than 5,000 shares for the first time 
total to 75,994 from 79,861, but it |in several months—5,595 against 
still had the largest short posi- | 3,725 a month earlier. Packard's po- 
tion of any stock on the nation’s | sition increased to 8,350 from 7,450. 
leading mart. Among others, Fedders-Quiggan 
The bears lightened their hold-|was down to 5,155 from 6,915; Good- 


service representative; Howard Singleton; Pryde, and Fred Bacon, district manager. 





ings in Hudson to 21,806 from 25,-|rich, 17,065, compared with a July 
016, and Nash to 10,635 from 14,125.|standing of 18,585, and Gar Wood, 
10,800, against 12,300. 


Five oil issues registered gains 
as follows, according to the Au- 
gust report: Pure Oil, 6,303, as 
compared with 4,732 at mid-July; 
Sinclair, 6,690, versus 6,190; So- 
cony-Vacuum, 9,506, against 7,176; 
Standard Oil of N. J., 26,040, com- 
pared with 21,811. The change in 





5,502. 

The total for all issues on the 
Big Board Aug. 15 was 2,518,704, a 
gain of 195,106 from the previous 
reporting date. 


* 


$7,107,157 Profit Reported 


By Briggs at Half Year 

Briggs Mfg. Co. and its domestic 
subsidiaries reported a net profit 
of $7,107,157.30 for the six months 
ended June 30, 1951. 

This equals $3.65 per share on 
1,947,700 shares outstanding, and 
compares with a net profit of $3,- 
166,984.00 or $1.63 per share for the 
first six months of 1950. 

> 


Philco Sales Up 16 Percent 


But Net Shows Drop 

Sales of Philco Corp. increased 
16 percent to a total of $171,023,000 
in the first six months of 1951, as 
compared with $147,012,000 in the 
same period a year ago, it was an- 
nounced by William Balderston, 
president. 

Net income after taxes decreased 
from a year ago, however, from 
$1.84 per common share to $1.74 
per share. 

Net income after federal 

(Continued on Page 74, Col, 1) 
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HOW MANY LIVES WILL 29,713 PEDAL BLOKS SAVE? 


ing brake lining. We know how vital it is that 
every motor vehicle be able to stop safely, surely, 
quickly, under every driving condition. 

Second, too many motorists put off getting their 
brakes fixed; either through procrastination or 
because they don’t know their brakes are unsafe. 

As one of the leading manufacturers of brake 
lining, we believe it is our duty to prevent every 
traffic accident, every traffic fatality, that we can. 


The slotted wooden block shown 
above is an American Brakeblok 
Pedal Blok. We developed it to 
help garagemen find cars with 
faulty brakes and fix them before 
they caused an accident. 

It works this way. The mechanic places the 
Blok under the brake pedal and tells the motorist 
to step on his brake. If the pedal hits the Blok, 
he, and the motorist, know something is wrong. 

For the past six months we've been offering 
this Pedal Blok, at no charge, to automotive 
repairmen everywhere. To date we've given 
away over 29,713 and the requests are still coming 
in. How many lives they’ve saved... how many 
smashups they’ve prevented, we'll never know. 

We do know this. Repairmen tell us that our 
Pedal Blok has found literally thousands of 
cars whose owners didn’t know their brakes 
were defective. 

Why did we do it? First, our business is mak- 


BRAKE LINING 
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Dealer Faust of N. H. 
Wins Sept. Award 


By Sam Sampson 
Staff Writer 

_— his efforts in promoting driv- 
er training courses in the high 
schools of his state, Nile E. Faust, 
—_ Studebaker dealer 
in Concord, N. H., 
wins the AvuTomo- 
tive News’ “Safe- 
ty-minded Dealer 


“ 


of the Month” 
award for Sep- 
tember. 


Faust said 
that at the pres- 
ent time, one- 
third of the 
state’s public 





Hie B. Paust high schools are 
teaching “behind - the - wheel” 
courses, and that parochial 


schools in the state are also tak- 
ing up the program in increasing 
numbers. 

Working at the very base of the! 





program, Faust was able to present 
a dual-control car to the state 
teachers college for use in training 
instructors for the teen-age driver 
program. This was done through 
his work as safety chairman of the 
New Hampshire Automobile Deal- 
ers Assn, 
* + + 


Safety Inspection 
— has a long record of inter- 
est in safety. During World War 
II, he was assigned to safety in- 
spection work for the U. S. Army 
Air Corps, which, he said, “included 
everything from jeeps to B-24s.” 
Last year, he was president of the 
Concord Safety Council, and is still 
an active member of the organiza- 
tion. 
He has been state chairman to 
the Inter-Industry Highway Safety 





Committee for the last two years; 
was chairman of the safety com- 
mittee of the New Hampshire Auto- 
mobile Dealers Assn. for two years, 
and is a member of the President’s 
Highway Safety Committee. 

“I am interested in safety be- 
cause I feel that everyone en- 
gaged in the making or market- 
ing of automobiles has a direct 
responsibility to the public to see 





that his product is just as safe 
as he can make it,” he told Auto- 
motive News. 

During the Christmas-New Year 
period, Faust has activated a safety 
“no-drunk-driving” campaign that 
has been eminently successful, since 
there were no traffic accidents 
there during the holidays last year. 
The program is carried on with the 
support of the Concord Safety 
Council and the Boys Scouts. 

* * * 

HILE chairman of the safety 

committee for the dealers as- 
sociation, Faust interested the deal- 
ers in furthering a program to 
equip more than 15,000 bicycles with 
a reflective tape to help eliminate 
night accidents involving bicycles. 
Faust said the dealers association 
Paid for the tape, and donated the 


No other car rides likea_ | 





MORE HEAD-ROOM, 


LEG-ROOM, TRUNK- ROOM ! 


It puts you ahead on the road and keeps 
you out of the shop. It’s high on luxury 
but low on upkeep. It’s the car that puts 


your dollar back in the driver’s seat! 


DES 


It makes you 


DE SOTO DIVISION, CHRYSLER CORPORATION 


physically and financially. 


feel better 
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Dealer Pfeiffer Aids Driver Education— 


For the past three years, M. W. Pfeiffer of Pfeiffer Chevrolet Co., Yankton, S. D., 
has furnished the car for the driver training course at the high school in that city. 





services of their mechanics to in- 
stall it. 


In a statement to the nation’s | 
auto dealers, Faust had this to say | 


about safety: 

“If we want the public to con- 
tinue motoring, we must do every- 
thing possible to cut down on on high- 





COMPLETELY WATERPROOF 


IGNITION SYSTEM 





NO CAR IN AMERICA HAS 


BIGGER BRAKES 





DE SOTO-PLYMOUTH Dealers present “IT PAYS TO BE IGNORANT,” starring Tom Howard, every week on both RADIO and TELEVISION—NBC networks. 





-_ fatalities. Safety is everybody's 

|business, and we can’t work too 

hard in minding it for everybody.” 
* . * 


Virginia Council 
Gives Report on 


Road Sign Study 


European and African designers 
can teach us a thing or two about 
making highway signs that can be 
seen quickly and clearly, according 
to the Virginia Council of Highway 
Investigation and Research. 

The European triangular-shaped 
sign, with a black symbol on a red- 
|bordered white background, will 
catch the eye better than the U.S. 
| diamond-shaped sign, with its black 
symbol and border on a yellow field, 
the report said. 

In addition, the Central and South 
African signs denoting a narrow 
road and railroad crossing were 
judged the best in those categories, 
the report continued. 

The council reported that it stu- 
|died 24 road signs, comparing the 
American, European and African 
|designs, to make some tabulations 
on their relative effectiveness. The 
study was carried on in coopera- 
tion with the United Nation’s sign 
| studies. 
| However, the U.S. symbols for 
curve and intersection were judged 
best in the field. The council added 
that reflector signs were not in- 
cluded in the studies. 
| Part of the study was based on 
|the “target distance,” it was ex- 
plained, which is the distance at 
which the sign may be identified. 
|Both color and shape were taken 
into consideration, the council said. 

The report was issued by I. D. 
|King jr., assistant research engi- 
neer for the council. The report 
warned that the data obtained by 
|the study was “relatively small,” 
|and that results of other tests be- 
ing conducted in other states may 
produce different results. 
* * * 


8 States Agree 
On License Pact 


A program aimed at preventing 
drivers in one state from obtaining 
a driver’s license in a neighboring 
state was agreed on by eight mid- 
western states recently at a council 
of operator’s license administrators 
at Des Moines. 

Under the agreement, none of the 
| states will issue a license to a resi- 
|dent of any other state until he 
has been given a “clean bill” by 
the authorities in his home state. 
| The states participating are Iowa, 
| Minnesota, North Dakota, South 
Dakota, Nebraska, Illinois, Ohio 
and Wisconsin. 


Siemens Set 


‘For Texas Tests 


| Tentative plans to administer the 
|}new motor vehicle inspection law 
in Texas have been revealed by 
Homer Garrison, director of the 
state department of public safety. 

Garrison held a conference here 
with representatives of the bus, 
truck and insurance interests and 
the Texas Automobile Dealers Assn. 

Garrison announced that Capt. 
George Busby, formerly of the de- 
partment of public safety, will head 
a new division to enforce the law. 

It was decided that official in- 
spection stations must. contain 
equipment as follows: headlight 

(Continued on Page 73, Col, 1) 
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Expert Accents Driver’s 


Attitude ... 





10-Point Safety Plan Offered 


NEW YORK.-—A 10-point pro-| 
gram to institute a “fundamental 
change” in traffic enforcement 


one which might alter the attitude 


of motorists toward their driving | 


habits—is put forward by Robert 
E. Raleigh, director of field services 


try, comes up behind a slow mov- 
ing “Sunday” driver—he takes a 
chance and passes on a curve or 
hill. 


“Or one of our heavy-footed citi- | 
zens, cruising along at 70, rolls up| 
|behind a police car—he burns off 


at the traffic institute of North-/$5 worth of rubber getting down 


western university, 
appearing 
Safety magazine. 

Raleigh declares that people’s 
behavior depends more on how 
they feel about something than 
on what they know about it, and 
that such a point of view should 
be considered in setting up a 
long-range program of traffic en- 
forcement. 

The program offered by Raleigh 
was set forth as follows: 

1. The police departments, with 
the support of official and non-offi- 
cial groups, must recognize the im- 
portance of the traffic problem and 
embark upon a planned program of | 
supervision. 

2. Sufficient personnel and equip- 
ment must be provided. 

3. Police personnel must be care- | 
fully selected and trained. 


in an article| 
in the August Public} 


havior of drivers,” 





4. Adequate and thorough acci- | 
dent investigation must be as- | 
sumed. 

5. Analysis of accident facts and | 
other data must be accomplished so | 
that a selective enforcement pro- | 
gram can be planned. 

6. All uniformed personnel must 
be indoctrinated with the impor- 
tance of traffic and receive some | 
basic traffic training. 

7. Sufficient court and violation 
bureau facilities must be provided 
so that the public will not be un- 
necessarily inconvenienced. 

8 The judges and prosecutors 
must understand the purpose of 
the traffic program so that every 
defendant receives the same fair, 
impartial treatment commensu- 
rate with his offense. 

9. Repeater files and penalties} 
must be maintained so that the 
habitual offender is properly dealt | 
with. 

10. Suspension or revocation of | 
the driving privilege must be as- 
sured in all serious or repeater 
cases. 

“Conditions in traffic may almost 
instantly change a driver's atti-| 
tude,” Raleigh said. “For example, | 
a normally law-abiding business 
man, hurrying to keep an important 
appointment, can find no place to 
park his car—he parks illegally. 

“Another of our substantial 
law-abiding citizens, out with his 
family on a drive into the coun- 


| 
| 
| 








Soap Box Cars Displayed 

DETROIT. — An _ All-American 
Soap Box Derby display was staged 
by Chevrolet at the General Motors 
building in Detroit. On exhibit were 
the cars of the first 10 prize win- 
ners, special award winners and 
photo enlargements of scenes of the 
recent race at Akron. 
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to the legal speed. 

“We know that enforcement has 
an overall effect on accidents. When 
enforcement is increased, accidents 
are reduced. 


“Let’s take a look at how it has} 
| footed friend, who has a feeling or 


worked in one of our larger cities— 
Chicago. In 1947, before a program 
of improved enforcement, 505 peo- 
ple were killed in traffic accidents. 

“In 1948, after an improved en- 
forcement program was adopted, 
the score was 478. In 1949, it was 
reduced to 412 and last year, 1950, 
to 3983—which included 34 persons 
killed in one tragic accident be- 
tween a street car and a gasoline 
truck. 


“We have an idea that this is be-| 


cause enforcement changes the be- 
Raleigh con- 


| tinued, 





Finally, we assume, 


“Actually it is doubtful whether 
an increase in enforcement changes 
the bad attitudes of drivers into 
good ones. Such attitudes are usual- 
ly too strong to be so _ easily 


| changed. 


“For example, take our heavy- 


urge to go fast. The fear of having 
an accident may keep this person 
from driving as fast as his car will 
go, but it does not keep him from 
driving faster than the law allows. 
Now along comes the police car and 
we introduce a new attitude. 

“Our friend has the feeling that 


| he may be arrested, delayed, em- 
| barrassed and penalized. This 
| feeling is strong enough to over- 


come the urge to speed and does 
change his behavior, but has it 
changed his feeling toward speed? 


“but this has not yet been | 
|fully demonstrated and we are not} 
|}sure how much or in what way be- 
|havior is changed by enforcement. | 
but do not} 
know, that this behavior change is | 
|the result of a change in attitude. 
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“I gave him your bid of $20 on 
his tradein and he’s shaved his 
asking price to $1,580.” 


As soon as the police car dis- 
appears, the previous high speed 
is usually resumed. 

“Enforcement does not necessarily 
change an attitude, it merely in- 
troduces a condition under which 
some other attitude will counteract | 
the unsafe one. How do we go 
about creating, through enforce- 
ment, the conditions that will coun- 
teract unsafe attitudes? 

“The lesson, in terms of traffic, 
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from these principles seems clear. 
| Spotty or sporadic enforcement 
| campaigns will only correct a sit- 
uation in the presence of an en- 
forcement officer. They make no 
fundamental change. 

“But on the other hand, improved 
enforcement of high quality, main- 
tained steadily over a period of 


|months and years, can be expected 


to develop good permanent atti- 
tudes toward driving in the driving 


| Public, ‘3 ee declared. 


Union ‘Seeks Job 
Talks in Canada 


OTTAWA. — UAW-CIO officials 
have asked another interview with 
Canadian Defense Minister Howe 
and other federal officials to dis- 
cuss the unemployment situation 
developing in Canada’s automotive 
industry due to credit controls. 

The union said that mass layoffs 
which Howe and other cabinet min- 
isters assured the UAW-CIO would 
never happen, have happened. The 
union said that with over 8,000 to 
be laid off by mid-September at 





Ford of Canada and Chrysler, 
“Windsor faces economic chaos.” 





B.F. Goodrich 
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No tube to blow out! No sudden collapse 
of the tire! B. F. Goodrich Tubeless Tires 
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protect you from blowout danger! Blueprint above shows why. 


Blowouts occur when an inner tube, trying to bridge a 
bruise-break in a tire’s carcass, is pinched, chafed through, or 
stretched to the breaking point. The BFG Tubeless Tire has 





SEALS PUNCTURES TOO! 


no tube to blow out! An inner 
liner of special rubber is built into 
the carcass. If a break in the fabric 
should occur, the tire's flexing 
action eventually causes a small 
break in the liner. Air escapes 
slowly — instead of all at once as 
in a blowout. 


Proved by AAA. In AAA tests, 
BFG Tubeless Tires and tires with 
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BLUEPRINT EXPLAINS PUNCTURE AND BLOWOUT PROTECTION. 


inner tubes were weakened by knife cuts to force failure. All 
tires with tubes blew out, collapsing instantly. The Tubeless 
Tires lost air slowly, travelling up to eight miles after failure 


before going flat! 


Puncture-Sealing Ability Proved. 


In AAA tests, BFG 


Tubeless Tires were pierced through by 3” spikes, yet didn’t 


lose a pound of air! 


Costs Less Than Tire With Safety Tube. 


The B. F. 


Goodrich Tubeless Tire gives more protection than any 
regular tire with safety tube, yet costs less. 


NEW SALES OPPORTUNITY FOR YOU. Over 200,000 
motorists have bought BFG Tubeless Tires. More are buying 


them every day. Let your B. F. 
Goodrich salesman show how you 
can cash in with this great new 
product. The B, F, Goodrich Co., 
Akron, Ohio. 
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Reg. W Easing Provides Little Impetus .. . 


Sales Slow in Buffalo 


change to 18 months for payments | credit business but failed to note | 
or the threat of a 10 percent price | the result seen by Martindale. 
but one of them has “I think things have been a lit- | 
definitely helped.” 

“There are more people interested| Johnny Webb of Lee Motors. | 
in buying now and more chances| “We’ve been selling Fords to | 
of closing a sale with the time set| everybody we could sell anyway, | 
at 18 months,” said A. E. Newlands,| and we’re able to dispose of all 
sales manager of a Hudson dealer-| we can get.” 


By George E. Toles 
Staff Correspondent 


BUFFALO.—Despite talk of an- 
ticipated shortages next year and 
higher prices, new-car sales have 
failed to register the expected im- 
provement. Easing of credit regu- 
lations on new-car purchases also 
has failed to give much impetus to 
business. 

One new-car dealer said the three 
additional months allowed to pay 
off the balance after the down pay- 
ment has had no effect whatsoever. 
He declared he hasn’t made one 
sale he wouldn’t have made under 
the old terms. 

New-car registrations here are 
continuing to lag behind a year 
ago when people were rushing to 
buy automobiles as a hedge 
against prospective shortages. In 
the first four months of this year, 
registrations were running con- 
siderably ahead of last year, but 
the total for the first six months 
of 1951 was down to 21,984 from 
22,059 in the first half of 1950, 

Dealers declare that the contra- 
dictory part of the current market 
is that customers are showing less 
interest in new cars, despite the 
fact that the shortage prospect is 
much more real than it was a year 
ago. Some dealers here are looking 
for shortages to crop up before the 
end of the year, with lower factory 
output tending to reduce inventor- 
ies sharply. 

Many persons, who probably 
would like to make a new-car pur- 
chase today, just don’t have the 
money, one dealer reported. He 
cited higher taxes as another de- 
terrent to business. 

Competition for available new- 
car business is very strong in the 
Buffalo market, and this is tend- 
ing to reduce the profit margin 
of dealers. Customers are shop- 
ping from one dealer to another 
for the best buy, and tradein off- 
ers are much higher than they 
were earlier in the year. 

Dealers also have been stepping 
up their advertising and promo- 
tional activities in an effort to stir 
up new-car business. A return to 
oldtime selling practices is evident, 
although many dealers say they are 
limited by lack of experienced au- 
tomobile salesmen. 

Lucrative jobs in defense plants 
are taking some sales personnel 
from the automotive field and also 
poses a threat to service depart-| 
ments which may lose some of their 
skilled mechanics. 

The outlook for the new-car | 
business is so clouded with un- 
certainty that dealers hesitate to 
make any predictions concern- 
ing fall and winter business. 


The general feeling is, however, 
that sales will not come up to fig- 
ures of a year ago, due both to a 
lack of strong consumer interest 
and the fact that output is falling 
steadily. 


* * * 


Waterloo, Ia. 


Sales of new and used cars here | 
are off 25 to 50 percent from last 
year, dealers claim, but part of the 
slump is being charged to vacation 
doldrums. 

Baum-McDonald Auto Co. (Pon- 
tiac) which has been in business 
here since the early days of the 
industry, reports new-car sales 
off 50 percent and late-model 
used car sales down about the 
same. 

New credit terms have helped 
used-car sales some but failed to 
stimulate new cars. No reposses- 
sions have been made in more than 

two years, a company spokesman 
said. 

Miller Motor Sales (Chrysler- 
Plymouth) reported new-car sales 
less than those of a year ago and 
also a slowing up of used-car sales. 
—(L. H. Houck.) 


* * * 


Fort Myers, Fla. 


Relaxation of government credit 
curbs hasn’t had much effect on 
business in Fort Myers, a check of 
auto dealers reveals. 

“It’s helped our sales quite a 
lot,” said Bill Wiggins of the 
Henry Co. (Dodge-Plymouth). “I 
don’t know whether:.it’s the 















bur Martindale. 


have a heavy credit business. 
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tle quieter since the change,” said 








has been a change,” said Charlie 
Powell of Powell-Nash. “It looks 
perhaps a little better for the mo- 
ment.”—(Joseph Lawren.) 

| * * + 


Manhattan, Kans. 


| In flood-ravaged Riley county 
| (Manhattan), Kans., car dealers are 
making a slow but sure recovery. 
| Days and weeks of backbreaking 
work were required in the huge 
cleanup task. From six to 10 inches 
of muck, and loads of debris, had 
to be removed from crippled build- 
ings before even a semblance of 
business could be conducted. 
A big renovation task still re- 





~ FHKKY- mains to be done. Manhattan’s 


“There’s not much change,” said “I get the shop running along | main street has the appearance 

















“It was a shot in the arm; busi-|Ed Scott at Dixie Motors (Buick-| gt q@ nice littl i 
ness picked up at once,” said Wil-| Pontiac). “It helped some to buy} want to oun it i ante tec _ Fa wee 2 ide 
He described his| who couldn’t otherwise, but I don’t! rgise?” 
increase as a secondary result of | think it helped as much as a change 
the credit change since he doesn’t | to 24-month payments would have.”| month change didn’t make too| iness places are still out. 
“There’s none or very little ef-|much difference. After all, that’s Service departments were put 


raid. Plate glass windows in 
many stores and car dealers’ bus- 


“There’s no difference,” said I. P.| fect,” said Barbara Bell at Andyj|only three payments.” back in operation as quickly as 
Reaves, who also doesn’t stress the | Bell’s Oldsmobile outlet. “The three-| “I can’t tell whether or not there dain on Page 23 oe “+ 


Car dealers cashing in on FAB-SPRAY! 


Used car interiors 








FAB-SPRAY DOES THESE 4 THINGS FOR FABRICS... 


IT COLORS... without leaving ‘‘painty" hard 
surface or appeorance; actually penetrates fabric; 
will not clog or fill 


IT COVERS dirt stains, fade streaks, water 
blemishes, oil and grease spots 


IT RESTORES the original soft ‘luxury"’ feel 


to fabric nap 


IT PROTECTS trom wear and fading, moisture 


and sun; is water repellent 








and color-smart 2 
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Auto Markets 


(Continued from Page 22) 


possible in order to take care of| .forced to do business on tempor- 


flood-damaged cars. Dealers cleaned 
up their own cars first. Some of 
them are advertising now that they 
can clean and recondition custom- 
ers’ cars. This business is booming. 

Customers with flood-soaked cars 
are taking vehicles to nearby towns 
for reconditioning, but Manhattan 
car dealers are working long hours 
to do all they can to clean up and 
recondition cars for their custom- 
ers. 

Some dealers reported heavy new- 
car sales since the flood. Many 
dealers set up temporary business 
sites on spots where flood waters 
had not been deep. 

One dealer displayed his cars 
on @ grade-school playground in 


ary sites. Some of them are back 
at their permanent locations. 

Two dealers and some of their 
employes rescued by helicopter 
from the roofs of their business 
places during the height of the 
great flood. Other dealers and em- 
ployes were rescued by boat and 
taken to safety over the swirling 
waters. 

The 30-mile-an-hour flood was six 
to eight feet deep on Main street 
where many car dealers are lo- 
cated. The water was nearly to the 
top of the awning on the front of 
Van Valkenburg Motors, (Hudson) 
two blocks north of Main street. 


Despite the great onslaught of 
the flood, new-car sales in July in 


than sales in June, 1951. Chevrolet 
sold nearly twice as many cars in 
July as in June. 

Sales by makes: Chevrolet, 25; 
Ford, 18; Buick, 6; Chrysler, 3; 
Dodge, 5; Lincoln, 1; Mercury, 4; 
Nash, 3; Oldsmobile, 2; Packard, 
1; Plymouth, 4; Pontiac, 7; Stu- 
debaker, 11; Kaiser, 1. The total 
was 86 new units in July, against 
98 in June. 

New-truck sales in July sagged 
below June totals. There were 9 
new trucks sold, against 15 in June. 
Sales by makes: Chevrolet, 6; Ford, 
3 


Used cars were slower in July 
than in June. July tallied 172, com- 
pared to 291 for June, Used trucks 
numbered 9 for July, against 25 in 
June.—(George M. Hunholz.) 


* * * 


Columbus, O. 


Improvement in the market for 
new cars in Franklin county (Co- 
lumbus), O., was indicated by the 
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sued by the Columbus Automobile 


Trade Assn. 


Sales in the first 15 days of Au- 
gust totaled 828 units, the best half- 
month total since May. New-truck 
sales in the same period amounted 
to 94 units, against 89 in the first 


15 days of July. 

The total of 828 new cars sold 
in the first half of August was 
209 units above the figure for the 
first half of July although it 
trailed the comparable 1950 peri- 
od by almost 500 units, 


New-car sales by makes in the 
first 15 days of August in Colum- 
bus were: Austin, 1; Buick, 47; Cad- 
illac, 21; Chevrolet, 138; Chrysler 
33; Crosley, 2; DeSoto, 18; Dodge, 
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five GMC vehicles were registered 
as passenger cars.) 

New-truck sales were: Chevrolet, 
35; Diamond T, 1; Divco, 2; Dodge, 
20; Ford, 22; GMC, 3; International, 
5; Reo, 1; Studebaker, 2; White, 2, 
and Willys, 1—(Bert D. Strang.) 


* * * 


Washington 


New-car sales here continued to 
fall in July, according to the Dis- 
trict of Columbia bureau of motor 
vehicles. 

Registrations for the month to- 
taled 2,402 units, compared with 
3,866 in July (1950) and 4,320 in 
July, 1949. 

Titling of new cars for the first 
seven months of this year, accord- 
ing to the report, aggregated 18,786, 
against 20,728 in the corresponding 







47; Ford, 159; Henry J, 5; Hudson, 
29; Jaguar, 1; Kaiser, 6; Lincoln, 1; 
MG, 1; Mercury, 24; Morris, 1; 


Nash, 20; Oldsmobile, 34; Packard, 
13; Plymouth, 118; Pontiac, 51; Stu- 


period a year ago.—(William UIl- 


man.) 
* * 


Clevelan 





the city. Nearly all dealers were 'Riley county were not much less!semi-monthly registration report is- 








Only product of its kind ever developed (not a tint, paint or dye)... 
FAB-SPRAY does for the inside of used cars what a new paint job does 
for the outside. Dealers report getting $50 to $100 more per used 

car easily after quick “once-over” FAB-SPRAY application 


Usen CAR SHOPPERS like what they see 
inside a car refinished with Fab-Spray. 
Dealers close deals more easily . . . in- 
oa crease profit per car... speed inventory 












(no masking) with % turnover! 

brings new-cor 9 ” 

entire auto interior 4 Anyone can apply Fab-Spray — no 
HEADLININGS a high-cost, “expert” labor is required. 


Working time per car averages one hour. 


Kick PADS * CA 
ypHoisTeRY » RU 








A single quart ($2.25 cost to dealer) 






7. ee 
poor PANELS «oa Convertible TOPs. +-a8° reconditions completely the average 
b-Spray is ideal for refine mply apply with sponge) sedan interior. 
(Fab->P! ds and tires. . 
boar m to re ° . ee Sig 
a eparation: Brush or ae Automotive jobbers are now distrib- 
” nec Sit Apply Fab-Sprey windows, uting Fab-Spray. Contact your local 
mov from mo : rs, Ge i ‘ e . 
remove een dry within a few hou jobber or factory direct for immediate 
with cloth. s¥l™ 


shipment or additional information. 
Fab-Spray is a unique, thoroughly 

tested and proved product of scientific re- 

search. Get Fab-Spray and profit with it! 


FAB-SPRAY is a product of HENDERIZE, Inc. 
Home office at 5667 Freeport Bivd., Sacramento, California 







debaker, 36, and Willys, 1. (Twenty- 


cent; 


A sharp upturn in new-car sales 
was reported in the Greater Cleve- 
land area for the seven-day period 
ended Aug. 24. 

Total sales of new _ vehicles 
reached 1,323, a six-week high. 
Dealers expressed several reasons 
for the surge. They included such 
statements as: “easing of credit 
terms,” “fear of a proposed hike 
in both car taxes and prices,” and 
“people have been shopping right 
along, they just made up their 
minds.” 

Meanwhile, several dealers are 
expressing concern about the de- 
cline in car stocks, with low- 
priced car outlets particularly 
anxious. 

Used-car sales were also up for 
the period, but not as sharply. Turn- 
over was 2,575, just 17 units above 
the previous week. 

In the truck field, new-unit sales 
were 129 as against 101 for the 
previous week, while used-truck 
sales were off to 126. The 129 figure 
was tops for new trucks in four 
weeks. 

In the month of July, Cuyahoga 
county’s (Cleveland) vehicle turn- 
over showed a sharp decline as 
against a year ago. According to 
County Clerk Leonard F. Fuerst, 
new-car sales for July were 5,525, 
against 7,845 for July, 1950. 

The breakdown of car sales in 
July by make: Buick, 358; Cadil- 
lac, 143; Chevrolet, 1,109; Chrys- 
ler, 171; Crosley, 8; DeSoto, 132; 
Dodge, 499; Ford, 868; Henry J, 
38; Hillman, 1; Hudson, 100; 
Jaguar, 1; Kaiser, 55; Lincoln, 
30; Mercury, 293; Morris, 3; Nash, 

131; Oldsmobile, 288; Packard, 68; 
Plymouth, 646; Pontiac, 384; 
Studebaker, 170, and Willys, 29. 
The total for July was under 
that for June by at least 700 units 
and was also the lowest monthly 
total for the year. 

In commercial vehicles, the total 
for July was 599, down almost 200 
as against a year ago. July’s figure 
was also the second lowest for the 
year, the lowest being February 
with 568. 

The breakdown by makes: Brock- 
way, 1; Chevrolet, 217; DeSoto, 1; 
Diamond T, 4; Divco, 14; Dodge, 
60; FWD, 1: Ford, 153; GMC, 34; 
International, 54; Mack, 2; Plym- 
outh, 1; Pontiac, 1; Reo, 3; Stude- 
baker, 12; White, 36, and Willys, 5. 
—(Sanford Markey.) 


* * * 


Canada 


Dealers in Manitoba led all deal- 
ers across Canada in scoring the 
biggest increase in sales of new 
motor vehicles in the first six 
months by selling 13,941 new units 
at retail value of $32,886,049, com- 
pared with 11,802 units at $23,220,- 
158 a year ago in the same period, 
up 18.1 percent in number and 41.6 
percent in value, the Canadian gov- 
ernment reports. 

Sales of such new vehicles in 
the first half of 1951 showed the 
following, figures in parentheses 
being for 1950 and all percentages 
representing gains, except in 


number of vehicles sold in the 
Atlantic provinces: 
Quebec, 45,154 (39,026) 15.7 per- 


cent, $114,336,603 ($81,671,342) 40 per- 
Ontario, 103,956 (90,588) 14.8 
percent, $252,294,774 ($184,043,328) 
37.1 percent; Alberta, 22,017 (19,303) 
14.1 percent, $51,974,210 ($38,581,- 
120) 34.7 percent; Saskatchewan, 
16,640 (15,457) 7.7 percent, $38,208,- 
217 ($30,522,454) 25.2 percent; Brit- 
ish Columbia, 22,224 (21,411) 3.8 per- 
cent, $52,674,887 ($42,499,940) 23.9 
percent; Atlantic provinces, 17,593 
(18,359) 4.2 percent, $40,610,918 
($35,117,711) 15.6 percent. —- (M. L. 
Schwartz.) 
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PHOENIX, Ariz._-The Ford test- 
ing grounds near here, in the “Val- 
ley of the Sun,” have been divided 
into three “runs,” which include the 
roughest driving tests that nature 
lean provide, the Ford Motor Co. 
announced recently. 

Temperatures within the area 
range from 140 degrees in the 
| desert region to 25 degrees below 
zero in the mountain areas, the 
company said. Atmospheric con- 
ditions are also varied in the 
area by differences in the sea 
levels, At the bottom, the testing 
ground is 246 feet below sea level, 
| it was stated, while the moun- 
| tain roads soar to as high as 
| 9,000 feet above the sea, Ford re- 
vealed. 

The three “runs” are tagged by 
the drivers as the “customer high- 
i\way drive,” “the durability run” 
jand the “hill route.” 

The “customer highway drive,” 
|the company said, is based on much 
the same driving conditions as the 





Ford's Test in Arizona Heat— 
At the Ford testing grounds near Phoenix, the company tests its products in intense 
heat for stamina and performance. The testing ground is in Arizona's ‘Valley of the 


Sun,"" where surface temperatures rise to 140 degrees, the company said. as 
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Nature’s Test Ground 


Ford’s Arizona Proving Area Encompasses 
| Extremes of Weather, Atmosphere 
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Check these Sensational Features! 


High Pressure... 10,000 Ibs. 
One-Hand Operated. 

Easy loading through fitting or barrel. 
400 lubricating shots without reloading. 
Spring-loaded barrel for positive action. 


Here’s the greatest ARO Gun you ever handled 
... packs tremendous pressure...full 3 oz. 
capacity... weighs only 3-1/3 Ibs. loaded. 
Relief valve prevents air pockets after refill. 
Many more all-new features. 

This is the gun for you! It has taken a lot of 
research to develop it. Now we need a name... 
your chance to win a prize. Ask your 
Aro Jobber for a free demonstration. 


LUBE EQUIPMENT s « « Also Grease Fittings... 


Air Tools... Hydraulic Equipment... Aircraft Products 
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|;average motorist meets every day. 
| The driver here is subject to many 
| Signal lights, heavy traffic, and 
|constant stopping and _ starting. 
|Drivers said there were spots 
|where they could “barrel along,” 
| and other spots where they encoun- 
tered steep hills and rough pave- 
| ments. 

The company pointed out that 
junits engaged in the “durability 
;runs” are subjected to stresses far 
|beyond the standards of normal 
use. Under such conditions, the 
company estimated that a car would 
receive two years of normal wear 
in only a few weeks. 

The “hill route” includes all 
the hazards of mountain roads, it 
was stated, with steep hills to 
climb, varying weather conditions 
according to altitudes, and long 
downhill grades. This route, the 
drivers say, is used chiefly for 
| checking transmissions, clutches 
and brakes, and to note engine 
power and efficiency. 

Each car driven for experimental 








000. PRESSURE / 


Mame This New ARO Lube Gun 







CONTEST RULES 


1. Write a name for Aro’s new 
10,000 Ib. Lube Gun. Use the 
handy entry blank, writing paper. 


postcard. Be sure to sign your 


mame and address. 


2. Mail to Contest Editor, The Aro 
Equipment Corp., Bryan, Ohio. 


3. Entries must be postmarked before 
midnight, Sept. 30, 1951. 


4. Decision of Judges will be 


final. 
tie, duplicate prizes will be 


5. All entries and ideas become the prop- 
erty of Aro and none will be returned. 


compete except employees of 


Aro or their advertising agency. 


SEND YOUR 
ENTRY NOW! 


The Aro Equipment Corporation, Bryan, O. 
My choice of a name for Aro’s new Lube 
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| purposes is filled with scientific in- 
|struments to check the various 
|parts and their performances 
throughout the tests. In addition, 
|eareful checks of fuel consumption 
are made, and a fifth wheel, at- 
tached to the rear of the unit, keeps 
an accurate count of the miles cov- 
ered and the speeds attained. 


| All Ford products are tested here, 
|it was announced, and the results 
|of the tests are used as a basis for 
| improving design and operation of 
ithe vehicles. 

The company has been conduct- 
ing tests here since 1946. 


Wilson Advocates 
Plan to Train, 


'Use Technicians 


WASHINGTON.— Defense Mobil- 
jizer Charles E. Wilson has called 
jattention to the nation’s shortage 
of scientifically and _ technically 
|trained personnel, and urged a 
|three-point program in the face of 
defense needs. 

“I appeal to our educational in- 
stitutions and to administrators in 
government and industry to take 
|}every available measure to help 
|alleviate the shortage of scientific 
j}and technical personnel,” Wilson 
|said. “This must be done if our 
|defense program is to succeed.” 
| The three-point program urged 
by Wilson proposed the fullest util- 
ization of scientifically and tech- 
nically trained persons by govern- 
ment, industry and educational in- 
stitutions: counseling by educa- 
{tional institutions so that more 
|men and women turn to such train- 
|ing, and on-the-job training pro- 
grams so that more employed per- 
'sons receive additional training. 


Wilson said that the supply of 
| scientific and engineering gradu- 
lates in 1951 is less than half of 
| those needed to fully man economic 
and defense programs. He said 
present indications are that the 
|number will decrease, at least until 
1954, while the demands of essential 
civilian and defense programs will 
increase. 

The appeal included a request 
that more woman enroll in scien- 
tific courses and in engineering 
schools than at present. He said 
that their services are needed, and 
will be utilized to the fullest extent. 


Canadian Exports 
Show 751 Gain 


OTTAWA. The Canadian gov- 
ernment reports that exports of 
passenger cars dropped to $1,558,000 
during June, compared with $2,197,- 
000 a year ago, while trucks de- 
clined to $624,000 as against $1,- 
| 046,000 last year. Automobile parts 
exports amounted to only $1,333,000, 
compared with $1,457,000 last year. 


However, in the first six months 
of 1951, exports of passenger cars 
increased to $11,339,000, compared 
with $8,246,000 in 1950, while auto- 
|mobile parts reached $6,628,000 
as against $6,071,000. Exports of 
| trucks, however, declined to $3,670,- 
000, compared with $4,996,000 last 
year. 


ee seenennnceniemenene 


Trico’s Expansion Plan 


‘Nears Completion 


BUFFALO. — Trico Products is 
|completing a five-year expansion 
|program that has added 1,000,000 
| square feet of factory space, Presi- 
{dent John R. Oishei revealed. The 
added manufacturing area in South 
Buffalo represents the company’s 
fourth major expansion in an en- 
|deavor to provide facilities for the 
|manufacture of the Lift-O-Matic 
power units for the operation of 
auto windows, utilizing manifold 
suction, introduced originally in 
1941, Oishei said. 

Additional plants 
extensions built since the end of 
World War II have been pressed 
into service to meet requirements 
|for windshield wiper and washer 
|products. The latest extension of 
288,000 square feet will bring Tri- 
lco’s total manufacturing area to 
1,600,000 square feet. 





acquired and 


Goodrichs Carry King 
| AKRON.—The annual pilgrimag« 
| to Mecca of the king of Arabia 
and his official party will be made 
this year in 100 shiny new Ameri- 
can cars, rolling on oversize 8.00x15 
tires, reports B. F. Goodrich Co. 
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If Defense Work Fellows Schedule : os 
U.S. Industry Facing 
Huge Job in °52 


CLEVELAND. — 


Productive ca-|is nothing new in saying that the 


pacity of the nation has been suf-|two factors chiefly responsible for 


ficient thus far not only to meet 
defense demands but actually cre- 
ate a glut in some lines, the Cleve- 
land Trust Co. points out in its 
current monthly bulletin. 

“This country’s productive capac- 
ity is truly prodigious,” the bulletin 
notes. “If there had been any doubt 
about it, the record of the past 13 
months has afforded a convincing 
demonstration. When the Korean 
war broke out in June, 1950, the 
physical output of goods had al- 
ready amounted to a new peace- 
time peak, A year later it was still 
larger by more than 12 percent. 

“During that time the nation’s 
industrial machine was preparing 
to meet a steadily rising military 
demand, and was also producing 
great quantities of construction 
materials, equipment, and tools 
for the expansion of plant capac- 
ity. And while this has been go- 
ing on, our factories have turned 
out so many civilian goods as to 
cause an actual glut of some 
things. 

“The defense program, in fact, | 
has taken hardly a nibble out of| 
most consumer markets thus far. It | 
will be re@alled that a year ago) 
the fear of later scarcities brought | 
unusual throngs of shopper into the | 
stores. Now there is no special} 
rush, except when buyérs are en- 
ticed by price-cutting sales such as | 
were witnessed recently in New| 
York City. Instead of shortages, the | 
great outpouring of civilian prod- 
ucts in the meantime has created | 
a problem of surplus in some retail 
lines, with merchants being more | 
concerned about too many goods| 
than too few,” the trust firm de-| 
clares. 

“Under more ordinary conditions, 
the very large stocks of goods in | 
the hands of both business con-| 
cerns and the public, together with 
the sagging tendencies evident in 
various consumer lines, would fur- 
nish a ‘caution’ signal as to future | 
business prospects. But conditions, | 
of course, are not ordinary. There 


West Sponsors | 
Special Highway | 
For Truck Tests | 


BOISE, Ida. — Approval of a 
southwestern Idaho site for the| 
construction of a $300,000 experi- | 
mental road test section to deter- | 
mine structural ability of bitumin-| 
ous surfaces under various truck | 
axle loadings, has been announced | 
here following a meeting of the 
standards committee of the West- 
ern Assn. of Highway Officials. 

Idaho Highway Engineer E. V. 
Miller, who heads the committee, 
said the test section will be built 
10 miles south of Malad on U. S. 
191. Construction will start this fall, | 
with tests expected to be completed | 
by the fall of 1952, he continued. 

Cost of the project, Miller stated, | 
will be shared by 12 western states, | 
the U. S. Bureau of Public Roads, | 
the National Academy of Science | 
and the oil and trucking industries. 

Tests over the road, which will | 
be between 1% and two miles in| 
length, will be conducted by the} 
highway research board of the Na- | 
tional Academy of Science. 


Policy Booklet | 
Chamber Issues Declaration 


On Transportation 


WASHINGTON. — U. S. Chamber 
of Commerce policy in the field of 
transportation has been published 
in booklet form by the chamber’s 
transportation and communication | 
department. 

The booklet states that the policy 
declarations are “aimed at develop- 
ment of a sound national transpor- 
tation system, privately owned and 
operated, capable of serving the 
best interests of shippers, and 
available to meet national security 
needs.” 

Policy declaration in the booklet 
covers civil aviation, international 
transport, transport mobilization, 
highways, urban transportation and 
general policy. 


the present high level of activity 
are the defense program and cap- 
ital expension, particularly the 
former. 


“A downturn in expenditures 
for defense and for new plant and 
equipment would indeed indicate 
a@ general decline, whereas an in- 
crease in such spending in the 
next several months would be ac- 
companied by a continued high 
rate of activity for business as a 
whole. 

“It is ironic that the sixth an- 
niversary of the ending of World 
War II should find the business 
outlook mainly dependent on a vast 
defense program. Whether a possi- 
ble easing of world tension would 
cause reductions in the program, 
or at least a spreading-out over a 
longer period, is uncertain. But the 
existing plans definitely call for 








Wd jee 
: boa 


CO 





CONSISTENT 
NATIONAL 
ADVERTISING 


in great mass magazines like 
the Saturday Evening Post, 
mokes CASCO a familiar 
name to your customers. 





the building on Wilshire Blvd. 


further large increases in defense 
spending, as brought out in De- 
fense Mobilizer Wilson’s second 
quarterly report. 

“The report says that national se- 


|curity expenditures now amount to 


about 10 percent of our gross na- 
tional product (that is, the value of 
all goods and services produced); 
but that they will rise to 15 percent 
by the end of 1951 and approach 20 
percent next year. 

“If that is so, industry will have 





fl 


/ ' 
4 Everyone...ye 
everyone will Duy 


plenty to do,” it was said. 
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The Hollywood Touch for Frost— 


A color combination of green and chartreuse sets off the dealership of Art Frost 
(DeSoto-Plymouth), Beverly Hills, Calif. In addition, large signs in scrip quickly identify 





Allen Holds Formal Opening 
|For $100,000 Paint Shop 

J. W. Allen Co. (DeSoto-Plym- 
outh), San Francisco, has held a 
formal opening for its new $100,- 
000 paint shop, equipped with a 
$15,000 infrared baking oven. 

The Allen paint shop, with the 
infrared oven that turns out a 


newly-painted car in less than 20 
minutes, is located across the 

























snow and fog. 


CASCO ALL-WEATHER VISORS 


street from the dealership. 
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Britains’ Exports 
Of Automobiles 
Top U. S. in 750 


UNITED NATIONS, N. Y.—Great 
Britain became the world’s leading 
exporter of automobiles during 
1950, reports the United Nations 
statistics office. Her shipments 
were more than double those of 
the U. S. 


During 1950, Britain exported 540,- 
000 cars, trucks and buses out of a 
world total of nearly 1,000,000. The 
U. S. exported 260,000 and France 
|shipped 130,000. 

This was the first year that 
|world shipments neared the 1,000,- 
000 mark since 1947 and was also 
| the first year in over a decade that 
|the U. S. did not lead in automotive 
exports. American exports in 1947 
| were 550,000. 


| The UN statistics show, however, 
that the U. S. was still well in the 
|lead in production. The Automobile 
Manufacturers Assn. reported that 
|total vehicle sales in this country 
|exceeded 8,000,000. 





| AUTOMOTIVE NEWS is ‘‘must’’ reading 


|}every week for the men who make and sell 


| the world’s cars and trucks, 






CASCO SPOTLIGHTS 


FINEST MADE! INNER CONTROLLED! 
Powerful sealed-beam light turns in a 
complete circle. Smart, streamlined design 
... heavily chrome-plated. : 


‘hru-the-Post ' 
No. $35 Thru-the-Door LIST $17.50 
No. $36 Thru-' 
(Stendard Models also avoilable for 12 volts) 


CASCO GLASS WINDSHIELD DEFROSTER 


SAFE! SURE! PROFITABLE! Exciusive Switch Control plug provides positive 
“on and off” heat control. Defroster, 8” x 16”, works wonders in sleet, ice, 


No. A-15 for 6 Volt Systems 
No. A-16 for 12 Volt Systems 


LIST $18.00 


use 09 


CASCO 2-SPEED 6° RUBBER-BLADED AUTO FAN 


QUIET! DEPENDABLE! Fans have chrome plated metal trim and swivel 
arm. Motor case is die-cast, has universal mounting brackets for 


quick, easy installation. LIST $8.50 


No. F-12 (12 volt) LIST $9.50 


HUB REPLACEMENT ASSEMBLY 


No. F-14 LIST $2.00 


TREMENDOUS NEW MARKET EVERY DAY. Worn out fans 
of every moke ore replaced daily with the reliable 
CASCO Hub Assembly. Merchandising package includes 
6 Hub Assemblies — each 3 mounted on display card. 


WORLD'S BIGGEST SELLER! ONE MODEL FITS 90% OF 
ALL CARS! Aero-aluminum, finished in satiny pearl gray 
Hommerloid enamel, with beautiful chrome brackets and trim. 


Can be repainted, if desired. 


V-15 series LIST $21.95 


DEPENDABLE PRODUCTS FOR OVER A QUARTER CENTURY ESD 00 rss con, BRIDGEPORT 2, CONNECTICUT 
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Service and Used Car Reconditioning 


A Regular Monthly Section for Dealers, Jobbers and Maintenance Men who Service and Lubricate 
America’s 40 Million Motor Vehicles and Appearance-Condition 5 Million Used Cars Annually 














““NHE TIME HAS COME” for dealers to start 
thinking about helping themselves. 

Paraphrasing the “Walrus” in Alice in Wonder- 
land, “the time has come for dealers to talk of 
many things . . . why the sea is boiling hot and 
whether pigs have wings.” 

Many experts have for several years past pre- 
dicted the impending mechanic shortage which 
has caught up with us now, and several educators 
and trainers of mechanics in and out of the indus- 
try have continually been telling dealers that they 
should take full advantage of the facilities that 
their public education system presents to help 
solve one of their most critical needs. 

Yet little has been done by the dealer individ- 
ually, or as an association or group of associa- 
tions, to actually put a realistic “shove” behind 
proper mechanic training. 

The schools in their vocational training pro- 
grams have the facilities and the teachers to do 
the job properly. They have the students to teach. 


* * * 


NE basic fundamental is an incentive which 
their vocational instructors can use to channel 


The Sea Is Boiling Hot 





boys with the right attitude and latent abilities 
into automotive service work. 

The other is guidance in the shaping of a course 
of instruction that will prepare these boys so that, 
when they complete their school training, they 
will be of immediate use to the retail automotive 
industry. 

Dealers can supply both—with profit to them- 
selves. 

Experts in training feel that these two objec- 
tives should be the “Seeing-Eye Dog” project of 
every dealer in this country. 

Dealer groups can give the school authorities 
the incentive they need by agreeing to hire, for a 
stated time, every boy who finishes his automo- 
tive mechanic course and graduates with a stated 
minimum mark. 

They can help the school heads in their city so 
shape the course that the boys will be trained in 
modern service methods. They can help show the 
vocational instructors how to teach modern me- 
chanical procedures as they apply to present-day 
automotive service. 

And in so doing these dealers will be licking 
their own mechanic shortage problem of the 
future. 





To Keep "Em Coming Back . . . 








Shop Experts Needed 


A SHORTAGE of good mechanics 
and service managers able to 
properly supervise a service depart- 
ment has caught up with dealers at 
a bad time—the outlook isn’t for an 
upward spiral in new-car revenue. 

Dealers must take steps to solve 

such personnel problems if they 
are again to realize at least an 
80 percent absorption and show 
a reasonably good profit from 
their service operations. 

It takes good mechanics and good 
management to lure customers 
these days. They must be capable 
of not only getting the customer in 
once, but also to keep him coming 
back for ail his mechanical work, 
if both a dealer’s service and parts 
departments are to show the prof- 
its they should in the face of high 
overhead expenses. 

NADA’s business management 
committee’s figures on second-quar- 
ter service operations in relation to 
other parts of a dealer’s business 
point up graphically that now is the 
time for dealers to take action. 

* + * 
ASA figures show that while 
total service sales, comprised of 
customer labor, parts and accessor- 
ies, were up 10.4 percent in the sec- 
ond-quarter over the same period 
of 1950, the percentage of gross 





Youngsters Told 
To Enter Auto 
Repair Field 


WASHINGTON.—One of the best 
fields for youngsters to consider 
when thinking of a career is me- 
chanical repair work, suggests the 
Department of Labor in its new 
“Occupational Outlook Handbook.” 


The book, designed for vocational 
guidance in schools, says that auto- 
mobile mechanics will be in steady 
demand to service the country’s 45 
million cars. 

Engineers have a better future 
during the 1950’s than they did in 
1949, the book reveals. A total of 
450,000 employed engineers by 1960 
is not an impossibility, it is said. 

Poorest risks are law, journalism, 
radio work and photography, the 
labor department reports. Demand 
in these fields is not expected to 
expand, and an eventual decline in 
radio work is predicted. 

Other promising fields reported 
in the handbook are _ television, 
teaching, medical work, social 
work, accountancy and psychology. 






profit to sales was up only .3 per- 
cent and the percentage of absorp- 
tion increased only .2 percent. 

During the second-quarter of this 
year the average dealer’s service 
absorption was only 61.5 percent. It 
would seem safe to assume that a 
great many dealers must be wor- 
ried about their ability to withstand 
a cut in new-car revenue and still 
keep their heads above water from 
an overall profit standpoint. 

That such a situation exists is 
confirmed by a service analyst, 
who regularly calls upon thous- 
ands of dealers in the area he 
covers. Recently, he said: 

“Today, I am meeting two kinds 
of dealers—both very jumpy and 
discouraged. One is over-financed, 
the other—under-financed. These 
dealers are more likely to be found 
where either a service department 
or used-car department is poorly 
organized, inadequate and unprofit- 
able. 

* oe +. 

“@OME dealers have gone beyond 

the bounds of good business 
judgment by investing in large and 
costly architectural monuments, not 
designed for efficiency. Some have 
even signed unreasonable leases on 
the basis of their profit experience 
in the past three years, with no 
thought at all to tomorrow’s condi- 
tions. 

“There is no lack of service vol- 
ume for the authorized dealer. 
The number of cars needing serv- 
ice is higher today than ever be- 
fore. But a growing shortage of 
mechanics, caused by attractive 
offers from defense plants which 
dealers cannot compete with, is 
making it more and more diffi- 
cult to take advantage of that po- 
tential. 

“The franchised dealer isn’t the 





only one being hit. Independent 
shops and filling stations are also 
losing men. Ironically, this only in- 
creases the potential for the au- 
thorized dealer. 

“IT am happy to report, however, 
that in a few cases where mechan- 





Toledo Dealers to Train 


20 Mechanics in School 


TOLEDO.—The Toledo Auto- 
motive Trades Assn.’s joint ap- 
prentice committee has evalu- 
ated 20 apprentices to take 
courses in automotive mechanics 
at Macomber high school in the 
term which started Sept. 6. 

The joint committee, composed 
of representatives from the asso- 
ciation, the mechanics union and 
the school, set up the apprentice 
course. The evaluated boys are 
put through as an integrated 
group learning procedure and 
the prescribed curriculum. 

Edward Trepinski, manager of 
the association, said the dealers 
look forward to this class giving 
them some relief from their man- 
power shortage. 





ics have left dealers they are now 
coming back. Some of them have 
experienced layoffs due to material 
shortages or strikes which advers- 
ly affected their paychecks. Some 
of them are now more than willing 
to return to steady employment and 
a full check. 
* * + 

“O’N MY calls among dealers Iam 

finding an utter lack of serv- 
ice merchandising. Besides a poor 
merchandising atmosphere, the cus- 

(Continued on Page 32, Col. 1) 









Backshop 


--+ by Jack Weed 


ODERN chrome finishes are be- 

ginning to give trouble in the 
field, according to latest informa- 
tion. The chrome itself isn’t the 
main difficulty, although here and 
there instances pop up where the 
chrome lifts off the light copper 
flash undercoat. Or someone who 
hasn’t been properly instructed 
uses an abrasive to take off stains, 
and the abrasive cuts through the 
light chrome coating. 

Indications are that, if factory 
service departments don’t do a 
thorough job of instructing both 
their dealers’ servicemen and the 
customer, the “flash chrome” in 
general use today is going to be 
the real headache of next winter 
and spring. 

At least one factory has in- 
structed its dealer service personnel 
that any abrasive soap or detergent 
should never be used to clean mod- 
ern chrome. Safe materials include 
naptha and mild soaps or deter- 

gents that have no abrasive quali- 
ties. 
* * . 


Protection 

HERE are at least two chrome 

protectors on the market, how- 
ever, that are said to give the 
chrome such a hard protective 
coating that even lacquer thinner 
can be used to clean off bug juice 
and other stains, and a special rust 
remover can be used to take off 
rust stains after the protector has 
had at least three days’ air drying. 

These two makes of protector 
can be removed when they be- 
come grimy, since any protector 
that is not baked on is liable to 
become so after months of use, 
by the use of common household 
ammonia. 

Every dealer should advise all of 
his service customer contact men 
and his new-car salesmen to warn 
customers not to use any abrasives 
of any kind (soaps, detergents or 
papers) to clean modern chrome. 
Once scratched, deterioration sets 
in and the chrome is very hard to 
repair. 

* +. . 


Attention, Please 


TILL not enough attention is be- 

ing paid to brake-fiuid failures, 
either by the mechanics who serv- 
ice America’s cars and trucks or 
by the engineers who design them, 
claims a prominent brake fluid 
maker. 

Pointing to the lack of thinking 
about brake operation, as far as 
design is concerned, this maker 
points out the case of a Los An- 
geles natural ice delivery truck 
that was involved in several cases 
of brake failure in a period of a 
few months. 


Brakes were blamed and then 



















the fluid. At last, on investiga- 
tion, it was found that the mas- 
ter cylinder was located in this 
truck directly under where the 
water from melting ice dripped 
constantly over the _ cylinders. 
Every brake cylinder has a 
breather vent in the top of the 
cylinder and this one was taking 
in a small quantity of water 
every day. 

Eventually the truck’s brake sys- 
tem absorbed so much water that 
brake failure developed. 

7 . * 


Water Is Dangerous 


Sass draining of the brake 
system every 1,500 miles and 
filling witlf fresh fluid solved the 
problem for this truck completely. 
It was brought out that every 
car or truck that is submerged 
in water to the point that the mas- 
ter cylinder is under water for any 
length of time, should have the en- 
tire brake system drained, cleaned 
thoroughly and refilled with fresh 
fluid in the interest of safety. 


Fluid of either regular or 
heavy-duty SAE standard is de- 
signed to absorb a certain 
amount of water, but beyond this 
small amount which gets into the 
system from condensation, water 
in the brake system is dangerous. 

Under heavy brake action, it has 
been known to steam and make 
brakes entirely unoperative. Even 
under normal brake action, too 
much water in the system is liable 
to produce soft pedal and corrosion 
of brake parts. 

This expert advises that dealers 
in new vehicles in particular should 
make it a practice to sell complete 
brake-line bleeding, cleaning and 
refill at least once a year to their 
customers. In that way they can 
best protect their service customers 
from having accidents caused by 
faulty brake fluid or faulty brake 
operation caused by too much water 
or other foreign matter in the 
system. 

+ * o 


May Be Too Late 


C IS claimed that at least 60 per- 
cent of the brands of brake fluid 
sold in service stations across the 
nation is still under the minimum 
SAE standards and that in several 
makes of cars, with automatic 
transmissions and high engine 
power, only the best fluid meeting 
heavy-duty SAE standards should 
be used. 

If these points were empha- 
sized to owners of such cars and 
they were advised for their own 
safety to change the fluid in their 
brake system more often, the 
majority of owners would buy 
this service, it is believed. 

Most owners are conscious of 
(Continued on Page 65, Col. 1) 





U.C. Merchandising Problems Grow 


ITH used-car stocks and trad- 

ing ratios both rising—and 
with net profits from used-car op- 
erations diminishing at many deal- 
erships—considerable attention is 
now being focused on used-car 
merchandising. 

Dealers, who have never had to 
do much to their used-car mer- 
chandise except give it a wash and 
polish and put the vehicles on the 
lot, now view both the increasing 
stocks and greatly expanded turn- 
over time with alarm. They realize 
that they must do more than just 
offer their tradeins for sale if they 


are going to come out with a profit | 


these days. 

According to NADA figures, 
used-car sales which showed a 
profit of $67 per car in the first 
quarter of this year, slipped off 
to an $18 average gross for the 
second quarter. 

Stocks that showed a 26.2 per- 
cent increase during the first quar- 
ter, jumped to an increase of 48.5 
percent for the second quarter. 
While 41.3 percent of all used cars 
stuck on the average lot for over 
30 days during the first quarter, 





the second quarter showed 65.2 per- 
cent in stock more than 30 days. 
* o* + 


ND to make the dealer realize 
+% that he must do more than 
wishful thinking to keep his used- 
car operations above water, the 
used-car-to - new - car - selling ratio, 
which was one to one for the first 
quarter, jumped to 1%-to-one for 





Service Highlights 


New Products ...... 
Field Service 


+ee++--Pages 66-69 
se eces ce OBO 37 





the second quarter, and seems to 
be on its way to the two-to-one ra- 
tio considered normal in prewar 
days. 

Hudson Motor Car Co. is one of 
the first automobile manufacturers 
to recognize the need of their deal- 
ers for a well rounded and properly 
organized program of merchandis- 
ing aid to meet present conditions. 

This firm recognizes that a very 
high percentage of all car dealers 
have never gone through an ex- 
tended period of tough competi- 
tive used-car selling when the 

(Continued on Page 30, Col, 1) 
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Best Advertising in World, Says Emrich .. . 





Field Service Builds Sales 


DETROIT.—AIl mechanical de- 
vices need efficient field service, 
particularly those sold to dealers in 
small towns and far from the 
source of manufacture. 

Good field service has many 
functions, It aids the customer, 
builds sales and improves the 
product, states Philip H. Emrich, 
manager of the service depart- 
ment of Vickers, Inc. 

“It the best advertising in the 
world,” he says 

Emrich’s philosophy is that serv- 
ice is a vital partner to sales. “The 
partnership is knit so closely that 
it is nearly impossible to tell where 
a sale ends and service begins,” he 


and factory training facilities, and 
continuous product improvement. 


Important to the successful serv- 
ice program is an adequate stock 
of genuine replacement parts at 
fair prices, Emrich states. Inven- 
tory controls are important. Plot- 
ting the dollar volume of receipts 
and usages quickly shows whether 
inventory bears proper relationship 
with demand. 


No known system of pretesting| 


will show up all the shortcomings 
in a product, Emrich states, but 
few shortcomings in product or 
service will escape the eye of the 
customer. 


Company after company has 





found properly analyzed com- 
plaints a big aid to product im- 
provement, he said, and proper 
use Of product improvement news 
stimulates sales, benefits produc- 
tion and helps the service man. 

When a product cannot be re- 
turned to the factory and the cus- 
tomer can’t repair it, the field serv- 
ice representatives become all-im- 
portant. 


Speed in handling of complaints 





interested in quick service than in 
who is responsible for the trouble | 
and exact terms of adjustment. 


Then, as soon as the trouble is 
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Colors for Used-Car Lot— 


that the average customer is more | jig 


Herrick Motors (DeSoto-Plymouth), Los Angeles, attracts attention to its used-car lot 


is Emrich’s first principle. He states | with decorations. Candy-striped poles, colored pennants and flags, and plenty of flood 
hts and signs give the lot a busy, festive appearance. 





| corrective 
| dures established, 


maintenance 


And many service departments con- 
duct regular training programs at 
in the customer's 


Emrich also makes the customer|the factory or 


says. New N. Y. Plate | discovered and the customer is sat- 2 : 
He claims that service may ac- ALBANY, N.Y New York isfied, Emrich advocates wide-| responsible. He believes that insuf-| plant. Preventive maintenance in- 
; tually begin before a sale is made, yn. ee ew Fork | spread information. He says this is | ficient information, improper un-| formation solves many problems. 


state has issued its first highway 


use plate in connection with a the important role of service pub-| derstanding of the product and lack 


since a purchase may often be de- “Product service is effective only 


Tew SS |S SOE an  —-—lc( UC” 


3- 
at 


ae by _ oo gi ability new weight distance tax for big lications. foie of preventive maintenance on the|where the manufacturer and cus- 
o service ep oduct. ' trucks that becomes effective Oct. Rapid distribution of complete part of customers are indicated in|tomer exchange information,” Em- 
A progressive product service | 1, The first plate, numbered 100,- | Service instructions keep trou- (their complaints. rich sums up. “It takes the server 


department, he believes, will 
usually offer these services: 

Operating and maintenance in- 
structions; overhaul information 


and special tools; adequate facili- 
ties for factory rebuilt programs; 
sufficient technical knowledge to 


























001, went to John Vogel, Inc., of bles from becoming chronic. The 


Albany. 


problems can be anticipated and |! 


The manufacturer's service pub-|and the served to make good serv- 
ication can help here, he said. |ice.” 
















answer questions; fair repair 
prices; replacement parts at rea- 
sonable prices; quick and equitable 
warranty adjustments; on the spot 
re 
id 
. Women Buyers 
- ° 
3 Want Advice 
5- 
y On Auto Care 
4 NEW YORK. — Feminine buying 
h habits are responsible for the major 
share of customers who quit their 
, regular garage and service station 
; dealers, according to Rita Rotheim, 
. New York marketing counsel. 
; Customer grievances, which grow 
. out of failure of auto service per- 
- sonnel in advising on such “mys- 
‘ + terious” matters as the proper use 
s of antifreeze, is one subject which 
S came in for comment by Miss 
= Rotheim, who declared: 
0 “The woman’s problems are so 
le daily that she has come to reward 
n with patronage those who allow her 
to lighten her burden of household 
3 responsibility. 
d “The success of those in the bak- 
e ing and soup industries, for in- 
d stance, is based on making it easier 
ir for the housewife.” 
n These are the same housewives 
‘Ss who will reward with continuous 
y business those dealers who prod her 
e to put the antifreeze in in Septem- 
IP ber and spring-clean the spent anti- 
e freeze in May. 
It is the wise service man who} 
will say to the “she” customer: 
“You don’t want to worry this 
r= winter, do you?” “That’s just it,” 
d Miss Rotheim pointed out. “Save 
e your feminine customers worry and 
n win and hold their business.” ss 
¥ ———— Out of the laboratories of America’s leading Just Look at These Exclusive Features 
ic e = i 
om Colorado Raises . © CONTAINS NR 508... miracle rust preventive that 
P producer of rust preventive products comes stove rust before it can start. 
d Auto Insurance a brand-new idea in auto undercoating. ° aye LABOR TIME...NEW FENDIX is easier to 
DENVER. — Colorado’s state in- ‘ apply. 
‘ surance department has granted an NEW FENDIX with NR 508...the miracle e SAVES MATERIAL COSTS... use just half as much of 
) increase of approximately 12 per-| i : the NEW FENDIX (1/16”) for maximum rust 
cent in property damage automo- | rust preventive that gives the NEW prevention. 
, bile i iums. 
; ee eee | FENDIX unmatched power to stop rust. © BETTER PROTECTION... NEW FENDIX offers bet- 
Insurance Commissioner Luke J. | ter adhesion and cohesion. Won’t flake off, slump 
! Kavanaugh said the increase was | ' 1. ; 
yf given because of a rise in the cost | No other undercoating can match the new or wo ae greater oamiaaty ane flexibility... 
of repairing automobiles, and be-| ; . ’ expands and contracts without cracking or sepa- 
= cause of gains in traffic accidents. FENDIX. Order a trial drum and you Il rating. 
maesar’ ioe “aaa ee. ae = agree “It’s the finest auto undercoating ¢ BETTER PROMOTION... complete sales tools to help 
cents in the rest of the state was made.” vw oo undercoating on every car that leaves 
granted. For cars whose drivers ° your shop. 
ms are under 25, the increase will be 
2 $4.50 in Denver and $3.50 in the ° . ies 
# rest of the state. — 
ee —_ | a “ai i CONTACT YOUR NEARBY FENDIX JOBBER 
. Denver Receipts Up 15% USANDS WHO ARE WINNING FOR A TRIAL DRUM 
. DENVER.—Motor vehicle license JOIN THO WORTH-WHILE GIFTS 
y receipts for the first seven months | VALUABLE, +tee just for using Tari RTT ere FOR THE NAME OF YOUR NEAREST JOBBER, 
Se of the year increased almost 15 | You can earn top-flight gre check is eS WRITE OR WIRE 
. percent in Denver, Gordon Butler, FENDIX. Yes, @ vewen of FENDIX you es pamela 
. Gisector of the city motor vehicle iven with eve crecks con be, wont . s 
ivisi j | purchase. ifts. Get full ae 
Sale ential Ot de tees nex aia your choice of gifts. Ch Diy “iobber. Get OX RUST CHEMICAL CORPORATION 


cash receipts of the division for the | from your nearby ; ith the extra 
ndercoating W F 
first seven months of the year FENDIX... the — 2433 S. HALSTED STREET, CHICAGO 8, ILL. 





amounted to $2,897,959, compared 
with $2,523,634 for the same period 
last year. 


bonus in every 


Eastern Division, 201 Davison Chemical Building, Baltimore 1, Maryland 


Western Division, 725 Second Street, San Francisco 7, California 
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Dealer Praises Word-of-Mouth Boosts .. . 





Friends Up Service Net 


DETROIT.—There’s an old say- 
ing that money talks, and in the 
case of a dealer 
W. M. Rice, Plymouth’s director of 
service, it was found that talk 
makes money. Rice points out that 
the dealer is a successful one and 
says that “60 percent of all service 
business is brought in by word of 
mouth.” The head of the deal} 
found this out by his own one-man 
version of the Gallup poll. 

When he spotted a new cus- | 
tomer, he would ask why his | 
establishment was selected for a 
service job. The answer was that | 
it was recommended by a friend 
or an acquaintance of one of his 
regular, established, or perhaps 
recently satisfied clients. 

“You know, Bill,” the dealer as- 
serted, “I find that a customer is 


Stricter Check 
Of Truck Brakes 
Is Advocated | 


PITTSBURGH. — The Keystone 
Automobile Club has urged authori- 
ties and the truck industry to probe 
the causes of “flaming death on 
the highways” and apply remedial 
measures without delay. 

J. Maxwell Smith, president, said 
that “something is radically wrong 
with the brake systems of over- 
the-road carriers when terrible 
holocausts shock the traveling pub- 
lic.” 

He said that recent accidents give 
emphasis to the need for more rigid 
inspection of braking equipment 
and an engineering study of truck 
braking systems in general. 

“Motorists have a right to expect 
that any state which licenses these 
ponderous vehicles, or permits them 
to operate within its borders, shall 
require them to be made as safe as 
it is possible to make them,” Smith 
asserted. 


‘Manufacturer’ | 


WASHINGTON.—The Office of 
Price Stabilization redefined the 
term “manufacturer,” for purposes | 
of its CPR 30 last week, to remove 
some sellers from coverage of the 
regulation. 

A manufacturer has been defined 
as “any person who sells a com- 
modity under his own brand or 
trade name, where he produces the 
same or a similar commodity in his 


interviewed by! 





own plant, or where the commodity 
which he sells under his own brand | 
or trade name is a replacement for | 
a commodity which he produces in| 
his own plant.” 


Pontiac Dealer’s Men Feted 

Five employes of Russell Motor | 
Car Co. (Pontiac), 443 Wyoming | 
Ave., Scranton, Pa., representing 80) 
years’ service, received their “Out- 
standing Owner Service and Crafts- | 
man Awards” from Pontiac. T. J.| 
Nicholson, assistant zone manager, | 
Philadelphia, and A. C. Harrison, | 
district manager, presented the | 
awards. 





38,537 Autos Culled | 
In S. C. Inspections 


COLUMBIA, S. C.—A spot auto 
inspection program carried on by 
the South Carolina highway pa- | 
trol during the fiscal year end- | 
ing June 30 found 38,537 ve- 
hicles that did not meet state 
requirements, according to 
Claude R. McMillan, highway | 
commissioner. Checks were made 
on 120,390 vehicles, he stated. | 

MeMillan said that 23,500 of | 
the trucks and cars could be cor- 
rected promptly at a service sta- 
tion or garage. 


“But the others apparently re- | 


quired major repair work to put 
them in safe condition,” he said. 


“Defective brakes were found in | 


1,975 cases, and improper lights 
were reported in 1,860 instances.” 





a pretty independent person—he. 
does business where, when and with 
whom he pleases. 

“Now, if a customer goes out of | 
his way to praise or recommend a| 
particular dealership because he | 
liked their work and the way they | 
treat customers, you can bet the 


satisfied customers and his friends | barbers. 


are oftentimes willing to go miles 


|out of their way just to go to that |and “you'll find out how effective 
| particular dealership.” | 


Rice adds that while the survey 
was not by any means scientific, 
“however, I don’t think that we 








need any scientific survey to find 
out how important word-of-mouth | 
advertising by a friend really can 
be—especially where service or 
repair work is concerned.” 
He points out that the same for-| 
mula applies to other lines of busi-| 
ness like restaurants, doctors and 
The test here is to ask a} 
friend to boost any type of trade | 


word-of-mouth advertising can be. 
“What is the moral? Keep as 


many of your customers as possible 
satisfied, because as time goes by, | 








New Showroom for McCarroll's, Cleveland— 


Cleveland's oldest Oldsmobile dealership, McCarroll, Inc., spent $400,000 for its 
new showroom that features a canopy for used-cars. The building covers 35,000 square 
feet. David J. McCarroll, in business for 32 years, is head of the company. 


just about all of them will at one |tion—and that, in my humble opin- 
time or another put in a good word |ion, is the best advertising in the 
for you and your service organiza- | world.” 


Kent-Moore 
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Here’s Your 12,500,000-Car Market For 
CARBON BLAST / TUNE-UP SPECIALS! 


CAR MAKE ENGINE YEAR MODEL 
Cadillac..............V-8.........1949—1951 
Chevroiet..... ..6 (216 and 235). . ..1949—1951 
Chrysler... 6 and In-Line 8.. ..1949—195] 
DeSoto 6.........,1949—1951 
Dodge .6..........1949—1951 
ae nn 
Ford..............6 and V-8..... ..1949—1951 
Henry J............4and6............-.195] 
Hudson............6and8........1949—1951 
MNOOE < c-c< oc 'ba-c0 06 003 sOs co cs 00s ROO LOO 
Lincoln..............V-8.........1949—195]1 
Mercury.............V-8.........1949—1951 
Nash..........6 (L-Head only). . ..1949—1951 
Oldsmobile. ... ..6, 8, Rocket 8... ..1947—1951 
eemene BS. . A181 
Plymouth. ............6..........1949—1951 | 
Pontiac............6and8........1949—1951 
Studebaker...... 6 and V-8..... ..1949—1951 


A 


MKENT-MOOR 


’ | ENGINEERS AND MANUFACTURERS 
\ 5-105 GENERAL MOTORS BUILDING 
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a that the effectiveness of oil is| 
* hampered by excessive heat, and | 
Cooling System Care | quoted a Society of Automotive En- | Where Do We Go Now? 
‘ gineers’ bulletin which pointed out || WASHINGTON.—An unhappy street sign situation in most Ameri- 
Dealers Are Ur ged to Emphasize Need that excessive metal temperatures || can cities is being reported to the American Automobile Assn.’s na- 
Of Check Before Cold Weather |may destroy the lubricating value || tional touring bureau by returning vacationists. 
: of oil. Also, too much heat will) The tourists say they are burning up oil, gasoline and tempers, 
INDIANAPOLIS.—With fall and| heads may be warped or cracked | change oil chemically, and sludge, || snarling traffic and violating traffic regulations because of inade- 
ee sca on, “7 = = by sluggish, clogged water pas- | varnish and other harmful deposits || quate street signs in strange cities. 
vised to emphasize the need for| sages. will be formed. . c — , ; 3 
cooling system care, not only as a| Rust and mineral deposits on cyl-| mye AKRA said that overheatin Signs, the AAA reports, are covered by vines or shrubbery, are worn, 
measure to protect the customer’s|inder walls, combustion chambers may deteriorate spark sluee.. This | a or otherwise unreadable. In some cities there just 
i ,b for th ke of |and valve ports may act as insula-|; 7 || aren't any. 
a ae a “ia dae ~~ ‘ion for ‘beat, ‘sesuiiing in uneven is caused by improperly cooled com-| The AAA concludes that replacement of old signs and the erection 
pendent on elimination of excess | temperatures in various sections of SEENOR CHREEER, || of new ones should be a major problem for municipal officials every- 
its engine heat during the winter|the engine, the association said. The association continued that|| where—to promote traffic safety and freedom from accidents if not 
vs months. |And, in turn, the uneven tempera-|™ineral deposits from the water || to please the visitors. 
According to the Automotive |tures may distort, warp, or even |and re coe — _ pwned 
- Engine Rebuilders Assn., proper (crack the engine block or head, it |*UDeS and reduce the rate of water 4 | 
‘etutention, spark plugs, Bs ond |was pointed a flow. These same deposits may re-| packing glands will allow air to | — shortage, the AERA 
a gine life are vitally affected by | Other operative functions are also | tard the circulation throughout the | be sucked into the engine at high | oo -. 
F the cooling system’s functions. | said to be involved in properly cool- | System. | speeds, and may force water out i eee ee effects _ air in 
Leaky water pump seals and | the overflow pipe until there is e cooling system were listed as 
2 eto reduced heat transfer through lack 
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HEAD-ON' CARBON BLASTERS 


on well over 90% of all late model cars! 


In addition, engine blocks and |ing the engine. The AERA said 


Be Bie By A PMP Here's news... good news for every auto- 


motive repair shop engaged in engine tune-up work! 

Now, after months of intensive engineering re- 
search, Kent-Moore “Head-On” Carbon Blasters are 
ready to bring you a quick, effective, modern method 
of engine carbon removal that is fully applicable to 27 
different engines used in more than 12% million late 
model cars! Near-universal application covering well 
over 90% of all the cars produced during the last 
three record-breaking years! 

And... almost too good to be true... . this greatly 
extended range of use has been accomplished through 
the development of just 18 special piston locating 
gauges! Low-cost precision accessories that give you 
simple, direct, positive means of properly positioning 
pistons and closing both valves as required for the 
carbon blasting operation. 


NOW! Blast-Clean Combustion Chambers 
without Removing the Cylinder Head! 


That’s right! No cylinder heads to pull . . . no tedious, 
tiresome hand-scraping required! Because the ‘‘Head- 
On” Carbon Blaster is exactly what its name implies 
. .- a revolutionary new, proved-in-use machine that 


exae OPERATING INSTRUCTIONS tanereur 
arprprrcarion cwaert 


rrr) 


10/@le 
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enables you to “blast-clean” combustion chambers 
without removing the cylinder head! An amazingly 
efficient, easy-to-use machine that does a quick and 
thorough job of removing the objectionable foreign 
deposits that cause most “poor engine performance” 
complaints. 


Get Greater Profit Returns Per Hour 
from CARBON BLAST /TUNE-UP SPECIALS 


Yes, there’s extra profit for you. . . extra satisfaction, 
too... every time you sell ‘‘Head-On”’ Carbon Blaster 
service along witha regular tune-up job. It saves youtime 
and labor over any other method of engine carbon re- 
moval. It simplifies your tune-up job . . . permits you to 
make proper, positive adjustments in accordance with 
original factory specifications. What’s more, it gives 
your tune-up customers the positive results they’re look- 
ing for when they come to you for service . .. more pep, 
more power ... plus noticeable improvements in 
better, smoother, carbon-free engine performance. 


SO ACT NOW! Remember, there’s a ready-made 
market and an ever-increasing demand for quick, 
profitable Carbon Blast/Tune-Up Service. Make sure 
you’re equipped to handle it! 


Sales ids to help you promote your 
Carbon Blast /Tune-Up Service! 


Here it is! A complete Service Promotional Program 
ready now for your own personal use. Includés 
DISPLAY CARDS and POSTERS. for your Service 
Department . . . MAT SERVICE for newspaper 
advertising and envelope stuffers ... plus an 
attractive DIRECT MAIL FOLDER. Everything you 
need to telf and sell your customers on this amazing 
new Carbon Cleaning Service. Available only to 
owners of Kent-Moore “Head-On” Carbon Blasters! 


of water, rusting action speeded up 
as much as 30 times by the air, 
and clogging and corrosion of the 
entire system. 

The association said that one of 
the greatest single causes of motor 
deterioration and breakdown is 
slow and uneven heat dissipation 
from valves and valve ports, com- 
bustion chamber and cylinder walls. 

It held that the operating tem- 
peratures of the engine, controlled 
by the cooling system, are indis- 
pensable for satisfactory perform- 
ance, maximum power and economy 
of operation. 


Natural Rubber 
Facts Given in 


New Booklet 


NEW YORK.—Some misconcep- 
tions are laid to rest in the latest 
edition of “Natural Rubber and 
You,” which has just been issued by 
|the Natural Rubber Bureau, Wash- 
ington. 

Starting with the discovery of 
rubber by the Indians before 1500, 
the booklet traces the development 
of natural rubber up to the present. 

W. S. Lockwood, director, Natu- 
ral Rubber Bureau, discussing the 
new booklet, pointed out that a re- 
cent survey indicated the majority 
of auto drivers thought most of our 
natural rubber came from South 
America. 

“Actually,” Lockwood noted, 
“*Natural Rubber and You’ shows 
that over 95 percent of this coun- 
try’s natural rubber comes from 
Southeast Asia; over 40 percent 
|from Malaya alone. 

“Another common misconcep- 
tion,” Lockwood said, “is that big 
plantation cartels control rubber 
production. Actually, there are no 
cartels or any other type of restric- 
tive selling agreements. About 50 
percent of the rubber grown in 
Malaya is grown by Malayan rub- 
ber farmers who work small plots 
of three to five acres. The other 
half of Malayan rubber is grown on 
plantations which compete with 
each other, and with the independ- 
ent farmers, in selling their rubber 
on the world market. There is no 
overall control of any sort.” 


Again, a commonly-held concept 
is not borne out by the facts. Rub- 
ber trees do not “just grow.” They 
take seven years of careful and sci- 
entific nurturing before they pro- 
duce the quality and quantity of 
|natural rubber now accepted as 
standard. Scientists at the Rubber 
Research Institute of Malaya have 
contributed much to setting that 
standard. 


Copies of “Natural Rubber and 
You” are available without charge 
from the Natural Rubber Bureau, 
1631 K St., N. W., Washington 6, 
dD. C. 
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Planting-Aid-Farm Tire 
Introduced by Firestone 

i AKRON. A newly engineered 
j farm tire which actually takes part 
j jin the job of planting crops has 
j |been introduced by Firestone Tire 
j |& Rubber Co. 

| Name Firestone says the tire molds 
| Sina ta tara aa ete rae enel | newly-planted soil firmly _ against 
the seed, covers the fertilizer and 
| 
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SEND COUPON TODAY for 
complete application and 
information on the Kent- 
“Head-On"” Carbon Blaster! 


KENT-MOORE ORGANIZATION, INC. (Dept. C) 
5-105 General Motors Bidg., Detroit 2, Michigan 


I’m interested in knowing more about your “Head-On”’ 
Carbon Blaster. Please send me complete application 
and price information at once. 
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ORGANIZATION, INC. 


RS OF SPECIAL AUTOMOTIVE SERVICE TOOLS AND EQUIPMENT 
NG DETROIT 2, MICHIGAN 


Company provides a uniform blanket of pul- 
verized earth with its convex tread 
mark. In areas of rolling terrain, 
it also helps keep the rows 
| straighter. 





Address 
ES 


Wondering how new-car and truck produc- 

tion and sales are making out? AUTOMO- 

TIVE NEWS gives you the entire story every 
week throughout the year. 
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Real Merchandising Needed .. . 





Used Cars Becoming 
More of a Problem 


(Continued from Page 26) 


selling ratio was as high as it 
reached during the second quar- 
ter and when dealers would have 
to do more than offer their used 
cars for sale in order to nake a 
profit. 

Hudson officials recognize that 
with car prices and taxes going up 
and with Regulation W still with 
them even though it has been modi- 
fied some, there will be an increas- 
ing number of new-car buyers not 
able to step up to the monthly 
payments necessary to buy new 
cars and that if their dealers are 
able to properly present their bet- 
ter used cars, many of this type 
of buyer can be traded out of his 
older used-car into a late model. 

Late-model used cars have been 
getting harder and harder to move 
at a profit, and this has been due 


largely, say the experts, because theschooling them in every detail be- 


Don't waste tine 
matching colors 





dealer did not put the car in proper 
shape to attract the owner of an 
earlier model, nor did many dealers 
know how to attract potential buy- 
ers to their lots. 

* + * 

N THE Hudson used-car pro- 

gram, which will hit the road 
shortly to be presented to distribu- 
tors and dealers, all phases of used- 
car merchandising, display, recon- 
ditioning and advertising will be 
presented in both sound film and 
actual demonstration. 

Also recognizing that no program 
of this type achieves the results 
expected of it unless the entire fac- 
tory sales organization is solidly be- 
hind it, Hudson strategy calls for 
first presenting the program to the 
regional managers and thoroughly 
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Used Cars in the Garden— 

Lammerts, Inc. (Cadillac-Buick), Niagara Falls, N. Y., moved its used-car operation 
into a residential section and put them in a ‘“‘garden" setting under spreading chest- 
nut and magnolia trees. Results were surprising and gratifying. The first 20-day selling 
period reportedly cut stocks in half and more than doubled sales for the corresponding 
previous period. 


fore it goes to the district man-{|chandising promotion program is 
agers. After they are thoroughly |now under way. 

schooled it will then be taken to Cars that stick in the dealers’ 
the distributors and dealers. The| stocks for 30 days or more, ac- 
first phase in this used-car mer-! cording to those who merchandise 








DO THE JOB WITH 
DUCO FACTORY-MATCHED COLORS 


REG. U. S. PAT. OFF. 


Color matching can 
waste your time, money 
and materials. Here’s how 
to take the guesswork out 
of color matching once and 
for all. Quickly identify the 
color number on the car 
itself. Next, check it in 


your Du Pont Motor Car Service Color Bulletins. 
Then telephone your nearest Du Pont jobber or 
stock point and order the color. It’s easier, cheaper, 


and saves headaches. 





of each DUCO color 


We match more than 
700 DUCO colors for you 

. in our plants—to the 
car makers’ original stand- 
ards. Many tests insure 
uniformity. For example, 
this spectrophotometer 
measures the wave length 
standard. Thus, each color is 


“finger-printed” to assure conformity to the car 


makers’ standards. 


Du Pont DUCO, the original pyroxylin lacquer, 
is easy to use—flows well—has excellent coverage 





—is easy to rub and polish. Remember, you get a 
match with DUCO every time by just calling the 
Du Pont stock point nearest your shop. 
E. I. du Pont de Nemours & Co. (Inc.), 
Refinish Sales, Wilmington 98, Delaware 





REG. U.S. PAT. OFF. 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


Every DUCO color is factory-matched to auto manufacturers’ original color standards 











used vehicles profitably, eat up 
practically all of the difference 
between cost and selling price in 
lot costs and interest. Cars that 
stick on the lot also are inclined 

to give the buying public less con- 
fidence in the dealer’s merchan- 
dise. 

The public feels, with reason, that 
the car that sticks on the lot, week 
after week, is either priced high 
and presents no bargain, or is a 
“lemon.” 

Dealers, to be successful in used- 
car merchandising, must build a 
reputation for fair dealing and al- 
ways have’ good-looking sound 
merchandise to sell. 

* * * 

HIS means that the used car of- 

fered for the high dollar at least 
must be both mechanically and ap- 
pearance reconditioned. They must 
look like new and run like new. 
They must have good batteries and 
rubber. They cannot present a 
shoddy appearance in any respect. 

Even then, unless the cars are 
presented in the proper manner, 
they sometimes fail to bring their 
worth. 

To show how far a change in 
locale will go in not only increas- 
ing movement from the lot but in 
reducing turnover time, dealers 
can well consider the results ob- 
tained by Lammerts, Inc., Niag- 
ara Falls, N. Y. 

This dealer, which has handled 
Cadillac in this locality for 43 years 
and Buick for 38 years, had a piece 
of property in a residential section 
that had a number of large chest- 
nut and magnolia trees and a large 
lawn. They used this property to 
move their used cars in a very suc- 
cessful manner. In fact the program 
was so successful they are continu- 
ing it indefinately with weekly fea- 
ture advertisments. 

Quoting H. P. Lammerts jr., 
treasurer: “It appears that novelty 
in advertising and display tech- 
niques is what is needed today to 
move inventories. 

“The ‘garden’ idea came after 
several days of thought on how to 
present an appealing advertising 
program in a too-slow used car 
market without too drastically cut- 
ting prices and without giving the 
impression of ‘scare’ selling.” 

* * * 

HUS it is seen that even dealers 

with years of experience back 
of them, and with what must be 
an enviable reputation in their 
community, must do something a 
little different to “perk up” used- 
ear selling in a slow market. 

Lammerts opened its used-car 
“garden” on May 21 this year. The 
inventory of used cars on that day 
was $59,000. On June 10, it had been 
reduced to $30,500. On May 20 there 
were 51 cars on the lot and by 
June 10 these had dwindled to 29. 

The effect of the unusual set- 
ting had boosted used-car sales 

from 21 cars sold during the pe- 
riod from May 1-20, to 52 cars 
sold during the period of May 
20-June 10. 

Change in locale, while helpful, 
is not the entire answer, however. 
Building a reputation for fair deal- 
ing, which has as its basis the im- 
mediate fixing of any used-car that 
is brought back for an adjustment, 
is most important. The worst thing 
a dealer can do in these cases, say 
those who are consistently good 
used-car merchandisers, is to put 
the buyer off with some vague 
promise of doing something some 
time in the future. 

7 * a 


AN OUTSTANDING example of a 

dealer who has gained the con- 
fidence of the used-car buyer is 
“Pappy’s” Motor Sales, 19750 Liver- 
nois Ave., Detroit. Yale Simons, 
while running a used-car lot, has 
built up a following that any new- 
car dealer would be proud to have. 
When 70 percent of the buyers of 
his cars come back and buy from 
him again, many times at higher 
prices than are being quoted on lots 
in the immediate neighborhood, 
there’s a reason. 

Simons has built up a reputa- 
tion of never quibbling on mak- 
ing good on any repair to a car 
that he has sold and which did 
not live up to the qualifications 
as told the buyer by any of his 
salesmen. He makes the adjust- 
ment immediately and often with- 
out asking the buyer to carry any 
part of the burden, even to the 

(Continued on Page 31, Col, 1) 
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U.C. Merchandising 


Increased Effort by Dealers Is Needed 
To Keep Lots Profitable 
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(Continued from Page 30) 


replacement of ring gear and 
pinion in a noisy axle. 


One instance is quoted where a 
salesman had promised to get a 
customer new tires at wholesale 
when tires came back so that they 
could be bought on the open mar- 
ket. The deal was made when it 
was practically impossible for any- 
one to get tires early this year. The 
customer came in later and told 
Simons he needed the tires so, in- 
stead of charging him wholesale, 
Simons gave the customer two new 
tires free of charge. 


One doesn’t have any trouble fig- 
uring out why Simons claims this 
is the best and cheapest advertis- 
ing he can do for his business. High 
dollar prices and 70 percent repeat 
customers is the answer to giving 
the customer a “square” deal. 

+. * * 


EVERAL factories went out to 

their dealers last year with used- 
car reconditioning programs but, 
while cars were starting to back 
up some, it hadn’t gotten to the 
point where dealers were actually 
losing money on their used-car op- 
eration as yet. But a small propor- 
tion of the dealers of those lines 
went into a sound reconditioning 
program consistently at that time. 


To protect the dealer and make 
certain that he got reconditioning 
material that would be most effi- 
cient and would do the work asked 
of it, most of these factories bought 
and stocked this material in their 
P & A departments. 

Then came Korea. Both new and 
used cars started to sell much more 
freely and the factory programs 
were “put on ice” to a great ex- 
tent. 

While factory used-car man- 
agers realize that present circum- 
stances warrant a reprogramming 
of used-car merchandising and 
reconditioning for the benefit of 
those of their dealers who have 
never had the experience of sell- 
ing used vehicles under highly 
competitive conditions, the fac- 
tories seem to be waiting for the 
dealers to start screaming for 


Fla. Agents Keep 
Watchful Eye on 
Gasoline Quality 


TALLAHASSEE, Fla. — Florida 
state oil laboratory agents, keeping 
tabs on the state’s suppliers and 
retailers of gasoline, confiscate 
thousands of gallons of below- 
standard gasoline which might 
otherwise go into cars every year. 

Assistant State Chemist Nalls 
Berryman, who heads the agents, 
says that 5,300 samples are tested 
yearly, outlets being checked every 
four or five months. 


Berryman said 99 percent of the 
violations happen after gas or oil 
reaches the state, and that two- 
thirds of them are accidental. 

The largest number of violations 
involve mixing fuel oil or kerosene 
with gasoline and selling regular 
gas as premium gas, Berryman | 
said. Most of the first are acci- 
dental, but the majority of the 
second are deliberate attempts to 
fool the public. 

The entire stock of gasoline or 
kerosene of violators is confiscated, 
Berryman said, and is usually given 
to some institution. In some cases, 
the owner is allowed to keep it, 
providing he will remove it from 
his tanks and use it only in his 
own vehicles. 

Only frequent violators are taken 
to court, and court cases are few, 
Berryman explained. 

“Once a man has been caught, 
he usually walks the straight and 
narrow from then on.” Only 12 
cases have been to court since 
1926,” he said. 





Ford Dealers Fete Johnston 
North and South Carolina Ford 
dealers honored C. Gordon John- 
ston, Ford district sales manager 
for the past three and one-half | 
years, with a dinner at Charlotte, 





S. C. Johnston is transferring to 
the district sales managership at 
Chester, Pa., and has been replaced 
at Charlotte by C. A. Mills. 


help before they go out in the 
field with their programs again. 


This may be partly due to the 
fact that most factories have dras- 
tically cut their field forces during 
the year and are somewhat short 
of manpower. It may also be due, 
in some measure, to the fact that 
more of their dealers did not capi- 
talize on the schools and programs 
they put out last year. 

But these factories have the ma- 
terial and the trained manpower to 
put the school back in the field 
today, or to help out any of their 
dealers who need used-car mer- 
chandising or reconditioning aid, 
if the dealers will but ask for it. 

And, unless a real shortage in 
new cars develops this late fall and 
early winter, experts predict that 
the majority of new-car dealers are 
going to need help if they are go- 
ing to break even or make any 
money in their used-car depart- 
ments. 





Foley Fleet of Chevrolets— 


A total of 651 Chevrolet units have been delivered to P. Ballantine and Sons by 
Foley Chevrolet Motor Sales Co., Newark, N. J. In front of the ambulance are E. J. 
Foley jr., E. G. Foord, purchasing agent, and W. A. Wisler, fleet sales representative 


of the dealership. 





Auto Sales, Excise Taxes 


Show Gains in Canada 


OTTAWA. — Sales and_ excise 
taxes paid to the Canadian govern- 
ment for the first half of 1951 by 


Canadian vehicle manufacturers 
amounted to $84,076,296, the Cana- 
dian Automobile Manufacturers 


Research Service reports. 

For the first quarter, the taxes 
remitted by these manufacturers 
totaled $34,570,965. In the second 
quarter, during part of which pe- 


ANOTHER 
TWITCHELL 
FIRST 


TO BENEFIT 
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Sweetener? 
Antifreeze Possible 


From Sugar Beets 

MONTREAL.—Some of the auto 
antifreeze of the near future may 
be made of sugar beet molasses. 
Government scientists with the Na- 
tional Research Council report that 
possibility. They said it could mean 
good news for sugar beet produc- 
ers in Quebec, Ontario and Al- 
berta. 

A type of molasses now is a by- 
product of the production sugar 
beets. The farmers haven’t found 
much of a market for it even 
though it is cheap and plentiful. 


Now the N. R. C. has found a 


riod tax increases were in effect, |W4Y, through fermentation, to con- 


the amount paid w: 
gain of $14,933,366. 


Caravan Capacity Doubled 

BEDFORD, O.—Completion of ex- 
pansion into a second plant that 
will reportedly double the facilities 
for producing Caravan axles, re- 
tractable landing gear and brake 
controls, has been announced by F. 
M. Klaus, president of United Mfg. 
Co. 


as $49,504,331, a| Vert it into butanediol, “a valuable 


and versatile chemical.” One of 
butanediol’s uses is as anti-freeze. 


The process is available for some 
industrialist to use. A plant to pro- 
duce butanediol this way would 
cost more than $2,500,000. The out- 
put cost would be around 23 cents 
a pound. 


Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 
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Tee iH ae! 


Third and Somerset Sts. 
PHILADELPHIA 33, PA. 
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Basis of Goodwill .. . 


Shop Experts Needed 


For Sound Business 


‘(Continued from Page 26) 





tomer is usually getting a disgust-,;because the shop uses any more 
ing reception. |rags, kerosene, nuts, bolts, etc., but 
“Too many service salesmen are| because there is no systematic plan 
accepting the customer’s diagnosis | for the recovery of this material. 
of a car’s ills. Instead of road-test- * # * 
ing a car, they usually settle a encourage mechanics to stay 
one item on the repair order. put on the jobs where they 
“Factories spend a lot of mon- (now are and to increase their pro-| 
ey on technical service bulletins, | ductivity, I am encouraging dealers 
ae they do ae to create a to either buy outright or finance) 
This I think, e's pr mo agar the purchase of labor saving tools 
sight, because apparently the for mechanical help. I am also 
dealer usually refuses or doesn’t |Pressing dealers to buy transmis- 
sion jacks for handling late model 


know how to train a glorified 3 
mechanic in the fundamentals of | transmissions, to make the mechan- 
ic’s job easier as well as more pro- 


how to properly increase service 
ductive. 


volume and how to control ex- 

penses and make more money for “I find dealers who never hesi- 
his department without gouging | tate to buy anything that will 
the customers. promote their new or used-car 
sales departments, but who often 


“I am finding shop supplies’ ac- 
counts entirely out of balance, not| will refuse to invest as little as 

















Performance that stands out! 


@ No other manufacturer 


cate Ditzler’s record of consistently 


dependable performance in 








finishes have been used year a 


builders of passenger cars, 
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ZLER COLOR DIVIS! 


a 


automotive finishes. That’s why Ditzler 
nearly half a century by most of the 


buses. This continuous preference has 


Save time, effort and cost with 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Company, Detroit 4, Michigan 
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Chevrolets for Ada (Oklia.}) Cab Co.— 

George G. McRobert (left), president of Service Chevrolet Co., Ada, Okla., delivers 
another Chevrolet to Homer Gosnell, owner of the Ada and 500 Cab Co. Gosnell said 
that he has turned exclusively to Chevrolets for his cabs, and is operating 12 at the 
present time. Cost of operation, he said, was less than 6 cents a mile, including gas, 
oil, repairs and tire replacements. 


and 75 percent of their floor space 
parts and labor sales for those |is taken up by service and parts. 
respective departments. Further, 75 percent of their total 
“They take such an attitude de-|payroll usually goes to the parts 
spite the fact that most of their|and service department. 
profitable vehicle sales originate in “IT had intended mentioning shop 
the service department, and 75 per-|layout earlier. It is also my con- 
cent of their original investment |tention that the customer’s recep- 


one or 2 percent of their total 





lifted Ditzler to its present position as the 
foremost exclusive manufacturer of auto- 
motive finishes. Because Ditzler finishes 
are rated as best by those who build auto- 
motive vehicles, it is reasonable to con- 
clude they should also be the most 
efficient, most economical and most satis- 
factory for refinishing needs. 


can dupli- 
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fter year for 
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DITZLER TWO-STAR ** Materials! 


You can’t buy better lacquers for automotive refinishing. 


Thinned with Ditzler Two-Star** Thinner, DTL-113, Ditzler 
Two-Star** Lacquers flow on so smoothly that little com- 
pounding is required. Two-Star** Polishing Cleaner, DRX-4, 
gives a brilliant lustre. Use Two-Star** Polishing Compound, 
DRX-25, if color is sprayed a little dry, or over-spray is rough. 
Two-Star** Gloss Undercoat, DL-900, eliminates sand 
scratches in old lacquers. You'll find these materials ideal for 
small touch-up spots on baked enamel jobs. They are also 
deluxe materials for all-over jobs in lacquer. 





DITZLER 


Pb 1S 8. ee ee 


fe eal a We - 


Gt ck as 





tion area is one of the most neg- 
lected departments in a dealer’s 
service setup. It always has been 
and still is. 
+ * * 

Pp nee thought is given to easy 

entrance and exit, to proper 
lighting or to the proper comfort 
and safety of customers and service 
salesmen. 

“Dealers make big investments in 
their lube departments and give 
them valuable space, but they fail 
to capitalize on them. If they lu- 
bricated every car that came in the 
door it would still produce less than 
2 percent of all service department 
sales. 

“I am riding hard on the ‘plus 
sales’ that are available in a serv- 
ice department, and which must 
be made if the department is to 
make money. 

“In a certain dealership, where I 
found an average of 1.60 items per 
repair ticket, I didn’t think I was 
being unreasonable when I request- 
ed an increase of .40 items per tick- 
et to get up to an average of two 
items. 

* * * 
Tt THIS was accomplished, that 
dealership — without increasing 
its light, heat or supervision costs 
—could from the same number of 
customers increase its service vol- 
ume by $3,500 to $42,000 a year!” 

If dealers recognize the fore- 

going as a serious and justifiable 
indictment of the average serv- 
ice operations by an authority 
whose only interest is to help 
dealers better merchandise serv- 
ice, what are they going to do 
about it? 
| For one thing, a dealer can do 
things that will tie his mechanics 
to him so that they will not be 
tempted by what seem to be better 
offers from other sources. 

In many cases, it isn’t the me- 
chanic at all who makes the deci- 
sion to quit. Often, it is his wife 
who points out how a woman down 
the street seems to be more pros- 
perous since her husband took a 
job in a defense plant. 

* » * 

| JF THE dealer—and the dealer, 
himself, must do it—will make 
it a point to get closer to his me- 
chanics and do what he can to make 
their working conditions better they 
will appreciate it, especially if he 
lets them know what he is doing 
and why. 

Some dealers have had excellent 
success by throwing a dinner for 
shop people and their wives, and 
discussing working conditions 
frankly in a manner that lets the 
little women get a better insight 
into what their husband’s jobs in- 
volve and their chances of making 
| money. 
| The dealer is the only man who 

can teach his service manager to 
be a better manager. He will have 
to get close enough to his service 
department operation to find out 
where the manager is weak in 
handling the details of his job 
and point the basic facts of good 
management. 

There is no school or other 
source of teaching men who have 
had no training on how to be good 
managers. And, in most areas there 
are not enough good managers so 
that the dealer can replace a weak 
manager with a good one, unless 
he is just lucky enough to find 
another dealer who has a good 
manager and doesn’t appreciate 
what he has. 

The same is true of service sell- 
ing. In this case, most dealers will 
|} have to do some practice selling on 
the service floor in order to be able 
to coach an order taker in how to 
properly approach a customer and 
pre-sell that customer into the 
frame of mind of buying the extra 
needed services which his car needs. 





Fisk Workers Back 

CHICOPEE FALLS, Mass.—Man- 
ager Tom Clark of the Fisk divi- 
sion of the U. S. Rubber Co., said 
that the local firm has rehired most 
of the employes laid off this spring 
and is now operating at 90 percent 
of capacity production. The com- 
pany’s rubber allocation, the big 
factor determining personnel and 
production operations, was _ in- 
creased from an amount allowing 
80 percent capacity production in 
the second quarter to a total per- 
mitting the 90 percent figure in the 
third quarter. 
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oo is just a friendly discussion 
about that much bandied about 
word “EDUCATION,” with a young 
lad out in that little service station, 


who writes me that he hasn't 
enough money to go to college. He 
says he is 21. Let’s see whether we 
can’t give him an idea that he isn’t 
so unfortunate, after all. 


But ... first, let me tell him an 
anecdote or two about some men 
who never fully realized, until their 
advanced years, what true “EDU- 
CATION” should be . . . This lad 
surely has ambition . . . or what I 
call Gazoompah ... curiosity enough 
to wonder about a lot of things... 
all he needs is EXPERIENCE, 
which, of course, is just the proper 


way to spell the word “EDUCA- 
TION.” 
One day, many, many years 


ago, a bright young English lad, 
down to his last few shillings, 
was strolling along the beach 


N. D. Finds Part 
Of Truck Law 


Unenforceable 


BISMARCK, N. D.—North Da- 
kota Attorney-General E. T. Chris- 
tianson has declared it is impossible 
to construe and enforce part of a 
truck law enacted by the 1951 state 
legislature. 

The section of the law to which 
he referred undertakes to regulate 
tandem axle allowances. In an 
opinion directed to State Highway 
Commissioner Sievert W. Thomp- 
son, the attorney-general quoted the 
section as follows: 

“All axles shall have adequate 
acting brakes and all tandem axles 
must be so constructed and in- 
stalled so that a vertical movement 
of either axle in an amount not to 
exceed three inches will not alter 
the load imposed on the axle by 
more than 1,500 pounds.” 

Christianson said “some _ very 
competent design engineers” to 
whom he submitted the section told 
him it would “result in making il- 
legal all present tandems, whether 
tractors or trailers.” 

The attorney-general said the en- 
gineers arrived at their conclusion 
after subjecting vehicles with tan- 
dem axles to practical tests. He 
said they indicated that were the 
section of the new law applied, “it 
would be impossible for any trailer 
or tandem operator to come within 
the terms of the law.” 

Although stating that his office 
regards the section as “inoperative 
and unworkable” and hence void, 
Christianson emphasized that other 
regulatory sections of the law are 
not affected by the section which 
Thompson had questioned. 





Atom Menu 


Rotary Gives Mobile Kitchen 


To Syracuse 
SYRACUSE, N. Y. 
club of Syracuse has presented the 
office of civil defense of Onondago 
county, N. Y., with the nation’s first 
emergency soup kitchen for use if 
Syracuse should be subjected to 
enemy attack. 

In a national emergency, the self- 
contained mobile unit would be op- 
erated by Syracuse Rotarians and 
could provide food for 1,600 per- 
sons, according to Howard P. Ni- 
cholson, Rotary club president. 

The emergency kitchen was built 
by 14 employes of Trailmobile, Inc:, 
in Syracuse, who volunteered their 
services and their time after work- 
ing hours and on Saturdays. 





The Rotary | 
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near Sidney, Australia. A man, | 
easting for shark in the ocean, | 
asked the lad to hold his rod and | 
keep casting while he went home 
for breakfast. 

About the second cast the boy| 
hooked a shark. Curiosity made him 
cut the big fish open. Inside he 
found part of a man’s clothing and | 
the indigestible part of the London | 
Times. On the front page he read | 
of the opening of the Franco-Prus- | 
sian war. That was world ae 
news. 

That shark had beaten the mail| 
steamers from London to a 
The young man ran as fast as he 
could to the home of the well-| 
known tycoon who would like to| 
control the wool market of Aus- 
tralia .. . burst in on the big shot 
while he was eating breakfast. 
Breathlessly, the boy outlined his 
proposition ... “If I give you news 
that will make you a _ million 
pounds, will you divide with me?” 

“IT think you sound crazy, but 
r il ‘do it if your story holds water.” 
The boy spilled his big idea. 

That lad was Cecil John Rhodes 
(1853-1902), who, after becoming the 
diamond king of South Africa, 
founded the Rhodes scholarships at 
Oxford for selected Scholars from 





Studebaker Dealer for 25 Years— 


Bill Dysart (second from left), president of Quality Motor Co. (Studebaker), Tulsa, 
Okla., receives a plaque from A. J. Van Hecke, regional manager, as the firm cele- 
brates its 25th anniversary as a Studebaker dealer. At far left is Clarence Gier, general 
manager of Reinaver Brothers Motor Co., Oklahoma City, who came over to attend the 
silver jubilee ceremonies, and at far right is Bill Showalter, of Studebaker's national 
accounts division. 


the U. S., Germany and the British!Leland Stanford gave millions to 
colonies. (Note that word selected.) | create educational opportunities for 
“ot. ‘all boys and girls without empha- 

No Selectivity | sizing the word “selected.” 
CORES of men like Carnegie, | Now comes Alfred P. Sloan jr. 
Rockefeller, Vanderbilt, Girard, |... man of great vision ,.. who 


_33 


suggests that the osu 
| might well contribute to the sup- 
| port of educational institutions, 
| deprived of their endowments 
| from former benefactors, now 
| 
| 
| 


harassed by high taxation, while 
| the colleges are deluged by stu- 
| dents, many of whom merely want 

a college degree to help them get 
| a job. 

Another plan is fostered by the 
men handling the Ford millions. . 
to help the children of Ford em- 
ployes to get an education. 

Naturally, thinking of that boy 
}out in that service station, I miss 
|the word “selected.” He perhaps 
| may never even have finished high 
| school , . . has no dreams of college 
fraternity life... he just wants to 
|}amount to something and a chance 
to prove it. He might become a star 
jin some specialized field .. . if 
someone will tell him how to pre- 
pare for it. Since he is young... 
maybe I can tell him how he 
MIGHT become one of the SE- 
LECTED. 

It must have been a boy like him 
that John Harvard (1607-1638) ... 
(imagine ... at that age...) had 
in mind when he emigrated to 
America in 1637 and endowed Har- 
vard College at New Towne, now 

(Continued on Page 64, Col, 3) 
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FLINT.—Calling it “one of the 
most compact and powerful engines 
ever put into an automobile,” Gen- 
eral Motors last week made pub- 
lic details of the XP-300, an experi- 
mental engine. 

The XP-300 was designed espe- 
cially for Le Sabre, the experi- 
mental car built by GM, and 
Buick’s “dream convertible.” GM 
said that while the engine weighs 
only 550 pounds, it has developed 
335 horsepower on dynamometer 
tests. 

Charles A. Chayne, while chief 
engineer at Buick, but now GM 
vice-president in charge of engi- 
neering, designed the XP-300, as 
well as the chassis for the “dream 
convertible” and the Le Sabre. It 
will not be put into production in 
the forseeable future. 

The engine has a bore and stroke 
of 3.25 inches, with a piston dis- 
placement of 215.7 cubic inches. It 
also has a compression ratio of 
10-to-1, and is supercharged to 18.2 
pounds per square inch manifold 
pressure at 5,000 revolutions per 
minute. 

One of the principal problems 
confronting the designer was that 
of keeping the overall height of the 
engine down to a minimum. Both 
cars are extremely low and the 
“dream convertible” has a _ hood 
which slopes toward the front, lim- 
iting space even further. 

Chayne overcame this problem 
by using a very shallow oil pan, a 
relatively small flywheel and by 
dividing the crankcase into two 
sections. The lower section car- 
ries the main bearings, water 
jackets and cylinder sleeves; the 
upper section contains the cam- 
shaft, valve lifters and intake 
manifold. 

The crankcase is of cast alumi- 
num alloy instead of cast iron, and 
figured importantly in reducing the 
weight of the engine, engineers 


said. To compensate for the low in- | 


ertia of the small diameter fly- 


wheel, Chayne substituted a bronze | 


wheel for the usual steel one. 


It was pointed out that this metal | 
= —_ | 


Low-Priced Cars 
Gaining in Small 
Towns, Says Grit 


WILLIAMSPORT, Pa. — Lower | 


priced cars are gaining in popular- 
ity in small towns, according to a 
survey published by the Grit Pub- 
lishing Co. 

The survey covers weekly maga- 
zine readers, the company said, and 
questions on their choice of a:tos, 
drugs, groceries, home appliances, 
“ tobaccos and miscellaneous items 
were answered by 20,682 families. 

The survey states that Chevrolet 
has increased its percentage of 
ownership in small town areas 
steadily. In 1947, the percentage 
was listed at 28.2 percent; in 1948, 
at 29.1 percent; in 1949, at 29.3 
percent; in 1950, at 29.2 percent, 
and in 1951, at 29.4 percent. 

Ford gained in 1951, with 23.9 
percent listed, as against 23.6 per- 
cent in 1950. Highest year for Ford 
was 1947, with 29.2 percent, accord- 
ing to the survey. 

Material was also available for 
the question, “What make new 
automobile do you plan to buy?” 

The survey shows that 33.4 per- 
cent of the readers planned to buy 
Chevrolets, 24.2 percent Fords, 9.7 
percent Pontiacs, 6.2 percent Plym- 
outh and 4.7 percent Buicks. 


Clarke, Autocar Founder, 


Celebrates 85th Year 


HAVERFORD, Pa. — Louis 5S. 
Clarke, founder of Autocar and the 
last of the automotive pioneers, 
celebrated his 85th birthday here, 
last week. 

Clarke founded Pittsburgh Motor 
Vehicle Co. in 1897 and changed 
the name to Autocar two years 
later. He retired in 1929, credited 
with pioneering the left-hand drive, 
and with making the first Ameri- 
can spark plugs, the first shaft- 
driven car in this country, the first 
double-reduction gear drive and the 
first circulating oil system. 





30.2 Horsepower Job 


GM Reveals Details of the XP-300 Engine; 
Weighs Only 550 Pounds 
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is preferable for a flywheel in an 
engine operating at high speeds, 
and the change resulted in reducing 
the overall height of the engine by 
1.5 inches. 

The aluminum cylinder heads 
have fully-machined combustion 
chambers, with intake and exhaust 
valves set opposite each other at 
90 degrees and the spark plugs at 


the top center of the chamber. Ex- | 


haust valves are sodium cooled, and 
the guides for both the intake and 
exhaust are shrunk into the cylin- 
der head. 

Piston heads are domed to give 
the desired combustion chamber 
shape. The dome also adds ma- 
terially to the structural strength 
of the pistons, Chayne said. 

A single camshaft, chain-driven 
from the front, is located between 
the two banks of cylinders, Chayne 
continued. Valve lifters of the hy- 
draulic, self-adjusting type operate 
the valves by push rods and rocker 






|arms. Because of the shape of the 
|combustion chamber and the angle 


of the cylinder banks, the intake | 


| valves are verticle and their rocker | 


‘arms are mounted on one shaft} 


on each head. 


| Since the exhaust valves are hori- 
‘zontal, their push rods operate 
|through drilled bosses in the cylin- 
|der block between the cylinders, 
|and the rocker arms are carried on 
|short, individually mounted shafts 
| The valve mechanism is designed tc 
|}operate without clatter or bounce 
lat speeds up to 6,500 crankshaft 
|revolutions per minute. 

| The engine is equipped with dua! 
|carburetors—one for conventional 
gasoline and another for methanol 
it was pointed out. The gasoline 
carburetor is used for all normal] 
| driving and gives satisfactory op- 
eration with present-day premium 
gasoline for engine operation below 
/125 horsepower. 


Methanol is required only for 
|high outputs; and the methanol 
| carburetor comes into action only 
| after the gasoline carburetor throt- 
| tle reaches a nearly wide-open posi- 
|tion. Two separate fuel tanks and 
|electric fuel pumps supply the car- 
|buretors. Stainless steel exhaust 
|}manifolds of the collector type are 
‘used, Chayne concluded. 





Buick's XP-300 V-8 Engine— 

The XP-300 V-8 developed by Buick, an experimental engine, is said to be the most 
powerful and most compact ever designed for an automobile. While the engine is 
rated at 300 horsepower, actual dynamometer tests show that it has produced 335 
horsepower. Note shallow oil pan which extends to the rear of the flywheel housing. 








Munn’'s Dealers Tell Me and J. B. Van Tassel’s column are regular AUTO- 
MOTIVE NEWS features which no forward-looking dealer can afford to miss! 
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DEALER HELPS KIT 


Use this display material to tell your 
customers you have “Prestone” anti- 


freeze. Kit contains: 


e@ Big New Banner 
@ Window Display 
@ Streamers 
@ “Beat the Rush” Poster 


@ Manual of Cooling System Service 


@ 1951 Protection Chart 
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30 East 42nd Street, New York 17, N. Y. 
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Income-Hungry States «. 


Favor Sales Taxes 


By Bethune Jones 

Staff Correspondent 
A CONTINUING trend toward in- 
‘\.. creased use of the sales tax as 
a source of state revenue is dis- 


closed by analysis of developments | 


in legislatures throughout the coun- 
try this year. 

New sales and use taxes were 
enacted this year in Georgia, 
Maine and South Carolina, bring- 
ing to 31 the number of states 
now levying sales taxes. 

Sales taxes were 

Connecticut and North Dakota, and 


strengthened to produce additional | 


revenue in Alabama, Arkansas, 
Florida, Ohio, Rhode Island, South 
Dakota and West Virginia. 

New or stronger use tax laws 
were also enacted in Missouri, West 
Virginia and Wyoming. 


* * * 


reenacted in| 


Hampshire, Oregon, Pennsylvania, 
Vermont and Wisconsin. Sales tax 
increase proposals were’ turned 
down in several others, including 
Kansas and Washington. 

The only major reduction in 
sales tax revenue resulting from 
1951 legislative action will be in 
California, where the legislature 
exempted prescription medicine 
at an estimated annual revenue 
loss of $1,100,000. 

Georgia’s new 3 percent sales tax 
‘applies to virtually all sales except 
seed, feed, fertilizer and insecticides 
ito farmers, and sale of industrial 
|materials, except machinery used 
jin manufacturing or preparing 


jeeoes for resale. 
* * * 


|\TMHE new Maine sales tax, levied 
| 2 percent, is expected to pro- 


ROPOSALS for new sales taxes | duce $10,000,000 in annual revenue. 
were rejected in Nebraska, New | South Carolina expects to collect 
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Rising Sons at Jamestown Studebaker— 


| The father and son policy is being carried out at Jamestown Studebaker, Long 
| Beach, Calif., where the owner and general manager are both making room for their 
|sons. Bob James (second from right), son of owner Ed James (right), is getting 
experience in the various departments of the busine:s, and Bob Chapman (:econd 
| from left), son of Claire Chapman, general manager, has recently been made general 
sales manager. 


| $30,000,000 a year from its néw 3) a proposed increase in the rate. 
percent sales tax, which, like the | The 2 percent North Dakota sales 
Georgia measure, is broad in scope. | tax also “or reenacted , a 
‘ more years, but a proposal to make 
Connecticut's 2 percent sales tax |the levy permanent was defeated. 
was extended for another two 


Alabama boosted its sales tax 
years, but the legislature rejected | rate from 2 to 3 percent, to produce 
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an estimated $19,500,000 in addition- 
al annual revenue. The new Ala- 
bama measure, effective Oct. 1, also 
increases the sales levy on new 
cars from % to 1 percent and puts 
a1 percent tax on used cars bought 
for resale. 
* * * 

aes by hotels and tourist 

4 courts for lodging were brought 
under provisions of the 2 percent 
Arkansas sales tax. Rejected by the 
Arkansas lawmakers, however, were 
vroposals to increase the sales tax 
rate and to exempt food, medicine 
and funeral expenses. 

Florida’s sales tax was revised 
to produce about $2,000,000 in ad- 
ditional annual revenue, although 
most of the basic exemptions of 
the former law are retained. 

A measure enacted in Ohio is de- 
signed to increase the returns from 
the state sales tax by $20,000,000 a 
year. Its main provisions subject 
casual automobile sales to the sales 
tax, reduce the vendors’ discounts 
from 3 to 2 percent, and substan- 
tially increase the number of audi- 
tors for assignment to auditing of 
vendors’ books. 

Rhode Island’s sales tax rate was 
doubled, from 1 to 2 percent. 

* * * 

HE South Dakota sales tax was 
extended to fuel used for light- 
jing and heating farm homes. 

West Virginia removed the 
sales tax exemption for grocery 
purchases under 50 cents, and en- 
(Continued on Page 60, Col. 1) 





Geneva Meeting 


Agrees on World 
Gauge Standard 


NEW YORK.—A standard inter- 
|nation reference temperature of 20 
|degrees centrigrade (68 degrees 
|Fahrenheit) for the measurement 
| of mechanical gauges was approved 
by the Council of the Internation 





Organization for Standardization 
(IOS) at a Geneva (Switzerland) 
meeting. 


Vice-Admiral G. F. Hussey jr., 
| managing director of the American 
|Standards Assn. and U. S. repre- 
|sentative on the council, reported 
;/on the recommendation last week. 
He said that the new standard 
|reference temperature is for limit 
|gauges used for the inspection of 
component parts in the mechanical 
|industries. 

Since these parts and the gauges 
change in size with variations in 
temperature, Hussey said it was 
necessary to have general agree- 
ment on the temperature at which 
their sizes will be acceptable. 

Hussey also said the IOS approved 
the designation of twist for textile 
yarns as either “S” or “Z” depend- 
ing upon the direction of turns of 
the yarns. 
| The purpose of the IOS, Hussey 
said, is to achieve nearly worldwide 
| uniformity on standard basic terms. 
|He said the council voted to accept 
the national standard bodies of 
|Spain and Pakistan as members. 


Small Firms Get 


‘Conversion Hints 


WASHINGTON.—NPA’'s office of 
‘small business announced a new 
'4-page pamphlet, “Converting to 
|Military Production,” last week. 

The pamphlet lists sters for se- 
curing government prime ccntracts 
for defense items, and suggests that 
manufacturers start planning now 
on what lines they may convert to 
in the event of full mobilization. 

The booklet advises them to con- 
tinue producing present lines unless 
searcity of materials make opera- 
tions unprofitable, or the nation 
needs greater defense prcduction. 
|Copies may be obtained from any 
Department of Commerce field 
| office. 





Seat Cover Plant Opened 
‘By Columbus Fiber Mills 
| COLUMBUS, Ga.—Columbus Fi- 
ber Mills Co. has opened a new 
plant devoted to manufacture of 
woven paper and woven Saran seat 
cover fabrics, here. 

The new structure is located on 
a 30-acre tract and contains more 
than 60,000 square feet of floor 
;space. The company said demand 
land the widespread growth of the 
| seat cover industry made expansion 
| necessary. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





UESS all dealers couldn’t do|other day he took 25 children to} 
this, but our correspondent says Lake Wentworth and treated them | 


it has worked out swell for M. B.|to hotdogs, ice cream and other re- 

Gilman, Studebaker dealer in Bis- | freshments. 

marck, N. D. Mrs. Copp and two daughters-in- 
He rides a hobby and a good |law went along to help the kids 

public-relations beam by being on | have fun. 

hand with a Land camera when- | 

ever Burleigh county draftees Cheapie Pitch 

leave for the armed forces. JPALLS GARAGE in Niagara Falls, 
He takes pictures of the boys and N. Y., promoted the sale of early 

gives the prints (available in 60) model used cars by offering a group 

seconds) to relatives who are there|of “Bot Boy Specials” which were 

to see the boys off. , | featured in an unusual newspaper 
jad. 

Fun for Youngsters | The ad carried a photo of youth- 
EALER MAYNARD COPP, of|ful Ken Stevenson, the firm’s lot 
Rochester, N. H., also has a|boy, and copy read: 

good public-relations touch, The} “That's right, folks, my name is 


a # * 








LIST PRICE 
| PER GAL. 


($1.60 PER GALLON 
me Ler. Nam ar¥ Shy 


Available in 54-gallon drums, or cans 
of 5 gallons, 1 gallon or 1 quart. 


Order from your 
supplier now. 


NATIONAL CARBON COMPANY 


A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


The registered trade-mark “Trek” distinguishes products 
of Union Carbide and Carbon Corporation. 


'Nash at Twentieth Century Fox— 


On a recent tour of the Twentieth Century Fox studios in Hollywood, Calif., W. A. 
Cook (center), Nash national service manager, found the cameras trained on the 
Airflyte for several productions on the movie lots. Shown during the filming of a new 
picture, ‘East is East,"’ are, left to right, King Vidor, film director; Cook, and Anson 
Bond, producer of the film. 


Ken Stevenson. They call me the |same thing and since help is so 
lot boy around here. I’m the guy /|hard to get, he decided to give me 
who has to do all the dirty work |a break and give these things away. 





up all the time. To tell you the |guess he took me serious because 
truth, I’m fed up with it. |he’s selling these lot-boy specials at 
“IT told the sales manager the/| give-away prices. Now that I’ve got 


The Superior, 
Volatile-Type 
Anti-F reeze 


- SP eS peeneReueCeete = o 


irra a 


HIGH TEST 








like keeping these jalopies shined |I told him if he didn’t, I'd quit. I} 


| him riled up, won’t you come down 


- |and take some of these jalopies off 


|}my hands?” 

| 

Wheel with Gloves 

7 wheel alignment and steering 
adjustment business was effec- 
tively promoted by Albee Motors, 
Elmira, N. Y., through a newspaper 
ad which asked: “Do you have a 
|daily bout with your steering 
wheel?” 

Art work depicted a cartoon of 
| @ steering wheel wearing boxing 
| gloves, knocking down a man. 

Copy read: “If your steering 
wheel is fighting you, your car's 
|Wheels need alignment quick. Or, 
}if you can turn the wheel consid- 
|erably before the front wheels start 
to respond, better check the advice 


| below.” 
* * * 


The Right Wiggle 
Cee Allied Plan direct-mail 
4 promotion also deals interest- 


jingly with wheel alignment. A cou- 


|ple of Latins are pictured doing 
a dance in which the hips are ac- 
| tive. 

“A little wiggle,” the copy says, 
| “is all right in its place, But the 
| place is not in your front wheels.” 
| A front-end special is then fea- 
tured. 
| Another promotion shows a bowl- 
ing ball hitting the pins, with the 
copy: 

“These pins are taking a beating 

and so are your tires, if your 
|front wheels are a quarter of an 
jinch out of line. Because they drag 
|88 feet sideways for every mile you 
Grieve naa’ 





* * * 


Silver Key 

YRANKLIN - WEBER MOTORS 

(Pontiac), of Chicago, has come 
up with a novel idea for enhancing 
customer goodwill. 
William C. Stanlik, general 
| Manager, announced that the 
| firm will mark its 25th year as a 

Pontiac dealer by presenting all 
owners with a silver anniversary 
| key for their cars. It is known as 
the “Silver Chief Key.” 

The company prepared customers 
in advance for this innovation via 
a “teaser” announcement stating 
that a special gift for them would 
|be offered shortly. 
| * * oa 
Sign of Safety 
|\'@ TEPHENSON CHEVROLET, 
|\7 Bastrop, La., ran an interesting 
|advertisement headed: “Signs of 
| Safety.” 
| A cross-road sign, railroad cross- 
ing sign, speed limit sign and a stop 
sign was pictured at the heading of 
the advertisement, and the text of 
the advertisement discussed their 
meaning. 

The ad also pointed out: 

“Learn the signs of car trouble 

. and take care! 

“Proper car maintenance is as 
important as driving care in pre- 
venting accidents and maintaining 
auto safety. Periodic checkups of 
lights, brakes, horns, windshield 
wipers, mirrors, tires and steering 
are all mighty good _ insurance 
jagainst accidents. 

“Gone Are the ‘Baling-Wire’ 
|Days” is the heading of an adver- 
tisement by Ark-Lin Motor (Lin- 
|coln-Mercury), Little Rock, Ark. 

| The ad points out: 

| “Under that sleek hood lies a 
finely adjusted power-plant. . . one 
ithat requires the attention of ex- 
perts. It isn’t hard to keep that 
engine in the smoothest of running 
order, if you let Ark-Lin care for 
it regularly! 

“We have a fine service head- 
|quarters, manned by the best of 
|!mechanics, working with the best 
of equipment .. . and we genuinely 
desire to serve you! Any make or 
model is always welcome! 

“Better service—our way of mak- 
ling friends.” 





Magnesium Mill 
Plant at Detroit 


DETROIT.—Brooks & Perkins, 
Inc., has broken ground for a new 
magnesium rolling mill in the 
northwest suburban area of De- 
troit. 

The plant will be constructed of 
structural steel and masonry, with 
provisions for 25 traveling cranes 
and a complete melting and casting 
department for making rolling 
slabs. 


a fh us se oe ot ee 
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Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker is suing us for damages. We do not 
Attorney at Law |}own the building, but lease it. Are 

A W. FEEDS, of Lynch Co., asks | we liable?” 
+A this question: | Fortunately the writer recently 

“If a seller of an automobile does | located a higher court case involv- 
not immediately receive title to an|ing similar injuries caused by a 
automobile which does not satisfy | falling ceiling. 
him, can he rescind the contract; See Allen v. Shreveport Corp., 42 
and return the automobile to the! So. (2d) 865. In this case the testi- 
seller?” 

According to a late higher court | ceiling in leased premises fell, seri- 
decision, the answer is that the ously injuring a patron of the lessee 
purchaser cannot rescind the con-| °F automobile dealer. 
tract and compel the seller to take | 
back the automobile, if the pur-|er court refused to hold the lessee 
chaser later accepts the title to the |liable for injuries to the patron, 
car. | and said: 

For example, “,.. For the defendant (lessee) 
Frazier et al., 236 S. W. (2d) 382, | to be held responsible, there must 
it was shown one Winscott sued be some negligence shown on its 
Downtown Motors, Inc, seeking | part and in the absence of proof 
damages based on the sale of a that the lessee had actual knowl- 


used Buick automobile, the title | ¢d8¢ of @ defective condition in 
to which was not delivered to or the ceiling, plaintiff (injured pa- 
transferred to Winscott at the | tron) has joe. oe = - a 
time the sale was consummated. | :.- ° Therefore, in the absence o 
The American Loan Co. financed | the, Proof of negligence on the 
the deal. part of the defendant lessee, 
Winscott testified to the effect 
that he did not receive title to the 
Buick at that time but was told 
that it would be delivered later. | 
However, Winscott received the 
title some few days afterward. 
Winscott continued to use the 
Buick although he was dissatisfied 
with the car, and later attempted 
to redeliver the car back to the 
Downtown Motors, Inc. 
However, since the car was not| 
in as good condition then as it was 
when he purchased it, the higher 
court held that Winscott was| 
barred from rescinding the deal.| 
The court explained that Winscott 
could have rescinded the contract 
at any time before he accepted the 
title. 


in Winscott v. 


. 


Manufacturer Promises 
B. EDWARDS, of Edwards 
® Motor Co., writes as follows: 
“I have noticed in your publica-| 
tion that information is given con- | 
cerning law suits and other legal 
matters in relation to automobile 
dealers. Would you be kind enough 
to forward to me... cases... in 
which an automobile dealer brought 
suit because of failure of the man- 
ufacturer to deliver sufficient auto- 
mobiles to him?” 
Fode, of Midwest Motors, wants 
the same information and in addi- 
tion asked about the validity of 
verbal agreements and promises 
made by a manufacturer's repre- 
sentative. 
The three latest higher court 
decisions involving such suits by 
automobile dealers are: Meyers 
Motors v. Kaiser-Frazer Sales 
Corp., 178 Fed. (2d) 291; Wood 
Motor Co., Inc., v. Nebel, 232 S. W. 
(2d) 773; and Howland, 213 Pac. 
(2d) 177. 
It is important to note that the 
higher courts hold that both dealers 
and manufacturers of automobiles 
are bound by the exact terms of the 
written contract. The fact that a 
representative of an automobile 
manufacturer makes verbal prom- 
ises or agreements which contra- 
dict the written contract, does not 
in the least add to or broaden the | 
written contract. 
* 


* 





+* + 


Verbal v. Written 
N OTHER words, the court will 
not listen to testimony of verbal 

promises which vary or contradict 

the written contract. In one of the 
above cited cases, the higher court 
said: 

“We need not pursue that sub- 
ject further, since it is very clear 
the parties agreed that defendant | 
(manufacturer) could desist from 

delivering the automobiles under 

the orders for any reason what- 
ever and for as long a time as it 
saw fit, without incurring liabil- 
ity. 
“The franchise agreement consti- 
tuted as much of the entire ar-| 
rangement, or more than the 
purchase orders. Under it defend- 
ant clearly had the right to 
terminate the entire relationship | 
without liability, which it did.” 
* * * | 





MR. MURRAY ROSENFELD, 
Gen. Mgr., The Pep Boys, 
1122 W. Washington Blvd., 
Los Angeles 15, Cal. 





A Question chance for errors.” 


ECENTLY a reader asked this 
question: “Last week a part of | 

the ceiling in our automobile show- | 
room fell and injured a patron who | 


|mony proved that a portion of the) 


In subsequent litigation the high- | 
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Womack-Mitchell Chevrolet— 





| the legal question: “Is an insurance 
company liable for promises made 
by its insurance agent?” 

The answer is no, unless a gen- 
eral agent of the insurance com- 
pany makes the promise. 

For example, in Pouwels, v. 
Mutual Casualty Co., 37 N.W. (2d) 
869, it was shown that an ordi- 
nary agent of an insurance com- 
pany solicited insurance from one 
Ginsberg who told the agent that 
he wanted combination insurance 
on his personal automobile when 
used for business and also for 
pleasure. 
| The insurance agent had some 
|doubts as to his ability to furnish 
|such an insurance policy, and he 


One of the earliest Chevrolet dealerships in California, Womack-Mitchell Chevrolet | made inquiries from One Fers, the 


Co., has opened its new building in El Centro, Calif. This night-time view reveals how | general agent for the insurance 
use of glass and construction of floor at pavement level impart the effect of an outdoor | company. Then this special, or or- 


| showroom. 





| plaintiff is without right of re- 
| covery against such lessee.” 
Hence, the law is well settled, as 
follows: Where a patron of a leased 
service station or other building is 
|injured and the thing that caused 
| the injury is wholly under the con- 
trol and management of the land- 
lord, the automobile dealer is re- 


— es 


x 





= 
MODERN NATIONAL CASH REGISTERS provide a permanent record 
of ever~’ sale in the retail automotive supply stores of The Pep Boys. 


“The Pep Boys— Manny, Moe 
& Jack of California—have 
been using National Sales 
Registers ever since we started 
in business 19 years ago. Our 
registers have always given us 
the maximum amount of effi- 
cient service at a minimum 
of cost. 
“Recently, we installed 25 
modern National Sales Regis- 
ters in our stores. By doing so, 


we are enabled to serve our customers better. We are 
able to handle more customers in a given period of 
time which reduces selling costs. Our store personnel 
especially like the new Nationals, as they are able to 
check out faster at closing time, and there is less 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 


Pe . _____|dinary insurance agent, returned to 
: Tre _ |Ginsberg and told him that the 
lieved from all liability if the testi- | gesired risks could be combined in 
mony shows that he had no knowl- | the one policy. 
jedge that the thing which caused| {7 jtor Ginsberg had a serious ac- 
| the injury was defective or dan- | cident while driving his automobile 
ee |for pleasure. The insurance com- 
. » |pany refused to pay the loss be- 
Insurance Policy Valid | cause no clause in the insurance 
CEs discussion has| policy specified that Ginsberg was 
4 arisen from time to time over (Continued on Page 56, Col. 1) 


* + * 


“Ng: FA jerhe 
BBs LS 


A NATIONAL CASH REGISTER printed receipt goes to every customer, 
thus assuring all parties concerned of correct charges. 


“Our 25 National Sales Registers... 





cut costs...speed service... 
reduce errors.” 


So writes Mr. Rosenfeld since installing National 
Sales Registers in his busy chain of automotive sup- 
ply stores. 

National equipment brings many advantages to 
hardware dealers. It means increased sales, faster 
turnover, accurate handling of all money and rec- 
ords, and quick, low-cost record keeping. Why not 
call your local National representative? Ask him 
to survey your present methods, and show you how 
you can speed service, cut costs, and increase profits 
in your store! 





Pe Doreen cerns 
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Maurice R. Grier has been named | been elected permanent honorary | 


sales manager fcr Fournier Chrys- 
ler-Plymouth Motors, 4526 S, 24th 
St., Omaha. Grier holds a mechan- 
ical engineering degree from Iowa 
State college. 


* Ea te 


Bishop Motors Organized 
Bishop Motors, Inc., Greenville, 
S. C., has been organized with 
capital stock of $9,000 to deal in 
used cars. William C. Wampole is 
president. 
ok ea 


Wessinger Appointed 
Twin County Motor Co. (Lincoln- 
Mercury), Raleigh, N. C., has ap- 
pointed N. F. Wessinger as service 


manager. 
+ a * 


Hackim Names Frederick 

Appointment of Berle H. Fred- 
erick as sales manager of East- 
bay Chevrolet Co., Albany, Calif., 
has been announced by Alex 


Hackim. 
* * * 


Elliott Returns to Dealership | 

B. Elliott has returned to the | 
automobile business at Pahokee, 
Fla., by purchasing the interest of 
J. H. Lynn in Elliott-Lynn Motors. | 
Elliott operated the dealership for 
20 years before selling to Lynn and 
Thomas Elliott two years ago. 

* * * 


Chesser’s Sales Head 


Claude B. Brookshire has been) 
named sales manager for Chesser 
Packard, Inc., 314-8 S. Flores St., 
San Antonio. 





* * * 
Jennings to Ward 
T. J. Jennings, co-owner of E. W. | 
Daniels Motors, Inc., Beebe, Ark., 
has sold his interest in the firm to} 
T. Elmer Ward, of Searcy, Ark. 
Ward, former co-owner of the Cen- 
tral Motor Co. at Searcy, will move 
to Beebe. 
+ + * 
Koenig Incorporates 
Koenig Chevrolet Co., Spencer- | 
ville, O., has been incorporated by 
Frederick H. Maurer, Raymond 
G. Koenig and David Armstrong. 
* Bg * | 


Witchita Chevrolet Dealers | 


Name Davis President 
James A. Davis, of Davis-Child 
Motor Co., Hutchinson, Kans., has 


OPS Ceilings 
On Antifreeze 
Are Boosted 










Dollars - and- | 


WASHINGTON. - 
cents ceilings on three standard 


types of antifreeze, applicable to 
retail sales and sales to retailers, | 
were issued July 31 by OPS. 

The new ceilings, effective Aug. 6, | 
are at the same level at which 
major brands were frozen Jan. 26, 
1951, under the General Ceiling 
Price Regulations. They are 25| 
cents per gallon higher at retail | 
than such brands were at the out- | 
set of last season. 

Type S, Volatile (such as syn- 
thetic methanol) will sell at retail | 
at $1.50 per gallon in quantities of | 
one gallon or more and at 40 cents 
per quart in quantities of less than 
one gallon. Sales to retailers are 
priced at 90 cents per gallon in 
50-55 gallon drums, 98 cents per | 
gallon in one-gallon cans, case lots 
and five-gallon cans, and $1.05 per | 
gallon in case lots of one-quart | 
cans. 

Type SC (diluted synthetic meth- | 
anol) will sell at retail at $1.40 per | 
gallon in quantities of one gallon) 
or more and at 35 cents per quart 
in quantities of less than one gal- 
lon. Sales to retailers are priced at 
83 cents per gallon in 50-55 gallon 
drums, 91 cents per gallon in one- 
gallon cans, case lots and five-gal- 
lon cans, and 98 cents per gallon 
in case lots of one-quart cans. 

Type P (permanent glycol) will | 
sell at retail at $3.75 per gallon in| 
quantities of less than one gallon. | 
Sales to retailers are priced at $2.41 | 
per gallon in 50-55 gallon drums, | 
$2.51 per gallon in one-gallon cans, | 
case lots and five-gallon cans, and 
$2.68 per gallon in case lots of one- | 
quart cans. 








president of the Wichita zone 
Chevrolet dealers for the coming 
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year. Davis also is a member of | 


ciation. 

Other directors are E. T. Drube, 
Russell; August Manweiler, Hois- 
ington, and R. H. Tucker, Greens- 
burg. All are Kansans. 

+ + * 


Incorporation Announced 


By Four Ohio Auto Firms 
The secretary of state of Ohio 
has issued incorporation papers 
to the following automobile con- 
cerns: 
B. & W. Auto Sales and Serv- 








| 


| 


the board of directors of the asso-|.'° * 










_Hamilton-Martin Deal in Plainview, Tex.— 

The new sales and service building of Hamilton & Martin Motor Co. (Studebaker), | 
Plainview, Tex., is built of brick and tile, and the new structure measures 60-feet by 
135-feet. A 50-foot by 60-foot used-car lot adjoins the building. Partners in the firm 
are James E. Martin and Silas A. Hamilton. 


ice, Canton, with Shannon I. Best, | John E. Henderson and Vern F. 


Fred Whitt and Frank R. Blanc, Ross as incorporators. Capitol 
as incorporators. $10,000. 
Cambridge Hudson, Inc., Cam- Tallmadge Auto Sales, Inc., 


bridge, with Harold L. Gillespie, | Akron, with M. E. Oxley, Rosser | 





NO MORE 


THE GLASS 


rhey HUG SEEN ! 


wiPE EVER 


Ten million television screens ... millions of magazine 
advertisements .. . next month will tell motorists about 
these new Trico Wiper Blades. 

This will bring you hundreds of customers. You can fit 
any car they drive, no matter what make or model... right 
out of the box onto the windshield. No fumbling! No 
fiddling with adaptors! These blades fit any arm! 

And, they are better-wiping blades, premium blades .. . 
and they look it! But they are standard priced for fast 
turnover, bigger profits! 





| J. Jones and John A. Russell as 


incorporators. 

Colony Motors, Cleveland, with 
Philip Kasdan, Harry Clark and 
M.. D. Fishel as incorporators. 

* * * 
Ralph Buys Building 

Ralph Pontiac, Inc., has pur- 

chased a_ two-story commercial 


| building at 701 Main St. W., Roch- 


jester, N. Y., for $45,000. The firm, 
|which has headquarters at 626 
Main St. W., will use it for a sub- 
sidiary, Ralph Appliance, Inc., now 
at 797 Main St. W. 


* * * 


Riggs Elects Officers 

Col. Clarence B. Riggs has been 
|elected manager of Riggs Motors, 
Ine. (Studebaker), Ft. Lauderdale, 
| Fla. Malcolm R. Parker was named 
vice-president and sales manager 
jand Evelyn M. Riggs was elected 
(Continued on Page 39, Col, 1) 
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Doings 





(Continued from Page 38) 


secretary-treasurer. The company 
was formerly Laughlin Motors, Inc. 
am * * 


Hudson Honors Hollis 

G. F. Hollis, president of Collins- 
Hollis Motors, Inc., Sarasota, Fla., 
represented his company at the 
Hudson jamboree in White Sulphur 
Springs, W. Va. The company was) 
named to the Hudson “Top 200) 
Club.” 

* * * 

Art Hall (L-M) Signs 
Hull-Dobbs Contract 


Art Hall, Lincoln - Mercury 
dealer at Long Beach, Calif., has 
signed a management contract 
with Hull-Dobbs. 

The latter firm, with headquar- 


ters at Memphis, Tenn., operates 
a chain of its own Ford deals 
and has management contracts 
with several other dealerships in 
the Ford line. 
* * + 
Schoen Appoints Ritter 

Edward C. Schoen, president of 
Schoen Bros. (Nash), Rochester, 
N. Y., has appointed Charles F. 


| Ritter as sales manager. Ritter has 


been associated with the automo- 
bile business in Rochester for more 
than 12 years. 


* * + 


Dodge Names Ashbrook 


Appointment of Tom Ashbrook as | 


a Dodge dealer in Southgate, Calif., 
has been announced. He was for- 


THIS EYE-OPENER 
COUNTER DISPLAY 
Pe AIT 





merly associated with Eddy Nelson, 
Huntington Park (Calif.) Dodge 
dealer. 
* * * 
K-F Names Two 
Russell Heysell, Kaiser-Frazer | 
general manager, announces the 
appointment of two new Kaiser- 
| Frazer dealers. They are Gillig 
| Bros., El Segundo, and Phillip’s 
Service, in Costa Mesa. 
+ * + | 


D. B. Carter Used Cars 


D. B. Carter Used Cars, lots 1, 2) 
and 3, all of Greenville, S. C., have | 


been chartered with authorized cap- 
|ital stock of $50,000 each to deal in 





McDonald and O'Boyle, Monrovia, Calif.— 


The opening of this 
Huntington Dr., has been announced by 


new Chevrolet-Oldsmobile dealership, 


located at 201 W. 
Vincent McDonald and James O'Boyle. The 


new and used cars. Malcolm W. | building features a room for movies, where sale:men take prospective customers to 


|Carter is president of Lot No. 
Milford E. Carter, No. 2, and Ray B. | 
Carter, No. 3. 
* Ba B 
Cooper Buys Texas Deal 
B. O. Cooper, former part owner | 
|of Cooper-Sparks Pontiac, Ince. 


(Pontiac-Cadillac), Sixth and Balti- 
more, Plainview, Tex., has bought 
out his partner, Reuben Sparks, 
and will continue business on the 
same location. Sparks has returned 


A premium Blade 


re 





Standard Price 


heh 


Trico 


Rainbow 


$150 


1; | see shots of the inner workings of Powerglide and other aspects of both cars. 


to Oklahoma City, where he will 
jenter the heavy road machinery 
business with a former partner. 

| * h * 


Steward Opens New Home 
Steward Lincoln-Mercury Co., 
Hollywood, Fla., has held the for- 
mal opening of its new home at 
2100 N. Federal Highway. John 
Ring is general manager. 
+ * * 


Winslow Holds Open House 

Winslow Chevrolet Co., Kings- 
tree, S. C., has held open house 
at its new home on Longstreet 
street, Florence highway. H. W. 
Winslow, president and general 
manager of the company, said a 
day-long program with valuable 
prizes was held. 

* * * 


Robinson-McKean Robbed 


Safecrackers got an_ estimated 
$2,500 from the vault of Robinson- 
|McKean Chevrolet, Inc., Philadel- 
|phia. The thieves used a _ sledge 
|hammer brought from a rear work- 
|shop to knock off the dial and rip 
|out the upper corner of the door. 
| + * . 


Goodson Opens Plant 

Lester Goodson Pontiac Co., 
Houston, held open house for its 
new plant at Dallas Ave. and 
| Caroline St., giving away a 1951 
Pontiac. The plant marks an ex- 
pansion program which included 
| $25,000 in new equipment. 
! * * * 


Sadler Cited by Hudson 


Sadler Motor Co., Biloxi, Miss., 
has been awarded membership in 
|the “Top 200 Club” of Hudson 


| dealers. 
+ * * 


McCoy Joins Jackson 


Ernest McCoy has joined the 





Jackson Pontiac Co., Cartersville, 
Ga., as general manager of sales 


and service. 
* ot * 


Ragg Plans Showroom 


Wilbur H. Ragg, president of 
| Merrick Chevrolet Co., Berea, O., 
| is planning a new $100,000 show- 
| room. He said the company will 
move into new quarters next 
spring. 
* + ok 


Duncan Gets Project OK 


A $50,000 interior alteration pro- 
ject at Duncan Motors, Inc. Ni- 
agara Falls, N. Y., has been 
approved by the city building 
commissioner. The work will be 
done in a building next to the firm’s 
~resent location on Main St., now 


2wned by Duncan Motors. 
a * + 


Tank Switches Jobs 


Ted E. Tank, assistant secre- 
tary and treasurer of Lee Motors 
(Ford), Toledo, has given up the 
management of the firm’s truck 
department and taken over the 
post of new-car sales manager. 

One of four brothers to found 
the company 14 years ago, he will 
be succeeded in the truck depart- 
ment by Joseph J. Yeager jr. 
Yeager recently won a pin from 
Ford Motor, honoring him as one 
of the 10 top truck salesmen in 
the U. S. 


* * * 


Norris Loans Car to Lions 
A Henry J was loaned to the De- 
troit Lions by Ron Norris, president 
|of Norris Motors, Ypsilanti, Mich., 
|/for use during the professional 
| football club’s August training pe- 
riod at Michigan State Normal Col- 
| lege, Ypsilanti. 
7 


* * 


| Murphy Motor Formed 
Murphy Motor Co. Pennsboro, 
|W. Va., has been organized with 
capital stock of $20,000 to engage 
| (Continued on Page 58, Col. 1) 








Auto News from Britain 


High-Level Export Plan Hurts U.K. Market; 
Used-Car Sales Drop as Prices Soar 


AUTOMOTIVE NEWS, SEPT 






LONDON. — (UTPS).— Car pro-|are cars for sale but no buyers. 


duction in the United Kingdom is 
in considerable danger from a 
shortage of steel and a conversion 
of auto plants to the manufacture 
of goods for the rearmament pro- 
gram. Government determination 
to keep the export of cars up to a 
high level has thrown the British 
market right out of gear. 

Several manufacturers have re- 
fused to add buyers in the U, K. 
market to their waiting lists, for 
delivery dates now being quoted 
for popular-make cars are any- 
thing from 5 to 14 years! 

The volume of car exports to 
Canada and the U. S. is now being 
maintained at a high level after 
the disappointing months of Feb- 
ruary and March, when shipments 
fell. The March figures were 6,500 
down from the April exports. The 
same has been true, to a lesser de- 
gree, of truck exports. 

+ 


* ao 
No Used-Car Market 
DEPRESSION hangs over the 
used-car market here. There 


A * 
NEW KIND VAY e 
OF DRIVING 


...on hills... in traffic... at lights... in parking 


EASE 





It’s easier to drive any car when it’s equipped 
with an AUTOSTOP. You stop the car 
with the brake, touch with your thumb the 
Magic Switch on the gearshift lever, and 
your car slays where ut is unlil you slep 


on the gas! 


The reason is a sharp rise in the | 
price of used cars due to longer | 
delivery dates for new cars. Sellers | 
complain the prices have jumped | 
too high. Some cars are priced at! 
twice the equivalent new model. 


A check of main outlets in July | 
show that all have cars to sell; | 
salesmen stand by their rows of 
models and watch for the buyers, | 
who refuse to bite. Publicity, adver- 
tising and aggressive selling have| 
been tried, with little result. 

There is no question of de- 
sire or need. The market is tre- 
mendous and unsatisfied. But 
sheer lack of ready money or 
credit has forced all but the most 
persistent out of the market. 

Meanwhile, such few new cars| 
as are coming through are going 
to owners on the June 1946 lists. 
Double Purchase Tax on the cheap- 
est car, at home, makes it 447 
pounds for a prewar value of 90 
pounds. Garage firms say that sales 
are not enough to pay their electric 





minutes at a time 
either backward or 
take the strain! 


Renault Has Sliding Roof — 


EMBER 10, 1951 





| 

these patrols while the union mem- 
|bers went on strike against them. 
The cleavage between unions and 
members results from slavish sup- 
port by the union leaders of the 
government nationalization policy 


from political considerations. 
* * * 


Standard Motor Co. 


( NE of the firms to turn over to 
defense production is the 
Standard Motor Co., who have been 
given government orders for the 
production of the Avon jet engine 
for the Canberra light bomber. All 
the firms are working to capacity, 
within the limits of the raw ma- 
terials allocated, to meet govern- 
j}ment defense orders (cars and 
trucks, tank and aero parts) as 
well as keep up a flow of cars 





The Renault Grand Luxe sedan, equipped with a sliding roof, was introduced re-|from the production lines to the 


cently in New York as one of the company's fall models. The Renault four-cylinder | Public. 


engine is situated in the rear, with a universal joint on each side of the differential. 


A French fashion show was included in the new model showing. 


\light bills and most are surviving 


on service work. 
. * * 


Nationalised Transport 
ASA TaN of long dis- 
tance transport has not worked 
out to the employes advantage. 
Some are currently on strike be- 
cause the new nationally controlled 


No more need for that tiny touch on the accelerator 
— or “slipping” the clutch — to keep the car from 
rolling back. No more s-t-r-e-t-c-h-i-n-g out for 


to hold the car from rolling 


forward. Let the AUTOSTOP 


A wonderfully simple accessory 


The AUTOSTOP has four major parts: a cylinder added to the brake system, a relay 
usually mounted on the fire wall, an ‘‘on” switch on the gearshift lever that holds the 
car where you braked it to a stop, and an “off” switch on the throttle rod that automat- 
ically releases the brakes. It’s easy to install and it’s foolproof. Your customers will 
thank you for suggesting this new accessory at only $24.95 plus your installation time. 


oF aT, 
FREE SALES HELPS! = pz top 
— Is LOVON* -------------------- ~--== 
Send for your free kit of AUTOSTOP selling ' 
helps. Here’s what you get: ; 
' WICO ELECTRIC COMPANY 
a ee banner for showrooms and ser- ' dh aches ticatem, Wit Cistnailledl, Mamdueate 
vice floor. ' 
: — ; lease se > - kit, including free vertising mate- 
2. 3-color illustrated folders for mailing or ; — mene me roe including free advertising ma 
as counter give-away piece. . ' 
P ili . ‘ds ith turn card setting ; NAME caeaeeie cigtants a es sie ce enema eeahinen 
3. Mailing cards with a return car £ ; (please print) 
up a time to install an AUTOSTOP. ' 
4. AUTOSTOP newspaper advertisements. : UMMA: 1s3kcs.chs da¥sageuanéndirtansazantananans seeaba chnssncidasko04saraabacansaneaTPAReanSasAsins 
' 2 eT 
5. Price-discount sheet. ' STREET...... 
° ° e 1 : . 
6. Installation instructions. ! City STATE 
i 
' 


WICO 


HAS MEANT DEPENDABLE AUTOMOTIVE ACCESSORIES SINCE 








transport service insists on reduc- 


ing their working hours—and their|Mmove will 
| wages—in the interests of safety. 


Jaguar Cars, Ltd., are moving 
home. Their factory will still be in 
Coventry, but they are now taking 
occupation of a new factory. The 
be spread Over some 


months, but should be completed 


Where men previously worked a|in the fall, The firm hopes there 
52%-hour week and earned about|will be no interruption in produc- 


seven pounds they are now re-|tion. 


stricted to a controlled 44 hour 


* * * 


week, with no overtime. That brings} Ford Pension Plan 


them down to the minimum wage 
and they don’t like it. But they 
can only stage token strikes as a 
protest against the benevolent con- 


| trols since they have no alternative 


employers. 

In one respect, however, the 
men have scored. The Road Haul- 
age Executive had instigated “pa- 
trols” to check operations by driv- 
ers on long distance runs. Strike 
action in the main English areas 
resulted in a withdrawal of the 
patrols indefinitely and an agree- 
ment by R.H.E. to consult the 
men before proposing them again. 

Interesting feature of this situa- 
tion is that the union approved 


Industrial Arts 
Exhibit Opened 
By Benson Ford 


CHICAGO. — With Benson Ford, 
general manager of Lincoln-Mer- 
cury, as principal speaker, the sec- 
ond annual Industrial Arts Awards 
fair opened here under Ford Motor 
Co. sponsorship last week at the 
Museum of Science and Industry. 

Ford called attention to a newly 
added feature of the competition 
for junior and senior high school 
students this year in the form of 
regional contests held in Philadel- 





;phia, Kansas City and Los Angeles. 


“Only the most outstanding ex-|— 


hibits were sent here for final judg- 
ing,” he said. “As a result, those 
students whose work is being ex- 
hibited have excellent reason for 
feeling doubly proud and pleased. 

“That more than 2,500 entries 
were submitted was a source of con- 
siderable satisfaction, but it was 
particularly gratifying to discover 
the quality of the 1951 entries much 
improved over last year. 

“There is another important rea- 
son why we are pleased with the 
accomplishments of the program. 
Today we live in an industrial age 
in which the well-being of each of 
us is closely allied with industry. 
Imparting some understanding and 
appreeiation of the facts of indus- 
trial life to our citizens of tomor- 
row is certainly one valuable con- 
tribution of this program, one very 
useful way of extending and im- 
proving two-way communication 
between the men and women of ed- 
ucation and those of industry.” 

Exhibits of the 350 winners, which 
will remain on public view at the 
museum until Oct. 14, range from 
carved salt and pepper shakers to 
a Norwegian “kick sled” of wood 
and iron. The creations also include 
carved plastic costume jewelry, full 
sized desks, precision-built steel 
machine tools and fixtures. 


Movie Course 
Nash Films Train Salesmen 


In Engineering 

DETROIT.—Nash is offering its 
dealers a series of slide films en- 
titled “A Sales Engineering Course 
for Retail Salesmen.” 

The series consists of eight film 
releases covering fundamental prin- 
ciples of carburetion, manifolding 
and high compression, with special 
emphasis on exclusive Nash fea- 
tures relating to efficiency and out- 
standing performance. 


== over a new pension 
scheme set 14,000 workers at 
the Ford factory at Dagenham on 
an overtime ban, One-hour token 
strikes were organized as a protest 
by the workers against the intro- 
duction of the new scheme, 

A strike of drivers employed 
by the nationalized British Road 
Services brought long-distance 
transport by road to a stop for a 
week here. The men protested 
against the introduction of road 
patrols, alleging these scouts 
would be used by the nationalized 
body to spy on the drivers and 
report them for trivial offenses, 
The scheme to bring these patrols 
on to the road was taken back by 
British Road Services for further 
talks with the unions, and the 


men went back to work. 
* * * 


Auto Tax Temporary 


T= VU. K. government has told 
the Society of Motor Manufac- 
turers and Traders that the new 
double purchase tax on all new 
cars sold in Britain is only tem- 
porary. The Society claims that 
this tax, together with the tax on 
petrol, makes Britain the most 


expensive country in motor taxa- 
tion, with the exception of Spain. 
Leyland Motors have stepped up 
production of drivers’ cabs for for- 
ward-controlled trucks by 50 per- 
(Continued on Page 62, Col. 1) 





Benefit Beauty— 


Dorothy Ann Miller, 19, representing 
Morton Chevrolet, Ambridge, Pa., won firs 
prize of $500 in a beauty contest stage< 
as part of a benefit show held for a hom: 
for crippled children. The show was spon 
sored by R. H. Morton and 12 other dis 
trict auto dealers. 
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French Car Orders Still Piling Up .. . 
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Auto Outlook in France 


PARIS. — (UTPS) — Rumors are 
heard here that some new-car de- 
signs and models may be _ intro- 
duced for the 1952 season, but as 
yet only one French auto maker 
has committed himself on the mat- 
ter. 

It has been announced that 
Peugeot is definitely coming out 
with a convertible coupe, and 
that the model is now undergoing 
road tests. The model will offer 
more trunk space in the rear, 
but other improvements have not 
yet been revealed. 

Observers here, however, see lit- 
tle possibility of a marked increase 
of models and design changes next 
year. It is pointed out that demand 
is still leading supply overwhelm- 
ingly, and that there is apparently 
no reason to offer too much change. 

There is talk that Citroen may 
offer a new model this year, but as 
yet, it is unsubstantiated. It is ex- 
pected, however, that the fall shows 
may feature some changes in the 
Light IT. 

Three years ago, Peugeot intro- 
duced a new model, and has enjoyed 
sales domination 
field. 

But even with the talk of new 





Auto Garages 
Being Revamped 
By Air Force 


DAYTON.—The U. S. Air Force 
is completely revamping its auto- 
motive maintenance program, out-| 
fitting its maintenance shops with | 
the newest facilities. 

The Air Material Command said 
that a program for uniformity and 
modernization of facilities at all 
Air Force bases was developed in| 
1950 and tested at Bolling Air Force 
Base, Washington. 

Fifteen bases since have had lu- 
britoriums installed and another 45 
bases are expected to be outfitted 
soon. 

Under the new program, all work 
except line boring of main bearings 
and grinding crankshafts is to be 
accomplished at the bases. These 
two maintenance jobs will still re- 
quire depot attention. 

The Air Force is relying solely 
upon commercial products to effect | 
the program. It was found that 


in the postwar | 


models, there is very little chance 
that they will be seen on Euro- 

pean roads in any great numbers. 

Deliveries on present models are 
set ahead as far as 1953. 

In some cases, it is reported that 
no new orders are being taken at 
all. In the Peugeot case, for ex- 
ample, present orders are piled up 
beyond any possibility of delivery 
for many months—in any model. 

By paying dollars for purchases, 
tourists have been able to get deliv- 


Krasne Adds Linings 


To Brake Products 


LOS ANGELES.—Harry Krasne, 
Los Angeles automotive brake parts 
manufacturer, has announced plans 
to manufacture brake linings for 
passenger cars, trucks and indus- 
trial and farm tractor implements. 

Krasne has started construction 
|of a plant where, he said, his firm 
|will manufacture a riveted and a 
|specially designed brake lining for 
bonding. 








commercial goods cost less and 
served the same purpose as special- 
ly prepared military items, which | 
were no longer required, the Air| 
Material Command said. 


Gas Goo 


Many Engines Damaged | 
By Indiana Spoilage 
SOUTH BEND.—A 1,000,000-gal- 
lon shipment of gasoline that turned | 
to a “gooey varnish” caused a rash | 
of engine trouble recently for} 
northwest Indiana motorists, re- | 

ports an oil company engineer. 

The FBI, suspecting sabotage, | 
investigated the motorists’ com-| 
plaints, but the engineer said the 
spoiled gasoline had caused the} 
trouble. 

He said the gasoline turned to} 
varnish and hardened when the} 
auto engine was turned off. Results 
were frozen valves, gummed car- 
buretors and bent or broken push 
rods from East Chlcago to Elkhart. 


Del. Truckers Plan 


Outing Sept. 21 

WILMINGTON, Del. — (UTPS)— 
Ralph C. Marsh, Anchor Motor 
Freight Co., Wilmington, has been 
appointed general chairman for the 
Delaware Motor Truck Assn.’s sum- 
mer party Sept. 21 at Du Pont 
country club. 





Aloha Settles Zone Problem 

Aloha Motors (Chevrolet), Hono- 
lulu, has straightened out its stor- 
age problem to the satisfaction of 
the Honolulu planning commission. 
The company was forced to use a 
lot in an apartment zone when an 
unexpectedly large number of new 
cars arrived but when the circum- 
stances were explained, the com- 
mission let the matter pass with 
only a reprimand. 








ery in four to six weeks, but this is 
now being extended to about six 
months. 

Auto manufacturers here are seen 


|to be worrying somewhat about the 


situation, however. They have re- 
ported that they can see that the 
market will soon reach a saturation 
point, and are afraid that a highly 
competitive period is ahead. Ac- 
cordingly, it is reported that many 
of them are getting new designs 
ready and will be ready to roll them 
out as soon as French buyers de- 
mand that they keep pace with the 
auto world. 

The traffic authorities are also 
beginning to tighten down on traf- 
fic violators here. With more cars 
than ever before on the highways, 
and the accident rate climbing 
alarmingly, legislation is being pro- 
posed to allow authorities to re- 
move the licenses of drivers who 
are proven the cause of a serious 
accident. Up until now, authorities 
have only been allowed to give 
reprimands, 


Pre Abi 


YOU RE THE DOCTOR 





Two New Peugeot (French) Models— 

In spite of a situation where demand for sales is greater than production capacity, 
the Peugeot company of France is bringing out two new models for 1952—a new 
convertible, which features greatly increased trunk space, and the light delivery wagon 
for the tradesman (shown here). 


| | vide direct connections to and from 
Kalispell with all passenger trains 
| stopping at Whitefish. 


Northern Railway Bus 


Operating in Montana 


SPOKANE.—A new $30,000 com- 
bination passenger and mail-express 
bus has been put in service between Wondering how new-car and truck produc- 
Whitefish and Kalispell, Mont., by | tion anda sales are making out? AUTOMO- 
the Kenworth Motor Truck Corp. TIVE NEWS gives you the entire story every 

The streamlined “Bruck” will pro- week throughout the year. 










Perfect Circle’s 


mg Set 





Every set offers a choice of spring pressures! 


Now—for the first time—mechanics can choose 
the spring pressure best suited to every engine 
without switching between various brands or 


types of rings! 


Only Perfect Circle’s 2-in-1 Chrome Set offers a 
choice of spring pressures! Two expander springs 
—a NORMAL PRESSURE Spring for resleeved, re- 
bored and slightly worn engines, and a HiPRES- 
SURE Spring for badly worn engines—are packed 
with each Chrome Oil Stopper. 





Steel rails plated with Solid Chrome. 
Alternate HiPressure Spring packed 
with each Chrome Oil Stopper for 
positive oil control even in badly 


worn engines. 





The 2-in-1 Chrome Set more than doubles the 
life of cylinders, pistons and rings, because solid 
chrome plating on top compression rings and the 
steel rails of the oil rings assures twice the life of 
ordinary ring sets! Yes, for double service, dou- 
ble life, sustained power and new economy— 
specify 2-in-1! Perfect Circle Corporation, 
Hagerstown, Indiana. 


PLATED WITH SOLID CHROME 
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NHUC Makes Breakdown... 


Auto Users’ Tax Bill 
Put at $5 Billion 4 





WASHINGTON.—More than five 
billion dollars in taxes was paid by 
the nation’s highway users in 1950 
for ownership and operation of mo- 
tor vehicles alone, according to an 
estimate of the National Highway 
Users Conference. 


Special imposts for highway pur- 


poses, principally state motor fuel, | 


registration and carrier taxes, ac- 
count for $2,839,562,000 in the NHUC 
estimate. 


These “highway use” levies, 
which the motorist pays as his 
share of the cost of building and 


Aluminum Film Ready 


LOUISVILLE.—‘“Pigs and Prog- 
ress,” a picture showing aluminum 
production in full color, has recent- 
ly been revised to show advanced 
uses for aluminum and now is of- 
fered for bookings by Reynolds 
Metals Co., Louisville. 
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maintaining roads and streets, 
showed a rise of more than $300,- 
000,000 over 1949. 

An incomplete tally of taxes paid 
by road users to the general sup- 
port of government accounts for 
$2,175,275,000. The largest item in 
this category of the estimate is the 
federal automotive excise taxes. 


















General sales taxes on automo- Clock for Time with Nash 


tive products totaled $358,229,000. 
The NHUC said that in many states 
the purchase of a motor vehicle is 
the largest single taxable purchase 


next to a home. 

An estimated $130,000,000 was 
taken in personal property taxes 
on vehicles for all jurisdictions, 
with real property taxes on bus 


and truck terminals, public and | truck 
private garages, parking lots, fill- | $32,575,000. 
The NHUC noted that these gen- | houses. 





ing stations, repair shops and 


TODAY MORE THAN EVER— 


$175,000,000. 
General taxes paid by bus and 


A. E. Anderson (left), owner of A. E. Anderson Auto Co. (Nash), Princeton, Ill., 

| ceives a clock trophy from J. F. Fountain, Chicago zone manager, in recognition of his 

35 years as a Nash dealer. The clock was presented at a dinner attended by the 
. ip’ i th tati . 

which can be made by consumers, deolership s entire staff, and ° ver company fepresen atives 


shops of automotive and acces- jeral taxes do not 
sory dealers taking an additional | or social security payroll taxes, nor 
|do they include taxes paid by the 
automobile, petroleum and tire in- 
companies amounted to/|dustries or by auxiliary 
such as tourist camps and ware- 
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85-90% Own Care 
In Three Central 
Calif. Cities 


SACRAMENTO, Calif. — Owner- 

ship of cars among families reached 
by the three McClatchy newspapers 
the Sacramento Bee, Fresno Bee 
and Modesto Bee—ranges from 85.4 
to 90 percent, the 1951 consumer 
analysis of the three cities indi- 
cates. 
The survey showed that 85.4 per- 
cent of the families in the Sacra- 
mento metropolitan district owned 
cars this year. In addition, 15.9 per- 
cent of the families own more than 
one auto. Buying plans revealed 
that 6.8 percent of the area’s fami- 
lies expect to purchase a new car 
this year, while 5.9 percent plan to 
buy a used car. 

In Fresno, 90 percent of the fami- 
lies own a car and 22.4 percent of 
them own more than one car. New- 
car purchases were planned by 7.8 
percent of the city’s families, while 
5.4 percent expect to buy a used 
car. 

In Modesto, 88.9 percent of the 
families own cars, with 15.5 percent 
owning more than one car. Plans 
to buy new cars in 1951 were ex- 
pressed by 8.3 percent of the area’s 
families, while 5.2 percent expect to 
buy used cars during the year. 

Registration statistics included in 
the survey show that 10,684 new 
cars were sold in Sacramento coun- 
ty in 1950, while 10,199 were sold in 
Fresno county and 4,728 in Stanis- 
laus county (Modesto). 


eee eit 
Dearborn Motors 


Finances U. of M. 


Crop Research 


ANN ARBOR, Mich.—Dearborn 
| Motors and the University of Mich- 
igan have begun a research pro- 
|gram into trace elements in soil 
| which may lead to increased yields 
‘and greater nutritional value in 
j}farm crops. 
| The project, known as “Opera- 
|tion Tracer,” will be financed for 
|the first four years by a $100,000 
}grant from Dearborn Motors. The 
jresearch will be part of the Uni- 
| versity’s Memorial Phoenix Project. 

“Operation Tracer” will attempt 
| to discover how plants assimilate 
trace elements such as iron and 
|}copper, and determine which ele- 
ments, how much, and in what form 
|they should be applied to make 
}crops grow faster and better. 


New Car? 
False Pretence Charged 


To K-F Dealer 


| CRAFTON, Pa.—Walter Shergle, 
|Chartiers Sales and Service Garage 
| (Kaiser-Frazer), has been held on 
}a charge of selling under false pre- 
| tenses. 

Harry W. Mussolini claims that 
|Shergle sold him a “new car” upon 
|'which the speedometer had been 
| turned back from 6,000 miles to 
}zero. Mussolini claims the car had 
|been used for towing, carrying 
| spare parts and by customers while 
|their own cars were repaired. 

Alderman Frank R. Bruno exam- 
|ined the car and said “no car could 
llook like that after only three 
weeks.” Shergle was ordered to post 
$1,000 bail until his court appear- 
|} ance. 


Mexican Race 


\Set in November 


| MEXICO CITY, Mexico.—Mexi- 
|co’s second Pan-American stock car 
|}marathon is scheduled for the 
}southern Mexican section of the 
|Pan-American highway, Nov. 20-25 
| Prizes will total $68,380. 

The race will begin at Tuxtla 
Gutierrez and run north to Ciudad 
Juarez, opposite El Paso, Tex., a 
distance of 2,070 miles. 


Allis-Chalmers Regroups 

MILWAUKEE. — Canadian Allis- 
|Chalmers (1951), Ltd., has _ pur- 
| chased the St. Thomas (Ont.) works 
of Allis-Chalmers Rumely, Ltd. 
Mark C. Lowe, president of Cana- 
dian Allis-Chalmers, said the pur- 
pose was to have all Canadian man- 
ufacturing operations of its general 
machinery division under one man- 
agement. 
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Bank Asks Lid on Federal Spending, Too... | 


| 


Ceilings on U.S. Taxes Urged 


BOSTON.—Warning that federal|in Washington will call a halt to But the federal government has no 
taxation is “rapidly approaching | reckless spending. | limit on taxation. : 
confiscation,” the First National | “Apparently the most effective | Making its charge that taxation 
Bank of Boston, in its latest New| means of curbing federal spend- {is approaching confiscation, the 
England Letter, urges a ceiling on! ing,” said the bank’s letter, “pro- | bank’s letter continued: 
federal spending and taxation. | vided — is ea. by . Pree tax eet age nd ar 
“ : , , , program for e elimination o e House provides - 
inn oe a Pay oe ag | waste and a moratorium on sub- the-board increase of 12% percent. 
working man tomorrow,” the | Sidies, is to place a ceiling on On the surface this may seem , : 
bank declares, adding, “soaking | federal spending and taxation. equitable. But the bill, if adopted, | Detroit Dealer's Truck Facilities— 
the rich has been a _ favorite “This is in line with American would mean that a family now an This new building, devoted exclusively to truck servicing, has been opened by 
means of obtaining revenue.” tradition, as the constitutions of 16/ing $ percent will pay © pescent, Mack-Gratiot Co., Detroit Chevrolet dealer. The structure is adjacent to the main 


imitations on the tax-|and have 91 percent left. But taxes ° ame &. 
Such a tax policy has progressed | (rates Mave ne aovenuinin setae, on & individual now paying 80 per- dealership building, and adds 7,000 square feet of floor area for servicing all types 


so far, according to the bank, that | .44 43 states have limitations upon|cent would be stepped up to 90) We re sel ae dae 8 
still higher levies will result in di-|the right to borrow. Furthermore,| percent, and he would have only| : ; 
minishing revenue, and the burdens| 41) jocal governments have restric-|10 percent left for living expenses. | income would be reduced by a lit-|the payment of income taxes to the 
will be shifted to lower income |tiongs by law which limit taxing| “In the case of the person in the|tle over 1 percent, whereas the} person paying the 90 percent rate 
groups. |power in relation to local wealth.|lower income group, his disposable amount of income available after | would be cut by 50 percent. 
“In Great Britain,” the bank ace chee RA 0S nd . iiehidianaani srisesdtiatastlihaliienietidiicanamliatetn 
says, “the wealthy have been prac- | 
tically wiped out and those with} 
moderate incomes badly plucked, so | 
that the proportion of the tax bur-| 
den borne by the working class is 
sharply increasing.” 
The bank said it entertained no 


u 
hopes that the present government 
oe : rade 
Credit Deals Off | \ Ca 


15% in Canada 
On New Cars 


OTTAWA. — New motor vehicle 
sales financed by Canadian sales 
finance companies during June 
were 15 percent below June, 1950, 
the Canadian government reported, 
while used-vehicle sales financed 


increased 24 percent over June, a 


The decrease in new motor vehi- 
cle financing was the reflection of | 
a 35 percent drop in new-car sales | 
from 32,231 units sold in June, 1950, | 
to 23,025 this year. Car financing 
dropped 29 percent from 10,113 cars| 
in June, 1950, to 7,216 this year. | 

Commercial vehicle sales dropped 
from 10,664 in June, 1950, to 9,642 
in 1951, but financed sales rose 23 
percent from 3,719 to 4,561. The | i 
amount of financing advanced 40) 
percent from $5,968,406 to $8,357,200. | 

Financing of used vehicle sales | 
totaled $18,594,389 in June this year 
for 31,732 vehicles. 

Of these, 25,740 were passenger | 
cars, financed for $13,933,707, 20 per- | 
cent in number and 5 percent in| 
amount above June a year ago.| 
An increase of 46 percent over 
June, 1950, was recorded in the 
number of used commercial vehicle | 
sales financed. 


aw SEL 
Gasoline Sins io aah 
Roos Says Motorist Waste > = eT / 















Costs $274 Million 


BUFFALO.—Three “cardinal sins | 
of the gasoline wastrel” are cost- 
ing New York state motorists more | 
than $274,000,000 annually, accord-| , - : - ; Cbs 
ing to Delmar G. Roos, vice-presi-| Pees oir ec Ula etm cee hm Oe eed 


dent of Willys-Overland. supervised by the AAA—the 15 best miles-per-gallon records were 
The three worst gas wasters, Roos | 


ne — ape oe Port made by stock cars equipped with Borg-Warner Overdrive. 
ra It starts and quick stops. peed | 
alone cuts mileage almost in half. a Oe = . » ton-miles-per-gallon 
He said because of the waste Ie maT ee me cee Meee Ue mee sei 2 “ per-g 
oat aa ‘ou bo tls aeaainn Gn grand sweepstakes winner has been equipped with this famous 
= a d his fi | engine-saving, gas-saving B-W ee teltitttselemetta 
toss base is figures on gaso- 
line ice . iles or | A adi ow 
shel ta the ane eure pet Offered on many leading makes of cars, B-W Overdrive cuts 
ane ae err ratte ace) Cis CML Mae OC COMM AS 
3 > é nal satety ounclil, 


C 1 Truck | An outstanding automotive engineering achievement, B-W Overdrive 
yeneral Truck Sales Buys kee f F 

a are ae is made by B-W’s Warner Gear Division... a typical example o 
Ahrens-Fox Division 4 i 


CINCINNATI.—(UTPS)—General Borg-Warner’s advanced engineering and precision production for 


Truck Sales has purchased the| H ; 
Ahrens-Fox Fire Engine division of | the automotive industry. 
Cleveland Automatic Machine Co. | 
Walter Walkenhorst, president 
of General Truck Sales, said that | 
large scale operation of the Ahrens- | 
Fox division is planned, including | 


the manufacture of fire apparatus 
for use on commercial truck | - 
chassis. | 


Sponge Plant for Canada | 
MONTREAL. — Sponge Rubber | 
Products, Ltd., a subsidiary of | 
Sponge Rubber Products Co., Inc., | 
Shelton, Conn., is building a $1,000,- | 
000 plant at Waterville, Quebec. | 
The plant is expected to be in| ~ 
operation this fall, turning out a ae Dah 
chemically blown sponge rubber. It 
is the company’s first Canadian 
plant. 
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Orville Fuller jr. has been named 
branch manager for Universal C.I.T. 
Credit Corp., at Alliance, O. 

* * * 
Backoff Named to Manage 
Ford Plane Parts Plant 

Walter H. Simpson, general man- 
ager of Ford Motor Co.’s Parts and 
Equipment Mfg. division, an- 
nounced the appointment of Donald 
W. Backoff as manager of Ford’s 
new aircraft accessories plant at 
Ypsilanti, Mich. 

At the same time, Simpson named 
N. D. Puscas manager of the newly- 
formed government regulated ma- 


terials department. 
* * * 


Reliance Electric Appoints 


Seven at District Offices 

Reliance Electric & Engineering 
Co., Cleveland, has added seven 
employes to its district offices in 
six cities, reports E. E. Helm, sales 
vice-president. 

Sales application engineers are 
Ralph D. Abercrombie jr., Buffalo; 
Rex T. Willard at Atlanta; Merle 


50% MOR 
OWskorode 


UNDERCAR 


Auto Personnel 
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Kip Sieber, New York, and Nicho- 
las D. McKay, Detroit. 

John H. Stevens was appointed 
sales analyst at Newark, N. J.; 
Cecil D. Wright is a field service 
engineer at Charlotte, N. C., and 


engineer at Detroit. 
+ * * 


Price Appointed Manager 
Of Ford Purchase Research 


Galen B. Price has been named 
manager of the purchasing re- 
search department, Ford Motor Co., 
it is announced by Irving A. Duffy, 
purchasing vice-president. Price 
has been acting manager of the 
department for the past six months. 

* + * 


Dr. Condon Joins Corning 

Dr. Edward U. Condon, nuclear 
physicist, has been named director 
of research and development of 
Corning Glass Works. The an- 
nouncement by William C. Decker, 
Corning president, was coincident 
with the acceptance by President 
Truman of Dr. Condon’s resigna- 





"I proved to myself that there's 


RE PROFIT 


SEALER AND SILENCER 


“Concentrated Lion Nokorode gives me 
50% more profit on each drum!“ 


Most ordinary undercoatings have a big percentage of 
solvent. When sprayed 1/8” thick they dry about 1/16” 
thick. Lion Nokorode sprays 1/16” thick 
1/16” thick. Result: you do 50% more cars per drum! Yet 


Nokorode costs no more. 


“Lion Nokorode is easier, quicker 
to apply —saves labor costs !“’ 


Nokorode is uniform for smooth application. It’s homoge- 
nized~—won’t clog guns. That means you do more jobs at less 
labor cost. It’s naturally black—no useless coloring added. 


Made and Guaranteed by 


LION OIL COMPANY 


EL DORADO, 


ARKANSAS 






| Charles F. Carnish is a field service | 


dries about 





tion as director of the National 


Bureau of Standards. 
* 
Rapids-Standard Ups 2 
George R. Brockway has been 
|appointed sales and 


| vice-president and Harvey M. Ras- 
mussen has been named sales man- 


Grand Rapids, Mich. 
* * + 


Feather Named Sales Chief 
For Union Asbestos Division 


| Asbestos & Rubber Co. of Chicago 
| & Glenn division, manufacturers of 
as sales manager of its Dromgold 
|wet and dry ice refrigeration 
equipment for highway transport 
|trucks and trailers. 

Feather has been connected with 
| Blood-Brothers Machine Co., Alle- 
gan, Mich.; Austin Trailer Equip- 
ment Co., Muskegon, Mich.; Hol- 
land Hitch Co., Holland, Mich., and 
for the past three years has been 
in charge of the sale of truck 
bodies and accessories for Fruehauf 
Trailer Co., Detroit. 

* om * 

Drennen Concerns Split 


By Stock Transfer 
Through a transfer of _ stock, 
Drennen Motor Ensley, Inc., will 





operate as an independent and 


ed) 


LION OIL COMPANY, EI 


Name 









+ 


advertising | 


ager of Rapids-Standard Co., Inc., | 


M. F. Feather has joined Union| 


ee “| clipped this coupon for full 
=F 


details on Lion Nokorode’s 
profit plan!“ 


Please send me complete details on how | can in- 
crease my undercoating profits with Lion Nokorode 
Undercar Sealer and Silencer. 


Te nao nt ee 


Brand of undercoating | am using now, if any 


separate firm from Drennen Motor 
Co., Inc., Birmingham, Ala., and 
Drennen Motor Bessemer. 

Don Drennen will be president 
of Drennen Motor Ensley. The 
ownership of the other two com- 
panies remains the same. Hubert 
A. Drennen is chairman of the 













Dorado, Arkansas 












State 
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Visited Flint Chevrolet Plant— 


This group of Future Farmers of America members from the south, are pictured near 
| Flint—where they visited the Chevrolet plant there. The cross-country trip was spon- 
sored in part by Hardin Chevrolet Co., Columbus, Miss. 


board and Nabb Drennen, is presi- 
dent. The Drennen companies’ 
franchises for Chevrolet, Buick and 
Cadillac will not be affected. 

* * * 


General Names Two 

Appointment of W. B. Franklin 
as manager of General Tire & Rub- 
ber Co.’s Kraft system research 
and training center in Akron has 
been announced by A. R. Carr, 
manager, Kraft service and acces- 
sory sales. Steve Kuzy was named 


assistant manager. 


* * * 


Studebaker Ups Rohling 


Appointment of Henry M. Rohling 
as Chicago district manager is an- 
nounced by Studebaker Corp. Roh- 
ling has been with the company 
since graduation two years ago 
from the University of Wisconsin, 
and comes to Chicago from Stude- 
baker’s Boston office. 

+ * + 


Dusseau Moves Up 


Appointment of Ressler A. Dus- 
seau as assistant general manager 
of the Automatic Transportation 
Co., Chieago, is announced by John 
A. Baldinger, general manager of 
the electric industrial truck manu- 
facturing firm. 

* * * 


Lees Joins Rubber Firm 


T. G. Meulenberg, president of 
Automotive Rubber Co., Inc., De- 
troit, has announced the appoint- 
ment of R. A. Lees, as general 
plant manager, with responsibility 
for operation of the company’s mill 
and processing departments. 

o * * 


Birthday for D. C. Office 


The eastern division of Mirror 
Bright Polish Co., manufacturer of 
Mirror Glaze, has celebrated its 
first year of operation, announces 
Maurice Meguiar, sales director. 
Located at 1830 Eye St., Washing- 
ton, the division office is managed 
by A. B. LeFleur. The company’s 


headquarters is in Pasadena, Calif. 
” 2 7. 


Harris Resigns at Bosch 

William J. Harris, vice-president 
of the American Bosch Corp., has 
resigned, and Douglas McGregor, 
assistant to the president, has been 
appointed acting works manager in 
charge of the manufacturing divi- 
sion, it is announced by Donald P. 


Hess, president. 
_ + + w 


Three Executives Promoted 


At Cleveland Ignition 

R. Q. Semrad, president and gen- 
eral manager of Cleveland Ignition 
Co., central warehouse distributor 
for automotive and allied products, 
has announced promotions in his 
executive organization. 

R. H. Bechtol was promoted to 
assistant to the general manager. 
G. N. Gascoigne has been named 
general sales manager replacing 
Bechtol, and Walter C. Krielow was 
named purchasing agent. 

+ * * 


Bedell Moves Up 


Michigan Molded Plastics, Inc., 
Dexter, Mich. has announced the 
election of R. C. Bedell as engineer- 
ing vice-president. Bedell will be 
succeeded as chief engineer by 
Charles T. Wiedman, formerly as- 
sistant chief engineer. 

+ * . 


Detroit Control Officers 
S. E. MacArthur, vice-president 
of Federal Mogul Corp., has been 
elected president of the Detroit 
control of the Controllers Institute. 
Lester M. Elliott, controller of Mc- 
(Continued on Page 45, Col. 1) 
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Cord Corp., was elected vice-presi- 
dent. 

Directors of the control are F. W. 
Misch, assistant comptroller of 
Chrysler Corp.; William J. Riley, 
president of Gemmer Mfg. Co., and 
Maurice E. Griffin, secretary-treas- 
urer of Woodall Industries, Inc. 

+ * * 


Haas Elected Chairman 


Of SAE Oregon Section 


Ed Haas, Ballou & Wright (auto- 
motive jobbers), is the new chair- 
man of the Oregon section of the 
Society of Automotive Engineers. 
He succeeds Chuck Lewis of Stand- 
ard Oil of California. 

Other new officers are Art Dil- 
linger of Tokheim Pump Agency, 
vice-chairman; Clarence Bear of 
the House of Hudson, secretary, 
and Howard Richards of Consoli- 
dated Freightways, treasurer. 

« * * 


Dillard Replaces Forrest 


National Automotive Fibres, Inc., 
Detroit, has appointed Walter B. 
Dillard as manager of the com- 
pany’s California Cotton Mills divi- 
sion plant at Uniontown, Ala. Dil- 
lard replaces Ronald C. Forrest, re- 
signed. 


* * * 


Bendix Ups Faustman 


George R. Faustman has been | 
named general factory manager of 
the Bendix Radio division of Ben- 
dix Aviation Corp., according >| 
Edward K. Foster, general man- 
ager of Bendix Radio. Associated | 
with Bendix Radio for 11 years, | 
Faustman succeeds Edward F. Ko- | 
lar, who recently was named gen- 
eral manager of the Red Bank di- 
vision of Bendix. 

* * + 


Bubb Joins Brake Shoe 


Robert S. Bubb has joined Amer- | 
ican Brake Shoe Co. as marketing 
engineer. Bubb will devote his time 
to studying the distribution meth- 
ods of the company’s 10 operating | 
divisions. 


* * * 


Kroll Heads Experimental 


For Kaiser-Frazer 


The appointment of Joseph 
Kroll as manager of the experi- | 
mental division of Kaiser-Frazer 
Corp. is announced by S. W. Tay- | 
lor, executive engineer. 

An engineering graduate of the 
University of California, Kroll 
joined K-F in 1948 as assistant 
superintendent of quality control. 
He was transferred to the engi- 
neering department in 1949 and 
was engaged in development 
work on the new Henry J models 
until he became assistant man- 
ager of experimental a year ago. 

* * * 


Cutler Heads MoPar Sales 


At Detroit Division 

Philip B. Hopkins, general man- 
ager of the Central Service division 
of Chrysler Motors Parts Corp., has 
announced the 
appointment of 
George J. Cutler 
as merchandising 
manager of the 
corporation’s Cen- 
tral Service divi- 
sion in Detroit. 

Cutler first 
joined the Cen- 
tral Service divi- 
sion after World 
War II as district 
service represen- 
tative in Arizona, and in 1947 trans- 
ferred in the same capacity to Los 
Angeles. In 1948 he was appointed 
regional service manager of the 
Los Angeles region, the position he 
held until his present appointment. 

+ x oe 


Geoghegan Promoted 


Stephen J. Geoghegan has been 
appointed materials control vice- 
president. of the Industrial Tape 
Corp., a subsidiary of Johnson > 
Johnson, New Brunswick, N. J., 
has been announced by Edwin I 
Fitzpatrick, president. 


* * * 


Bestos Ups Mathews 

The appointment of Grady F.| 
Mathews as World Bestos district 
manager of the Kansas, Nebraska 
and Western Missouri district has 
been announced by W. F. Rogge, 








Geo. J. Cutler 





(Continued from Page 44) 


manager of World Bestos’ replace- 
ment sales division. 
* * * 


DuPont Names La Towsky 


Harry R. La Towsky has been 
named manager of specialties sales 
of DuPont’s Fabrics and Finishes 
department reports H. R. Louns- 
bury, director of sales of the Fin- 
ishes division. 

* + + 


Universal CIT Names 


Two Branch Managers 


Universal C.I.T. Credit Corp. has 
announced the appointment of two 
new managers for branch offices. 

Clifford A. Cully is branch man- 
ager at Grand Forks, N. D., and 
Harold W. Uzzell was named at 
Kinston, N. C. 


Mehrens Senile Porte Depot 


In Richmond for Ford 
Appointment of Milford G. Meh- 

rens as manager of the Ford Motor 

Co.’s new _ Virginia parts depot at 





This hole in the floor is a gold mine 


WEAVER 


floor level 


WHEEL ALIGNMENT 
OUTFIT 


produces big profits 
for the shop! 





For details—consult your author- 
ized Weaver jobber, or write us 
for Bulletin AN-486, 


Pra! 






White Takes Part in Utility Expansion— 


Timing of manufacturing and construction schedules with truck transport is cutting 
down erection time on the assembly of a 450-ton surface condensor being installed at 
a new power house of Consolidated Edison, New York, White Motor states. The huge 
job is being built and transported in units scheduled to arrive at the assembly site as 
they are needed so that assembly proceeds without delay. The job is being handled 
by Gerosa Haulage and Warehouse Corp., New York, using White 3000 trucks as 
shown above. The trailer is a 35-foot long unit. The bulky water boxes are 11-feet 
long, 7 feet, 1 inch wide and 8 feet, 9 inches high. 





Richmond is announced by Earl G.|for three years before being trans- 
Ward, Ford parts and accessories|ferred to Kansas City. 
operations manager. - ws 


Mehrens, who has been with Ford Ford Appoints Controllers 
21 years, was stock superintendent Ir 
of the Ford Kansas City parts de- For Two Divisions 
pot before his recent promotion. He Appointment of controllers for 
joined Ford in the service stock|two of Ford Motor Co.’s manufac- 
department of the Omaha (Neb.)|turing divisions’ is announced by 
branch in 1930, and worked there| John Dykstra, vice-president, Air- 





a “gold mine’”’ for your shop. 


| 
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craft Engine, Tractor and Ma- 
chined Products group. 


James P. O’Brien has been ap- 
pointed controller of the recently 
formed Tank division, and TT. J. 
Rancont has been assigned to the 
same position in the Detroit Mound 
Rd. division. : 

* * * 


Ford Ups McCullough 


The appointment of Raymond 
McCullough as manager of the 
chemical engineering department 
of Ford Motor Co.’s Highland Park 
division was announced by E. F. 
Wait, division general manager. 

+” + + 


Young Manages Aro Sales 


In Western Pennsylvania 


John F. Young has been appoint- 
ed division manager for Pittsburgh 
and Western Pennsylvania by the 
Aro Equipment Corp., Bryan, O. He 
will be responsible for sales and 
distribution of the company’s auto- 
motive lubricating equipment 
through jobbers, with offices at 7222 
Hamilton Ave., Pittsburgh. 


Before coming to Aro, Young 
was general sales manager for the 
Harry Hanser Organization of New 
York City. With Hanser he estab- 
(Continued on Page 57, Col, 1) 


If you have a limited amount of 
floor space in your shop—and 
want to make the most of it—in- 
stall a Weaver WJ-112 Floor Level 
Wheel Alignment Outfit. It takes 
up half the space of alignment racks—and it can be 


This compact Alignment Outfit handles wheel 
alignment checking and correction on all cars and 
light trucks. It merchandises your service, too. 


By utilizing a depressed floor area, the mechanic 
is given a comfortable working position for easier, 





faster, more accurate alignment service. 


Weaver W]J-112 meets a definite need, but it does 


not supplant the well-known Weaver WJ-106 Outfit 
which is still preferred when floor space is not a factor 


WEAVER MANUFACTURING CO., SPRINGFIELD, ILL., U.S.A. 
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Armature Unit 
Winds 28 Coils 
At One Time 


BEDFORD, O.—Successful com- 


pletion of the new ceeco automatic | | 


armature winding machine was 
jointly announced last week by 
James T. Lewis jr., president of 
Lewis Welding and Engineering 
Corp., here, and Clarence E. Ed- 
son, president of Cleveland Elec- 
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| mst I zs oo (COPENHAGEN. (UTPS) — Dan- 
ew ° 4 ish" motorists are driving pas- 
Rd ; - ~-d senger automobiles of an average 
I gr) f ei . “lint, ) (age of 13.5 years (compared with 
; ; :|7.8 years in the U. S.), according 
to motor traders and automobile 
association compilations. 


Auto News from Denmark 


Controls Keep Ancient Cars on Danish Roads; 
Imports Barred by Dollar Gap 





trical Equipment Co., Cleveland. 
This and three additional machines 
now being completed have been 
purchased by Ford. 


According to Edson, not only 
does it turn out perfectly wound 
armatures faster than any machine 
ever invented, but it also produces 
an armature which is far superior 
to any heretofore made by any| Automatic Armature Winder— 


other methods. This machine, announced by Lewis Welding and Engineering Corp., Bedford, O., and 
The machine is an intricate piece | Cjeyeland Electrical Equipment Co., Cleveland, is designed to wind 28 coils automatic- 

of equipment designed to draw ally at the same time. 

strands of wire from an 84-inch 

reel rack holding 28 twelve-inch 

diameter spools weighing 80 pounds | valves, electrically timed, operates 


But the chances of modernizing 
the fleet through imports—and 
Denmark has no particular motor 
industry of her own—seems slim 
with apostles of planned economy 
who wield the political, power 
turning a deaf ear to all argu- 
ments. 

Red tape has prevailed over the 
sound business judgment of motor 
company executives, the result be- 
ing that the Danes have had a very 
unpleasant object lesson in stubborn 
exercises of bureaucratic power. 
matically loads the armature cores Both motor traders and automo- 
each. the machine and provides all neces- | for coilwinding, and winds all 28|bile associations year after year 

The rack rotates automatically | Sty safety measures. coils simultaneously (old-type ma-|have flooded authorities with pro- 
when the spools of wire need re- Some of the characteristics of |chines wind one or two coils at a|tests, warnings and urgent pleas to 
placing. A system of solenoid! the automatic winder are: It auto-| time), the firm states. lease the strain of unrelenting 












a UNITY SPOTLIGHT 
3 CALLED 
"THE CAR DEALER’S 
SPOTLIGHT”? 







OUTSIDE STATIONARY TUBE 
LOCKED TIGHTLY BY 





e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 
never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 

















All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 
The corner post is stronger after the Unity Spotlight is installed. 

There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 

You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 





UNITY MANUFACTURING COMPANY 


2909 SOUTH INDIANA AVENUE a CHICAGO 16, ILLINOIS 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS + FOGLIGHTS + BACK-UP 
LIGHTS + POLICE LIGHTS + FIRE LIGHTS - DECK LIGHTS AND EMERGENCY LIGHTS 
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“nyets” to every application for ade- 
quate imports of automobiles. 
« * . 


Twenty Year Fight 
oe 20 years of thumbs down, 
these private organizations have 
still preserved their fighting spirit. 
Their latest line of attack was a 
general inventory of the current 
Danish automobile fleet in collabo- 
ration with local police. 

The survey told that almost 85 
percent of the entire park has 
passed the ripe age of 10 years, 
and only 12 percent of the cars 
are less than five years old. The 
total present number of passenger 
automobiles is 110,000, and 7,300 
of them were first registered in 
1928 or before. 

Against the contention of import- 
controlling authorities that Den- 
mark cannot afford to spend for- 
eign currency on the purchase of 
automobiles in rhyme even with 
norm demand, it has incessantly 
been argued by the advocates of 
liberalization that the use of such 
dilapidated vessels endangers traf- 
fic, and costs the nation huge sums 
on more or less futile repair efforts. 

In the good old days before bu- 
reaucrats took over, the sales of 
just two U. S. makes outnumbered 
the rest of the field, and despite 20 
vears’ regimentation and restric- 
tions the Danes have not lost their 
preferential taste. 
* * . 


Criminal Offense 


But owning and using a current 
U. S. model mav in manv cases 
todav constitute a criminal offense. 

A swarm of otherwise law-abid- 
ing motorists are narading in the 
felon’s docks of Danish police 
courts. facing charges of illicit buv- 
ing and certain “emergencv prac- 
tices” in order to satisfv their crav- 
ing for something better than the 
wrecks they have been tied down 
to for so long a time. 

As to the Jeval imnorts of U. S 
automohiles, the invariahle excuse 
for turning down nermit annlica- 
tions is the so-called “dollar van.” 

But the Mack market is full of 
dollars. and this is where recini- 
ents of “gift ears” have acanired 
funds to nav for antomobiles (and 
faked gift certificates) nresented 
to them by alleved friends and 
relatives in the U. S. 

Such a nrocedure is, of course. 
eontrarv to a normal concention of 
law and straightness. vet the aver- 
age Dane of our dav will find it 
verv hard to work un moral indig- 
nation over it. He is much more 
inclined to think svmnatheticallv of 
authorities, “well, thev asked for 
it.” and there is more to his philos- 
ovhy than meets the eve at first 
glance. 

* * * 


K-F Scheme 


OR some reason unknown as vet. 

“red tane” wants to keen out a 
U. S. make of automobile even 
though a deal involves no expendi- 
ture of dollars. 

An energetic Conenhagen firm. 
A/S Brodene Friis Hansen, found 
out that Kaiser-Frazer automobiles 
were being assembled in Israel and 
that this state was interested in 
getting supplies of second-grade 
Danish farming produce. 

So the Copenhagen firm arranged 
a barter under which Israel was to 
send K-F automobiles worth $420,000 
to Denmark in exchange for ex- 
ports of Danish victuals. 

The department concerned flat- 
Iv refused consent on the ground 
that Henry J’s had not previously 
been imported and that no service 
facilities could be offered buyers. 

Despite an amendment to the 
scheme that reduced the number of 


|ready-made K-F's in order to allow 


for an adequate suvply of spares, 
the provosal was still rejected. 

The deal involved no expenditure 
of dollars and the supplier would 
have gladly taken payment in Dan- 
ish export goods for which it has 
never been possible to obtain pay- 
ment in “hard” currency. 


Spector Builds Terminal 

CHICAGO.—Spector Motor Serv- 
ice, Inc., has broken ground for a 
$1,000,000 terminal at 31st St. and 
Wolcott Sts. The terminal will have 
25,000 feet of dock, 72 doors, sus- 
pended checking offices and accom- 
modations for 25 trailers. 









~’ 


1a 


a 


~ 4 et Oe 





ye 


it 
>- 


ae aS ae a SS oe ee 


‘oe 


ve FV -wew ye ee tl eee 


sce = eS Uwe 


~ 








RECENT Salesense in Advertis- 
fl ing article called attention to 
the many successful enterprises, 
national as well as local, that have 
been built with small-space ad- 
vertising. 

Salada Tea, Tabasco Sauce and 
Kool-Aid are only a few of the food 
specialties that have won national 
recognition largely with ads of 
small sizes—three or four inches 
over one or two columns. In the 
proprietary field, the small unit of 
space, which is the rule rather than 
the exception, has made fortunes 
for advertisers. 

This article has stirred up more 
interest than anything I have 
ever written. My mail indicates 
that many advertisers (or would- 
be advertisers) have the question 
of small space very much on their 
minds. One letter in particular 
(from a brewer) intrigues me, 
and I should like to quote it in 
full. The sales manager of this 
company writes as follows: 

“The argument regarding the 
relative values of large ads versus 

smal] ads goes on and on, and it 
never seems to get any nearer a 
definite conclusion as to whether it 


is better to have more but smaller | 


advertisements or fewer advertise- 
ments. 

“The question I would 
ask you is this: What chance do 
you think a brewer would have 
using a high frequency of small 
ads when the major competition 
from other brewers in his market, 
namely ours, is using full pages 
down to 800 lines? 

“Please do not misunderstand me. 
There are some brewers who run 
an occasional ad in our local news- 
papers and some of these are 
smaller ads. On top of this there is 
a terrific barrage of beer sponsored 
television programs coming in from 
four television stations located no 


like to} 





more than 50 miles away. 

“It is against this sort of com- 
petition that I wonder whether the 
small ads would make any consid- 
erable progress in shaping up pub- 
lic opinion in favor of our product.” 

* * * 


Shaping Public Opinion 
HIS sales manager’s question | 
nets down to this: Can I, with 
small units of space and high fre- 


quency, shape public opinion in 
favor of my product? I shall not 


Chrysler Doubles 
Job Safety Mark 


In Five Years 


DETROIT. — Frequency of lost- 
time accidents in Chrysler Corp. 
plants has been more than cut in 
half since World War II, H. L. 
Weckler, vice-president and general 
manager, announced last week. 

In a report on 1950 industrial lost- 
time accident experience, Chrysler 
plants were shown to have aver- 
aged 4.44 lost-time accidents per} 
million man-hours of work, com-| 
pared with 9.14 in 1946. 

Despite a steady increase in the 
number of employes, comparison 
with figures compiled by the De- 
troit Industrial Safety Council also 
shows this record to be superior to 
the average for 100 major Detroit- 
area plants, which was 6.35 acci- 
dents per million manhours. 

Chrysler plants worked 192,741,- | 
358 manhours during 1950 and had 
only 856 accidents which took em- 
ployes away from their jobs, Weck- 
ler said. 

Lost-time accidents in Chrysler 
plants also were less severe, on the 
average, than others in the Detroit 
area. Under the statistical method | 
used by the American Standards 
Assn., Chrysler plants had a “sever- 
ity rate” of less than one-third 
(.318) days of employe lost working 
time per thousand working hours, 
compared to the Detroit-area aver- 
age of nearly a half-day (.485). 

The Chrysler report showed that 
the safest place in a Chrysler plant 
is on the body trim assembly line, 
which had fewer and less severe 
accidents last year than any other 
department. 
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Salesense in Advertising 


Tested Ideas for Small Business 


hazard a guess because I have no 
information except that set forth 
in the letter. But let’s take a sort 
of academic look at what the ad- 
vertising business is all about— 
namely, shaping public opinion for 
a product. 

What are the forces in adver- 
tising that shape public opinion? 
What does an advertisement do 
when it persuades a reader (or 
listener) that Product A is more 
desirable than competitive Prod- 
ucts B or C? 

What persuades him to try a 
brand-new product—Glass Wax, 
Say, or Hadacol? Currently there 
seems to be no agreement on this 
question, but it has always seemed 
to me that the answer is pretty 
simple. 

Profitable advertising sells bene- 
fits. Consumers believe they are 
buying benefits when they put 
down their money for a given 
product. A public opinion favorable 
to the product has been shaped in 








their minds. Profitable advertising 
|} Sells benefits by appealing—some- 
|times covertly, sometimes overtly— 


ito human dissatisfactions, It’s as | 
| simple at that. | 


* * * 


| Theory of Socko 

TOW there are various theories 
+‘ about how to implant “benefit 
ideas” in the consumer’s mind. 
Very popular now is the theory of 
IMPACT, or SOCKO, This theory 
holds that the bigger the space the 
redder the ink, the larger the type, 
the shriller the pitch, the more 
atomic will be the explosion on the 
reader’s consciousness. Presumably 


| 





this theory holds to the notion that 
impact is a more potent opinion- 
shaper than high frequency. 

But I gather from my brewery 
correspondent that he doesn’t 
have enough dough to buy im- 
pact, or socko. What then? Does 
the “impact school” of advertis- 
ing thinkers hold that all is lost? 


47 





Ferman Service Department Plan— 


James L. Ferman, president of Ferman Motor Car Co., Inc., Tampa, Fla., sketches for 
fellow Chevrolet dealers the improvements he has made to improve efficiency in his 
service department. Left to right are San Duggan, Moultrie, Ga.; D. L. Wall, Cuthbert, 
Ga.; R. L. Dempsey, Bartow, Fla.; Ferman, and W. A. Fordyce. Melbourne, Fla. The 
incident took place at a recent business conference in Jacksonville, Fla. 


Is it impossible in this “age of 
bigness” to go quietly about shap- 
ing public opinion for a product 
without resorting to nuclear fis- 
sion? 

It is my conviction that it isn’t 


the size of the space that puts 
PULL into an advertisement. At 
least, size is not the most vital 
consideration. Dr, Samuel Johnson 
said two centuries ago that “the 
(Continued on Page 61, Col. 1) 











FOR “ENGINEERED STEERING” 


na = 
You Cas Count ow / ompSOn/ 


Engineered steering is a specialty at Thompson 


Products’ Detroit Plant. 


For 35 years Thompson’s engineers have 


worked closely with car, truck and tractor 


builders. Together, 


steering safety. 


they have helped develop 


Today, Thompson’s Detroit Plant makes more 


steering linkage than anyone else in the world. 


Thompson 0) 


All Thompson’s research, experience and 


manufacturing facilities are available to a// car 


builders. When you need steering linkage, you 


can count on Thompson Products. 


In developing new steering linkage... for de- 


pendable steering—call on Thompson Products, 


Inc., 7881 Conant Avenue, Detroit, Michigan. 


Phone: WA 1-5010, 


Products, Inc. 


DETROIT DIVISION 
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Nash Rambler Country Club 
streaks to smashing victory over 
24 other late-model cars in 400-lap 
Grand National Stock Car Race at 
Lanham, Md., Speedway. The 
Rambler was the only car to com- 
plete the race without a pit-stop. 





Nash Ambassador Wins Grand 
National Circuit 150-mile stock 
car race at Charlotte, N. C., 
against the toughest competi- 
tion America has to offer. 





Ist over 38 American and for- 
eign cars in South America’s 
speed and endurance classic— 
the 1830-mile Peruvian Road 
Race, won by the Ambassador. 


Another Nash 
unnph / 


AMBASSADORS TAKE 2 OF FIRST 5 PLACES 
IN 250-MILE DETROIT 
STOCK CAR CLASSIC! 














Another record falls to Nash, as 
Herschel Buchanan sets a new 
world mark for the half-mile 
sprint. He and his Nash Ambas- 
sador were named 1950 Stock 
Car Champions, 
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102.465 Miles an hour! 
That’s the new two-way 
speed record set by the Nash 
Ambassador, at El Mirage 
{) Dry Lake, California. 





ANOTHER chapter in the story of Nash 
£ \ Ambassador performance and dura- 
bility was written on Sunday, August 12th, 
at the Michigan State Fair Grounds Track! 
In the grueling 250-mile stock car race 
two Nash Ambassadors were among 
the first five cars to finish. No other make 
of car among the 58 starters equaled 
this record. 


Experts agree that the 250 miles of this 
race were harder on a car than 200,000 
miles of ordinary highway driving. The 
race was run over a rutted dirt track 
and at terrifically high speeds. 


This feat in the Motor City came 
right on the heels of another Nash record 
established at El Mirage Dry Lake, 
California. There, a Nash Ambassador set 
the new official two-way speed record of 
102.465 miles per hour in speed trials 
conducted by the National Association of 
Stock Car Auto Racing. The Nash 
Ambassador mark tops the previous official 
record of 100.13 M.P.H. established at 
Daytona Beach by a 1951 car with a 
180-h.p. engine. 

Nash is constantly winning new laurels 
in the toughest competition . . . adding 
new glory to a name already world-famous 
for scores of achievements—for speed, 
endurance, and economy. 


Once again the records prove the 
phenomenal efficiency of Nash engines. 
Once again in competition against all 
comers, Nash has proved the superiority of 
advanced engine design, carburetion and 
manifolding. Once again Nash has shown 
that no other engines, regardless of 
horsepower, deliver so much power so 
consistently, for the fuel consumed. 


Is it any wonder that cars which 
perform so well, sell so well? That the 
percentage of Nash postwar sales gains 
have far outstripped the increase made 
by the entire automotive industry. 





With Johnny Mantz noted stock car driver 
at the wheel—this Nash Ambassador Sedan 
outperformed 55 other cars of 12 different 
makes in the Detroit Stock Car Classic. 





THE WORLD'S MOST MODERN CARS 


AMBASSADOR + STATESMAN + RAMBLER 
Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 





News i 


Nemethy-Davis Expands 
DETROIT. — Nemethy-Davis Co., 
which specializes in the creation 
and production of national dealer 
service mailing campaigns for auto 
manufacturers, has doubled its 
floor space at 3957 Bellevue Ave., 
Detroit. The company now occu- 
pies both the first and second floors 

of the building at that address. 


* * * 


Gun Output Oiled Up 
NEW YORK.—A petroleum prod- 
uct developed by the Socony- 
Vacuum Oil Co. broke a bottleneck 
which threatened the supply of suf- 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


ficient new Garand, or M-1 rifles 
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to ensure victory in World War II, | 


the company reports. 

According to an article in “The 
Flying Red Horse,” employes’ pub- 
lication, the U. S. Army developed 
a way to process the rifle barrel in 
one operation but pressures as high 
as 400,000 pounds per square inch 
caused cutting tools to fail too fast. 
Socony-Vacuum laboratories’ re- 
portedly developed a cutting fluid 
to enable the tools to withstand 


the pressures. 
+ * * 


Jambor Adds Warehouse 


MILWAUKEE.—Its second ware- 
house in recent months has been 


opened by the Jambor Tool Co., ac- 


cording to Jambor officials. 
new unit, the Warehouse Service 
Co., is at 1224 Leeland, Houston 3. 


| x * * 


Cars Sea-Routed to Alaska 


VERNON, Calif. — The first 
shipload of 1951 Studebaker auto- 
mobiles to be sent to Alaskan 
dealers by an all-sea route left 
Los Angeles, Aug. 17. 


* * * 


Illinois Overweights Fall 


SPRINGFIELD, II1. According 
to official figures compiled by State 
Police Chief Thomas O’Donnell, 
there has been a drop in Illinois 
overweight truck violations this 
year. The number of arrests totaled 
8,924 in the first six months of this 
year and fines amounted to $165,- 
121. For the corresponding period 
of 1950, Chief O’Donnell reported, 


lier ana! 
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GREY IRON CASTINGS 


SP 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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ESTABLISHED 1866 


THE WHELAND COMPANY 


FOUNDRY 


DIVISION 


The|the arrests were 


| 
11,055 and fines | 
totaled $176,849. | 
* * * | 

Flying Tiger Airfreight 
BURBANK, Calif—An expansion | 
of service on the Flying Tiger line | 
to provide new direct airfreight 
flights between Detroit and Boston, 


users amounted to $8,905,340, leav- 
ing a net of $36,835,058 for the 
trunk highway fund. 
+ * * 

Booklet on Gauging Issued 

DAYTON, O.—A booklet illustrat- 
ing representative case histories of 
instrument gauging and statistical 


Philadelphia, Hartford, Conn., and | quality control has been published 


Buffalo in the east, and Oakland, 
Calif., on the west coast, has been 
announced by Arthur Breyfogle, 
district manager. | 

* + * 


Minn. Gas Tax Take Up 


ST. PAUL.—Minnesota gasoline | 


tax collections totaled $45,740,398 
during the fiscal year ended June 
30, 1951, compared with $41,891,581 
in the previous year, reports State 
Tax Commissioner G. Howard 
Spaeth. Refunds to nonhighway 


lin accidents 


here by Sheffield Corp. 
* * * 


| Vermont Gas Take Rises 


| MONTPELIER, Vt. — Vermont 
| gasoline tax receipts totaled $4,925,- 
| 852.83 during the fiscal year ended 
June 30, an increase of $215,170 
| over the preceding fiscal year, it is 
| reported by the state motor vehicle 
department. 


| Rust Builds 


* * 
Fiat Furnaces 


PITTSBURGH. — Design, engi- 
neering and materials for two 
continuous slab heating furnaces 
| and a rotary hearth furnace for 
| the Fiat plant of the Societe Des 


| 
| 
| 
| 
| 


| 


Automobile at Torino, Italy, are 
being furnished by Rust Furnace 
Co. 


* * * 


It Does Too Strike Twice 


PITTSBURGH.—A 35-year study 
by Westinghouse Electric Corp. 
engineers has revealed that a popu- 
lar adage is wrong. Lightning 
always strikes twice—sometimes 40 
times. 

The engineers found that light- 
ning strikes as a series of repetitive 
strokes that look to the naked eye 


like single flashes. 
* * * 


Canada Auto Sales Soar 


OTTAWA. — Canada’s motor ve- 
hicle manufacturing industry 
grossed a new peak of $675,867,467 
in 1950, up 39 percent over the 
previous high of $485,756,877 in 
1949, according to a preliminary 
report issued by the Canadian gov- 
jernment. Vehicles manufactured 
|accounted for $610,972,040, repair 
|narts and accessories $50,227,164, 
and all other products $14,668,263. 

* * * 


Steel Parking Lot 


| BEVERLY HILLS, Calif. - 

| (UTPS)—The nation’s first all-steel, 
|four-story parking lot has been 
|opened to Beverly Hills shopvers. 
It parks 412 cars and was built in 


15 work days. 
* * + 


U. S. Loans Ward $300,000 


CONWAY, Ark. — Reconstruction 
Finance Corp. has approved a $300,- 
000 loan to Ward Bodv Work, Con- 
way, manufacturer of school bus 
and commercial bus bodies. The 
loan is of the bank participation 
tvpe with 16%4 percent to be sup- 


nlied by a bank. 
* * . 


Carriage Club Opens HQ 


LOS ANGELES.—The Horseless 
Carriage Club has opened its na- 
tional headquarters at 215 N. Larch- 
mont Blvd. here, according to Lind- 
ley F. Bothwell, president. The club 
is dedicated to preservation of his- 
torical automobiles, together with 
accessories, archives and romantic 
lore. 

7 . = 


Crow-Burlingame Post 

LITTLE ROCK, Ark.—K. V. 

Browne has been elected vice- 

president and general manager of 

Crow-Burlingame Co. here, whole- 

sale automotive parts, supplies 
and equipment firm. 
od * * 


National Garages, Inc. 
DES MOINES.—The city council 
has awarded National Garages, Inc., 
Detroit, a contract for the first 
year’s operation of the city’s second 
municipally-owned parking garage. 
. + + 


Oregon School Bus Law 
SALEM, Ore.—A sharp reduction 
involving the trans- 
portation of school children has 
resulted from Oregon’s schoo] bus 
inspection law, according to Capt. 
Walter Lansing, director of the 
state traffic safety bureau, 

* * « 


N.C. Adds School Buses 
RALEIGH, N. C.—North Caro- 
lina’s school fleet has added 200 new 
buses since March, according to 
Director G. C. Brown. The state 
has ordered 600, a total bill of $3,- 
000,000, and expects delivery by fall. 
+ * + 


Eutectic Contest Winners 
FLUSHING, N. Y.—J. M. Martin 
and C. L. Ramsey, both of the 
school of chemical engineering at 

(Continued on Page 51, <r}, 1) 
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News in Brief 
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(Continued from Page 50) 


Georgia Institute of Technology,|for the flexible cordage, according 


were awarded first prize of $500 in 
Eutectic Welding Alloys Corp.’s 
competition for papers on “Techno- 
logical and Research Aspects, Ad- 
vances and Advantages of the Use 
of Lower Melting (lower than par- 
ent) Filler Metals in the Non-Fu- 
sion Welding Process.” 

* * * 


Gwin Opens Flushing Office 

NEW YORK.—Gwin Automotive 
Supply, Inc., which has facilities in 
Hartford, has opened a new office 
and warehouse at 40-03 150th St., 
Flusing, N. Y. Kelly A. Givin is 
president and William N. Monnier, 
vice-president. The company sup- 
plies replacement parts, hardware 
and specialties. 

* * * 


Denver Registry Rises 


DENVER.—On June 30, there 
were 153,788 motor vehicles with 
Denver county licenses, or roughly 
one vehicle for every 2.7 persons 
living inside the city limits, accord- 
ing to figures from the city vehicle 
department. The total was greater 
than the number of vehicles li-| 
censed in the first half of 1950. 
Biggest increase was in cars. 

a7 * * 


Autos Lead Conn. Sales Tax 


to C. E. Kienzle, sales manager. 
* + * 


Exporter Seeks Parts 

NEW YORK.—Ford, Chevrolet 
and United Motors. distributors 
with large quantities of surplus 
automotive parts are being sought 
by Alkor Corp., 217 Broadway, New 
York City. The firm is an exporter 
of parts. 

* * * 


Dearborn Tiller 

BIRMINGHAM, Mich.—The new 
lift type Taylor Disc Tiller, a heavy, 
rigid frame implement for fast 
breaking in a wide variety of field 
and soil conditions, has been added 
to the Dearborn line of implements, 
according to G. D. Andrews, sales 
vice-president for Dearborn Motors 
Corp., here. 


* * + 
Goodrich Safety Record 
AKRON. Employes at B. F. 


Goodrich Co. here set a _ seven- 
month safety record, Aug. 1. The 





Hugh Knox Deal in Hollywood Suburb— 
Here's the new Studebaker dealership building, with lifted face, in Westwood 

Village, Calif. University Motors, headed by Hugh Knox as president, staged a nine- 

day Hollywood-like premiere. 








record, of only 42 disabling acci-|cil’s distinguished service to safety 
dents compared with 46 a year ago, | award. 
when figured in man-hours, is 20 
percent better than in 1950 and a 
10 percent improvement over 1949, 
the year the rubber company was| Murray, state commissioner of pub-/ous year, the state department of 
awarded the National Safety Coun-| lic safety, said here that Iowa will| finance and taxation reported. 


Sees | drop the annual issuance of “offi- 
. cial” plates Dec. 1 and place the 
licensing of government-owned cars 
on a permanent basis. The state 
previously announced its intention 
to issue only one license plate for 
cars in 1952. 
& + * 


Quebec Gets Parking Meters 

QUEBEC CITY. Quebec City 
will get its first parking meters 
shortly. Traffic Chief Gerard Girard 
says at least 800 will be installed 
on the streets. Parking will cost 
motorists five cents per hour. 

* * * 


State Tax Parley 

BIRMINGHAM, Ala.—Gov. Her- 
man Talmadge of Georgia and Gov. 
Gordon Persons of Alabama have 
agreed to have officials of the two 
states work out application of Geor- 
gia’s sales tax and Alabama’s use 
tax at border towns. 

= > t 


Tenn. Tax Yield at Peak 
NASHVILLE.—Tennessee’s seven- 
a cent gasoline tax yielded an alltime 
I Li high total of $45,442,051 during the 
owa Licenses fiseal year ended June 30, an in- 
DES MOINES. — Pearl W. Mc-|crease of $4,017,421 over the previ- 

















HARTFORD, Conn.—(UTPS)— 
A breakdown in the receipt of 
the Connecticut sales tax for the 
first quarter shows that the au- 
tomotive industry is the Jargest | 
producer of revenue. The indus- | 
try paid $1,418,968 of collections 
totaling $7,746,192 for the first | 
quarter. 

| 


* * = 


Reduction Photography 

HOBOKEN, N. J.—A new tech- | 
nique in the reticle production field 
of high resolution photography has 
been announced by United States 
Testing Co. It is the discovery of 
Gordon Elliott, of England. Using 
the new process, a page of print 
from an ordinary book has been 
reduced to such proportions that it | 
is possible to place no less than 
14,000 complete pages of print on| 
an area the size of a three-cent | 
postage stamp. 
* * * | 


Canada Steel Making Steady | 


MONTREAL. — Steel ingot pro-| 
duction in Canada was maintained | 
at a high level in May, the month’s 
output amounting to 302,900 tons. | 
as compared with 301.800 in the 
preceding month and 283,800 in the 
corresponding month of last vear. | 
the dominion bureau of statistics | 
reports. This raised the cumulative 
total for the first five months of 
the year to 1,479,600 tons from} 
1.380.200 in the corresponding pe- 
riod of 1950. 
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Heli-Coil Moves to Danbury 

LONG ISLAND CITY. N. Y.— 
Production of Heli-Coil thread in- 
serts is underwav with a skeleton 
crew in the Heli-Coil Corn.’s new 
plant at Danbury. Conn. The com- | 
pany expects to have all its ma-| 
chinery, equinment and key| 
personnel moved from its present 
plant in Long Island Citv and full 
production schedules resumed by 
the end of July. 

* * ® 


Arkansas Vehicle Take 
LITTLE ROCK, Ark.—Arkan- 
sas receipts from motor vehicles 


| 
license fees during July total | 
$1,610,125, compared with $1,332,- 

| 





700 in the same month last vear, 
according to State Revenue Com- 
missioner Dean R. Morley. July 
is the licensing period in Arkan- 
sas for trucks and trailers. 

ae ® * 


Sociological Aspect? 

ROCHESTER, Minn. August | 

Fratzke thinks that the automo- 

bile is partly to blame for the in- 

crease in crime and divorces during 

the last 50 years. Maybe he’s a fit 
judge—he’s 101 years old. 

x 7 Ba 


Cords Moves Plant 


DeKALB, Ill—The offices and} 
factory of Cords, Ltd., division of 
the Essex Wire Corp., have been 
moved to DeKalb, Ill., from New- 
ark, N. J. One of the major rea- 
sons for relocation of the plant was 
to be closer to a source of supply 





Pretty fancy gadgets—these newfangled can openers! Work fast, 
too. But according to all reports from the field, it is still the can you 
open—not the opener—that makes the difference in pleasing cus- 
tomers and salting away steady motor oil profits. 

When you open a can of Quaker State for a new customer, you 
open your books to receive steady income. Proof of this are some of 
the most amazing repeat business statistics in the entire oil trade. 

For example—3 out of 5 have been steady customers for more 
than five years; six out of ten surveys showed Quaker State in the 
top slot position. Then, a leading national magazine made a survey 
which proved Quaker State the undisputed first choice. 

Have you considered stocking Quaker State? Get the facts from 
us today. 

If the car manufacturer recommends Heavy Duty Oil with detergency 
—use Quaker State HD Oil. 
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QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 








52 





State Legislators Cool 
To New Labor Bills 


NEW YORK.—Although bills re- 
lating to labor relations flooded 
state legislative sessions this year, 
analysis of reports from state capi- 
tals shows lawmakers were gen- 
erally cool to proposals likely to 
antagonize either labor or manage- 
ment. 

Proposals for new restrictive laws 
were rejected in Arizona, California, 
Connecticut, Georgia, Iowa, Ohio 
and Oregon. But proposals to re- 
peal or soften existing restrictive 
laws were killed in a number of 
states, including Arkansas, Iowa, 
North Carolina and Tennessee. 

In one of the new instances of 
affirmative action on _ restrictive 
legislation, the Texas legislature en- 
acted a bill putting labor unions 
under state antitrust laws. The new 
act permits courts to fix fines up 
to $1,500 a day against any person 


or group who conspired to violate 








START WITH SOUND ENGINEERING! 


the Texas “right-to-work law,” 
which forbids closed shop con- 
tracts. The measure provides civil 
penalties only, instead of criminal 
penalties proposed in its original 
draft. It exempts agencies which di- 
rect migratory farm workers to 
jobs. 

Also enacted in Texas was an 
anti-sabotage bill strongly op- 
posed by labor leaders. Under 
this measure, any person who wil- 
fully damages another’s property 
as much as $50 could be sent to 
prison for two to 20 years. If the 
damage is below $50, the penalty 
would be a fine up to $1,000 or a 
year in jail. Punishment would be 
doubled if a person suffered phys- 
ical injury, and the offender 
would be guilty of murder if 
death resulted. In opposing the 
bill, labor spokesmen said _ it 
meant a person could be sent to 
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Bendix-Westinghouse represents almost thirty 
years of experience in the development of 


automotive air 


brake equipment. The finest 


design, research and production talent work- 
ing with the most modern laboratory controls 


and testing dev 


ices assure constant improve- 


ments in performance standards, already the 


THE BEST BRAKE IS 
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Nash Dealer for 32 Years— 





R. J. Goodyear (left), Nash Memphis zone manager, is shown presenting Norment 
Johnson (center), co-owner of John H. Johnson & Sons (Nash), Jackson, Tenn., with a 
clock trophy during a testimonial dinner celebrating his 32nd anniversary as a Nash 
dealer. D. L. Kimber, assistant zone manager, looks on. 





prison for breaking the windows 
of an automobile. 

Nevada’s legislature amended a 
1911 act to prohibit contract clauses 
making union membership a condi- 
tion of employment. The Nevada 
lawmakers, however, failed to act 


on an initiative petition for a so-| 





called “right-to-work” law, outlaw- 
ing the closed shop and other forms 
of compulsory unionism. This issue 
will go on the Nevada ballot at the 
next general election. 

New York State lawmakers en- 


acted a bill making it a misdemean- 
or to attempt to “jam” telephone 


highest in the industry. Every new vehicle de- 
sign is completely analyzed from the ground 
up in order to tailor an air brake system ex- 
actly fitted to its load capacity and operating 
requirements. Be sure you get the benefit of 
this extra know-how and thoroughness—specify 
Bendix-Westinghouse Air Brakes. 


THE BEST AIR BRAKE IS 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 


Re ug. pat Of" 





circuits. The measure was aimed at 
strike tactics employed by unions 
of telephone workers and others. 


The Maine legislature enacted a 
bill creating a state mediation 
board to help settle labor-manage- 
ment disputes, and giving the State 
Board of Arbitration and Concilia- 
tion power to decide question of un- 
ion representation. 

Proposals for new or broadened 
mediation facilities were rejected, 
however, in a number of other 
states, including Arkansas, Califor- 
nia, North Dakota, Tennessee and 
Utah. 

Labor Scores Victory 

New state labor relations agen- 
cies, to guarantee and regulate col- 
lective bargaining in cases not cov- 
ered by federal law, were unsuc- 
cessfully proposed in several states, 
including Delaware, Indiana, Michi- 
gan, New Jersey, Ohio and Ver- 
mont. 

Labor scored a major legisla- 
tive victory with the enactment 
in Rhode Island of a bill restrict- 
ing the use of injunctions in labor 
disputes. The new act provides 
that no injunction or temporary 
restraining order—which in ef- 
fect amounts to a court prohibi- 

tion against certain activity by a 
particular union—shall be issued 
on account of a threat or unlaw- 
ful act except against the per- 
son, persons, associations or or- 

ganization making the threat or 

committing the unlawful act or 
condoning the unlawful act. 

Neither could such injunctions be 
issued under the new Rhode Island 
law (a) unless evidence is submit- 
ted under oath that substantial and 
irreparable injury to property will 
follow, (b) unless greater injury 
will be inflicted upon the complain- 
ant by the denial of relief than 
|would be inflicted upon the de- 
fendants by the granting of relief, 
(c) unless the complainant has no 
jadequate remedy at law and (d) 
unless public officers charged with 
the duty to protect the complain- 
ant’s property are unable or un- 
willing to furnish adequate protec- 
tion. 

Bills to restrict the use of in- 
junctions in labor disputes were un- 
successfully proposed in several 
other states, including California, 
Ohio and West Virginia. 

Only negative action was taken 
by state legislatures this year with 
respect to proposals for or against 
public utility anti-strike laws, the 
validity of which has been clouded 
since the U. S. Supreme Court ruled 
such a Wisconsin act unconstitu- 
tional. 

Wisconsin’s legislature rejected 

a proposal for a new law outlaw- 
ing utility strikes, so drafted as 
to attempt to overcome the ob- 

jections raised in the Supreme 

Court ruling. Bills for new laws 

prohibiting strikes in utilities 

were unsuccessfully introduced in 
several states, including Georgia, 

Kansas and Ohio, while bills to 

repeal existing public utility anti- 

strike laws were rejected in In- 
diana, Missouri and New Jersey. 

Bills relating to labor relations 
between state and local govern- 
ments and their employes were 
considered in a number of states, 
with the most significant enact- 
ment a_ highly-controversial new 
Minnesota law to prohibit strikes 
by public workers. 


Penalties Are Set 

The new Minnesota act lays down 
the following penalties for strikes 
by public employes: Automatic loss 
of jobs; loss of civil service and 
pension rights; if rehired, strikers 
cannot get a pay raise for one year; 
and placed on probation for two 
years after reemployed. The act 
outlaws strikes by employes of the 
state, all of its political subdivisions 
including cities and villages and 
the University of Minnesota. Pro- 
vision was made for establishment 
|of three-member fact-finding pan- 
els to try to adjust grievances of 
public workers. 

North Dakota’s legislature en- 
acted a bill providing machinery 

for conciliating disputes involv- 
ing public employes. Under the 
new act, when state employes 
are involved, the governor ap- 
points a conciliating committee, 
and in counties and cities the 
chief executive of the governing 
unit appoints a committee. 

Other legislative developments 
this year included the enactment in 
Montana of a bill creating a new 
separate state department of labor 
and industry. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 
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By Douglas Grahame 
Staff Correspondent 

\ EXICO CITY. — Automobile 

dealers are experiencing eco- 
nomic cramps along with many 
other business men and industrial- 
ists because of credit limitations 
ordered for private banks by the 
Bank of Mexico. 

But the bank said that its credit 
order was not restriction, merely 
control intended to channel ready 
money of the private banks to- 
ward production, particularly of 
food and prime necessity articles. 


Some local dealers are advertis- 
ing that their customers need not 
worry about credit restrictions and 
that they will continue to sell on 
installments of up to 18 months. 

. +” * 


Breaking Ground 


— Co. will start making trucks 
and tractors in Mexico in the 
fall of 1952, in a factory it will be- 
gin building at Tlanepantla, Mexico, 
this fall. 

The enterprise, capitalized for 
$17,340,000, is backed by the Mexi- 
can government and a syndicate 
of private investors in Mexico. 


Fiat spokesmen stressed that the 
company will make, not merely as- 
semble, trucks and tractors here, 
and plans to make automobiles 


Missouri Starts 
House Canvass 


On Auto Use 


JEFFERSON CITY, Mo. — The 
state highway department is mak- 
ing a near house-to-house survey 
on auto use, according to C. W. 
Brown, chief engineer. 

The purpose of the survey is to 
bring department records up to 
date regarding use of autos and 
highways and the information will 
be used as a basis for expanding 
the state highway system. 


The cost of the survey will be 
shared by the government. Inter- 
viewers will visit a total of 10,181 
dwellings. One fourth will be visited 
in summer, one fourth in fall, one 
fourth in winter and one fourth in 
spring. This procedure will give 
them seasonal information. 

Interviewers will record descrip- 
tion and location of each dwelling, 
occupants, number and types of 
motor vehicles, specific use of ve- 
hicles, plus year, weight, body, 
months owned, miles driven and 
occupation of owner. 

Each person interviewed will be 
invited to participate in providing 
gas consumption data by recording 
fuel purchases and mileages for the 
next eight times he fills the tank. 
This information will be forwarded 
to the highway department. 

Each person interviewed will be 
asked specifically about use of the 
vehicle on the day preceding the 
visit, and on the preceding Satur- 
day and Sunday. He will also be 
asked if any trip of seven days 
duration has been made during the 
past year. 


Kentucky City Will Erect 
Standard Products Plant 


CLEVELAND.—The city of Ver- 
sailles, Ky., will float a municipal 
bond issue to finance construction 
of a $1,000,000 plant for Standard 
Products Co., Harry D. Myers, 
Standard president, announced last 
week. 

Myers said the plant will be built 
to his company’s specifications and 
production of both civilian and de- 
fense products is contemplated in 
it. Construction on the plant awaits 
NPA approval. 

Myers said his firm had a back- 
log of $7,000,000 in orders for tank 
tracks, shell parts and carbine re- 
building, and that other orders 
were being negotiated. Standard’s 
main offices are in Cleveland. 




















Lou Ehlers, Inc. 


A pictorial comparison of one of 
the earliest Fords with one of the 
latest models was used recently to 
announce a dealership name change 
in Gary, Ind. The former Fifth Ave. 
Ford, 921 W. Fifth St., has been 
changed to Lou Ehlers, Inc. Lou 
Ehlers is president of the concern. 





Auto News from Mexico 


Government Credit Curbs Hit Auto Dealers; 
Fiat to Build Trucks by Fall of ’52 


when truck and tractor production 
is well under way. 
* * * 


Import Report 

Mexico imported 275,853 passenger 
automobiles of various makes from 
January, 1937, to last May, an- 
nounces the national statistics de- 
partment. 

There was a considerable slump 
in imports during World War II 
but a big pickup in 1947, when 
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has asked the ministry of finance 
to reduce import duties on auto- 
mobiles, contending that present 
tariffs ($2,770 per 1950 and 1951 
model car) are excessive and 
| make the costs in Mexico so high 
that only the rich can afford to 
| buy. 

The association said that high 
| duties defeat their announced aim: 
to force assembly plants in Mexico 
'to cut their prices. Lower duties on 
imported cars and reduced prices 
for those assembled in Mexico will 
mean more sales of cars and bene- 
fit business in general, the associa- 
tion argues. 





* * * 


43,695 were brought in. Imports| Fiat’s Plans 


during the first five months of 1951 
total 18,184. 





purs Mexican subsidiary will be 
making cars and trucks within 


‘ing in Mexico City, according to 





Be 


Contractor's Fleet Through Smith— 

A portion of the Studebaker truck fleet delivered during the last two years by Earl 
Smith Motors, Brookhaven, Miss., to Donald Harrigill, contractor, is shown in front of 
the Smith dealership. The fleet has traveled more than a million miles. In front of the 
trucks, from left to right, are Donald Harrigill, L. G. Houston, service manager; Lenoir 
Hart and Royce King of the sales staff, and Earl Smith, dealer. 


St pee 
i 





would invest $4,000,000 in the enter- 
prise, with private interest in the 
country expected to provide the 
rest. 


the Nacional Financiera, the Mexi- 
can government’s fiscal agency. 
Financiera also announced that it 





The Mexican Automobile Assn. | four months at a plant it is ready- 
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TOUGH ON OIL-PUMPING - 


@ The famous Hastings Steel-Vent is engineered for 
replacement service and for al] replacement service. 


It’s the right ring for 


sleeve job. 

Hundreds of fleet maintenance men specify Steel- 
Vent exclusively. Thousands of garages and repair 
shops install Steel-Vent for every job. Millions of 


HASTINGS 


every re-bore, re-ring and re- 


CP ee elles cones 









. 
GENTLE ON CYLINDER WALLS 


car, truck and tractor owners know Hastings Steel- 
Vent is tough on oil pumping, gentle on cylinder walls. 

Whatever the engine condition, whatever the oper- 
ating condition, Hastings gives you the right ring 
combination built around the famous Steel-Vent. 


HASTINGS MANUFACTURING CO. + HASTINGS, MICHIGAN 


PISTON RINGS e SPARK PLUGS e OIL FILTERS ¢ CASITE ¢ DROUT 


THE RIGHT COMBINATION Fop 
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bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 


eee e aa 
_—== Coming Events | netfee Mga, tmmien te} 











Dec. 3-5—Annual convention, Motor and 

Dealer Conventions nw eg pote hi 38 . . r oo 
"decent tuts, ot Comede, ont Ate. Omobile Old Timers, Hotel Book-Cadi Engineering 

"4 te he bee ee ee Od 812 ath National Safety Congress Oi cee aad eon "boren 

more hotel, Bolton Landing, Lake and Exposition of National Safety Coun Schroeder hotel, Milwaukee. : 


George, N York. cil, Stevens Hotel, Chicago. : , P 
ak ; Oct. 1419—World Metallurgical Congress, Oct. 29-31—Society of Automotive Engi 


| 
| 
: | 
tucky Automobile Dealers Assn., Ken- Oct. 22-26—Annual convention, American | bocker hotel, Chicago. 
' 





Sept. 16-18—Annual convention of Ken- Statler hotel, Detroit. neers, transportation meeting, Knicker 

tucky Lake, Gilbertsville, Ky. Trucking Assn., Hotel Stevens, Chicago. Nov. 7-9—American Society of Body En 
Sept. 17-18—Convention of Wisconsin Au- Oct. 24—Annual meeting, Equipment & gineers, sixth annual technical conven 

tomotive Trades Assn. Hotel Schroeder, Tool Institute, Hotel Sheraton, Chicago. tion, Rackham Memorial building, ’ 
Milwaukee. Oct. 24-31—Annual meeting, National Lu Detroit. 





Sept. 24-25—New Mexico Automobile 
Dealers Assn. annual convention, Murray 
hotel, Silver City, N. M. 


Sept. 27-28—Convention of Kansas Motor N oO MO p FE 





Car Dealers Assn., Town House, Kansas 
City, Kans. 

Sept. 27-28—33rd Annual Convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J. 


Sept. 30-Oct. I-2— Automobile Dealers 







Assn. of Alabama, Inc., annual conven- *DUNK 
tion, Buena Vista hotel, Biloxi, Miss. AND 

Sept. 30-Oct. 2— South Carolina Auto | ORIER 4 
Dealers Assn. convention, Myrtle Beach | 1 
Ocean Forest hotel) econ } 
(Ocean Forest hotel). INCLUDED a 


Oct. 1-2—32nd annual convention, Minne- 
sota Automobile Dealers Assn., Radisson 
hotel, Minneapolis. 

Oct. 4-6 — Pennsylvania Automotive Assn. 
annual convention, William Penn hotel, 
Pittsburgh. 

Oct, 5-7—Idaho Auto Dealers Assn. con- 
vention, Sun Valley. 

Oct. 7-9—The South Dakota Automobile 
Dealers Assn. 1951 annual convention, 


New — Improved — 
Mitchell, S. D. ; bei ects inet ‘ 
Oct. 7-9—The Mississippi Automobile Deal- More Potent* 
ee 1951 annual convention, Biloxi, U. S. PAT. #2318842°. GUNK GUNK YDRO SE L 
Oct. 14-16— Tennessee Automotive Assn. Sos Caan tae om I { = A 
convention, Buena Vista hotel, Biloxi, gal. size deep ‘‘Vapor-catcher"’ *i. Faster .. . Terrific penetration . . . new improved 


boon i Miss. ‘ 
@ Welded to inside spots, where it is | Oct. 21-23— Florida Automobile Dealers design pall. odor. 
Assn., 1951 Annual Convention, Tampa 2. Quickly digests and removes carbon gum, paint, 





























difficult or impossible for hands or tool Terrace hotel, Tampa, Florida. lead, makes possible accurate visual inspection 
P . Oct. 21-23—Georgia Automobile Dealers’ A WORD OF CAUTION and fitting of delicate metering mechanisms, jets, 
¢ to reach, MIDLAND WELDING NUTS eo Oglethorpe hotel, Savan- a gosent yA ge orifices and diesel nozzles . . . without etching. 
7 nah, Ga. 5 f tly diluted 3. Last th due t t 
° Oct. 29-30—Annual Convention, Ohio Av- ney = bt a . Lasts more than one year . . . due to water 
hold fast while bolts are turned into fomabile Beaters Assn, Dayton Biltmore ie “hs” aatey “and "Ratan blanket. 
them. hotel, Dayton, io. an cheaké be matty ae 4. Works hot or cold .. . Rinses wet or dry. 
whamyrock hell, Houton. st ei aaaeds chercrsee 5. Patented Double Barrel Performance Guaranteed 
i lov. 45—Texas Use ar Dealers Assn. 
‘This method speeds up the assembly of | Tis ceyventon, Ween, Teme, SOLD BY BETTER JOBBERS EVERYWHERE 
metal stampings, and helps spread the oe eo Ce cee WRITE FOR NAME OF NEAREST STOCKING JOBBER 
. : Oklahoma City. c ; —FLATLY REFUSE SUBSTITUTE IMITATIONS— 
use of manpower. Midland Welding | ov. °19-21~Automotive Trade Assn. of 
Virgini tion, Joh tel, 
Nuts enable one man to do the work wie mond, Va. te wats ene . 
+s . ov. 27-29—Annual convention of Nationa 
formerly requiring two, while one Used Car Dealers Assn., Hotel Tampa 
+ Terrace, Tampa, Fla. 
compressor worker held old style nuts from turning. | Dec. 6—Utah Automobile Dealers Assn. 
TANK MOUNT Dec. ne = Annes qoqvention, Mestens 
: ° Aut ile Dealers’ Assn., Placer hotel, 
Investigate the need for Midland Weld- 4 Helena. Montana. side: shea ) 
. - , an. 27-30, — convention, Wal- | —_— - —_________—— ~—-— ~ 3 —— — ; 
ing Nuts in your plant. Write or phone dorf-Astoria hotel, New York City. i 
for com . . ae QUESTION: 
complete information. Dealer Auto Shows 
March 29-Apr. 6, 1952—1952 Seattle Auto ° o 
show, spenscred by Seattle Avtomobiie What quality glaze brings out depth 
Dealers Assn., Field Artillery Armory, : 
Seattle. 
es ys of color and real car beauty? 
714 Aftermarket Shows 
- ANSWER: 
Feb. 28-March 2, 1952—1952 Pacific Auto- 
motive show, Pan Pacifis auditorium, 
Los Anaeles. 
STEEL PRODUCTS COMPANY March 20-23, 1952—I0th Annual Southwest 


6660 Mt. Elliott Ave : Detroit 11, Mich Automotive show, Sam Houston Coli- 
seum, Houston, Texas. 


Export Department 38 Peor! Street, New York, N Y * * * 


General 
Sept. 12—American Petroleum Institute 
(Lubrication committee business meet- 
ing), The Traymore, Atlantic City, N. J. 
Sept. 12-14— National Petroleum Assn., 





ENGINE MOUNT 








World’s Largest Manufacturer of 













AUTOMOBILE and TRUCK FRAMES pt. 12 _ Petr 
ymore, Atlantic City, N. J. 
Sept, 2426—-Netional Truck Body, Menu. Mirror Glaze does just that, gives greater depth, clearness and 
at 4 rf facturers and Distributors Assn., annual luster to any car finish. Dealers everywhere have proved this 
iran 


to their customer’s complete satisfaction. So if you want 


S& Air and Vacuum { 
> POWER BRAKES .* Electro-Pneumatic 3 e i de 
‘ SSR COMES or U. S. Restrictions the world’s finest automobile finish, if you want 


lala ada Shift Pattern of 
FROM A PICK-UP WITH FEW USES Rubber Usage 


NEW YORK.—Government con- 
trols in the first six months of 1951 
resulted in drastic changes in the 
pattern of rubber consumption 
when compared with the same peri-|- available for use % 
od of 1950, according to the Rubber! by hand 
Manufacturers Assn. or machine 

While total new rubber consump- 
tion rose 2 percent to 610,941 long 
tons in the first six months of 1951 
against 599,045 for the same period 
in 1950, the use of natural rubber 
declined 33.65 percent to 240,517 








supreme beauty with maximum protection... 






you want Meguiar’s Mirror Glaze! 


EASTERN DIVISION: 
1830 Eye Street, 
Washington, D. C. 
Offices in major cities 
from coast to coast 


“tine polishes since 1901” 
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4 > long tons from 362,491 tons in 1950, 
%,| and synthetic rubber use increased 
Converts HYDRAULIC HOIST piclliPac a 56.59 percent to 370,424 long tons 


— : : : 
= from 236,554 tons in the prior peri- 


Make the pick-up trucks you sell serve many od, the RMA said. Automotiue News 
more uses and earn extra profits at the same Control of natural rubber and 


= os Seen’ Serves See — tight supply of synthetic rubber aL NSWERING many requests from our 
sited vehicle aiekt under the as ek al reportedly stimulated use of re- ge = ie fee recall 
: ns nicle —< p ae “ oe claimed rubber, use of which in- retain this publication for ready--reference. 
ast dumping jobs. Comes equipped with either Only recently have we been able to secure 
manually operated or electrically driven, cab creased 44.82 percent to 192,214 long a quality binder which will stand the gaff 
controlled Blackhawk Pump. tons one a 132,727 tons in the first and which we can recommend. This binder 

six months of 1950. is covered with black Levant leather cloth, 
Total new rubber consumption in 


stiff sides, holds 26 issues of Automotive 
MANUFACTURING CO. the month of June decreased 1.23 News in removable metal blades. Price $7.50 
percent to 107,668 long tons from 


postpaid to our subscribers. 
the 109,006 long tons consumed 


in May. AUTOMOTIVE NEWS obrerr. DETROIT 26 



























Find out about the picUPac's hundreds of ap- 
plications. Ask your distributor for complete 
information! 
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© King Features Syndicate 


Can you name these famous food lovers? 


Their taste in dining has been the table-talk of millions! 

Thousands of articles have been devoted to their affairs with food. 

You've seen their pictures in newspapers, magazines, even on bookjackets. 

But chances are, you didn’t recognize Diamond Jim Brady, Duncan 
Hines, and Lucius Beebe. Chances are, you knew only the man behind the 
multi-decker sandwich! 

Yet food-lover Dagwood (Blondie’s famous husband ) created his tower- 
ing treat...in the comics! 

All America knows Dagwood. And no wonder! Some 20 million readers 
meet him week after week in PUCK, the only national comic weekly. 

This amazing audience isn’t surprising. Not when you realize that four 
out of five adults (at all levels of society) read comics. Not when you 
recognize that Blondie, Popeye, Jiggs and Maggie, and the other PUCK 
personalities, are the most familiar names in America! 

But here are some more names most all America knows: Ajax Cleanser 
...Camel Cigarettes ... Gillette Thin Blades... Wildroot Cream Oil... best- 
sellers in their field. They’re some of the names you see year after year in 
the pages of PUCK! 


The tremendous impact of PUCK — The Comic Weekly has helped make 
these names as familiar as Dagwood ...and popular as Blondie. For PUCK 
advertisers get far more readers for their advertising dollar. According to 
Starch, identical ads get 3 to 5 times more thorough reading in PUCK 
than in top weekly magazines. 

Let us tell you the whole surprising story of this influential medium of 
communication. 





THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly —A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bildg., San Francisco 
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Lawsuits Affecting Dealers... 
Court Decisions 


(Continued from Page 37) 


insured while driving his automo- 
bile for pleasure. 
7 “2 


‘Evidence Is Clear’ 


ce the higher court held 
the insurance company liable 
for the loss, and said: 

“The evidence is clear that Fers 
was the general agent of Mutual 
Casualty Co, in its transaction with 
Ginsberg .. . Fers intended to and 
undertook to deliver the contract 
of insurance combining the risks as 
requested by Ginsberg, and the 
Mutual Casualty Co. was fully 
bound by the agreement to provide 
such combined risks.” 

Notwithstanding this late deci- 
sion, the law is well established 
that an insurance company is not 
responsible for promises made by 
its ordinary or special insurance 
agent. This is so because the 
courts have taken the stand that 
an ordinary insurance agent, al- 


Your customers ask for 7HE WAME THEY re 


Millions ask for Howard Zink Seat Covers by name. They know the 
Howard Zink name because they see it month after month in the 
SATURDAY EVENING 
Covers are first by popular choice — by far the biggest selling seat covers 


in the world. Are you selling Howard Zink Seat Covers? Write us and 


though paid by the 


insured, or automobile dealer. 
Hence, it 


or solicitor. 
x * + 


Chattels 


Az days ago, E. W. Wilson, 


insurance 
company, is the legal agent of the 


is necessary that an 
automobile dealer shall have a gen- 
eral agent of the insurance com- 
pany construe ambiguous clauses 
in an insurance policy. Otherwise, 
the dealer may pay premiums to 
the insurance company and have no 
protection, as based on promises of 
an ordinary manufacturer’s agent 


in progress in which the opposing 
lawyer contends that my recorded 
chattel mortgage gives me no 
legal rights against another auto- 
mobile dealer’s conditional con- 
tract which he did not record. Is 
such a thing possible?” 

The answer is yes, if the condi- 
tional sale contract was dated prior 
to the chattel mortgage and the 
|holder of the chattel mortgage had 
knowledge that the conditional con- 
tract existed. According to a late 
higher court decision, under these 
latter circumstances the holder of 
a conditional contract may repos- 
sess the automobile and resell it 
without notifying or otherwise ac- 
counting to the holder of the mort- 





| gage. 


* * * 


| Case in Point 


N GHORMLEY BROS. v. Raul- 
ston, 233 S. W. (2d) 57, the testi- 


of Mecca Motors, wrote me an|mony showed facts as follows: 


interesting letter, as follows: 

“It has been my impression al- 
ways that an automobile dealer 
may protect himself against all 
financial loss by lawfully record- 
ing his chattel mortgage to se- 
cure payment of money due on 
an automobile. Now I have a suit 





we'll have a representative call. 


TA Ws 


POST and HOLIDAY. 


One Stroup purchased an auto- 
mobile from the Hartsook Motor 
Co. paying part in cash, the balance 
of $742.00 evidenced by a condi- 
tional sales contract and note pay- 
able in monthly installments of 
$61.84. Stroup drove the car about 
a year and then took it to Ghorm- 





Our representative will tell you the 


Please have your representative call on us 


Name 


Howard Zink Seat 





10, 1951 





New Los Angeles Studebaker Sales— 


The new $200,000 building of the George W. Fry (Studebaker) dealership is rated 
as one of the most complete sales and service outlets in Los Angeles. Among the many 
visitors who were on hand for the formal opening recently was C. K. Wittaker, vice- 
president in charge of the Studebaker Pacific division. 


tional sale contract held by Hart- 
sook Motor Co., which contract 
was not recorded. However, at 
the time this chattel mortgage 
and note were given, Stroup told 
Ghormley Bros. that he still owed 
something like $600.00 on the pur- 

chase of the car. 

Stroup kept the car for about a 
year, after executing the chattel 
mortgage, without paying anything 
on the note of the Ghormley Bros. | 
and without paying anything on 
the conditional sales note held by 
the Hartsook Motor Co. 


* * * 


Returns Car 


Bae advised he had to pay up 
or return the car, Stroup re- 


ley Bros. who operate a garage and 
repair shop, for a new engine and 
other repairs. 

Stroup gave Ghormley Bros. a 
note due six months from date, in 
the sum of $600.00, for these re- 
pairs secured by a chattel mort- 
gage on the automobile, which 
mortgage was recorded. Hence 
Ghormley Bros. held a recorded 
mortgage dated after the condi- 


ees ee 


7 
( 
iS e turned the automobile to Hartsook ‘ 
Motor Co. and secretly signed a , 
paper authorizing Hartsook Motor f 
Co. to dispose of the automobile f 
privately. 
Hartsook Motor sold the automo- ; 
bile to one Raulston at private sale, 
without notice to Ghormley Bros. ( 
Ghormley Bros., which held a re- 
corded chattel mortgage on the au- 
tomobile sued Raulston to recover 
possession of the car. 
In holding Ghormley Bros. not 
entitled to repossess the automobile 
from Raulston, the higher court 
said: 
“Our conclusion is that the 
Hartsook Motor Co. did nothing 
more than pursue a right of 
which Ghormley Bros. was 
charged with notice when he ) 
accepted the mortgage. This right t 
existed before Ghormley’s rights 
intervened and we do not think 
the Hartsook Motor Co. was 1 
under any duty before exercising 
its right, to investigate for sub- 
sequently acquired rights of third a 
parties.” f’ 
In other words, this higher court C 
established law that the unpaid c 
holder of an unrecorded conditional L 
contract can do whatever he pleases t 
with the automobile, irrespective of it 
chattel mortgages and other liens 
dated subsequent to the date of the 
conditional contract of sale, pro- 8 
vided these lien holders knew that 
the conditional contract existed. 






Naval Research 


tc 
SATURDAY EVENING A ugu rs Better e: 
E 
| Starter Motor s 
| WASHINGTON. — Submarine re- a 
search at Naval Research labora- 
tories may produce a better electric SI 
motor for automobile starters as a si 
by-product, according to a Depart- ti 
ment of Commerce technical report. p 
To produce faster submarines re- \ in 
|quires more power output from di- ir 
rect current electric motors of a | 
given size than is currently prac- et 
tical, it is said. 1 
One of the limiting factors in re 
size reduction of motors is “flash- ja 
over” effect. Flashover is an elec- “ 
trical flame which spreads over the . 
commutator of a d-c motor when th 
the motor is overloaded. B 
The report gives an analysis of x 
the physical phenomena underlying = 


“flashover” and so points the way h 
| to its elimination. More horsepower t 
|per cubic inch of d-c motor is said 





Company 
Address 
City 








|to be in prospect. s 
Copies of the report, PB 102 598, pl 
entitled “Flashing of DC Machines m 
|Caused by Short Circuits,” are wl 
available at the Office of Technical av 
Services, U. S. Department of Com- at 
merce, Washington 25, D. C. The 
pamphlet sells for $.50 per copy. cn 
Logan Auto Opens on 
Logan Auto Co. (Dodge-Plym- 19: 
outh) has opened at Logan, Ia, The eh 
firm is managed by F. M. Briley, } un 
co-owner. pr 
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sion, according to J. A. Carr, Pack- | joined Resolute in 1949. He has been 


Auto Personnel 


(Continued from Page 45) 





lished jobbers and distributors, de- 
veloped sales training programs, 
und supervised the representation 
of manufacturers. 
* + * 
4uto-Lite Names Middleton 


Director of Engineering 

Royce G. Martin, president of 
Electric Auto-Lite Co., has an- 
nounced the promotion of vice-pres- 

: ident L. H. Mid- 
dleton to director 
of engineering. 

Middleton, who 
has been in charge | 
of Auto-Lite en-| 
gineering division 
for a number of 
years, then an- 
nounced the pro- 
motion of three} 
engineers to new | 
posts. 

Cc. R. Boothby | 
has been named chief electrical | 
engineer. H. D. Wilson chief chem- | 
ical engineer and C. C. Cipriana 
chief mechanical development en- | 
gineer of the engineering division. | 

* * * | 


fia 






L. H. Middleton 


Marshutz Appointed 


Howard Marshutz, manager of 
waterproof sales, Bemis Bros. Bag | 
Co., St. Louis, has been appointed 
chairman of the committee on 
waterproof paper lined bag speci- 
fications of the Textile Bag Manu- 
facturers Assn. 

* * + 


Farr Named President 


Of Ainsworth Mfg. 

Warren H. Farr has succeeded 
R. J. Purdy as president and gen- 
eral manager of Ainsworth Mfg. 
Corp., Detroit. Purdy, who was 
actively associated with Charles 
Ainsworth in the formation of the 
company in 1915, resigned because 
of poor health. He will continue 
as a director. 

Farr came to the company re- 





Consultants Stick | 
To Guns Over | 


Connecticut Mill 


HARTFORD, Conn.—The issue of 
a steel mill for New London, Conn., | 
flared up again with a letter from} 
Coverdale and Colpitts, New York | 
consulting engineers, to Gov. John | 
D. Lodge in which they stuck to 


the “conservative estimates” given 
in an Apr. 17 report. 
The letter was in reply to the | 


governor's request for a review of a| 
later engineering study by another 
firm which presented the New Lon- 
don project in a more favorable 
light. 

The New York firm said: 

“We have given due consideration 
to the different points of view and 
estimates of the prospects of a New 
England steel mill set forth in an 
appraisal by H. A. Brassert & Co. 

. (and) find no reason to alter 
any of the findings of our report.” 

A comparison of the reports is- 
sued by the two firms shows con-| 
siderable differences in the evalua- | 
tion of possible markets, of trans- 
portation, raw material and operat- 
ing costs, and of the yield from 
ingots to finished products. 

Coverdale and Colpitts hold, for 
example, that the production of 
1,095,000 tons of finished steel would 
require about 1,500,000 tons of ingot 
capacity instead of 1,350,000 tons as | 
estimated by Brassert. 

Coverdale and Colpitts stood by| 
their original plan for a $190,000,000 | 
steel mill, and claimed that the ex- | 
pansion recommended by Brassert 
would cost “nearer $46,000,000 than | 
the $23,000,000.” 

“The sensible thing,” they aa.) 
vised the governor, “is to develop a| 
plant of the capacity for which a} 
market is available, so planned that 
when additional markets become | 
available, expansion can be made 
at that time.” 

Finally, they claimed that Bras- | 
sert’s estimate of net profits of $21,- 
050,000 should be compared with our | 
estimate of $10,065,000 for 1958 in- 
stead of $8,365,000 estimated for 
1957. “The final judges,” they con- | 
cluded, “are those individuals who 
undertake the _ responsibility for 
providing the necessary funds for 
the proposed undertaking.” 








| 


| cently from Budd, where he was 
| vice-president in charge of pro- 
| duction. 

e * * 


| Six Promotions Announced 
| By Universal CIT 
The Universal C.1.T. Credit Corp. 


has announced the appointment of | 


a motor 
three 


two district managers, 
sales representative and 
branch managers. 

Gerald V. Steinbaugh and James 
A. Smith are district managers at 
Omaha and Casper, Wyo., respec- 
tively. Leon W. Hathaway has been 
named motor sales representative 


lat Syracuse, while new branch 








managers are John F. Hickey at 

Glen Falls, N. Y.; Ralph L. Sharpe 

at Chattanooga, Tenn., and Ed- 

ward W. May at Birmingham, Ala. 
* + + 


Oldham Promoted 


Harry Oldham has been named 
;consultant for the iron, steel and 
non-ferrous foundries of Hunt- 
Spiller Mfg. Corp. Succeeding him 
as superintendent of foundries is 
| William E. Mulcahy, formerly as- 
|sistant foundry superintendent. 

* + > 





|Johnson and Williams Given 


New Packard Assignments 
Harold N. Johnson has been pro- 
moted to western divisional parts 
and service manager for Packard 
in a realignment of field duties 
which transfers J. K. Williams to 





the same post in the eastern divi- 


ard parts and service manager. 
Johnson has been Packard’s At- 
lanta zone parts and service man- 
ager. He joined Packard in 1946. 
Williams, with Packard six years, 
assumes his new post after nearly 
two years on the same assignment 


of covering the western sales zones. 
* * * 


Resolute Promotes Mason 


To Assistant Secretary 

John J. Mason, Hartford, Conn., 
has been elected assistant secretary 
of the Resolute Insurance Co., it 
has been announced by W. S. Hen- 
derson, vice-president. 

Mason was admitted to the Con- 
necticut bar in 1929, and immedi- 
ately began practice. He enlisted in 


57 





in charge of the company’s subro- 
gation department since that time. 
* * * 


Three Branch Managers 
Named by Universal CIT 


The appointment of three new 
branch managers has been an- 
nounced by Universal C.I.T. Credit 
Corp. 

Edgar E. Brown was named at 
Valdosta, Ga.; Lloyd H. Freese at 
Manchester, N. H., and Richard E. 


Young at Corpus Christi, Tex. 
+ * + 


Golden to Dayton Rubber 
L. Duke Golden has been appoint- 
ed director of sales education on 


the administrative staff of the Day- 
ten Rubber Co., Dayton, O., A. L. 


the U. S. Air Force in 1942, and| Freedlander, president, announced. 
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ONLY CASITE MAKES THIS Doubk- our Money Baa OFFER 


QUICK STARTING IN COLDEST WEATHER 


BETTER AND SMOOTHER PERFORMANCE ALL 


YEAR AROUND OR DOUBLE-YOUR-MONEY-BACK! 


@ Get ready now for your biggest season—order Casite 


next time your jobber calls, 


Casite moves fast, and easily, with oil change-overs, 


anti-freeze, all fall and winter products—because Casite 


guarantees Quick Starting in Coldest Weather, Better and 


Smoother Performance all year around. All you have to 


do is mention Casite and hand out the convincing guar- 


antee certificates, packed in every case of pints. 


Your customers all know about Casite. Many of them 


use it regularly. Most of them have seen Casite advertising 


in the nation’s leading magazines—or they’ve heard about 


it in specialized radio and television promotions. For many 


years, Casite has been the nation’s leading additive ad- 


vertiser—and the most popular in the field. 


Start now. Stock now. Display Casite. Talk Casite to 





every customer 


for Better and Smoother Performance 


now, for Quick Starting all winter long. 


CASITE DIVISION, HASTINGS MANUFACTURING COMPANY - HASTINGS, MICHIGAN 
CASITE » DROUT «© PISTON RINGS « SPARK PLUGS & OIL FILTERS 
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(Continued from Page 39) 


in the automobile business. Princi- | 
pals are J. C. McWhorter, Joan C. 
McWhorter and Roger Hess. 


* + a 


Payne Buys Allers 
E. J. Allers Motor Co. (Dodge- 
Plymouth), Boone, Ia., has been 
sold to Thomas J. Payne. Payne 
has been district manager of | 
Dodge division. 


+ * * 


White Opens Mercury Corner | 

William J. White, under the 
name of Capital City Motors, will 
open Mercury Corner at Broad 
St. and Fifth, Columbus, O. to 
sell Mercury cars. White has been 
in the automobile business 23 


years. 
+ * * 


Steakley Bros. Incorporated 

The Texas secretary of state has 
announced the incorporation of 
Steakley Bros. Chevrolet Co., Cle- 
burne. The company was chartered 
with $150,000 capital stock by Ww. L 


SUN 


makes if easier 


for you 
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|Steakley jr., L. L. Steakley and 

'R. Ww. Steakley. 

} + + 

| Harold Turner, Inc. 
Harold Turner Sales and Service, | 

'‘Inc., Birmingham, Mich., has been 

incorporated with authorized capi- | 

talization of $50,000. Incorporators 

are Harold K, Turner, Ann Turner | 

|'and Merle C. — 


* 


F itzgerald Names 
Missouri Assn. 


Committee Men 


Don E. Fitzgerald, president of | 
the Missouri Automobile Dealers 
Assn., has announced appointments 
to the state association’s commit- 
tees for 1950-51. 

The budget committee will in- 
clude J. M. Allton, Don F. Riley 
and J. E. Travis jr. 

The legislative committee includes 








Don F. _ Riley, Herbert Kincaid, 


oi Oe 





McLain Nash 31st Anniversary Clock— 

L. B. McLain, president of Mclain Nash Co., Vicksburg, Miss., receives a clock trophy 
at a testimonial dinner honoring his 31st anniversary as a Nash dealer. R. J. Goodyear 
(left), Nash Memphis zone manager, makes the presentation while D. L. Kimber, 


assistant zone manager, looks on, 


Leonard Shade, Ralph Porter, Cliff |tions committee are George M. 


Placke and Milton F. Duvall. 


| Berry, Cliff Bodanske, W. H. Win- 


_On the _employer- employe Fela- | chester, Nolan Hutcheson, M. B. 


Service sales come a lot easier when you use 
SUN Scientific Testers to show customers the 
need for repairs. With SUN Master Motor 
Testers you can show them what needs to 
be done and give them accurate estimates. 
A SUN Test of completed jobs assures you 
and your customers that each job is done 
right. That means customer goodwill that 
pays off for years to come. SUN’s “Dollars 
from Diagnosis” Booklet shows how to make 
your business more efficient, more profitable. 
Write for your complimentary copy TODAY! 


th 
CTRIC CORPORATION 


DEPT. A 6327 AVONDALE AVE. 
CHICAGO 31, 


ILLNOIS 


R-5560 


|Roys and George McGregor. 

The insurance committee _in- 
cludes Keith V. Ware, J. M. Allton, 
| Harry Gooch, Paul Johnson and 
| James A. Gorman. 

The state traffic and highway 
committee has George Thompson 
jr., Roland T. Pundmann, George 
Payne, E. C. Bagby, A. G. Thomas, 
Roland H. Record and Tom Mc- 
Caul. 


+ . cs 


Paul Prince Motor Sold 


Paul Prince Motor Co. (Buick 
and GMC truck), Alice, Tex., has 
been purchased by Dick Mc- 
Campbell. For the past seven 
years McCampbell has owned a 
Buick and Jeepster dealership at 
Hebbronville, Tez. 


* * * 


Flood Expands Plant 

Jack Flood, Chevrolet dealer at 
Haslett, Mich., is having a 40-by-50- 
foot cinder block addition built on 
the back of his building to provide 
additional space for servicing and 
repairing of automobiles. The new 
space will house 10 cars. 

* + * 


Branes Sells Interest 


Sanford Branes has sold his in- 
terest in B and J Motors, North- 
field, Minn., to his partner of nine 
years, Jens Johnson. Brane sold his 
| holdings to enter defense work and 
| Johnson will continue the firm 
junder the present name. 
| + + + 


MacDonald Names Miller 


| Jack Miller has been named 
new and used-car sales manager 
for the MacDonald Motor Co., 
Duluth, Minn. A veteran of 20 
years in the field, Miller was 
previously with Duluth Ford and 
| Chrysler concerns. 

* a 4 


Blythe Gets Nash Outlet 


The Nash franchise for Charlotte, 
N. C., has been acquired by the 
|newly -organized Blythe Motors, 
|Ine., from Dolan Motor Co. Head- 
jing the new dealership are Joe L. 
Blythe jr., president and treasurer, 
and his brother Sam F. Blythe, 
vice-president and secretary. 

oo * * 


Schlicht-Nelson Motors 


Arnold A. Schlicht has sold a half 
|interest in his firm, Schlicht Motor 
| Co., Sibley, Ia., to T. Robert Nelson. 
| The firm will be known as Schlicht- 
| Nelson Motors. 

* * * 


Burton Joins Angel Staff 
| Angel Motor Co., Inc., 238 N. Eu- 
|gene, Greensboro, N. C., has an- 
}/nounced appointment of R. J. 
{Burton as sales manager. Burton 
| was formerly associated with In- 
| gram Motor Co, and Harry D. Kel- 


lett, Inc. 
+ * * 


Gillen Opens Lot 
Gillen, Buffalo Lincoln-Mercury 
| dealer, has opened a used-car lot 
| at 3445 Delaware Ave., with 54,000 
| Square feet of property, com- 
pletely paved and brilliantly 
lighted. Robert K. Gillen is presi- 
dent of the firm and William 
Quick, sales manager. 
* *k t 


Antonen Sells Interest 
E. L. Antonen has sold his stock 
in Antonen-Garfield, Inc. (Ford), 
Manchester, N. H., to the corpora- 
|tion and has ended his membership 
|in the firm. 


| 
| 








* * * 


Wentz Joins Father 
Wentz Farm Supply, Seneca, 
|Kans., has been sold to Wilmer 
| Fuller. Harold Wentz has returned 
|to Onaga, Kans., and joins his 
|father, Arthur Wentz, in the Ford 
|car and implement business there. 
* * * 


Bassett and Craig Formed 


Sherley L. Bassett and Roy W. 
Craig of Louisville have formed 

| a partnership, Bassett & Craig, 
| New Albany, Ind., to take over 
and operate Payne Motor Co. 
(Ford), of New Albany. Bassett 
has been a_ vice-president at 
Riggs Motor Co., Louisville, while 
Craig has been assistant district 
manager for Ford at Louisville. 

+ + * 


Bay Sells Out 
I, F. Bay, owner of Bay Motor 
Co. (Ford), McAllen, Tex., has sold 
the business to John J. Engers, 
former field sales manager for Lin- 
coln-Mercury, and Al Jordan, Bay’s 
(Continued on Page 59, Col. 1) 
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The new 
Jordan- 


former sales manager. 

owners will operate as 

Engers Motor Co. 
* 


* 


Herrick Gets NPA Okay | 


Herrick Motor Co., Springfield, 
Mo., has NPA approval for a $103,- 
810 sales and display garage, and 
construction is expected to be start- 
ed at once. | 

* + 


Whitebone Jobs Brakes 


Cecil Whitebone, san Francisco 
Ford dealer, has been named na- 
tional distributor for the Accela 
brake, manufactured by Los An- 
geles Pneumatic Co. 

* + + | 


McGinness to Build 


E. L. MecGinness has NPA ap- 
proval for a garage and mainte- 
nance building to cost $25,000 in 
Excelsior Springs, Mo. 

* * * 


| 
j 
' 


Szabo Showroom 


Szabo Motors has opened a new 
showroom at 690 King St. E.. Ham-| 





ilton, Ont. 
+ * * 


Berger Names Hartman 
Phil Hartman has been ap- 
pointed service supervisor at 
Berger Motors, Inc., Baltimore’s 
oldest Oldsmobile direct factory 
dealer. 
a * * 


Baker Buys Property 


Truman Baker, owner of Truman 
Baker Chevrolet Co., Searcy, Ark., 
has purchased property on High- 
way 67, west of Bald Knob, and | 
plans to locate his business at that 


location. 
+ * * 


Davenport and Simon Opens 
Davenport and Simon Motor} 
Sales (Kaiser-Frazer), 1425 Fort | 
St., Lincoln Park, Mich., has held | 
its grand opening. 
. a * 


Satori Appoints Redner 
Art Redner has been appointed 
manager of the Peter Satori British 
car dealership at Berkeley, Calif. 
His predecessor, Bob Davis, has 
been recalled to the Army. 
* * * 


Gaithers Motors, Inc. 
Gaithers Motors, Inc. (DeSoto- 
Plymouth), Hickory, N. C., has been | 
opened by James E. Gaither, presi- 
dent and treasurer, and J. Earl 
Barringer, vice-president. 
* 





* * | 
| 
| 


Lancaster Motor Sales 


A business name has been filed 
for Lancaster Motor Sales, 156 Cen- 


tral, Lancaster, N. Y. by George 
and James Lambros and Sam L. 
Renzi. 


* * Fe 


Hilburn Handles Dual Line 


Hilburn Motor Co., 217 N. Walnut 
St., Sherman, Tex., has been ap- 
nointed a dealer for Packard and 
Willys. Joe Hilburn is the owner. 

* * * 


Tilley and Fiese Buy Jones 


Jones Auto Co. (Dodge-Plym- 
outh), Muscatine, Ia. has been 
nurchased by C. R. Tilley and S. E. 
F’ese from owner Omer Jones. The 
devership will be known as Tilley 
Fiese Motors, Inc. 

* ck * 


Davis-Williams 

Davis-Williams Motor Co. (Pon 
tiac-GMC), El Paso, Tex., has cele- 
brated its fourth anniversary. Dick 
Davis and Joe Williams are the 
owners of the business which is 
located at 1000 Texas St. 

+ * + 


Florida Dealers Name 


Resolutions Committee 

The Florida Automobile Dealers 
Assn. 1951 resolutions committee 
has been appointed by President 
Stanley Peeler for the FADA con- 
vention to be held in Tampa in 
October. 

Charles S. Brooking, Gainesville, 
is chairman of the committee. 
Other members are C. E. Holtsinger, 
Tampa; A. J. Rountree, Lake City: 
Edward G. Cooke, Sarasota, and 
John F. Zeder, Miami. 


+* * * 


Rankin Motor Sales 


| 


Rankin Motor Sales, Inc., Ashe- | 
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|merchandise manager of the New| 
|York office of the Hudson Motor | 
|Co., and also has been with Nash | 
and Studebaker. 


* * + 
Pate Chevrolet Moves 


ville, N. C., has been chartered| Pate Chevrolet, Inc., is now in| 
with authorized capital stock of |its new and larger quarters at 779) 
$100,000 to deal in automobiles.|W. Main St., Peru, Ind. 
Principals are David H. Rankin, - ee 

Nancy O’H. Rankin and George B Watson Is Dodge Dealer 
—_— Watson Motor Co., Colby, Kans., 
owned by R. O. Watson, is the 
new Dodge dealership in Colby. 
It is located at 640 N. Franklin 
Ave., in a remodeled building de- 





Doings 





oe ok * 


Middleton Marks 25th Year 

Mayor J. Albert Middleton has | 
observed his 25th anniversary as a) 
Chevrolet dealer in Mena, Ark. | signed as a showroom and service 

* * * facility. 
Bass GMC Sales * * 8 | PEeenee Ambulance to City— 

Bass GMC Sales & Service, Inc., Peterson Buys King Stock | Henderson Chevrolet Co., Stratford, Conn., gave this 1951 Cadillac ambulance to 
Raleigh, N. C., has been organized| Arlie Peterson, owner of Peter- the city in an effort to increase the interest there in a civil health program. The 
with capital stock of $100,000 to|son Motor Co. (Ford), Smith Cen-|ambulance is equipped with a Superior custom body. Henry Flood (left), town man- 
operate a truck and other motor | ter, ‘Kans., has purchased the equip- | 99¢", watches James R. Cochrane it., representing Henderson Co., make the presenta- 
vehicle business. Principals are|ment and repair rarts of King Mo-|tion to Fred Larkin, chairman of the town council. 

Robert N. Bass jr., Kathleen Bass|tor Co., Logan, Kans, is : Oe ee ea ae aaa 


and Donald Hendrick. * * * 
University of Arkansas basket- {day nights until 10 p. m., giving 


M J * Smith to Hudspeths [as team eee : , ~ 
organ Joins Stewart ' Ger- | re i |motorists a chance to avoi e 
. a ee a oo : ; |Saturday rush. The dealership is 


Jack Morgan is the new general| ald Hudspeth, of St. Joe, Ark., | <i a 
manager at Stewart Motor Sales,| have purchased the Ford dealer. | Hallman’s Eyes Lube Deals | conveniently located for downtown 
| Hallman’s Chevrolet, 200 East|shoppers and is making a bid for 


Inc. (Kaiser-Frazer), Indianapolis,| ship at Marshall, Ark., from C. 4 pers ; 
according to Rollin H. Stewart,, C. Smith. Hudspeth also is a |Ave., Rochester, N. Y., has inau- lubrication business from Thurs- 
president. Morgan was formerly! farmer and livestock raiser. His | gurated a policy of keeping its lu- |day shoppers. 


son formerly was a star with the | brication department open Thurs- 


DELCO RADI 


notive radio field?! 






in the a 


WHY FIRST? Because Delco Radio has the largest and best car radio manu- 
facturing facilities in the world—builds more car radios than any other 
organization. And because more Delco Radios are used as factory-installed 
equipment than any other make of radio. Delco Radio has pioneered many 
“firsts” in car radio improvements—the finest mechanical Push-button Tuner 
and the newest and best automatic Selector-type Tuner are two especially 
noteworthy achievements. The tremendous popularity and user-acceptance 
of Delco Radios have made them the industry leader. 


WHY FINEST? Because Delco Radio is a manufacturer of car radios, not 
just an assembly plant. Delco is unique in that practically every component 
part is designed and made by Delco in its own factories. Thus, quality of 
materials and construction are under constant control. Delco’s engineers 
are alert to new ideas, progressive in their methods, and equipped with 
the finest laboratory facilities obtainable. 


The millions of folks who drive General Motors cars and those of several 
other manufacturers will testify that Delco is indeed the First and Finest. 


Delco Radio 


DIVISION, GENERAL MOTORS CORPORATION, KOKOMO, INDIANA 
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Income-Hungry States 
Favor Sales Taxes 


(Continued from Page 35) 


acted a new 2 percent use tax for 

out-of-state purchases delivered 

in West Virginia. 

Missouri enacted a new 2 percent | 
use tax on motor vehicles bought 
outside the state and brought in 
for use in Missouri, providing the | 
buyer does not pay a sales tax in 
the other state. The measure is ex- 
pected to yield $1,000,000 a year. 

The measure enacted in Wyoming 
provides for more stringent en- 
forcement of the state sales and use | 
taxes on motor vehicles. 

* * + 

§ per wens sales tax legislative de- | 

velopments this year included 
Arizona’s rejection of a proposal 
for enactment of a use tax, and an- 
other proposal which would have 
exempted food from the state sales 
tax but raised the rate on other 
items from 2 to 3 percent. The 
Maryland legislature rejected a 
proposal to exempt candy and con- 
fections. 

Oklahoma lawmakers empow- 
ered the state tax commission to 








Entry Box Open 


For Mexico Race 


MEXICO CITY.—Enrollments for 
the second Pan-American Road 
race opened Aug. 15 and will close 
Oct. 30 with a limit of 300 stock | 
cars. The fee for the race, to be 
held Nov. 20-25, is $578 per car. 
Two hundred cars are expected to 
compete. Inscriptions are received 
at Calzada de Cuauhtemoc, No. 607, 
Mexico City. 

A girl, Srita. Teresa Panini, has 
entered and will drive a 1951 Alfa- 
Romeo sedan from Italy. It is her 
first race. 








fornia, Colorado, Illinois, 


waive state sales taxes when 

tangible personal property is sold 

to a contractor or subcontractor 

to carry out the provisions of a 
cost plus fixed fee contract with 
the federal government. 

An initiated act to raise the 
Oklahoma sales tax from 2 to 3 
percent is slated to go before the 
voters in the general election next 
year. 

Tennessee’s legislature this year 
enacted a bill to prohibit the state 


sales tax from being levied on fed-| 


eral taxes or interest and finance 
charges of conditional sales con- 
tracts. 

Proposals to exempt food and 
medicine from the Utah sales tax 
were rejected by the legislature, 
while the governor vetoed another 
Utah bill, which would have per- 
mitted vendors to retain 5 percent 
of sales tax collections (up to $100 
per year per store) as an allowance 
for tax losses. 

Washington’s state legislature 
enacted a bill eliminating the use 
of sales tax tokens. 

Of the 31 states which now im- 
pose general sales taxes, eight have 
adopted such levies in the last four 
years. Besides the enactments this 
year by Georgia, Maine and South 


Carolina, sales taxes were put into 
effect in the preceding three years 
by five states—Connecticut, Florida, | 


Maryland, Rhode Island and Ten- 
nessee. 

Other sales tax states include 
Alabama, Arizona, Arkansas, Cali- 
Indiana, 
Iowa, Kansas, Louisiana, Michigan, 


Mississippi, Missouri, New Mexico, 
North Carolina, 
Ohio, 


Oklahoma, 


|braska and _ Illinois, 
| negotiations planned with Missouri, ‘collections for the same period of 


North Dakota, | 
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Roadeo for Polio Benefit— 

Management and labor combined efforts to stage a transport roadeo at Kenosha for 
the benefit of polio victims. The roadeo idea received ready support from Kenosha 
businessmen, and officials of the National Automobile Transporters Assn. Drivers and | 
officials of the event are, from left to right, top row, Elmer R. Reeves, director of | 





accident prevention for NATA; A. E. Axtell, city manager, Kenosha; E. J. Robillard, 
secretary-treasurer of local 95, AFL; Louis Andro, president of local 95; Richard E. | 
Beiser, general manager of NATA; and Stanley Haukedahl, Kenosha chief of police. | 
Bottom row: Joseph Westwood, second place, Universal Service, Inc.; 


versal Service, Inc. 


) 


other states over truck licenses and that state first agree to register a 
taxes have been started by the /fair share of their trucks in Iowa. 
Iowa attorney-general’s office un- | This 
der terms of a new reciprocity law | lead to negotiation difficulties. 


enacted by the 1951 Iowa legisla- | 


ture. Virginia Gas Take | 
Attorney-General Robert L. Lar-| RICHMOND, Va. — State Comp- 
son said conferences had been|troller Henry G. Gilmer reports 


that gasoline tax collections for the 
first 11 months of the current year 
totaled $42,036,330, up $3,774,765 over 


started with South Dakota, Ne- | 
with similar | 


Wisconsin, Minnesota, Ohio and | the preceding fiscal year. 
Indiana. 





South Dakota, | ; ‘ : 
Utah, Washington, West Virginia| automatic reciprocity with other 
}and Wyoming. 


law eliminates | The back pages of every issue of AUTO- 
|MOTIVE NEWS contain the WANT AD 
“ | Section. Others are profiting from AUTO- 
states, effective next July 4. Any'MOTIVE NEWS WANT ADS! Are you? 


The new Iowa 





Harold H. Keller, | saw 
first place winner Arco Auto Carriers, Inc.; and Richard L. Sanderson, third place, Uni- will not resell at less than stipu- 


ached | Salers that wholesalers not 


tioned, however, 
under fair trade agreements must 
be individual decisions lest the re- 
tailer be charged with attempting 
to coerce a vendor to discriminate 
against or restrain competitors. 





Voluntary Code 
On Fair Trade 
Is Advocated 


NEW YORK.—A list of fair trade 
agreement principles for manufac- 
turers and retailers to follow have 
been compiled and proposed by the 
National Retail Dry Goods Assn. 

The principles, which the asso- 
ciation emphasized do not apply 
to state fair trade laws, were pre- 
pared following the U. S. Supreme 
Court ruling that fair trade mini- 
mum prices are void in interstate 
commerce for retailers not signing 
minimum price contracts. 

The dry good retailers group con- 
tended that agreements should be 
maintained among all customers of 
a manufacturer committed to the 
practice. 


They also recommended: 


Fair and equitable markup for 
retailers and continuance of his- 


| toric discounts and other allow- 


ances. 
Written agreement, subject to the 
of the retailer’s state, that he 


lated prices, and agreements where 
vendors distribute through whole- 
sell to 


new agreements must be re ce 
lowa Speeds Up | before that time. a not signing agree- 
° ° Under the new statute, Iowa may | -_ . , s 
Reciprocity Talks jagree not to collect the state com- aaa aaa We aceunee > ee 
DES MOINES.—Negotiations with |Pensation tax from trucks of an-/competitors in their respective 
jother state if the trucking lines in | classes. 


That agreements should provide 


. t for termination by either party 
requirement is expected to|where law permits and for clear- 
ance of stocks by retailers during 
a stated period where seasonal 
|merchandise is involved. 


Adjustment of prices at any time 


on minimum notice to the retailers 
iof 10 days and discounts to em- 
ployes where this 
policy. 


is established 


The association cau- 


that any action 


retailers 





75,000 Sales First Time on the Market! 


G-E Calrod Engine Heaters Move Fast in 38 States 


*Registered trademark 





Model CGE-368, for all Chevrolets, fits right between cylinder walls 


Caleod Engine Heater 





& 


@ Lowers starting load on battery 


@ Speeds warm-up 





Pre-warms Car Engines for Fast Starts in Cold Weather 
@ Warms oil to reduce engine wear 





75,000 sales without 
rod* engine heaters 
first time last year, cu 
them up—without eve 


100,000. 


for quick, easy startin 











: — Box 1441 
Model CGE-367, for all cars except Chevrolet, Nash 600, and 
Studebaker Six, fits in lower radiator hose Chicago, Ill. 
pcan 0 
Pp mid kt 
OST BE 
present line of winter 
@ Quickly and easily installed 
@ Plugs into standard electric outlets Name........ 


of car heater 





make 


Here’s 
to build 


@ Prevents condensation on spark plugs 
Brand new 1951 promotion will 


12x36-inch window streamer—six-page counter 
handout—colorful display cartons—big ad series 
in Saturday Evening Post—radio spot announce- 
ments—ad mats for dealers to tie-in with other 
promotion! 


Business Address . 


greater sales! 


what General Electric has for dealers 
Calrod engine heater sales: Big, new 


City 


(---------- 


I'd like more information on G-E Calrod engine heaters 


advertising! When G-E Cal- 
were marketed in U.S. for 
stomers in 38 states grabbed 
r hearing about them before! 


And in Canada, where the heaters were origi- 
nally marketed, last year’s sales alone were over 


Every anti-freeze customer is a prospect for this 
new, fast-moving heater that pre-warms car engines 


g even in cold weather. 


674-71 


Tell me how | can add G-E Calrod engine heaters to my 


driving aids. 


Zone State 


[i caiicninisiannnncirenensall 
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(Continued from Page 47) 


soul of the advertisement is the 
size of the promise.” In other 
vords, the size of the promised 
penefits. 


I have no doubt that huge units 
of space tend to achieve certain 
desirable results for the advertiser 

they stimulate the sales force, 
they impress the trade, and very 
likely they enhance the importance 
of the product in the eyes of the 
reader. But they do not shape pub- 
lic opinion for a product when and 
if Dr. Johnson’s “soul of the ad- 
vertisement” is not in the copy. 
Huge size and red ink thunderous 
pitch and clamor are not substi- 
tutes for promised benefits. 

+ * + 


Product Is Key 

ARLIER in this piece I backed 
4 away from hazarding a guess 
about what my brewery friend 
ought to do. But I’ve changed my 
mind and am going to make an 
“iffy” recommendation. 

If this brewery makes a superior 
product, a beer at least as good as 
the best of its competition, a beer 


$$ 


Ad Council Opens | 
Industrial Drive _ 
For Steel Scrap | 


NEW YORK.—tThe Advertising | 
Council, Ine., has launched an} 
emergency public service campaign | 
to accelerate the. flow of heavy iron | 
and steel scrap from all industries | 
to steel plants turning out mobili- | 
zation material. 

Robert D. Mossman, manager of 
advertising, Jones & Laughlin Steel | 
Corp., is volunteer coordinator of 
the campaign. It will be publicized 





in business and trade papers 
throughout the country. 
James Thomas Chirurg, adver- | 


tising agency, has prepared a kit| 
of advertisements which have been | 
mailed to publishers of more than | 
600 business publications and the 
council’s business paper advisory | 
committee has pledged its support, 
Mossman announced. 

The steel industry scrap mobili- 
zation committee of the American 
Iron and Steel Institute and the 
National Production Authority have | 
requested the campaign, he said. 

Manly Fleischmann, DPA admin- | 
istrator, stated that “the whole suc- 
cess or failure of the mobilization | 
effort may depend upon our ability 
to solve the scrap problem.” | 

The steel industry committee 
chairman, Robert W. Wolcott, add- 
ed that in the scrap crisis, “adver- 
tising is one of the most important 
forms of communication.” 

He said the steel industry, com- 
pany by company, has converted a 
large percentage of its product ad-| 
vertising to the theme of scrap. 


125th Year 


Malleable Founders to Fete 


Industry’s Birth 


CLEVELAND. — The Malleable | 
Founders’ Society will meet at the 
Hotel Cleveland Sept. 20-21 to mark 
the 125th anniversary of the mal- 
leable iron industry in this coun- 
try. 

The French metallurgist, Reau- 
mur, made the first malleable iron 
casting in 1722 but the first Ameri- | 
can malleable iron was made on 
July 4, 1826, at Newark, N. J., by} 
Seth Boyden, early American in- 
ventor. 

Boyden lowered the cost of har- 
ness hardware with the iron and 
carbon alloy, and the malleable in- | 
dustry grew rapidly from that| 
point. 

Today, malleable iron castings are 
made by 100 companies in 113 foun- | 
dries located in 19 states and 
Canada. More than one million | 
tons are produced each year. The | 
automotive industry is the leading | 
consumer. 





Baldwin Gets Studebaker | 

Baldwin Motor Co. has been | 
appointed a Studebaker dealer- 
ship in Paris, Ky. The company is 
operated by Grover Baldwin and 
his son, Jack. 
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Salesense in Advertising 


Tested Ideas for Small Business 


so satisfactory that it enjoys a 

good rate of consumer repeat— 
And if it can promise a con- 

sumer benefit, even a small one, 


that appeals to consumer dissatis- 


faction or hankering 

I believe that a long series of 
small ads, or perhaps radio spots, 
or both, repeated with great fre- 
quency and making the same bene- 
fit promise over and over and over 
again, will in time shape a favor- 
able public opinion for this product 
and produce a profitable volume of 
sales, 

If, as against this, the ads were 
merely to show a likeness of the 
bottle and label it “The Bear of 
the Year,” or “The Beer Without 
Peer,” or some other such soul- 
less vacuuity, the chances for 
success are not so good, 

This seems to be a good time to 
say again what I’ve said so many 
times before: The finest possible 


|guarantee of the success of any 


YES 


The Purolator* Micronic 
Oil Filter with scientifically 


designed refill traps 
dirt faster —including 


abrasives so small they’re 


measured in microns, 





keep bearings and 


cylinder walls free from 
scoring action of dirty, 


abrasive-loaded oil. 


Only Purolator... 
and Purolator alone 


N | 


The Purolator Micronic* 
Oil Filter helps prevent 
wear like this . . . helps 


advertising campaign is a product 
so superior that a consumer benefit 
can be promised to a reasonably 
| substantial segment of the market. 
(It should be remembered that 
|a product's consumer benefit need 
not be universal in its appeal. Not 
everybody likes caviar, or rare beef, 


or an onion in his Martini.) 
* + * 


—a product that permits me to 
write advertisements with a Dr. 
Johnson “soul”—and I won’t worry 
too much about the size of the 
space. If you’ve got plenty of 
money in the bank, we might want 
to combine promise and impact and 
sweep everything before us, But if, 
like my brewery friend, you can’t 
afford socko, what you can do with 
small space may surprise you, 


The power of frequency, 





inci- 


dentally, is sometimes overlooked. 
The effectiveness of radio advertis- 





(.000039”). 
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Give me that kind of a product | The Renovated Stewart Jones Motors— 


This night photo of the redecorated Studebaker dealership at 925 5th Ave., St. 
Petersburg, Fla., shows the effect of lighting in dressing up a showroom. Jones has 
been in business 25 years, of which 10 years has been with Studebaker. He is assisted 


by his sons, Sonny and Gilbert. 


ing, imbecilic though much of it is, 
is largely due to the high frequency 
of the broadcasts. Promising a 
benefit day after day, over and 
over again, even in 30-second spots, 
can be a tremendous force in shap- 


es. 


provides this PLUS-Protection 


Gives up to 10 times the effective filtering 
area of ordinary filters. 


Traps up to 3 times the abrasive materials 
caught by other filters tested. 


These 2 Important Pluses make the Puro- 
lator Micronic Refill the choice of leading 
car manufacturers. In any engine, it is proof 


that the maker 


is proud of his product, 


wants to assure top performance. 


PUROLATOR PRODUCTS, INC. 
Rahway, New Jersey and Toronto, Ontario, Canada 
Factory branch offices: Chicago, Detroit, Los Angeles 


*Reg. U.S. Pat. Off. 


L-M Cites McCarthy 


Lincoln-Mercury has honored M. 
J. McCarthy Motor Sales for lead- 
ing all Chicago zone dealers during 
the past year in service sales. The 
zone takes in an area of approxi- 
mately 100 miles surrounding Chi- 
cago. 








With the car dealer, the Purolator Micronic 
helps build business and good will . . . Dirt- 
Check Windows save service time, sell the 


motorist on service. 


Whatever your filtering problem—feel free 
to consult Purolator’s engineers. 





“FIRST IN THE (| 


t SS ene a See A ree me 


PUROLATOR 
MICRONIC OIL FILTER a 


dita 





lianas 
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cent. A night shift is being intro- 
duced at the plant, and pressing 
work time is being cut by the use 
of a 600-ton double-acting press. 

Pressure to bring back branded 
petrol to the U. K. market has so 
far failed, but all the big firms are 
ready with their advertising and 
publicity once the green light is 
given by the government. 

* * o 


Oil Schools Opened 
IL companies in Great Britain 
are taking an increasing part 
in the training of service station 
personnel. They are adopting Amer- 
ican techniques to a great extent— 
the more so since some are directly 


Mass. Probers Advise 


Change in Truck Laws 


BOSTON. — Recommendations of 
a commission that studied the con- 
duct of truckers doing contract 
work for the commonwealth or its 
political sub-divisions were both 
praised and denounced at the hear- 
ing before the committee on high- 
ways and motor vehicles here. 


The study commission proposed 
that the laws be amended to (1) 
make mandatory a security bond in 
contracts executed on behalf of the 
commonwealth, or political divi- 
sions, to guarantee payments to 
truck operators; (2) permit cancel- 
lation of contracts and blacklisting 
of persons or contractors violating 
the rules and regulations of the de- 
partment of public utilities, and (3) 
give full authority to the commer- 
cial motor vehicle division of the 
department of public utilities to en- 
force the regulations against over- 





linked to American producing or 
distributing companies. 

Esso Petroleum, for instance, 
has opened its first Scottish 
school on Loch Lomondside, com- 
plete with mock service station, 
catering and hotel facilities. Here 
groups of 12 assistants from Esso 
dealerships go through the whole 
process of training for more effi- 
cient service. 

In the same way, Scottish Oils 
and Shell Mex has opened a school 


at Kilmacolm, in Renfrewshire. 
* * * 


Beating Import Ban 

ORTH AMERICAN companies 

manufacturing in Britain—or 
authorizing production of their 
products under license—are finding 
this an ideal method of overcoming 
dollar-sterling barriers. In some 
cases it provides a method of tap- 
ping new and valuable British Em- 
pire markets. 

Latest example of this trend is 
the manufacture in the United 
Kingdom of the Washomobile, of a 
car-washing unit. Import of these 
units, and other garage equipment, 
are not allowed, 

But by manufacturing in the U. 
K. under license, the unit is being 
introduced into British service sta- 
tions as well as to world markets 
not previously open. 


Management Parley Set 
CHICAGO.—The 15th annual time 
and motion study and management 
clinic, sponsored by the Industrial 
Management Society, will be held 
at the Sheraton hotel here on 








Walker Bulldogs— 


Military tanks are rolling down the line 
of the Cadillac tank plant at Cleveland. 
Here, a unit receives a government-speci- 
fied finish coat applied with DeVilbiss 
spray equipment. 





Industry Shifting 
To Areas in 
South, Southwest 


WASHINGTON. — According to} 


the Defense Production Adminis- 
tration, U. S. industry is shifting 
from coastal and populated areas 
to new or less industrialized re- 
gions. 

A study recently completed by 
DPA, it was said, reveals that 
manufacturers who are expanding 
or building under the accelerated 
tax amortization program, are 
turning more and more to such 








Briggs 





COMPLETE LINE OF 


QUALITY AUTOMOTIVE 
REFINISHING MATERIALS 


loading vehicles. Nov. 1-2. states as Arkansas, Texas, Okla- 
Pe ame aie ee a : ee ae noma and Colorado. 
DPA’s conclusions are based on 
a comparison of the distribution of @ LACQUERS e INFRA RED 
manufacturing activities and capital BAKING 
»xpenditures for 1947 with the dis- 
tribution of capital investment pro- @ ENAMELS OVEN UNITS 
posed under certificates of neces- 
sity issued by the agency up to 
q yo 7 capanene " cr sompapl 
e study shcws that in 1947 in 
the Mountain States (Arizona, Col- (matches 3, 
orado, Idaho, Montana, Nevada, automotive 
New Mexico, Utah and Wyoming), | @ THINNERS colors) 





4 
AMALIE... the @WRQN Oil 


AMALIE... offers 30,000-mile new car guarantee 
AMALIE... has Liquid-Phase refining 


capital investment in plant and 
equipment amounted to only .9 per- 
cent of the total national volume 
of manufacturing. Yet, as of May 
25, 1951, the proposed investment 
under approved certificates of 
necessity in that area totaled 5.8 
percent of the value of all certifi- 
cates issued. 

In the East South Central States 
(Mississippi, Alabama, Tennessee 
and Kentucky), this same percent- 
age rose from 3.7 percent to 7 per- 
cent in the same period. 

And in the West South Central 
States (Louisiana, Texas, Okla- 
homa and Arkansas), it jumped 
from 3.9 percent to 18.1 percent. 





Montreal- Roadeo 
Planned for Fall 


MONTREAL.—A truck driving 
roadeo has been’ proposed for 
Montreal this fall, to encourage 
safe driving on Quebec highways 
and reduce the number of accidents 
involving trucks. 

The Canadian Army, which al- 
ready holds similar roadeos 
throughout the country, has been 
asked to participate. Winners of 
Army competition would compete 
with civilian winners. 

The project is the joint program 
of the Automotive Transport Assn. 
of Quebec and the Transport Work- 
ers Union (AFL). 





Ender Corp. Arraigned 


For NPA Violation 


@ HAND RUBBING 
COMPOUNDS 


@ DOOR REPAIR 
PANELS 


e@ X-ACT MATCH 
COLOR KITS 


@ ABRASIVES 


BRIGGS MANUFACTURING COMPANY 


REFINISHING MATERIALS DIVISION 
BODY BUILDERS AND FINISHERS SINCE 1909 


Nationally p+bduertised 


Please use the coupon below—suggest you 
mail it today! 





AMALIE... ideal heavy duty oil for hydraulic valve lifters 


AMALIE... helps make steady customers out of new ones 


NEW YORK.—Ender Mfg. Corp., 
New York, and its president, Jules 
Levenstein, were arraigned in fed- 
eral court here last week on charges 
of violating NPA orders. 

A 12-count criminal information 
against the defendants was filed 


BRIGGS MANUFACTURING CO. 
Refinishing Materials Division 
Detroit 11, Michigan 


Gentlemen: Please send me complete information about Briggs Wholesaler's 
Franchise for Briggs complete line of Refinishing Materials. Have your repre- 














July 26, charging them with using sentative call on us on or about 1951. 
a defense-order (DO) priority rat- 
ing to buy steel in excess of de- NAME 7 on 
fense-contract needs and then sell- ADDRESS Rd 
ing the steel on the “gray market” 
AMALIE DIVISION at premium prices. CITY. ZONE____ STATE 
L. Sonneborn Sens, Inc., New York 10, N.Y. a ee 
The back pages of every issue of AUTO- SIGNED 





REFINERIES: PETROLIA AND FRANKLIN. PA. « FACTORY: NUTLEY. N.J. MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 


MOTIVE NEWS WANT ADS! Are you? 





Member Pennsylvania Grade Crude Oil Association, Permit No, 12 
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SMOOTH 


| 


(1 BLACK 


&) 


Thousands of collision shops and paint depart- an d 
ments depend upon BRIGGS BLACK SYNTHETIC 
AIR DRYING ENAMEL for easy working, ‘‘sure- 


cwemiccrennmnvvconve (LOSSY 
TO 7 


a “i ee 
@ SMOOTH FLOWING 
@® DURABLE @ HARD DRY 
@® HIGH HIDING QUALITIES 


@ FULL COVERAGE @ ECONOMICAL 
CPA Taal E-790 @ MIRROR-LIKE GLOSS 
@ EXCEPTIONAL FULLNESS 


FOR NEW AND USED CAR REFINISHING 
A NATURAL “STANDOUT” IN ITS FIELD 


@ BRIGGS BLACK SYNTHETIC 
AIR DRYING ENAMEL is a proven 
success because if was designed 
exclusively for the Refinishing In- 
dustry. 


QUICK DRYING 


BRIGGS SYNTHETIC AIR DRYING 
ENAMEL sets dust-free rapidly BLACK BEAUTY 


and dries to a hard print-free and 











SEE YOUR BRIGGS WHOLESALER FOR 






wrinkle-proof film. Always results is a good descriptive name for 
‘ . : ; BRIGGS BLACK SYNTHETIC AIR 
ae ee, )6|6hL eee BRIGGS BLACK SYNTHETIC ENAMEL 
ceptional fullness—free flow and standout in the Automobile Re- 
finishing Field. 


intensity of color. 
eck valiatedes $1.65 


1 GAL. CANS.......ccec. $5.70 
5 GAL. CANS..... per gal. $5.60 





AND OTHER QUALITY PAINT PRODUCTS 


BRIGGS MANUFACTURING COMPANY 





BODY BUILDERS AND FINISHERS SINCE 1909 + x REFINISHING MATERIALS DIVISION x dt edly 11, MICH. 
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T & S Motors (Studebaker), Mesa, Ariz.— 


Winners of a successful sales campaign, which broke all monthly sales records, are 
handed tickets for a free vacation trip by D. T. Shults (left), owner of T & S Motors. 
Winners were Marlin Mclaw (second from left) and Darrell McClain (far right), sales 
manager. 





Editor Whey -~YOURE ON 


THE ROAD TO BETTER 
POWER BRAKING! 


There's no need to be puzzled about the question of efficient 
power braking for any commercial vehicle. Where the 
preference is for a hydraulic system, Hydrovac, with over 
two and a half million installations, has proven itself the 
undisputed leader in its field. And for vehicles where air 
actuated brakes are the choice, the new Bendix Air-Pak 
agir-hydraulic power braking unit is foremost in its field. 


Air-Pak, similar in design and principle to the Hydrovac, 
changes air pressure into hydraulic pressure by means of 
two direct connected pistons, thus combining all the well 
proven advantages of hydraulic brake action with an air 
brake system. 


Products of twenty-five years of practical braking experi- 
ence, these outstanding power braking systems. offer 
faster, more positive and better controlled braking. And in 
both the vacuum and the air actuated units, brakes can be 
applied instantly by foot power alone—a safety factor of 
tremendous importance. Remember, regardless of size of 
vehicle or whether your preference is for vacuum or air 
actuated brakes, for the industry's finest power braking 
systems—specify Bendix* Hydrovac* or Bendix Air-Pak. 


PREG. U.S. PAT. OFF. 





BENDIX - bivision- SOUTH BEND 


; Expert bales, bendix international Division, 77 fifth 
Ave., New York 11, N.Y. ¢ Canedion Seles: Bendix- 
; clipes of Conede, Lid., Windsor, Onterie, Canade 
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Cambridge. Harvard was endowed | First, I know a great many able 


with a spirit vastly more valuable | executives 


in this country who 


than the millions it has since re-| never went to college. Some of them 


ceived. 


|learned more of the vital things in 


Surely Elihu Yale (1649-1721), the | Correspondence courses than they 
Anglo-American merchant, had that |C°Uld pick up in four years of a 
sort of lad in mind when he found- | 8@neral course at college. 


ed that monument to real democ- | 


Most of them couldn’t tell you 


racy in New Haven. Daniel Web-|™uch about the rise of the Greek 
ster wasn’t thinking of the boys|@rama and could not discuss the 


who inherited money when he was|Telations between PI-R-SQUARE 


fighting for academic freedom in|#"d SCOLLAY SQUARE ... 


the Dartmouth college case. 


* + * 


See What I Mean? 


New ... how can that young man 
in that 
qualify to realize his ambition? .. .| pace of the mass of students, if he 


BRAKING HEADQUARTERS for the AUTOMOTIVE INDUSTRY 


little service station 


v7) Ld a g 
Vela a 
ODwision 


but 
| they sure know how to pick men 
| who can do any job they want done 
and ... HANDLE THOSE MEN 
.. - SEE WHAT I MEAN?” 

Any lad, superior in temperament 
and effort, must be held to the 
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ltakes a general course. Specializing 

in the subject nearest to his heart, 
|he will find the great libraries full 
|of knowledge which the professors 
lare trying to impart to him second 
|hand and in the presence of a 
‘crowd of boys and girls whose 
| minds may be distracted by a lot of 
things. 

Besides, for the boy who has to 
|work while he stucies, the univer- 
sities have fine extension courses 
which he can absorb ir ofi nours. 

Some day ... and I hope for 
your sake it won’t be long... .« 
the earnest men who know the 
real recipe for American prog- 
ress, will slowly start to question 
the present requirements for ad- 
mission to college ... usually a 
certificate from a so-called “ac- 
credited school.” Once they do, 
the elimination of the unfit ,.. 
at least the casually interested 
- +. will proceed apace. 

A boy or girl will have to prove 
that he or she is really qualified 
to go to college . . . not only in 
football or rhumba dancing .. . 
|} but in character ... keen interest 
in the subject in which the student 
is specializing. 

* + * 


| Not the One in Grant’s Tomb 


— the lads and lasses who go 
to college because it is the thing 
to do, may find themselves com- 
pelled to band together and improve 
their social position tremendously, 
by inducing their parents to finance 
a school of their own ,. . providing 
their parents have enough money 
| left after taxes to support them. 


| Oh... well... the evolution, 
|now gradually taking place, will 
bring important changes in the cur- 
jriculum of the colleges. Economic 
|forces will eventually separate the 
activities of the socially AMBI- 
TIOUS from the mentally ALERT. 
Perhaps that young fellow in that 
service station may be discovered 
and SELECTED by some corpora- 
tion which now awards a “STOP 
THE MUSIC” trip around the world 
for the guy who can tell within 30 
seconds the name of the first presi- 
dent of the U.S. 

Most amusing and instructive 
of the current events was the ex- 
amination of the boys, who were 
taking the examination to deter- 
mine whether they belonged in 
college or on the battle front. It 
happened at Harvard, according 
to the New York Times. , . When 
the students were seated far 
enough apart so they couldn’t 
peek ... a monitor ready to es- 
cort the pupil to the washroom 
-.. if necessary ... the examiner 
gave detailed instructions on how 
to pick up a piece of paper... 
then how to fold it and THEN 
. +» how to place it in your pocket. 
A true descendent of old John 
Harvard (1607-1638) . shouted 
“WHICH POCKET?” 

(The opinions expressed herein 
are those of Columnist Jordan 
and not necessarily those of 
AUTOMOTIVE News.) 
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Atom Tires 
Radioactive Measuring 


Used by General 


AKRON.—Radioactivity has found 
a place in the rubber industry. 

A Beta Ray gauge, utilizing two 
tiny grains of Strontium 90 from 
Oak Ridge, has been installed by 
General Tire & Rubber Co. to meas- 
ure rubberized fabric as it flows 
from a calendar machine. It is on 
order by the other major com- 
panies. 

The tire men hail the newly-de- 
veloped gauge as the most far- 
reaching quality control measure in 
the industry. It operates simply, too. 

Material being gauged, they ex- 
plain, passes between a_ small, 
stainless steel capsule containing 
the Strontium 90 and a radiation 
detector. The more lightweight the 
fabric, the greater the amount of 
radiation that passes through. 


Oregon Historical Club 


Holds Old Auto Parade 


PORTLAND, Ore.—More than 50 
ancient autos, ranging from an 
1899 Locomobile to a 1907 Cadillac, 
were represented in the parade 
sponsored by the Historical Auto- 
mobile Club of Oregon at the Mult- 
nomah county fair grounds re- 
cently. 

Special prizes were given to en- 
tries for authenticity, restoration, 
conversion of cars, costumes and 
for the old-timer coming from the 
farthest point under its'own power. 
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ant ‘ B k h ia and a = oa He said 
art, e wanted to thank the man who 
ee ac S op by Jack Weed |\sent him the first birthday card 
— he had ever received. It seems 
- ; : the fellow was an orphan and had 
on (Continued from Page 26) - pull aan up in in world by 
t of heir brakes only when they grab,|dodge may be that they d ee ee ere ae had nobody 
1ave low pedal—or fail. And many |of the hat to get weet saan ie wae thought enough of him to re- 
; to imes when they fail, it is too or | eer rough spot, they never let menwer le birthday. 
ver- to do anything about them. Few | the expedient short-change or deter| Of course, that is but one in- 
"ses wners realize the advantage of|them from the main objective of | Stance of how some of Yale's little 
oe iraining and refilling their brake | continually building goodwill and goodwill gestures take hold. It may 
or system with new fluid until it is|customer satisfaction for the long| Ver happen again but in my book 
oo pointed out to them how the fluid | pull. it kinda illustrates something that 
he can deteriorate with even normal! Such a merchandiser, in my hum- |)?" would never expect to happen | Chevrolet Fleet by Park Circle— 
a use. - 2 “«s - opinion, is one Yale Simons| in @ used-car , Sales operation. , aa part of a fleet of 21 new Chevrolet trucks which the Park Circle Motor Co 
; : who runs “Pappy’s” Motor Sales | Inc., timore, delivered recently to the Davidson Transf . 
ud - Vew Wrinkle | here in Detroit—a strictly used-car Must Be Sharp | was made by Stewart Knatz, truck manager for the Sanat, a 
_ UR car factory service man.- | lot ay en proof of the pud-| J ASKED Simons how it was he|— <5 a — ——— — 
r agers will be the  principal|4ing to his being a good merchan- was able to get more money for| dise allows him to ask more, s : 
lo, speakers on the coming annual RTI diser is the fact that for years|his merchandise than any of the! he in turn can pay more. As - icane tare to seller to sign a cer- 
2 Vehicle Service Executives’ meeting |OV€T 70 percent of all of his cus-|other used-car lots on the same result of getting such good mer- |; goons has never been 
e which will be held this year in the|tomers have been repeat buyers|street and on each side of him. Of| chandise, his reconditioning ex- in an accident which would in any 
s Sheraton hotel, Chicago, Oct. 24. and no “hotshot” opportunist can/course, he slid around the point} pense is at a minimum. To pro- way harm the operating parts of 
ied E. Jim Krause, topkick of the | Possibly build such a record. that he did get more money, but| tect his reputation with his regu- |‘"® ©®* OF frame. 
aauaeh an th po age will eo ae of sa tricks . rn — say — he paid more money - customers, he has made it a —_————— 
e n the dealer service re- each customer’s name an or top-condition cars and this was| policy not to resell any prewar A it 
ant quirements outlook; Phil B. Hop- address and keep them listed as |one of the reasons why he has! car unless it is cunatliemiiy vt ille Motors Burns 
ane kins, manager of Chrysler Cen- | long as they can keep in touch |Such a big following of factory | sharp. As a result of this policy, | pj yA ater Mgt Rigg Pm 
tral Service, will talk on dealer | with them. A couple of days be- | Officials who turn their cars over| he wholesales at least 95 percent istory of Coffeyville, Kans., Aug. 
customer relations through well- | fore the customer's birthday, he |to him to sell every time they get of all prewars he takes in on | [> Tesulted in an estimated $90,- 
' equipped mn = = ol —. the ew a cheery |a new one. trade. wen to swea Motors 
D sonnel, an rl M. Griener, for- ay car His reputation among used-car Nor will he resell , , an Walietees C. Doenges 
merly service manager but now The o esell at retail any| of Doenges Motors (Ford), 
- alee VP. of Packeed, wim tam. |- ther day a customer _came buyers for Selling good merchan- |car that has been int an accident. | Okla. a 
m- on the service industry’s responsi- a Sore > ee ——<———___ 
ve bilities to vehicle owners. 
sly, Something new has been added | 
ice and it might well become the key- | 
ing note of all future factory service 
ley official and tool and equipment | 
. maker get-togethers. This is an) 
on open discussion of “Brick Bats and 
ill Bouquets” with E. D. Longnecker, | 
ir- Lincoln-Mercury’s service manager, | 
nic as moderator. In this deal, both BS 
he factory and equipment men will be | 
3I- asked to send in topics for open 
, forum discussion from the floor. | 
vat The topics can be sent in anony- 
ed mously if the sender wishes, and 
‘a- the topics selected will be up to 
P the moderator. 
‘Id - + + 
30 Good Sense 
si- HIS should bring “face up” in| 
the meeting several “gripes” 
e that these boys have been carrying 
= around with them ever since the| 
e ETI was first organized, but no| 
- one seemed to want to bring them | 
nm out in the open and get them set-| 
t tled for the good of both organiza- 
5 tions. 
“ I want to commend those who | 
t made up this program for insert- 
" ing this feature in the deal and 
n for the selection of the moder- | 
r ator. Both the topic and the | 
vy moderator seem to make great 
. sense to me. 
v At the banquet that night, Carlyle 
. Emery, inspirational speaker of the 
in Ruthrauff and Ryan advertising 
od agency, will mix good business 
philosophy with his humor. | 
t * * * | 
Rice’s New Deal 
Bax RICE, of Plymouth, the 
author of that firm’s training 
program that is now into its third 
successful year, is about to come 
out with another deal aimed at 
one of the very weakest links in| 
the entire retail automotive dealer 
d picture—the training and “upgrad- 
ing” of our present service man- 
= agers. 
n Bill knows that the reason why 
y more service managers are not 
* managers, and able to run their 
Ss departments as a manager should 
n run them, is that the boys have 
_ had to train themselves with little 
or no outside help—even from the 
a dealer. 
% Bill’s new deal will start with 
the dealer and work from there Tri 
: _ _ the shop—as it should. ed, and proved for over 
: t w pin-point, for the first 
stone - my knowledge, all of the 40 years, the performance 
: basic fundamentals of good serv- ° * 
; > management so that the of McQuay- Norris piston 
: dealer can at least properly judge s ° 
' his service manager and know rings 1S assured. ee and they 


where he is lacking and how to 
correct the condition. 

I like to talk to a guy who has 
shown over the years that he is 
not only a good salesman but a 
good merchandiser. I make a great 
distinction between the two. Many 
a patent medicine man or sideshow 


barker is a good salesman—but 
rarely are they good merchan- 
disers. 


* + 


+. 
For Long Pull 
OOD merchandisers to me are 
JF the boys who lay the ground- 
work of good selling for a founda- 
tion upon which to build for the 
future. And regardless of what the 


are specifically engineered 
to meet every requirement, 


no matter 


McQUAY- WORKS MANUFACTURING CO. 


how exacting. 


- LOUIS 10, MO. 



















































KARGARDS FOR CHRYSLERS—Erie Mfg. 
division of Pressed Steel Car Co., Chicago, 
has announced these new Kargards tail- 
ored for 1951 Chryslers. This front guard 
is five feet wide, and protects the entire 
grille. The uprights are 19 inches high. In 
the rear, the guards are four feet wide, 
and the uprights are 20 inches high. 
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from your | 
safety service departments 
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FOR SERVICE BUSINESS—Weaver Mfg. 
Co., Springfield, Ill., has issued a 20-page 
brochure “Here's How to Get More Profits 
From Your Safety Service Department." 
The company said the facts in the pam- 
phlet were based on the official inspec- 
tions of nearly 2,500,000 vehicles in New 
Jersey. 





BATTERY SEPARATORS—Owens-Corning 
Fiberglas Corp., Toledo 1, has announced 


a Fiberglas battery separator which it 
claims combines the functions of a separ- 
ator and retainer in storage batteries. The 
company said the separators can be in- 
stalled in storage batteries in assembly 
line operations in Y the time needed to 
install both a separator and retainer mat. 
The separators are placed between posi- 
tive and negative plates to prevent a short 
circuit which results in a dead battery. 





TRUCK BRAKES—World Bestos, New Cas- 
tle, Ind., has developed this Green Block 
brake, said to stop brake squeal. The com- 
pany said that tests have shown that the 
“U combination" brake has proved to elim- 
inate heat-checked drums, keep drums free 
of organic films and other deposits, and 
provide longer wear per unit. The brake is 
said to retain full friction as drum tem- 
peratures go up. 





RADIATOR HOSE—Thermoid Co., Tren- 
ton, N. J., has introduced a Neoprene bus 
and truck radiator hose which the com- 
pany's engineers claim offers four times 
greater resistance than ordinary hose to 
oil, grease and gas fumes. Tests indicate 
that the new hose will withstand 100 de- 
grees (Fahrenheit) higher ambient tem- 
perature than ordinary hose. Ambient tem- 
perature is the temperature outside the 
hose that causes ordinary hose to blister, 


char and deteriorate, it was explained. 
* t o* 


BINKS MODEL 29—Binks Mfg. Co., 3114 
Carroll Ave., Chicago 12, has announced 
development of a spray gun, said to meet 
the requirements for an inexpensive, light- 
weight unit to produce fine finishes. Model 
29 is said to weigh only 20 ounces, and 
uses nozzle setups that are standard on 
most of Binks heavy-duty production spray 
guns, the company said. 


HAND GREASE GUN — Aro Equipment 
Corp., Bryan, O., has started production 
of this hand-operated, all-purpose grease 
gun, and is sponsoring a contest to name 
it. The company said that the gun delivers 
10,000 pounds of grease pressure with a 
one-hand operation. The gun is said to 
have a spring-loaded barrel for positive 
action, and to weigh only a little more 
than three pounds loaded. 





CAR DEODORIZER—Scent-Flo car wafer 
deodorizer, made by Surco Products, 918 
Wylie Ave., Pittsburgh 19, is available in 
pine, fresh spice and floral bouquet odors. 
Is also suggested for home use by the 
firm. 








‘SCOTTY’ BENCH—Natkin and Co., 1601 
S. Hanley Rd., St. Louis 17, is offering this 
work bench, said to be of all steel con- 
struction and available in either the ‘‘Nat- 
Flex" top or a heavy steel bench top. The 
“Scotty” is being offered by jobbers 
throughout the country, the company said. 





FOR CLEAR GAS LINES—R. M. Hollings- 
head Corp., Camden, N. J., has an- 
nounced this funnel topped container for 
“Whiz Zorbit,"" an antifreeze for gas lines. 
According to the company, the antifreeze 
absorbs water deposits in both the gaso- 
line and the fuel system, dispersing it 
into fine particles that flow with the gaso- 


line into the combustion chamber. 
* * * 





FOR AUTO SHOPS—Porter-Cable Ma- 
chine Co., Syracuse 8, has announced this 
Model 106 Guild sander, said to be a low- 
priced, efficient machine for auto body 
workers, home owners and builders. The 
company said that it can be used in auto 
body shops for preparing base surfaces, 
feather edging, leveling solder joints and 


smoothing primer. 
* * * 
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SPARK PLUG TESTER—Henry Hummel 
Co., 1440 York Ave., New York 21, is sole 
distributor for this ‘‘Beru"’ spark plug 
tester. The company said that the tester 
has been constructed on an_ ultra-high 
frequency principle, and gives a clear 
picture of the performance of the spark 
plug in the engine under normal driving 
conditions. 
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NEW PRODUCT 





FOR EASY STARTS—Zaco Laboratories, 
1360 W. Ninth St., Cleveland, has an- 
nounced the marketing of Shortstop, an 
ignition spray in an Aerosol can. The com- 
pany said that a motor that is stalled by 
dampness in the ignition can be started 
immediately by spraying Shortstop on the 
ignition system. In addition, the company 
claims that the chemical seals the ignition 
against moisture and prevents stalling for 
several months. 


JUST LIKE THAT—This auto ash tray 
clips instantly to front vent windows, pro- 
vides a handy location for flicking ashes, 
a firm grip for safely parking a lighted 
cigaret, an automatic seven-second snuffer 
and empties outside the car without de- 
taching. Auto-Butt-Ler, is manufactured by 
Stock Car Products, Inc., New Haven, Conn. 
To empty the new ash tray while driving, 
one merely opens the vent window and 
tilts tray outward with a flick of a finger. 
Contents are thrust downward and away 
from the car, the firm states. Comes in 
jet black, antique ivory, burgundy ma- 
roon and Morocco brown. 


tami 


Seal of 


Tested Quality 





SEAT COVER FABRIC—The Fibre Fabric 
Group, composed of seven specially li- 
censed fabric manufacturers, have an- 
nounced production of this seat cover as 
the first fabric product in its line. The new 
fabric, called CFF (Certified Fibre Fabric), 
is said to be a heavier and more tightly 
twisted strand material, coated with a 
special plastic. 
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FOR DISPLAY—Tincher Products Co., 
882 Borden Ave., Sycamore, Ill., has an- 
nounced a display setup for its Tincher 
Commutator Smoothie, used for smoothing 
and cleaning generators and starting mo- 
tors. The display comes with 36 Commuta- 


tor Smoothies for over-the-counter sales. } 


+ * * 














FOR RADIATORS—McRay Products Co. 
of California, 4907 Melrose Ave., Los An- 
geles 29, has announced the development 
of Protecto Rods, said to eliminate rust 
and scale from auto radiators in 60 days. 
The rods are simply inserted in the radi- 
ator, the company said, either on the 
radiator cap or the upper hose connection. 
Rust and scale are loosened and preci- 
pitated out of the radiator, the company 
said, through galvanic action. 

. 2 = 





FOR CLINCHING WIRES — Tinnerman 
Products, Cleveland, has developed this 
wire harness clamp to secure bundles of 
wire in heavy vehicles, including automo- 
tive units. Inset shows the details of the 


tongue and slot. 
* x * 





NYLINED BEARING—Thomson Industries, 
Inc., Manhasset, N. Y., has developed this 
Nylined bearing which, the company said, 
consists of an outer sleeve of inexpensive 
metal and a relatively thin lining of Ny- 
lon bearing material. The combination, the 
company stated, eliminates the need for 
wide clearances which are necessary in 
plain Nylon bearings to compensate for 
dimensional changes due to thermal ex- 
pansion and moisture absorption. 

(Continued on Page 67, Col. 1) 
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New Products | 


(Continued from Page 66) 


“How to Get More Stops Between 
telines” is the title of a book of- 
ered by Grizzly Mfg. Co. 

The book describes the wear and 
performance characteristics of “Sil- 
‘ercup’”—a new brake lining engi- 
1eered specifically for heavy-duty 
‘Multi-Stop” applications in trucks, 
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rangement of 4-inch tabs in a plas- 
tic jacket. With the jacket fitted | 
over a numerical or alphabetical 
scale, Multi-Flash signals 
moved up and down, much in the 
manner of rifle range targets, to 
flag vacancies, dates, production or 


Oct. 8-12, by Speedi-Dri Corp., —T 
adelphia. 

The product, called Super-Sol- 
Speedi-Dri, will be exhibited by 
Waverly Petroleum Products Co. at 
the Stevens hotel. 


* * * 





Aluminum Process Told 
A booklet describing how alumi- 


are/num pig is produced by the elec- 
trolytic reduction process at 
Jones Mills (Ark.) plant has been 
published by Reynolds Metals Co., 


its 


safety and convenience has been 
developed by the Regal Air Corp., 
500 Fifth Ave., New York City. 


Known as RA-12, the material 
is applicable to surfaces such as 
windshields, windows, goggles and 
eyeglasses, the company reports. 
By a chemical reaction to mois- 
ture in the air, RA-12 is said to 
prevent the fogging that results 
from many common atmospheric 
conditions. 


+ * * 
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iary to general industrial drives, 
the motors are available in ratings 
and speeds up to 1750 horsepower 
at 1800 revolutions per minute. The 
bulletin says that the motors can 
be had with special electrical modi- 
fications to suit requirements. 


* * * 


Tractors Fully Covered 
In Chek-Chart Lube Guide 


Complete, up-to-date, authorita- 
tive lubrication data on farm trac- 


tors is available in the Third Edi- 
|tion Tractor Lubrication Guide, 
published by Chek-Chart Corp., 31 
E. Congress St., Chicago 5. 

The 78-page edition contains 68 
detailed lubrication charts covering 
every popular tractor model, plus 
five pages of general instructions, 


assembly sequences and other con-| Louisville. It explains the reduction 
trol record data. process for producing aluminum 
from alumina and pictures the 
| equipment. 


passenger cars and taxi cabs. 

Copies may be obtained from the 
Engineering division, Grizzly Mfg. 
Co., Paulding, O. 


Induction Motors Featured 


In Allis-Chalmers Bulletin 

, Ss 8s @ Construction features of Allis- 
Sol-Speed-Dri to Show Ss y ‘ J | Chalmers’ (Milwaukee) large end- 
Lighter Oil Absorbent | New Anti-Fogging Material shield bearing squirrel cage induc- 


A new, lighter oil and grease ab-| Announced by Regal Air |tion motors are described in a bul- 





* * * 
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Positive Copies in One Step 











Co. : 2 
’ orted with New Paper : ; 
s ane we on bth alae + a sorbent will be introduced at the A material designed specifically |!etin released by the company. giving detailed procedures for com- 
ncher per chat seekanen = positive shete- 39th annual National Safety I to combat fogging on surfaces Built for a wide range of appli-| plete tractor lubrication service. 
= copy in one step by transmitted or gress and Exposition in Chicago, . where clear vision is essential to cations from central station auxil- _ (Continued on Page 68, Col. 1) x 
reflected light is announced by 
muta- : 
sates. Remington Rand, Inc. 
Known as D-151 Direct Positive 
Portagraph Paper, its main use will 
be in making readable positives 
from one-sided transulcent' or 
transparent originals. It will work 
equally well, however, by the re- 
verse and reflex copying methods, 
the company stated. 
Direct Positive Paper is adapt- 
able to the Remington Rand Porta- 
graph or any other standard photo- 
copying equipment. It is also color- 
sensitive (ortho-chromatic), and, 
therefore, colored stocks, inks and 
stamps present no difficulties. 
2 7” > 
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MUFFLER CAMPAIGN — Maremont Au- 
tomotive Products, 1610 Ashland, Chicago 
8, is launching an integrated sales and 
promotional campaign this fall to alert 
car owners of America to the dangers 
lurking in defective exhaust systems. This 
program is built around the service man t ° ' 
and is given expression in the central O h b 
as “ee Get the che a en our snowroom to more usiness. 
iis Service Man said: Your muffler is leaking!" 
thi The tragedies that may occur when the 
; warning is not heeded are graphically - ‘ ‘ 
4. portrayed. When more people can see in, more come ing attraction for car shoppers on your street. 
the e 2. -% in to buy. Your L-O-F Distributor has the best 


and most complete line of storefront ma- 
terials—L-O-F Polished Plate Glass, Golden 
Plate to reduce fading of displays. Thermo- 


What would it cost to open your store- 


Rustproof Paper Designed 
For Metal Packaging 


A new heavy-duty packaging pa- 
per, treated with a volatile type 
rust inhibitor, has been developed 
by Nox-Rust Chemical Corp., Chi- 
cago. The product was designed for 
protection of heavy machinery and 
bulky metal parts during storage 
and shipping. 


front with glass—-to make it a more power- 


ful business-getter? Why not find out 
right now, by calling your Libbey-Owens: 
Ford Glass Distributor? 


Take advantage of his knowledge of 


pane* insulating glass to reduce steaming 
and frosting, Tuf-flex* doors to open up 
V itrolite* 


beautify exterior surfaces. 





entrances, glass paneling to 


storefront needs and materials and costs. 





The paper, called Vapor Wrapper, 
is tough, resilient and tear-resis- He’s a local businessman who knows local Send the coupon for ourVisual 2 Wop 
tant, the company reports. It is . 7 : “ (O04, 
made of two high-strength kraft conditions and local codes. And he can put Fronts book and for the name “a * ture 
Cegee 


{ sheets, cemented together and rein- ' “ ° Sse ; 
forced with spun glass fibers. you in touch with local architects and con- of an L:O-F Distributor who 


¢s*« * tractors who do storefront work. He can can give you this complete 


help you make your showroom the outstand- helpful service. R 


Money Chest Catalog 


A catalog, describing 39 horizon- 

tal and vertical steel money chests, 

i with round, lug-type, revolving | 
| doors, has been published by Herr- 
ing-Hall-Marvin Safe Co., Hamil- 

ton, O. Illustrations and drawings 

i show various models. | 


Libbey-Owens-Ford Glass Co. 
6191 Nicholas Building, Toledo 3, Ohio 


For a modern VISUAITE 
Of RONT see your nearest 


Send me your book on Visual Fronts and the name of the nearest L-O-F Distributor. 
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for use on reservation, production con- ' 
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Flash Signal, it is a horizontal ar- 





New Products 


(Continued from Page 67) 


A new edition of “Facts in Fig- 
urges About Atlanta,” a booklet de- 
scribing the growth and develop- 
ment in the Atlanta region, has 
been published by the industrial 
bureau of the Atlanta chamber of 
commerce. 


* * * 


Pierce Booklet Explains 


Governor Operation 

“How to get the most out of your 
governor,” a presentation of (cen- 
trifugal) governor problems and 
application, has been published by 
the Pierce Governor Co., Inc., An- 
derson, Ind., in the latest issue of 
company’s magazine, Control. 

The booklet describes operation 
of Pierce governing machanisms, 
explains governor weight energies 
and calibrations, and includes a dis- 
cussion on valve boxes, valve shafts 
and linkages; positioning of gov- 
ernor levers and geometry of con- 
nections; causes and effects of en- 













WE 
a 


confidence in our work.” 


gine condition on governor effi- 
ciency. 
& * * 


Repair Reference Manual 


'Published by Mezo 


Rate Manual,” including all makes 
}of cars and models up till 1951, 
has been published by Edward J. 
Mezo, 8532 Vanderbilt Ave., Detroit. 
| The manual is constructed for 
|estimating all 
pairs, frames, glass and trim, en- 
gines, electrical work, etc. 
* * * 


Autocar Folder Discusses 


| Long Distance Hauling 

Long-distance hauling and its re- 
liance on heavy-duty trucks and 
tractors is discussed in a folder be- 
ing distributed by Autocar Co.,, 
Ardmore, Pa. 

The third in a series, the six- 
page folder is available through 





factory branches throughout the}! 


A new enlarged edition of “Flat | 


common auto re-| 
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country, and from the company. It | fication, is being distributed by In-| states, and the incorporation of 


is titled “Heavy-Duty Autocars for 
the Long Haul.” 











| FOR TRUCK JOBS — This all-purpose 
| truck trestle has a 16,000-pound capacity, 
according to Unity Mfg., 1229 Harmon 


| Place, Minneapolis. 
| +* * * 


Booklet Classifies Tapes 
| By U. S. Specifications 


A booklet, “Government Tape 
Specifications,” which classifies 
pressure-sensitive tapes according 
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“Our new Lincoln Masterluber and Cabinet Lubreel system 
with Drainmobile to match, takes very little floor space between 
the lifts and yet it supplies a chassis gun for each operator, two gear 
oil dispensers, three motor oil dispensers and air and water. 
The oil dispensing feature alone, saves us a great deal of time and effort 

formerly expended in filling oil measures from highboys and then walking back 







|dustrial Tape Corp., New Bruns- 

wick, N. J. 

Purpose of the booklet is to as- 
sist purchasing agents and engi- 
neers in determining which tapes 
|meet currently active government 
| specifications. 


* * +: 


|Follow-Up Folders Explained 
In Remington Rand Booklet 


Follow-up folders “allowing fast 
‘action after one glance,” are the 
| subject of a booklet issued by Rem- 
ington Rand Inc., 315 Fourth Ave., 
New York 10. The visible index 


|label shows what records are inside 
the folder, while the visible-tip col- | 


ored signal flashes the next due- 
date. 

The folders can be adapted to 
| production scheduling, purchase or- 
ders, customer service, collection, 
sales orders, medical follow-ups and 
accounts receivable, the pamphlet 
| reports. 


| Visible tip colored signals, moved 
easily and crimped to stay where 
| set, highlight each folder for action 
when called for. Pen-posting is 
eliminated since merely moving the 
signal indicates any change that 





to official U. S. government speci-|may have occurred, the booklet 










to the cars to fill the crankcases. By having all service outlets centralized in 
one compact unit it is possible to turn out more lubrication jobs per day. 


Increase Your Lubrication Profits with 


Linco/n 


FOR MORE 
INFORMATION 


on Lincoln Business 





Building Equipment, 
ask your Lincoln 


Wholesaler or write 





“Our new Lincoln Masterluber reel system cuts our lube time about in half. And that’s not all. 
Its modern, business-like appearance is good advertising. Car owners, passing by, see us 

at work and often bring in their cars for servicing. The equipment is easy to keep clean, and 
up-to-date clean equipment makes a big impression on customers. It inspires added 
— Culver Motors, 8960 West Washington Blvd., Culver City, Calif. 


UC sia 


LUBRICATING EQUIPMENT 


BUILDS CUSTOMER CONFIDENCE because of advanced 
styling. Customers see that you are equipped to do 
expert lubrication. 

ASSURES FAST, EASY OPERATION because of tested 
functional engineering. No lost time to cut your profit. 
PROVIDES TROUBLE-FREE SERVICE because of pre-tested 
construction. Quality built, inside and out. 
INSURES GUARANTEED DEPENDABLE PERFORMANCE. 
Proved by more than 25 years’ experience. 









folders into present filing systems 
does away with the necessity of a 
separate file for follow-up. 


*” * * 


Cleveland Firm Offers 


|Chrome Cleaner Powder 


A chrome cleaning compound is 
being marketed by Howard Smith 
and Co., Cleveland. The compound, 
called Slik Trik chrome cleaner, is 
retailed through service stations 
and garages. Slik Trik is a powder 
compound which may be used on a 
wet cloth or mixed with a small 
|quantity of water to form a paste, 
| the company said. 

+ e * 


Detergent-Dispersant Oil 





Introduced by Sohio 


A detergent -dispersant, heavy- 
duty, “engine-conditioning” motor 
oil, designed to increase efficiency 
and economy of operation through 
its dual cleaning and conditioning 
feature has been developed, reports 
Standard Oil Co. of Ohio. 


The new oil, named “Sohio HQD,” 
is produced from solvent-extracted 
base stocks and blended with a 
number of special additives, includ- 
ing foam inhibitors, pour point de- 
pressants, V. I. improvers, oxidation 
inhibitors, rust prevention and de- 
tergent-dispersant, Standard says. 

The company calls the oil an 
effective answer to the automotive 
equipment user’s problem of thwart- 
|ing engine wear resulting from lu- 
bricant contamination and dilution 
|produced by high-temperature, 
|high-compression engines. 





* * * 





CASCO SPINNER — Casco Products, 
Bridgeport, Conn., has introduced a 
streamlined bracket with a double strap 
now available on all of the Casco steering 
wheel spinner models. The chromium plat- 
ed bracket's double strap insures that the 
spinner will be held rigidly to the most 
modern of slender steering wheels, the 
firm states. 

* * * 


Swaco Markets Car Wash 


A concentrated liquid car wash 
marketed in a collapsible tube- 
Swaco-Won-Wash—has been intro- 
duced by Swaco Products Corp., 
Hollis, N. Y. 


| The manufacturer says a_ tube 
|will make enough wash to go over 
an ordinary car three times. The 
wash is self-drying and non-streak- 
ing and produces a high lustre fin- 
ish, it was stated. Tubes are sup- 
plied to dealers in a counter dis- 
play unit holding 36 tubes. 


* * * 


Counter Battery Display 


Developed by Burgess 


The Burgess Counter Merchant, 
a new counter sales aid designed to 
give the dealer a complete sales and 
| service department on his counter, 
has been announced by Burgess 
Battery Co., Freeport, Il. 

The new merchandising unit is of 
permanent, all-metal design and 
provides a year around display 
service, reports L. H. Harriss, Bur- 
|gess sales manager. The slotted top 
has been designed so that four 
|times a year, dealers can insert a 
|new display card to help seasonal 
| sales. The cards will be mailed di- 
| rect to dealers four times a year. 

* ok * 


Duro-Chrome Catalog 
A tool catalog is being distributed 
by Duro Metal Products, 2649 N. 
Kildare Ave., Chicago 39. It is the 
new mechanic’s catalog of Duro- 
Chrome tools—5% inches wide by 
7 inches deep—designed to go into 
the mechanics pocket or to fit into 
his tool chest. 
(Continued on Page 69, Col, 1) 
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New Products 


(Continued from Page 68) 


An All-Purpose Cleaner, said to 
combine the advantages of an all 
vegetable oil soap with those of a 
synthetic detergent and an alkaline 
polyphosphate water softener, has 
been marketed by West Disinfect- 
ing Co., Long Island, N. Y. 

The company said it produces 
good foam and an excellent deter- 
gency, and is formulated for effici- 
ent action in hard water as well 
as soft, either hot or cold. It ac- 
complishes a thorough cleaning 


without leaving a residue or film 
when applied to surfaces, 
reports. 


West 





' 
WIX OIL TESTER—For dealers who have | 
had troubles in the sale of the new heavy 
duty ‘‘detergent" type oils, the Wix Dirtec- | 
tor is proving a big help to better selling 
and better customer relations, according | 
to Wix Accessories Corp., Gastonia, N. C. 
Badly discolored heavy-duty oil frequently 
leads to a recommended oil change when 
the motorist has only driven a few hun- 
drew miles since his last crankcase drain 
and refill. The result has been loss of con- | 
fidence in the oil and the filter . . . and| 
the dealer, it adds. 
* S * 


Federal Truck Line 


Depicted in Bulletin 


A new illustrated bulletin, show- 
ing the Federal line of heavy- 
duty motor trucks, has been re- 
leased by Federal Motor Truck 
Co., Detroit. 


The bulletin illustrates the 
types of heavy-duty’ vehicles 
available, including six-wheelers. | 
It has sections covering Federal 
gasoline and diesel engines, spe- 
cial heavy-duty construction fea- 
tures and specifications on the 
complete line. 








HYDRAULIC PULLER — Owatonna Tool 
Co., 314 Cedar St., Owatonna, Minn., has 
announced that only slight changes need 
be made to convert the OTC Pullers 1003L, 
1003¥% and 1003%-L to fast operating 
hydraulic power. Its power-twin puller 
speeds up the work, eliminates torque, 
and takes the hard work out of pulling 
jobs, the tool company said. 

eS * 


RuGlyde Lubricant Used 


As Rubber Surface Dress 

A new use for RuGlyde rubber 
lubricant and preservative has 
been announced by American 
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Grease Stick Co., Muskegon, 
Mich. The product is’ being 
recommended for dressing up 
tires, floor mats, pedals and 
other rubber surfaces of all kinds. 


Application of RuGlyde for this 
purpose is easy and effective— 
simply “rub on and wipe off,” the 
company reports. It can be effec- 
tively used on all kinds of rubber, 
natural or synthetic, regardless 
of color, even on white side-wall 
tires, it is claimed. 








* * * 


Superior Non-Corrosive Flux | 


. ° | HEATER MOTORS — Leece-Neville Co., 
Useful for Soft Soldering | Cleveland 14, has started fall promotion 
A non-corrosive flux for soft sol- 
dering operations has been devel-| 
oped by Superior Flux & Mfg. Co.,| the company displays 13 different types 
Cleveland. | of motors that may be matched precisely 
The company said the mild acid- | with the defunct ones. As part of the pro- 
ity of the No. 30 Flux is neutral-/| motion, the company is supplying a three- 
ized by the heat of the soldering | color poster for garages and service sta- 
operation, leaving a residue that' tions. 


motors. Placed on a ‘‘match-up" board, 
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|Harlo Motors Appeals 
Painted to Stop Slipping |False Warranty Verdict 
Jibo steel castor shims, painted; WATERTOWN, N. Y.—Attorney 
black so paint will adhere to chassis | Michael R. Renzi has filed an ap- 
lof car and eliminate slipping, is | peal from a city court conviction 
one of three new products added to|for Harlo Motors, Inc., here, on the 


the Jibo Tool Co., Wichita. |grounds that the star witness for 


| the prosecution testified that the 
The company also announced | 


was ~ 
|Nash castor shims in four thick- eon has te dean i — 
nesses to make all adjustments and | Harlo Mot ‘ 7 
a Nash spacer ring for the top rear a ae teh . 
spring with a slot to bypass the | Pended sentence by City Judge 
shocker arm. |James Y. LaRue Aug. 2, 10 days 
after the conviction on a charge of 

providing a false statement of cer- 
|tificate of the serviceability of a 
|ear sold to Harry Stanhope. 





* * « 


Booklet Illustrates 
Electric Swinging Gate 
Electric Power Door Co., 2127 
E. Lake St., Minneapolis 7, an- | 
| nounces release of a four-page | 
bulletin describing the Electric 
Doorman swinging gate. 


The bulletin illustrates and de- 
scribes the gate operators that 
supply automatic power for ex- 
isting double or single swinging 
and sliding doors. Special controls 
described include radio control, 
key post switch, electric eye, pull 
cord and ground trip. 


Data on Alloys 

WASHINGTON. — A preliminary 
report on the machinability of high- 
temperature alloys is featured in 
|the current issue of the Technical 
| Reports Newsletter, just released by 
ithe office of technical services of 
| the Department of Commerce. Sin- 
gle copies of the August, 1951 issue 
are available without charge from 
| the office of technical services of 
'the Department of Commerce, 
| Washington 25, D. C., or from De- 
‘partment of Commerce field offices. 
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Overdrive Transmission Draining Methods. . . 


Tips for Maintenance Men 


VERDRIVE transmission drain- 


cant has just begun to flow through 


ing for Ford, Lincoln and Mer-|into the overdrive. 


cury cars and “ping” correction on 
Cadillac engines are among the tips 
to maintenance men in the June- 
July, 1951, Service Bulletin of Chek- 
Chart Corp., and in the Cadillac’s 
The Serviceman. 

Chek-Chart engineers have made 
a study of the procedure for drain- 
ing and re-filling the overdrive 
transmission on Ford, Lincoln and 
Mercury cars. The keynote of the 
operation, they report, is “fill the 
transmission slowly.” 

Actually, they found, two hous- 
ings are being filled, and the lu- 
bricant must flow from one to 
the other through a small open- 
ing. Therefore, a few minutes 
must be allowed for this to be 
accomplished. They recommend 
this procedure: 

1. Remove both the transmission 
and overdrive drain plugs, and the 
transmission fill plug. (Although 
the overdrive housing has its own 
fill hole, the manufacturer recom- 
mends filling through the trans- 
mission fill hole only.) 

2. Drain both sections completely. 
Replace both drain plugs. 

3. Pump lubricant slowly into 
transmission, allowing it to feed 
through narrow opening between 
the two housings, so as to fill over- 
drive along with the transmission. 
If lubricant is added rapidly under 
pressure, the transmission housing 
fills immediately, while the lubri- 


Allow a few minutes for lubri- 
cant to fill overdrive unit. If you 
are in too much of a hurry, you 
may replace the fill plug before 
the overdrive housing is filled to 
proper level, and there will not be 
sufficient lubricant for safe lu- 
brication of the mechanism. The 
correct level is up to the trans- 
mission fill hole. 

5. Replace transmission fill plug 
securely. 

Removing the overdrive fill plug 
to fill that section is not recom- 
mended as a “short cut.” Some 
overdrive units have the fill hole 
lower than the transmission fill 
hole. Therefore, the procedure given 
above is the only correct way to 
determine when the proper level 
has been reached, Chek-Chart says. 

According to surveys, vacationers 
will drive 15 billion miles this sum- 
mer, Chek-Chart reports, with the 
average trip covering almost 1,000 
miles. Much of this driving will be 


under severe conditions — high 
speeds, dusty roads and extreme 
temperatures. 


As a result, it is forecast, this 
summer will be a peak season for 
service station sales, with gaso- 
line, lubrication and TBA reach- 
ing record levels. 

* x * 
Secure has recently adopted 
the Ford overdrive transmis- 
sion, Chek-Chart reports. This 
means that late 1951 Mercury pro- 






















duction will have the same trans- 

mission capacities as Ford: namely, 

13% pints or pounds with conven- 

tional transmission and 4% pints or 

pounds with overdrive. (The latter 

figure has been changed from 4%.) 
* + 7 





N EARLY 1951 Mercury models, 

the previous capacity specified 
was 4 pints or pounds for conven- 
tional transmissions, and 4% pints 
or pounds with overdrive. This has 
been changed to 3% pints or pounds 
with or without overdrive, same as 
on 1949 and 1950 models. 

The difference between early and 
late 1951 Mercury models is easily 
recognized, On 1949 through early 
1951, the drain and fill plugs are 
located on the left side of trans- 
mission housing. Late 1951 Mercury 
production has the drain and fill 
plugs on the right side. 
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Pittsburgh Zone Chevrolet Lea 


ders— 


Newly-chosen officers of the Pittsburgh zone Chevrolet dealers are (left to right): 


H. R. Humphries, second vice-president; 
Schneider, president, and Alex McClinchie 


R. H. Morton, first vice-president; W. F. 
jr. treasurer. W. C. Gourley, secretary, is 


missing from the picture. The zone includes 185 dealers in western Pennsylvania, 


eastern Ohio, northern West Virginia and a 





specifications, which have  been| 
made available, are necessary for 
correct adjustment of these units. 
Oldsmobile suggests that where 
service station personnel are prop- 
erly qualified and equipped, they 

















Oldsmobile has issued a warn- 
ing about adjusting fan and gen- 
erator belts. Improper adjust- 
ments, says this manufacturer, 
may not only cause premature 
failure of the belts themselves, 
but may also result in noise devel- 
oping in water pump, generator 
bearings and pulley bearings. 
Special tools, and definite torque 


may perform this service—other- 
wise Oldsmobile owners should be 


referred to their car dealers. 
* * 


* 
ene popularity of auto- 

matic transmissions is creating a 
huge potential market for sales of 
service and fluid for them, Chek- 
Chart says. 

Over six million cars have al- 
ready been produced with some 
form of “no-shift” drive, with a 
growing rate of increase indicated 
for the future. Allowing for obso- 
letion, at a conservative estimate 
there are about 4% million such 
equipped cars now on the road. 

That means to the average serv- 
ice station operator that at an an- 
nual driving average of 10,000 miles, 
and an average drain-and-refill in- 





Ribelin Distributes MD 


ELIZABETH, N. J.—Metals Dis- 
integrating Co., Inc., Elizabeth, N. 
J., has appointed Roy A. Ribelin 
Distributing Co., Houston, as dis- 
tributor in southeastern Texas. C. 
M. Buhler jr., manager of the 
Houston office of Roy A. Ribelin, 
will be in charge of MD service. 
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terval of 25,000 miles, 40 percent 
of these cars will require service 
every year—1,800,000 drain-and-re- 
fill jobs! 

With an average capacity of 
about 10% quarts, there will be 
approximately 19 million quarts 
of transmission fluid sold with 
these servicings. Add to that the 
total amount of fluid added, a 
little at a time, at level-checks 
during the year, and you have a 
lucrative and constantly growing 
field for service sales, 

The alert service station operator, 
it is said, will prepare himself and 
his station for a good share of this 
market by familiarizing himself and 
his personnel with the service re- 
quirements and procedures for all 
types of automatic transmissions. 
Information can be obtained from 
such sources as Chek-Chart’s Serv- 
icing Automatic Transmissions, 
Supplement No. 5. 

* ~ 
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c~ manufacturers urge service 
station attendants not to exceed 
recommended tire pressures on 
low-pressure-type tires. A _ recent 
survey revealed that pressures as 
high as 30 and 32 pounds were be- 
ing used, whereas recommended 
pressures for these tires are about 
22 to 24 pounds. 

Engineering departments of the 
car manufacturers have run thou- 
sands of test miles on low-pres- 
sure tires to determine the correct 
pressures. Strict use of only the rec- 
ommended pressures will give the 
maximum in riding quality, as well | 
as in tire and car endurance. 

Cadillac’s Serviceman says that 
“detonation,” “wild ping,” “spark 
knock,” “fuel knock,” “pre-ignition” 
and other terms have all been used 
to describe certain engine condi- 
tions with which servicemen are 
familiar. Few agree, however, as to 
the definition of each or to the pos- 
sible difference between them. Ac- 
tually, there are two distinct types 
of knock that servicemen should 
learn to recognize, as correction 
largely depends upon accurate diag- 
nosis. 

Detonation, fuel knock or spark 
knock may be grouped together 
as these are usually considered to 
be the same. Under load condi- 
tions of 20 miles per hour with 
throttle open to the detent, true 
detonation produces a steady, sus- 
tained rattling or ping which is 
due to fuel of low octane value or 
excessive spark advance. Detona- 
tion can always be reduced by re- 
tarding the spark. 

Wild ping or pre-ignition, under 
the same load conditions, produces 
a few scattered heavy knocks 
which have no particular rhythm 
pattern. These knocks are due to 
pre-ignition of the fuel mixture by 
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CAR WASHERS 





section of Maryland. 


incandescent carbon and lead de- 
posits inside the combustion cham- 
bers. The spark plugs do not con- 
trol the firing in these cases and in 
some instances, the engine will con- 
tinue to run with the ignition turned 
off. 

The procedure for ping correction 
on 1951 engines recommended by 
Cadillac is: 

1. True detonation can be cor- 
rected by retarding the spark when 
the available fuels do not meet the 
engine’s octane requirement. 


2. Correct excessively lean mix- 
tures—lean air/fuel ratios aggra- 
(Continued on Page 71, Col. 1) 
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\NAME PLATES 


\\ PRECISION CAST... 
ELIMINATING ALL DIE COSTS 
Quontities as low as 100 may be 


ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily plated. 


Write for details. 


29th & McKean Sts. 
Philo. 45, Pa., Dept. A 





Point for the LONG PROFIT! 


SELL THE 
DINSMORE 
AUTO 
COMPASS 


Beauty, ac- 
curacy mean 
fast sales. 
Quick turn- ( 


over assures $5.4 


fat profits. 

Quickly installed and 

adjusted. Illuminated 

Pioneers in compass development 
since 1927 





Dinsmore Instrument Co. 


annie aes ToD hee 


— 


Tay 





rt): 


r- 
n 
le 


a 
i- 








Tips for Servicemen 


Methods of Draining Overdrives; 
Correction of Ping 
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(Continued from Page 70) 


vate both detonation and wild ping. 
The following contribute to over- 
leanness: 

(a) Low level or light viscosity 
oil in air cleaner. (b) Defective 
air cleaner (replace). (c) Stuck 
manifold heat control valve. (d) 
Air leaks into intake manifold or 
carburetor flange areas. (e) In- 
correct carburetor adjustments, 
such as metering rods, float, etc. 
(f) A lean carburetor (test using 
another carburetor). (g) Partially 
plugged carburetor fuel filter. (h) 
Weak fuel supply system (fuel 
pump, dirty lines, plugged air 
vent in tank, etc). (i) Overheat- 
ing engine. 

3. In cases of pre-ignition, aggra- 
vated possibly by the use of certain 
lubricating oils, the special meter- 
ing rods and carburetor vacuum 
piston spring can be used effective- 
ly on both 1950 and 1951 engines. 
These rods have a reduced cross 
section at the power step. 

4. Use carbon Removing Solvent 
or the rice treatment to remove 
excessive carbon deposits, if the 
first three steps do not correct the 


condition. 
* * + 


LL servicemen, Cadillac notes, 
should readily appreciate the 
very important job the filter ele- 
ment in the AC carburetor fuel filter 
assembly performs in keeping the 
carburetor free from dirt particles 
which could cause flooding or plug- 
ging of the small passages. 
Because of the very efficient 
filtering, the publication indi- 
cates, the element is capable of 
preventing small particles of dirt 
from reaching the carburetor 
bowl. This filter element gets 
dirty quickly and eventually may 
restrict the flow of gas to the 
carburetor. When this occurs, a 
“starving” condition generally re- 
sults, noticeable to the owner at 
high speeds, and might be diag- 
nosed as a weak fuel pump. 
Whenever the above condition is 
reported a check should first be 


Missouri Roadeo 
Set for Sept. 16 


JEFFERSON CITY, Mo. — The 
1951 Missouri state roadeo will be 
held Sept. 16 in St. Louis. 

First and second place winners 
in each class from Joplin, Kansas 
City and St. Louis district roadeos, 
with 1950 Missouri champions de- 
fending their title, will be the par- 
ticipants. 

The Kansas state roadeo will be 
held on the same course on the 
same day as the Kansas City dis- 
trict meet because flood conditions 
interfered with holding the Kansas 
roadeo in the usual place. Both 
meets take place Sept. 9 on the 
Fruehauf Trailer Co. lot in North 
Kansas City, Mo. 





Road Churn 


Bounces Cream into Butter, 


Ky. Farmer Complains 

FRANKFORT, Ky. — A farmer 
has complained to Atty. Gen, A. E. 
Funk that the road between his 
farm and the cream station in a 
nearby city is so rough that it 
churns his cream into butter. 

Mass McGee, of Burning Springs, 
Ky., wrote Funk that the station 
refused his cream because it con- 
tained butter. McGee said he hauled 
it “in a wagon over a bad rough 
road.” 

But what’s McGee complaining 
about? Now he doesn’t have to 
buy a churn. 








Yugoslavs Reverse 
Cop-Driver Roles 

BELGRADE, Yugoslavia.—The 
motorist directs the traffic cop 
in Belgrade. 

When he approaches a traffic 
officer on duty, the motorist sig- 
nals his intentions by blowing 
his born — one to _ continue 
straight, two for a right turn 
and three for a left. The job of 
the policeman is to clear the 
way. 








made to see whether or not the 
auxiliary fuel filter element is dirty 
before other corrections are made. 
If a filter is plugged, servicemen 
are advised to replace and not at- 
tempt to clean the old filter as 
tests prove that the original quali- 
ties cannot be obtained through 
cleaning. 

When replacing a filter element, 
always be sure that the small fibre 
gasket is installed in the top of the 
filter assembly before installing the 
new element. 

Since the service life of the par- 
ticle stoppage element is in direct 
proportion to the amount of dirt in 
the fuel system, the replacement in- 
terval will vary with different cars. 
It is very important that service- 
men inspect the filter every time 
the spark plugs and ignition points 
are cleaned, therefore, and replace 
the element if a finger compression 













Ends Major Causes of Costly 
Overheating... Stops Rust, 
Scale and Dirt 


JUST AS THE FAMOUS FRAM Oil and Motor Cleaner 
started the first Fram ‘‘miracle’’—the endless chain of 
profits from Replacement Cartridge sales—so, too, 
every new Radiator & Water Cleaner you sell keeps 
coming back for new 
Another Fram sales miracle is in the making! 


your customers 


_ wae, 
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Sponsored by Richardson Buick— 


Thomas H. Richardson, president of Richardson Buick Co., Inc., Williamsport, Pa., has 
had a team in the Little League, Inc., of New York state since its inception 12 years 
ago. He is one of the original founders and present directors. Richardson reports that 
the Little League, for boys aged 9 to 12, is now Big League and has been incorporated 
in the city of New York under sponsorship of U. S. Rubber Co. 
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or squeeze test indicates that it is,;ing out, The Serviceman states. 
plugged. 

A recent study of hydro-lectric 
motor replacement showed that the 
major cause of replacement was ex- 
cessive brush wear, which caused 
armature over-heating and short- 


ate 


cartridges! 


shortages, 


that with present 


Rubber Credited 
For Keeping War 
Economy Rolling 


GALVESTON, Tex. — American- 
|}made rubber has saved the day 
again for transportation and indus- 
try, just as it did in World War II. 
Vast amounts of crude rubber taken 
off the market to build the military 
stockpile have been replaced by 
the man-made product. 

The American Chemical Society 
heard these statements from Dr. 
Benjamin Zwicker, development co- 
ordinator, B. F. Goodrich Chemical, 
Akron. 

“The nation’s wheels are moving. 
Essential civilian needs are being 
met. This, at a time when military 
need was expected to cut civilian 
use of rubber to the bone,” Zwicker 
said. 

The U. S. and her Allies cannot 
afford to be without the American- 





Servicemen will readily appreci-|made rubber industry now or in 
material | the future, he said. Over 65 percent 
every effort must be|of new rubber used in the U. S. 
made to replace only defective or|this year will be man-made, and 
worn parts rather than the com-/the industry will soon hit a rate of 
plete assembly, Cadillac advised. 


850,000 tons a year, he added. 
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$100,000,000 A YEAR spent on cooling 
system repairs proves the need for 
cooling system protection is_ vital! 
The Radiator & Water Cleaner is a 
“natural” for this market! And giant 
billboards from coast to coast plus 
powerful consumer advertisements tell 
motorists about this new Fram de- 
velopment . . . send them to you via 
Operator 25. 





RUST, SCALE AND DIRT particles are 
trapped inside the Replacement Car- 
tridge of the new Fram Radiator & 
Water Cleaner. Just a twist of your 
wrist changes the cartridge when 
expended. What’s more, it’s economi- 
cally priced for easy selling! 


FITS CARS, TRUCKS, TRACTORS. Quickly 
and easily installed. Uses standard 
heater hose for all connections .. . all 
other parts in ready-to-install kit with 
every Radiator & Water Cleaner. 
And remember—you make one profit 
when the Cleaner is first sold, repeat 
profits on Replacement Cartridge sales 
from then on! Contact your Distributor 
for details. 


For More Profit... More 


Good Will, Sell Fram Com- 
plete Engine Protection 


Your customers get real protection and 
you’re assured of repeat sales when 
you sell Complete Engine Protection. 
Build good will and profits with the 
line that’s proved . . . in the laboratory 

. on the road! SELL Fram Filters 
for Complete Engine Protection! 


FRaAM CORPORATION 
Providence 16, R. I. 


In Canada:.J.C. Adams Co., Ltd., 
Toronto, Ontario 
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WILKINSBURG, Pa. A new 
method of scheduling work in the 
service department at Churchill 
Motors, Inc. (Dodge-Plymouth), 428 
Penn Ave., here, has already boost- 
ed service business 60 percent, ac- 
cording to John E. Kelly, service 
manager. 

Kelly said that the method, 
which has only been in effect a 
short time, is comprised of stag- 
gering the hours of the mechan- 
ics. It is estimated that the 
dealership gains about two hours 
work every day from the pro- 
cedure, even though the service 
personnel work the same amount 
of hours as before. 


Under the new system, four men 
of the eight-man staff work from 
7 a.m. until 4 p.m., and the other 
four work from 8 a.m. until 5 p.m. 
The four men alternate the differ- 
ent hours each week. 

Under the old system, Kelly said, 
the entire staff arrived at work at 
eight o’clock, and in the resulting 
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* 
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Choosing your Snap-on tools right on the job, at 
the bench, has for thirty years been recognized as 
“the time-saving way to buy time-saving tools.” The 
Snap-on Man brings you genuine automotive service 
tools... many of them specially designed to speed up 
the meanest jobs that come your way...and what a 
whale of a difference they can make in a man’s out- 
put and earnings! 
104-page catalog “T” right at hand. If you don’t 


Backshop Success 


Churchill Motors Staggers Mechanics’ Time; 
Increases Service Business 60 Pct. 
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|confusion, it was nine o'clock be- 
fore operations were running 
smoothly. 

“Management, mechanics and cus- 
|tomers got in each other’s way, 
Kelly said, “and the first hour of 
work was practically lost.” 

Kelly pointed out that benefits 
came from five 
and listed them as follows: 

1. No dead lunch hour period 
with no one working. 

2. Another hour of operation in 
the morning to.get cars out on the 
lot and get the equipment in posi- 
tion before the customers arrived. 


or extra work. 
| 4. Unfinished jobs can be cleared 
out of the way in the extra morn- 
ing hour. 
5. Additional time 
spection jobs in the morning. 
“The efficiency of operation under 
the new system is pronounced,” 
Kelly continued, “since jobs can be 





MOBILE TOOL 
STORE into our 


shops" 


“This tool service, right af the 
enables our mechanics to buy, and 


tain an adequately stocked tool chest 
and saves many man-hours previously 
soys— 


lost in ‘shopping for tools’,” 


have a copy write for it today! 









”! 


different sources, 


3. Four available men for evening | 


for state in-| 


GEORGE C. ARMON, 
Asst. Service Manager, 


Capitol Cadillac-Oldsmobile Co., Washington, D. C. 


You should have Snap-on’s big 


SNAP-ON TOOLS 
CORPORATION 
8018-G 28th Avenue 
Kenosha, Wisconsin 


*Snap-on is the trademark of 
Snap-on Tools Corporation 









First Birthday for Pitrolo— 
| James Pitrolo, one of the youngest Chevrolet dealers in the country at 32, has 
observed the first anniversary of the opening of his building at Mannington, W. Va. 
The building is built of steel and concrete block, with an exterior of cream stucco. 





Wh | | 229 cars, 390,668 commercial trucks, 

Western Gels | 212,324 farm trucks, 27,039 tractors, 

, ° | 115,623 trailers, 22,330 house trail- 

Et ery 2nd Texan Drives |ers, 9,887 buses, 3,356 city buses and 
A Vehicle 


| 27,776 motorcycles. 
AUSTIN, Tex.—A total of 3,132,-| 
|987 vehicles were registered in) 
|Texas in the year ending Apr. 1,| 
| or almost one car or truck for| Yonce Nash Motors has moved 
every two persons in the state. to a new location at 2009 Main 
The registration included 2,322,-! St., Columbia, S. C. 








Yonce Nash Moves 







Willard Hogan 
Los Angeles Branch 


Henry E. Fresk 
Boston Branch 

















bench 
main- 





Larry Schultz 
Baltimore Branch 





Harry Imes 
Konsos City Branch 





Erwin T. Bender 
St. Lovis Branch 





1. E. Johnson 
New Orleans Branch 





L. J. McCarthy 
Chicago Branch 





\ - ~<_ é 
‘J 
“Sig” Sabo 

Cincinnati Branch 





Lucien Beaudoin 
Montreal Branch 





Ed Ferry 
New York Branch 









D. W. Gilbert 
Houston Branch 


H. Glenn Caldwell 
Charlotte Branch 





m Jim Wolfensberger 
Philadelphia Branch 


Leland "Pete" LaRue 
Seattle Branch 





J. A. Thomas 


Paul McGrew Atlanta Brangh 


Denver Branch 


Industry Seen 
Facing Shortage 


Of Technicians 


ST. PETERSBURG, Fla.—Amer- 
ican industry is facing a technical 
manpower shortage that threatens 
to become critical in the near fu- 
ture, it was warned here by an en- 
gineering executive of the Westing- 
house Electric Corp. 


H. N. Muller jr., assistant to the 
vice-president of Westinghouse, 


|said the U. S. must take steps to 


| guard against the loss of its tech- 
nological superiority which is nec- 
jessary to win any future war 
|against a foe of superior numbers. 


Addressing the Southeastern 
Electric Exchange, Muller said: 
“We should frown severely on any 
policy that allows our young men 
in engineering college to enlist in 
the military in droves, just out of 
panic. It has to become perfectly 
clear to our people that dissipation 
of trained manpower, if it con- 
tinues, comprises a real threat to 
national security.” 


Muller pointed to figures show- 
ing the diminishing number of en- 





_|gineering graduates expected to be 


available to enter industry in the 
next several years. Efforts are be- 
ing made to plug the technical 
manpower gap, however, Muller re- 
ported. The Engineers Joint Coun- 
cil manpower commission, he said, 
is undertaking a long-range pro- 
gram of factual publicity directed 
at high school principals, counse- 
lors, students and parents, 


Muller said industry also must 
help by providing a flexible pro- 
gram of orientation and training 
for its young engineers and by 
making sure its engineers are “do- 
ing engineering.” 


One-Way Roads 
Called Cure for 
Truck Problem 


NEW YORK.—One-way highways 
and special “freight roads” are 
suggested as solutions to the truck 
traffic problem in an article in 
Parade magazine. 


Overloading is only a minor prob- 
lem, the article claims, and the real 
“villain” is our “horse-and-buggy” 
system of streets and highways. 


The article, “Trucks: Help or 
Headache?” emphasizes the impor- 
tance of truck transportation to the 
economy, but also reports on truck 
accidents and truck road damage. 


Our roads were not built for rows 
of cars and trucks passing with 
glaring headlights at speeds up to 
60 miles per hour, the article says. 
Two-way roads are out of date. 

The New Haven to Hartford, 
Conn., one-way highways are cited 
as examples of the solution, as are 
one-way truck routes through 
downtown sections such as in New 
Rochelle, N. Y. 





Illinois Trucks 


Fail Inspection 


CHICAGO. — Faulty lights and 
brakes, as well as. wheels out of 
alignment, were listed last week as 
the principal reasons why approxi- 
mately one-half of 360,000 trucks in 
Illinois failed to pass semi-annual 
state inspection tests on their first 
attempts. 

Grover C. Hoff, chief commis- 
sioner of the state division of motor 
carriers, explained that the situa- 
tion applied to highway motor 
trucks which were examined in the 
initial six months of this year. 


North Carolina Requires 


Rental Driver Insurance 


RALEIGH, N. C.—North Caro- 
lina Insurance Commissioner Waldo 
Cheek has announced that the 
“U-Drive-It” and “Drive-Yourself” 
automobile may no longer be in- 
sured in North Carolina to cover 
the liability of the owner only. All 
liability policies must now be writ- 
ten to cover the liability of the 
owner and rentee as well, he said. 

Two different rate schedules 
have been in effect in North Caro- 
lina heretofore. There has been a 
lower rate to cover liability of the 
owner only, and a higher rate to 
cover the liability of the owner and 
rentee. The rate to cover the owner 
only is being discontinued. 


_- 


VL. 


—— 


a_i a an ap 








Highways & Safety 


AUTOMOTIVE NEWS, SEPTEMBER 10, 1951 





(Continued from Page 20) 

















73 
be retired by earmarking part of 


the tax going to the highway de- 
partment. 


Michigan to Get 
Redraft of Toll 




















r- testing screen, brake decelerometer | mobile Trade Assn.; Fred B. Lautz- 
al (either portable or stationary), and|enhiser, International Harvester 
ns a wheel alignment tester. Co. and chairman of the IHUC; . 
u- Garrison said that approved sta-| Chester G. Moore, Central Motor Road Study Bill 
a tions must keep a mechanic capable | Freight Assn.; Paul E. Mathias, II- A bill proposing a toll road com- 
S- = —s pg ge aggite “a linois Agricultural Assn.; G. T. Gal- mission for Michigan will be pre- 
a y, $ ‘ > > i i > > > i 
“ the inspection space must be “in a ot ks Tk oak ag sented again in the next session of 
se, permanent type building with a = oe Nae ag vee “ : a2 the legislature, it has been an- 
to level floor space.” Club. sen - 7 . nounced by Haskell L. Nichols, 
h- Appointments will be made, Gar- ° |chairman of the state senate high- 
c- rison continued, on two bases—for Paid to Jaywalk Old Firm Opens New Loft way committee. 
ar general inspection stations, and ae This modern used-car lot covering 16,000 square feet has been opened by Adamson Nichols said that similar bills 
; feat type sppcintmenta. | Boise Rewards Citizens | Cadiloc Olds Co. 204 f. Market $ Greansboro, Nc. 8; Adamuon, president. have been introduced in the last 
mn i i a] . irm, has ) : : 
d: PP geo ag age May pay For Being Alert at the present site in May, 1923. He added the Oldsmobile franchise in 1932. The | hVO S°SSIOns 7 oy sanee Ge 
ly department in bulk, paying the| A program which kept citizens in firm's 30 employes represent a total of 275 years of auto experience, J. W. Dear, s, sate bil Of - the 1951 sonstad 
on state’s share in advance. Inspec-|Boise, Id., alert to the dangers of |so!es manager, reports, tie, A. ee will be redrafted and presented in 
in tions will cost $1, and the state|being a pedestrian is going to be Jenuaey, Wiehels suid 
of gets 25 cents, Garrison said. repeated this year. the “jaybird” that jaywalking prac-| highway commission as a prelimi-|*",, : Sarath : 
ly ee i i in citi tically ceased. nary move in line with Gov. Mur- Such a commission is badly 
n 9 City fathers pick a certain citizen ee cele Stam tie a die Salient needed in Michigan,” Nichols 
n- | Haves’ Ad Makes _ ‘to iaywaik on downtown streets. nas ke tk eee: Oe legis- | Stated, “to determine the feasibility 
to f Y . Any other citizen who spots the|Oklahoma Plans Study ‘ot ae o oe © “lof toll roads. This is especially 
Four-Point Pledge jaywalker is eligible for prizes Of State Road Need ature next year, It has Deen an! true to cover traffic from Detroit to 
v- >” | worth up to $100. — 4 — i m nounced. __ |Toledo that will link with the Ohio 
je Last year so many persons of| A study of inadequate bridges| Gov. Murray's plan is to specify|and Pennsylvania turnpike, as well 
e For Road Safety both sexes found themselves em-| and death traps on Oklahoma high-| the projects to be included in the|as the possibility of other highways 
1€ The “Hayes safety-trained driv- barrassed when asked if they were | ways has been ordered by the state | proposed bond issue, which would (Continued on Page 77, Col. 1) 
e- er’s pledge,” a four-point program | a ———— ; = : - . 
al for highway safety, is being spon- 
e- sored in Springfield newspapers by , 
a= the Hayes Co., Springfield, Il. 
d, The four-point pledge of the) 
4 drivers is: 
, 1. To maintain sufficient distance | ~ e 
= between their vehicle and the one | | TUCIKETS 
ahead to allow faster vehicles to) a ° 
st pass and occupy the space thus| & 
)- provided. 
Zz 2. To slow down or drop back 
y to a safe following distance when- 
Re ever an automobile attempting to) 
pass finds the way not clear. 
3. To make every effort to per-| 
" mit following traffic to pass on long > 
grades. 
4. To permit delayed traffic to} 
pass after reaching the top of any | 
long grade, either by stopping on) 
the shoulder of the roadway or by | | CTR 
not accelerating on the downgrade.| (| “Yar /“f \Mwuw—}\1_.------- 
: The slogan of the safetv program © é 
: is “Safety Is No Accident!” 
a ae * 
k 
n } Idaho Starts Sign Wars EA ANS. See () A ‘A Al * 
Idaho State Highway Engineer 
ye Earle V. Miller has announced he} 
| will instruct district highway en-;| | {jf Y Ww Pe aR. ----- 
” gineers throughout the state to} 
start tearing down unauthorized | 
r signs along the rights-of-way of | ( iT BUYS: 
E Idaho highways. “The law is clear | 
. on this,” Miller said. “The engi-| 
" neers don’t have to notify anyone. 1 Effective dealer tie-in service and merchandising helps right at 
> * * x | 
E ° the local level... where sales are made. 
Traffie Stud ; 
> O wn ii “. 2 85% coverage of a// homes, both rural and urban, in the rich, 
. ut in mols responsive South Dakota market. 
| | “Comparison of Highway Traffic ames 
; Laws of Illinois with the Uniform | oe i ine rate and greatest circulation of any paper 
1 Code” has just been issued in book 3 Lowest combined line rate sr ao ¥ 7 - 
e form by the Illinois Highway Users | J or combination of papers claiming South Dakota circulation. 
1 Conference. Comparisons in all in- a dean a 
, stances are made with the latest One of America’s GREAT markets—where 1950 family retail 


revision of the uniform code, known | 
as Act V. 


The book, which has been in| 
preparation for several years, is the 
work of James P. Economos, direc- 
tor of the American Bar Assn. traf- | 
fic court judges and prosecutors 
conferences, with the cooperation of 
Seymour M. Lewis, Chicago Auto- 
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AN D — the South Dakota Dailies give 
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newspapers. 


extra that adds real impact to your advertising message... 
sincere welcome given only to locally edited, locally managed 


expenditures were 22% more than the national average. 


you that immeasurable 
the 


Now, add the facts. The SDailies give you MORE circulation at a 
line rate approximately 25% below any other paper or combination 
of papers claiming South Dakota Circulation. You get locally 
sparked tie-in and merchandising help that multiplies the value 
of your advertising dollar. You reach a rich, responsive market 
that is in the top 8% in national retail expenditures. 


ee See 8 ae ee eee 












| DEALERS!! 








Any way you look at if... your advertising dollar buys 
MORE in the South Dakota Dailies. 











...0n Permakrome License SQ 
Monograms. A ¥ L ' é 4 
Made by Benmatt, the world’s | 

largest manufacturers of License 

— Frames. Call or write for Comprise Six Locally Managed and Locally 
the representative near ; Edite ewspapers Serving The Six Primary 
esha th all tee Poe you Markets of South Dakota... Rural and Urban. 

praape . FOR COMPLETE, HELPFUL INFORMATION, 


Plate Frames, Mono Plates and 


WRITE TODAY! 


SOUTH DAKOTA DAILIES 
HURON, SOUTH DAKOTA 


Millions of cars carry 


Benmatt Dealer Identification. BOX 1278 
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On the Financial Front 
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state income taxes and excess prof- 
its taxes in the first six months of 
1951 was $6,342,000 while in the 
same period last year, when the 
excess profits tax was not in ef- 
fect, net income totaled $6,672,000. 


F lo-Dex Reports 
Deflation Trend 


A deflationary trend is almost as 
much of a threat to the country as 
inflation, reports L. M. Demarest 
and Associates, The company’s Au- 
gust Flo-Dex report on business 
trends shows wholesale prices slip- 
ping since March. 

“If commodity prices continue to 
decline, while wages and total per- 
sonal income remain at least at 
present levels, the consumer will 
feel a gradual release from the vise 
tightened in the past few years by 
the high cost of living,” the com- 
pany predicts. 

Demarest said that it would ap- 
pear that the danger of more infla- 


tion, at least in the immediate fu- 
ture, is disappearing. 
* + * 


Reliance Earns $1,307,642 


Net earnings of Reliance Electric 
& Engineering Co., Cleveland, for 
the nine months ended July 31, 1951, 
after taxes and depreciation, totaled 
$1,307,642 on gross sales of $23,564,- 
596. This is equivalent to $3.12 per 
share on the 418,442 shares out- 
standing since a two-for-one split of 
the company’s stock earlier in the 
year. 

¥ * + 


Twin Coach Net Income 


Rises to $486,730 

A net profit of $486,730 for its 
first six months’ operations has 
been announced by Twin Coach. 
This is equivalent to 89 cents per 
share for preferred dividends. In 
the same 1950 period, the company 
showed a profit of $227,000 before 
taxes and a net profit of $139,206. 

The 1951 first-half-year profit be- 
fore taxes was $1,270,000. After pro- 





vision of $783,270 for maximum tax 
rates at 62 percent, the net totaled 
$486,730. Both the aircraft and bus 
manufacturing divisions operated 
at a profit during the six-month 
period, according to L. J. Fageol, 
president. Sales increased 100 per- 
cent to $15,633,000 as compared to 
$7,693,000 last year. 

* * 


Profits Increase 
At Hein-Werner 


Hein-Werner, manufacturers of 
hydraulic pumps and jacks, has an- 
nounced that net profit for the first 
seven months of this year was $321,- 
089, compared with $198,783 for the 
corresponding period a year ago. 

G. G. Hein, president, said that 
sales for the same period totaled 
$3,813,759, against $2,593,951 last 
year. The firm has boosted the 
regular quarterly dividend to 25 
cents from 15 cents and also voted 
an extra of five cents a share, pay- 
able Sept. 25. 

* 


F racheut F orme 


Brazilian Outlet 


NEW YORK.—A company to as- 
semble and manufacture trailers 








Cruze Honored in Knoxville— 


Roy A. Cruze (second from right), president of Knoxville Motor Co. (Nash), Knoxville, 
Tenn., receives a clock trophy from Nash Motors in recognition of his 36 years as o 
Nash dealer. Shown at the presentation are (left to right) O. A. Kohlhase, secretary- 
treasurer of the dealership; A. L. Christian, Nash Atlanta zone manager; Cruze, and 
R. A. Demerritt, Nash district manager. 


and trailer bodies in Brazil has|L. C. Burnett, an American, man- 
been formed by Fruehauf Trailer | aging director. 

Co. Headquarters of the firm will be 
Roy Fruehauf, president, said the|at Sao Paulo, Brazil, and factory 
new organization will be known as| branches will be established in com- 
Fruehauf Trailer S, A., Industria e|mercial centers throughout Brazil 
Commercio. Dr. Ary F. Torres has|and operated along lines similar to 
been elected director-president and|those of Fruehauf in the U. S., 











Tops in QUALITY. . [ops in SERVICE 


Good mechanics everywhere know that the red-and-black Federal-Mogul 
box contains the parts they need for better engine bearing service. 


With more than 7,000 items, Federal-Mogul provides the complete engine 
bearing service: Bearings, bushings, reconditioned and rebabbitted con- 
necting rods, connecting rod bolts and nuts, shims and shim stock. 


For quality engine bearings, complete coverage and fast service—ask your 


Federal-Mogul Jobber! 


FEDERAL-MOGUL SERVICE 


(Division of Federal-Mogu! Corporation) 
DETROIT 13, MICHIGAN 





Fruehauf said. 


$891,125 Profit 


For Autocar 


Autocar has reported a net profit 
of $891,125 for first six months of 
the year, equal to $1.56 a share. This 
compares with a loss of $157,452 
in the same period a year ago. 


Net sales for the first half of 
1951 totaled $18,935,808, contrasted 
with $12,654,151 a year earlier. 


* * * 


Lakey Net Rises 


Lakey Foundry and Machine had 
net earnings of $469,134, or 96 cents 
per share, for the nine months 
ended July 31, compared with $246,- 
068, or 50 cents per share, in the 
corresponding period a year ago. 
Sales for the nine months this year 
were $13,687,200, compared with $7,- 
850,102 in the like period last year. 

* * * 


Pure Oil Profits Rise 


Net income of the Pure Oil Co., 
Chicago, for the six months ended 
June 30 was $15,154,000, compared 
with $12,516,000 in the same period 
last year, reports Rawleigh Warner, 
board chairman. 

* * * 


Earnings 
General Motors Acceptance Corp. 
—Six ‘months: Net income $14,818,- 
270 on a volume of $2,028,254,581, 
compared with $9,827,340 on a vol- 
|ume of $2,054,972,000 a year earlier. 


Lack of Subsidy 
Called Brake on 
Canada Hauling 


MONTREAL. — Former inquiries 
have shown that while railway and 
shipping companies are subsidized, 
the trucking industry is not, John 
Magee, executive secretary of the 
Canadian Automotive Transport 
Assn., testified here during a 
lengthy session before an arbitra- 
tion board. 


In addition, he pointed out, the 
provincial governments receive 
large sums of money annually from 
license and gasoline fees paid by 
the trucking industry, all of which 
goes toward the upkeep of high- 
ways and roads. 


The arbitration board consisting 
of Judge Rene Lippe, chairman; 
Camille Archambault, representing 
the Automobile Assn., and Max 
Swerdlow, union representative, 
met to decide whether members of 
the truckers’ union should be 
| granted a 15-cent an hour increase, 
two statutory holidays a year and 
two weeks’ paid vacation after three 
years’ service. 





Parts Ring Caught 

ST. LOUIS. — The disappearance 
of stock valued at more than $50,- 
000 over a five-year period from the 
Auto Parts Co. here at 3201 Locust 
St. has been solved by police with 
the arrest of six men. Police said 
four confessed to the thefts and 
the other two admitted purchasing 
the merchandise. Police said that 
those arrested were employes or 
former employes of the company. 
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10 More States Act to Allow It... 


Off-Street Parking Increases 


|ties to establish and operate park- | 
| 


NEW YORK.—New state legisla- 
tion designed to clear the way for 
the establishment and financing of 
additional urban off-street parking 
space, as a means of easing mid- 
city traffic congestion, has been en- 
acted thus far this year in at least 
10 states — California, Connecticut, 
Delaware, Florida, Idaho, Indiana, 
Massachusetts, New Mexico, South 
Dakota and West Virginia. 

Reports from state capitals 
throughout the country further 
reveal that bills providing new or 
broadened authority for the use 
of parking meters were enacted 
in California, Massachusetts and 
North Dakota. 

Proposals dealing with the park- 
ing and traffic congestion problems 
were introduced in the legislatures 
of a number of other states. 


California’s legislature enacted a 
bill allowing cities to lease publicly- 
owned property for periods up to 
50 years for off-street parking. Also 
given final legislative approval in 
California was a measure allowing 
local authorities to establish park- 
ing meter zones on state highways 
provided they have the consent of 
the state department of public 
works. 

A bill enacted in Connecticut per- 
mits municipalities to create park- 
ing authorities without asking spe- 
cial permission of the state legisla- 
ture. The bill authorizes towns and 
cities to establish off-street parking 
facilities through bond issues ma- 
turing in not more than 25 years. 

Legislation to permit the crea- 
tion of parking authorities by 
municipalities also was enacted in 
Delaware. The act authorizes 
parking authorities to acquire 
and operate parking projects, to 
conduct research, to establish co- 
ordinated systems of parking fa- | 
cilities and to borrow money and | 
issue bonds when required. 

Florida’s legislature enacted a bill | 
authorizing municipalities to finance 
and construct off-street parking 
facilities. The measure provides) 
that the governing body of any | 
Florida municipality can construct, | 
maintain and operate parking fa-| 
cilities. For such purposes, the act | 
provides, the municipalities may 
issue revenue bonds, collect rentals, 
accept federal or other loans, ac- 
quire lands by purchase of con- 
demnation and employ persons to 
operate the facilities. 
The new Florida law stipulates 
that bond issues for off-street park- 
ing purposes are to mature in not 
more than 30 years and interest 
is not to exceed 5 percent. The 
cities are empowered to _ install 
parking meters and to pledge the 
payment of bonds from the pro- 
ceeds from the meters. 

Several Florida municipalities 
previously were given special 
legislative authority to establish 
off-street parking facilities, but 
the new legislation is the first of 
its kind affecting all Florida 
municipalities. | 

Idaho’s legislature passed an en-| 
abling act making effective a state 
constitutional amendment ratified | 
last November to permit munici- | 
palities to issue revenue bonds for} 
off-street parking facilities and | 
other public improvements. Another | 
bill enacted in Idaho amended the| 
Boise City charter to allow issu-| 
ance of revenue bonds for sewage | 
and water systems and off-street | 
parking. 
Enacted in Indiana was a4 bill) 
broadening the powers of the Iin-; 
dianapolis off-street parking com-| 
mission to authorize use of parking 
meter revenue for retiring bonds 
issued for construction of parking 
facilities. A similar measure affect- 
ing other cities in the state also) 
was enacted. Rejected by the In-| 
diana solons was a bill which would 
have given fifth class cities a refer- 
endum vote on the question of 
installation or removal of parking 
meters from downtown streets. 

A bill enacted by the Massachu- 
setts legislature allows the instal- 
lation of parking meters in city- 
owned lots. Massachusetts law- 


Unf-Air-Conditioning 

Burglars working on a safe in 
Merrick Motors, Painesville, O., 
accidently touched off tear gas. 
So, they moved the safe into a 
hall doorway, turned on a 20-inch 
fan and proceeded to take cash 
and bonds totaling $13,000. 


makers also approved a bill per- 

mitting insurance companies to 

invest in the projected $12,000,000 
garage under Boston Common. 

New Mexico’s legislature enacted 
a bill allowing cities to issue bonds 
against prospective revenue from 
parking meters. 

A measure enacted in South Da- 
kota requires that all cities with 
parking meters submit a proposal 
at the next general election on 
whether half of the meter revenue 
should be used for parking lots. 

West Virginia’s legislature en- 
acted a bill to authorize municipali- 


75 


|been proceeding with plans to in-| legislature would have segregated 


ing facilities, and providing for the 
creation of five-member municipal 
boards to supervise such facilities. 

A bill enacted by the North Da- | 
kota legislature repealed a 1948 act | 
outlawing parking meters in the) 
state. Petitions to again refer the 
issue to the voters have been rong 
however. If the referendum peti- 
tions are found valid, the question 
of whether parking meters should 
be allowed in the state will be 
placed on the ballot in the June, 
1952, primary election. Meanwhile, 
several North Dakota cities have 


FOR 45 YEARS 


stall meters. 


Iowa’s legislature enacted a bill 
to allow cities to use parking meter 


money to widen streets. 

An amendment to allow munici- 
palities to condemn land for off- 
street parking facilities was ap- 
proved early in June by Rhode 
Island’s state constitutional con- 
vention for submission to the 
voters, together with other pro- 
posed charter changes, at an elec- 
tion scheduled for the latter part 
of June. 

New York’s legislature defeated 
proposed amendments to the New 
York city parking authority law 
which the city administration had 
claimed were necessary to attract 
financing for off-street parking fa- 
cilities. 

A bill rejected by the Wisconsin 


parking meter revenues for use in 
building off-street parking facilities. 

Rejected in the Vermont house 
was a bill proposing a state tax 
of 25 percent on parking meters, 
with the revenues to be allocated 
for use on town highways. 

Passed by the Vermont senate 
was a bill authorizing all munici- 
palities in the state to install and 
operate parking meters, and pre- 
scribing that receipts be used only 
for purchasing and installing me- 
ters, providing parking areas, and 
traffic control. 

This measure, on which a report 
of final action was not available 
at this writing, was designed to 
clarify uncertainty over the legality 
of meters in the state and the uses 
of revenue from them. 


Facilities of 13 Strategically Located Plants of L. A. Young, 
World’s Largest Manufacturer of Springs and Diversified 
Wire Products for American Industries for 45 Years Are 
In Defense Production for Both Government and Industry. 


L. A. YOUNG SPRING & WIRE 


CORPORATION 


GENERAL OFFICES: Detroit 11, Michigan . . . IN CANADA: L. A. YOUNG INDUSTRIES, Ltd., Windsor, Ont, 


13 PLANTS: 


Leeds, Ala. 


3 in Detroit, Mich. e¢ 


e Los Angeles and San Leandro, Calif. ¢ 


Chicago and Joliet, Ill. ¢ 


Trenton, N. J. @ 


Memphis, Tenn. 
Windsor, Toronto and Montreal, Canada 
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With Eye to 


CHICAGO. Chek-Chart Corp. 
has issued a bulletin to dealers 
showing 30 steps to efficient lubri- 
cation, covering the complete pro- 
cedures to be used in properly serv- 
ing the customer, and selling him 
the necessary replacements for his 
car. 

During the lubrication opera- 
tions, the bulletin emphasizes, the 
operator should take careful note 
of the items necessary to drive 
the car safely and efficiently, and 
mention them to the customer. 

Once the operator knows what 
the customer wants or needs, the 
bulletin continues, the next impor- 
tant step is showing him the prod- 
uct. Whatever that has been sug- 
gested to him should be taken out 
of stock, and presented to him to 
look over. Tell him how quickly it 
may be installed, and a sale is al- 
most certain, the bulletin said. 

The bulletin stresses the need for 
proper examination of the car, and 
points out that the best opportu- 


30 Lubrication Steps 


Chek-Chart Issues Bulletin on Service 
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Selling Parts 


the grease rack. A thorough grease 
and oil job is, in reality, an equally 
thoreugh inspection, the company 
said. 

Chek-Chart advised that a cus- 
tomer be shown the _ lubrication 
chart for his model car. Make sure 
that seat and wheel covers are 
placed in his car before it is driven 
on the rack, Chek-Chart adds. 

In order to avoid accidents, the 
company said, the attendant 
should always drive the custom- 
ers car on the lift. 

The company stated that the cus- 
tomer will be impressed if the op- 
erator uses the lubrication guide 
during his work on the car. And 
then, the bulletin pointed out, use 
the guide to make sure a thorough 
job is done. 

Body points reportedly should be 
attended to first with special atten- 
tion to doors. Then raise the hood, 
and lift the car, according to Chek- 
Chart. 

Oil should be drained from the 


nity is available when the car is on | crankcase immediately, for oil runs 


IT’S MORE THAN JUST A SLOGAN... 


Asie and again, your best oil customers are read- 
ing this attention-getting advertising on 100% Pure 
Pennsylvania Motor Oil. It appears each month in 
leading national magazines—LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLEMAN, 
PROGRESSIVE FARMER. And the key selling phrase— 
“Keep the power you bought”—is going over because 
it makes sense to people who are more concerned than 
ever about the care of their cars, trucks and tractors. 


You can get the most sales power out of this advertis- 
ing if you let everyone—customer and prospect alike 


—know you sell a 100% Pure Pennsylvania Motor Oil. 






PENNSYLVANIA 


‘Keep the Power 
You Bought 
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For your protection, only oils made from 100% Pure Penn- 
sylvania Grade Crude which meet our rigid quality require- 
ments are entitled to carry this emblem, the registered 
badge of source, quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 






| better when it is warm. Then check 
ithe transmission and differential 
and drain if ordered. 

A tour of the grease points is 
then recommended, with a cloth 
to wipe off each fitting. The bulle- 
tin recommends that the fittings 
be counted at this time, and 
checked off against the chart. 


In lubricating the chassis, the op- 
erator should start at the right 
rear of the front suspension, and 
work around under the car counter- 
clockwise. Make sure, the chart ad- 
vises, to check the universal joint, 
splines, center bearings, rear wheel 
bearings and springs. Check tie- 
rods and steering linkage for lcose- 
ness or undue wear, and remove 
| stones, glass and other objects from 
the tires as they are checked for 
wear or breaks. Brush dirt from the 
springs, and lubricate as indicated 
on the chart. 

When the car has been lowered 
to the ground, lubricate the under- 
the-hood places. Check air cleaner, 
oil fill cap and battery, and fill the 
crankcase. 

In addition, the bulletin recom- 
mends that the operator check the 
battery cables, and coat the termi- 








For high speed summer 
necds the extra, heat 
100% 


§9 tn a smooth running 


“ herever you go, you'll get 


LD alban sty y 


PENNSYLVANIA | 


MOTOR OIL 





inals with grease to protect them | bulbs and loose connections. In- 
from corrosion. Inspect spark plugs| spect the windshield wiper arms 


KEEP THE POWER You BOUGHT 


driving, your engine 
, resisting protection of 
00 ure Pennsylvania Motor Oil 
You Il enjoy the thrill of the “get up end 
engine...and 


there on less oil 








New Packard Dealer in Dearborn— 


Packard Motor Car Co.'s Detroit zone officials and officers of Selden and Brand, Inc,, 


|700 Schaefer Rd., Dearborn, are shown signing the franchise for the new Packard 


dealership. Left to right are: L. W. Stevens, Detroit zone assistant manager; H. F. 
Brand, secretary-treasurer of the new firm; Milton DuPont, Detroit zone city manager, 
and R. P. Selden, president of the new dealership. 


and check| and blades, and see that they are 

adequate. In conclusion, check the 
tire pressures and wash the win- 
dows, 

Chek-Chart stressed the advan- 
tage of displays placed where the 
customer can look them over while 
he waits. It was especially urged 
that tires, mufflers and tail pipes 
Lge be attractively displayed. 


Ford of Canada 
Buys Site West 
Of Toronto 


OAKVILLE, Ont.—Ford Motor 
Co. of Canada has purchased 427 
acres of land near here for “future 
industrial development,” it has been 
announced by the company. 

The announcement did not in- 
clude the purchase price of the 
tract, but the company said that it 
|had announced options on the land 
jlast June, and had taken them up 
in late July. 

The property is located about 18 

miles west of Toronto, on the Queen 
Elizabeth highway to Hamilton. 
The land is adjacent to a main line 
of a railroad. 
: The company said that it did not 
intend to erect a structure of any 
kind on the land at the present 
time. The land has been used for 
farming, and is undeveloped now. 


Buick Counts Up 


Retirement Years 


FLINT.-Adopting the time-hon- 
ored custom of making a presenta- 
tion to retiring employes, Buick of- 
ficials here discovered that the 
first group of employes eligible for 
the awards had an aggregate of 
20,000 years of service. 

Altogether, 556 Buick employes 
have retired under the General Mo- 
tors pension plan and are receiving 
watches. They represent both hour- 
ly and supervisory service, and the 
average length of service of each is 
29 years. The average retiring em- 
ploye, in other words, has been with 
Buick much longer than half of 
the 48 years that Buick has been in 
existence. 


for broken porcelain, 
condition of electrodes. 

Check the fan belt for loose- 
ness, the radiator hoses for cracks, 
and all the lights for burned out 










“ 





Another Dealer 
Cuts Overhead with 


Carlife. 
Guaranty 
. 72 Ld 






NEW HAVEN SALES 
Lincoln-Mercury 


NEW HAVEN, 
CONN. 


VON 


WRITE OR WIRE 


LACIE OY 


NE PeA a ull el 
Detroit 27, Mich. 
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(Continued from Page 73) 


» Chicago, 
‘apids.” 

The proposal for the toll road 
ommission, Nichols continued, 


irgely follows the New Jersey law | 


‘hich has a commission that is 
separate from the highway depart- 
ment. In the proposed bill, such a 
group would be non-salaried, and 
skilled in finance and highway 
matters, Nichols said. 

* 


Delaware Gets 
Safety Award 


Presentation of the 
Safety Council's traffic 
safety plaque was made to Dela- 
ware recently in recognition of its 
compulsory periodic motor vehicle 
inspection program. 

Delaware’s inspection program, 
inaugurated on a year-to-year basis 
in 1930, is now permanent, It re- 
quires annual inspection of all mo- 
tor vehicles before a renewal of 


registration is issued. 
* * + 


N. C. License Examiners 
Study Use of Artho-Rater 


Sixty of North Carolina’s 120 ve- | 


hicle license examiners have at- 


tended a two-day instruction course | 


at North Carolina state college on 
the use of the Artho-Rater, a sci- 
entific testing device to measure 
the visual skills of drivers. 

The Artho-Rater measures 12 see- 
ing skills, it is announced, includ- 
ing acuity at near and far dis- 
tances, by inocular balance and 
depth and color reception. 

+ * 


Congestion Grows 


On U.S. Roads 


Motor vehicle travel on all the} 


roads and streets in the nation rose 
5.6 percent in June over the same 
month last year, according to pre- 
liminary figures released by the 
U. S. Department of Commerce. 

Traffic on rural roads showed the 
greatest increase, according to the 
report. The 7 percent rural increase 
is contrasted with a 4.1 increase on 
city streets. 

The western region of the U.S. 
showed the most travel, it was 
shown, with a 7.9 percent rise over 
last year. The central region was 
next with a 7 percent growth. 


Auto Decor 
Windshield Doodads Bring 


Fines to Youths 


After looking at a collection of 
miniature boxing gloves, bird cages, 
skeletons, dogs, monkeys, dolls, 
teething rings and baby rattles that 
adorned the cars of two Buffalo 
boys, Judge Frank A. Sedita, Buf- 
falo city court, fined them $5 each 
and shook his head in wonderment. 

“You fellows don’t need a car— 
what you need is a wigwam or a 
zoo,” he said. 


Both boys were charged with| 


decorating the windshields and 
windows of their cars to the point 
where vision was endangered. 

* ” . 


Courteous Drivers Win 


Prizes in New Jersey 

Fifteen new-car dealers in Tren- 
ton, N. J., have awarded prizes in 
successive weeks in support of the 
“courteous driver campaign” by the 
AAA of central New Jersey, the 
newspaper, The Trentonian, and 
radio station WBUD. 

The campaign chose a motorist 
each week who was observed per- 
forming some outstanding act of 
courteous driving. The weekly win- 
ner was then given an assortment 


National | 
contest | 


Lansing and Grand | 








of prizes from the dealers, and a} 
$25 award from a local brake com- | 


Dany. 
° ° - 


H and S Shorts— 


The 1952 meeting of the Western 
Highway Institute will be held at 
Palm Springs, Calif., April 17-19. 
The organization is a research and 
coordination agency for motor car- 
riers of 11 western states. 

* * * 

The Greater Cincinnati Safety 
Council has put out an “Accident 
Guide,” which they urge residents 
to keep handy in case of emer- 
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gencies. The pamphlet contains 
“what-to-do” information in case 
of head injuries, poisons, burns, 
fractures, bites, convulsions and 
cuts. Boy Scouts are soliciting 
parents to sign a safety pledge 
attached, reading, “We'll teach 
our youngsters to Walk, Ride, 
Play, the Cincy Safety Way,” and 
will receive, after they have 
15,000 signatures, a Jeep, donated 
by Walter E. Schott Co. and the | 
Cincinnati ADA. Radio station 
WKRC is aiding the promotion, 
ot * o 

To assist motorists in keeping in 
line in traffic, 30,000 plastic but- 
tons will be set in Detroit streets | 
as lane markers during August, the | 
city’s traffic engineering bureau 
has announced. The buttons will 
take the place of painted lines, and 


considerably. 
| * * * 

Northeastern Ohio is setting up 
| an experimental radio system for 
| the state highway department 
there, to direct highway crews 
during snow storms and emer- 
gencies, it has been announced by 
| the highway department. The ex- 
perimental system will include 
one station at Ashtabula, and 18 
| mobile two-way units to be in- 
stalled on highway trucks. If the 
experiment proves worth the cost, 
the method may be adopted in 
other areas, C. W. McCaughey, 


chief maintenance engineer, said. 
* as * 


More than 8,000,000 persons have 
seen the motion picture, “And Then 
There Were Four,” 
Jimmy Stewart and presented in 
the interests of safe driving by 
Socony-Vacuum Oil Co. The film 
stresses the importance of so-called 
“minor traffic violations” that often 
lead to injury, death and property 
destruction, The film has been cited 
by the National Safety Council as 
one of the outstanding non-com- 





will be used this fall at major 
crosswalk locations and near 
schools. Since the buttons last/| 


about four years, it is estimated | 















schedule. 
portant m 


Seattle Times. 


mercial safety films of 1950. 
+ * * 


Gov. Earl Warren of California 


|that the cost, as compared with|has named a committee to work 





buSy SEATTLE 


DEFENSE CONTRACTS ADD TO 
IMPORTANCE OF RICH MARKET 


Seattle’s Boeing Airplane Company ranks third highest 
among the nation’s manufacturing firms in dollar volume of 
defense contracts. 

Seattle’s Boeing ranks FIRST in dollar volume of defense 
contracts among the nation’s airplane builders. 

Boeing’s contracts were listed as totaling 960 million 
dollars between July 1, 1950 and July 1, 1951. 

These defense contracts add to the importance of the 
Seattle market of more than half a million 
people. Lumber exports, shipping, manufac- 
turing, food processing, transportation —~all are 
reaching staggering proportions and their effect 
is reflected in retail sales. Seattle really is busy. 


Wise advertisers know they can reach 
this important, busy, seaport market 
through consistent, frequent advertising 


in The Seattle Times, Seattle’s accepted 
newspaper. 


Be sure to give the busy Seattle market 
top priority in your advertising 


You reach this im- 
arket through The 


l the painted line method, will be cut | 





narrated by| 
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| area, is the first town in New 

England to install a fluorescent 
| Street lighting system, The new 
| lights, it is said, are placed 75 
| feet apart and 30-foot high over 
| the main street. They claim that 

it is the second major installation 
| of fluorescent street lighting in 
| the nation. 


The Iowa highway patrol has 
|}added 37 men to the force recently, 
following legislative approval of an 
increase of the patrol’s strength 
|during the 1951 session. Ten driver 
jexaminers were also added, bring- 
|ing the force to 186 men. Members 
|of the patrol must first go to a re- 
jcruit training school for a period 


}of one month, it was announced. 
“Suspense,” a radio program 
|sponsored by Electric Auto-Lite 


| “Since you’re so sure women |Co., received a special award re- 
drivers are always doing some- |cently from the National Safety 
thing stupid, why weren’t you |Council for its “outstanding con- 


tribution to highway safety” during 
-|the year. Royce G. Martin, presi- 
dent of the company, was present 
on the air to receive the award 
from Ned Dearborn, president of 
the NSC. 


more careful of me?” 
out a plan for reducing the mount- 
ing death and accident toll in the 
state, it has been announced. A. M. 
Mull jr., Sacramento attorney, has 
been named general chairman of 
|the committee. 

Lyndonville, Vt., a ski resort 
town in the Green Mountain 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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By George Deery 
Associate Editor 


John P. St. Clair, president of 
the Adcraft of Detroit, has an- 
nounced the following committee 
chairman for the coming year: 
program, N. F. Lawler and Charles 
W. Bishop; membership, William 
Denman; finance, Robert G. Mc- 
Kown; public relations, Warren De- 
vine; publicity, Dale S. Renault; 
educational, Roy C. Husbands; pub- 
lication director, Ben R. Donaldson; 
editorial supervisor, Paul Penfield; 
employment, Clayton Armitage; 
legislative, Duane C. Jones; nation- 
al organization relations, Henry G. 


Goodbye, M of T 

Roy E. Larsen, president of 
Time, Inc., has announced that 
the March of Time series will be 
terminated after 16 years. The 
final release has Formosa for its 
subject. 








Affecting Factories and Dealers... 
Auto Advertising 
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Little, and community projects, 
John W. Southworth. 

Others are: Adcraft advertising 
committee for Torch drive, E. E. 
Potter and Clarence Hatch; City of 
Freedom promotion, John W. South- 
worth; retail public relations com- 
mittee contact, Lester Laidig; 
bowling, Melville Kennedy jr.; spe- 
cial events, Hil F. Best; Adcrafest, 
Louis R. Quine, and Christmas 
party, William Hendricks and Wil- 
liam G. Power. 

* * 


». 
Redbook Sales Soar 

Phillips Wyman, publisher of 
Redbook, has announced that na- 
tionwide sales reports from news- 
stands assure that Redbook will 
sell more copies at 35 cents in 
August, its first issue at the new 
price, than the average sale of the 
first six months at 25 cents. 

The reports show a newsstand 
sale of more than 900,000 copies, 
as compared with an average for 
the first six months of 896,000. 






Total circulation for the first six 
months was 1,993,000. 

With a continuation of this 
sales rate, Redbook would have 
the second largest newsstand cir- 
culation currently reported by 
any magazine in the U. &. at 35 
cents or more, the first being 
Good Housekeeping, Wyman said. 


+ * + 


Standard Oil & Football 


Standard Oil Co. (Indiana) will 
be prominent this fall as sponsor 
of radio football broadcasts, includ- 
ing the 250th City of Detroit anni- 
versary game Oct. 5 between the 
universities of Detroit and Notre 
Dame. 

The same station will carry Uni- 
versity of Michigan games under 
the company’s sponsorship. The 
schedule also calls for game broad- 
casts of the universities of Colorado 
over KOA, Denver; Iowa over 
WHO, Des Moines; Minnesota over 
WCCO, Minneapolis; Nebraska over 
KFAB, Omaha, and KOLT, Scotts- 
bluff; Wichita over KFH, Wichita, 
and Wisconsin over WTMJ, Mil- 


waukee. 
= * 


* 
Ramsey in Life 
Ramsey Corp.’s two-color page in 
the Sept. 3 issue of Life is the in- 





Auto Promotion, Hollywood-Style— 


Walt Cash, Studebaker dealer in Culver City, Calif., believes in cinema-type exploita- 
tion, so he painted this Studebaker Commander in scarlet red with signs in yellowish 
flame color. The “red-hot” poster on wheels is proving a torrid attention-compeller as 
it rolls the streets and roads of Southern California, Cash reports . 


itial announcement in the first se- 
ries of full-page, two-color adver- 
tisements ever sponsored in that 
magazine by a piston ring maker, 
Ramsey states. 

Motivating thought back of these 
advertisements is to implant in Life 
readers a new appreciation of the 
automotive industry, and how it 
delivers, year after year, more for 





Another Big Repair Shop Chooses MET-L-IT For 
GUARANTEED PERMANENT ADHESIONS 


THE PHILADELPHIA TRANSPORTATION GO. 





BEFORE: Here Met-L-it has been used to fill dents in the side 
panel of a PTC trolley car. The panel is now ready to be sanded 
and painted. Met-L-it makes tremendous savings for PTC on 
such repairs because it does not need heat and does not require 
the removal of inside wiring or upholstery. 





AFTER: The same panel after painting, showing the first class 





repair work that can be done with Met-L-it. 





repair jobs. 


“a 


7 CHECK THESE 


CUTS BODY REPAIR COSTS 
WITH WHIZ MET-L-IT! 


Lower time and material costs mean 
more profit for you—read this page 
and see how the Philadelphia Trans- 
portation Company keeps repair 
costs down by using Wu1z Met-L-it 
on a steady flow of bus and trolley 


Met-L-it gives you combined ad- 
vantages that no one metal—hot or 
cold—has ever offered you before. 
Met-L-it is tough, 
able! Try Met-L-it in your shop— 
it’s as good as gold to you! 


practical, depend- 


ADVANTAGES! 


1 Guaranteed Permanent Adhesion 


2 High workability — Perfect 


6 can Be Spread, 
Sprayed On 


Feather-edging 
3 Takes All Paints—No Checking 
4 Needs No Heat—Saves Time 
5 Waterproof, Rustproof, Lightweight 


Brushed or 





the money ... whether it be in a 
new car, an engine overhaul job or 
a minor repair. 

Also brought out is the need for 
a better understanding by the 
American public, of the importance 
of low-cost car servicing, which is 
one of the major reasons for the 
wide use of automotive vehicles in 
America today, the firm adds. 

+ * * 


Teachers’ Pet 


Home economics teachers in 
rural southern high schools have 
voted Farm and Ranch-Southern 
Agriculturist the farm magazine 
which gave them “best and most 
practical service” in their duties 
as teachers of girls from farm 
homes. 

In the same survey, conducted 
recently by International Busi- 
ness Machines, among the 5,198 
home economics teachers in the 
south, Iris Davenport, editor of 
the woman’s department of the 
publication, was also given first 
place for “best and most practi- 
cal service” among home depart- 
ment editors. 


* * * 
New Chrysler Series 
Photographic reports showing 


what goes on behind the scenes, in 
testing and perfecting new engi- 
neering developments in autos, are 
featured in a series of ads which 
Chrysler Corp. began publishing in 
August in a dozen leading maga- 
zines. 

Unusual angle of the advertise- 
ments is that the photographers 
were not told exactly what pictures 
to take but were turned loose to do 
objective news-reporting jobs, cov- 
ering various phases of Chrysler 
engineering work. 

Among the subjects they were 
asked to cover were new-car en- 
gines, new shock absorbers, new 
brakes and engineering develop- 
ments which make parking and 
driving easier. 

Actual Chrysler production work- 
ers and engineers are pictured and 
identified by name. Realism is the 
watchword and even ordinary re- 
touching of the photographs was 
avoided, it is said. 

The new informative advertise- 
ments succeed the full-color “Im- 
agination” series, which has carried 
Chrysler Corp.’s background story 
to the public since 1944. 

* t 7 


| Clever Ads 


A supplement to the August is- 
sue of Nash News illustrates how 
dealers prepare newspaper ads 
with a direct local appeal. In sev- 
eral of the ads the names of indi- 
vidual buyers are used. In one, a 
dealer offers the use of a Nash 
without charge for the bride and 


groom on their wedding day. 
* * + 


ABC Income Higher 


Net income of the American 
Broadcasting Co. and its subsidi- 
aries for the six months ended June 
30, 1951, after income taxes, was 
$472,000, equal to 28 cents per share 
on 1,689,017 shares of outstanding 
$1 par common stock. This com- 
pares with net income of $180,000, 
equal to 11 cents per share, for the 
first six months of 1950. 


* * * 


Champion Renews 

Champion Spark Plug Co. has 
signed a 52-week renewal contract 
with the American Broadcasting 
Co., to continue its sponsorship of 
Champion Roll Call, Harry Wis- 
mer’s five-minute Friday night 
sports commentary. The contract, 
signed through MacManus, John & 

(Continued on. Page 79, Col. 1) 
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Affecting Factories and Dealers... 
Auto Advertising 


(Continued from Page 78) 


,dams, Inc., Detroit, covers 287 


ABC stations. 
* * * 


Breuer Switches Account 


Breuer Electric Mfg. Co., Chi- 
cago, has changed its advertising 
agency from Allan Marin & Asso- 
ciates to Walter Craigle of Grimm 
& Craigle, Chicago. 

* * 


* 


Packard Ups Kuhl 


Promotion of Thorn Kuhl to pub- 
lic relations coordinator has been 
announced by Hugh W. Hitchcock, 
director of advertising and public 
relations for Packard. In his new 
post, Kuhl will assume duties for- 
merly held by S. J. Keith, who re- 
signed to move to California. In ad- 
dition, Kuhl will supervise publica- 
tions work in the public relations 
department. 

He joined Packard in April, 1948, 
as editor of Packard News, a dealer 
publication, and later that year 
branched into special public rela- 
tions assignments. Prior to 1948, 
Kuhl was with the Detroit bureau 
of United Press for two years serv- 
ing as city reporter. 

o aa * 


Detroit TV Sales 616,544 


Television set sales reached 616,- 
544 in the Detroit area on Aug. 15, 
according to a WXYZ-TV monthly 
survey. The figure includes sections 
of Toledo and Windsor, Ont. 

* * * 


L-O-F Division Counsel 


Brooke, Smith, French & Dor- 
rance, Inc., of Detroit and New 
York, has been appointed advertis- 
ing and merchandising counsel for 
the Fiberglas and Plaskon divi- 
sions of Libbey-Owens-Ford Glass 
Co. | 


* * + 
Offers New Show 
Frederick W. Ziv Co., Cincinnati, | 
producer of transcribed radio 
shows, is contacting automotive 
advertisers with Ziv’s newest pro- 
duction, “Bright Star,” co-starring 
Irene Dunne and Fred MacMurray. | 
* * * 


Krylon Fall Promotion 

Krylon, Inc., Philadelphia, is tim- 
ing a national promotion on Kry- 
lon-izing to break early this fall, 
when service stations, garages and 
dealerships are putting automobiles | 


in condition for winter driving. 
* * x 


Kelly Emcees ‘Stag Party’ 
Warren Michael Kelly has taken 
Over as emcee on “Stag Party,” 
Chevrolet dealers’ Tuesday night 
program (10:30 p. m., EST), on 
WXYZ-TV, Detroit. 
* * 


Radio Idea Pool 

A cooperative campaign among 
AM radio stations in the De- 
troit area to promote Motor City 
Radio has been announced. Ex- 
pected to begin around Sept. 15, 
the plan calls for a pooling of 





* 
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Brings ‘Em Back with 
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JOHN HAYES SALES 
Ford Dealers 


TERRE HAUTE, 
INDIANA 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 


ideas, effort and money. It is vol- 
untarily supported by the sta- 
tions, and is believed to be the 
first effort of its kind. Partici- 
pating stations are: WXYZ, WJR, 
CKLW, WWJ, WJBK, WEXL, 
WKMH. 
* * * 


Carney Named 

Foote, Cone & Belding has elect- 
ed Attorney Robert F. Carney as 
chairman in a reorganization to 
separate advertising and business 
operations. Fairfax M. Cone was 
elected president; Don Belding, 
chairman of the executive commit- 
tee, and Carney, third member of 
the committee. 

New directors are Roy Camp- 
bell jr.. Hugh E. Davis, Frank 
E. Delano, Robert J. Koretz, Wil- 
liam J. Pringle, A. E. Rood, Ford 
Sibley, Jack Smock, Rolland W. 
Taylor and Elwood Whitney. 


Chicago operations will be in 
charge of Campbell, Davis and 








Kaisers Made in Mexico— 


Mexican-made Kaisers move down the final assembly line at the Tlalnepantla, 
Mexico, plant, located about 20 miles from Mexico City. Cars there are distributed by 
Distribuidora K-F de Mexico through dealers in Monterey, Merida, Chihuahua and 
Puebla. Henry J's are scheduled for introduction there this fall, the company said. 


Koretz; New York operations in 
charge of Delano, Taylor and Whit- 
ney, and Los Angeles, San Fran- 
cisco in charge of Belding. 

+ * * 


News From Maritz 

Lloyd Maritz sr., sales promotion 
and contest specialist in the auto- 
motive field—and identified with 
Chevrolet’s “S.A.” campaign which 


reportedly produced $18 million in 
business in 90 days—has entered the 
merchandise prize contest field on 
a national scale, as president of his 
own organization, Lloyd Maritz 
EnterPrizes, 411 N. 10th St., St. 
Louis, the firm announced. 

The new company specializes in 
plans and merchandise prizes for 
sales contests and other employe 


Staaten mi 


and dealer campaigns in which 
merchandise prizes are used as in- 
centives. 


+ * * 


Names 

Floyd W. Hart, former manager 
of the general advertising depart- 
ment of the Atlanta Journal and 
Constitution, has been named ad- 
vertising manager of the Lower 
South edition. 

Ray-O-Vac reports that D. M. 
Cook has left the organization. J. 
A. Mcllnay, general sales manager, 
will conduct the merchandising and 
advertising program until a succes- 
sor is named. 

James G. Riddell, president of 
WXYZ, Inc., Detroit, has an- 
nounced promotion of Hal Neal to 
the newly created position of assist- 
ant radio sales manager, and of 
William Morgan to Neal’s position 
as director of advertising and sales 
promotion and publicity. 

Following an illness of several 
weeks, Don Lawder of New Yorker 
magazine is back at his desk in 
New York. 

Don David, formerly of Batten, 
Barton, Durstine and Osborn, Inc., 
and McCann-Erickson, Inc., has 
joined the copy department in the 
Detroit office of Ruthrauff & Ryan, 
Inc. 








Early automobile dealers often 
faced unusual problems when 
“aging” their inventory of trade-ins. 
Of course, not quite the 
same used car inventory control 
problem dealers face today. 


NOW. .» VISUAL USED CAR CONTROL automatically ages 
entire inventory in just 5 seconds daily! 


With a minimum of operating time each day, 
the Reynoco Visualizer shows you, all the vital 
facts about your used car inventory and sales. It 
helps you carry a balanced inventory because you 
always know at a glance exactly how many of each 
make, year-model and body style you have in stock, 
which cars have been reconditioned, and how long 
each has been on hand. Also, you have a visual 
record of recent turnover by make, year-model and 
body style to guide your daily transactions toward 
keeping your inventory in balance. With all this 
valuable information before you, you are in a posi- 
tion to enlist the full support of your salesmen to 
trade for the desirable makes and models. Thus, 
the Reynoco Visualizer provides you with factual, 
up-to-the-minute information for sound sales direc- 
tion, For full information, mail the coupon today! 


of the several hundred 


one 


sales aids and operating systems 
that build and protect your profits, 
produced by Reynolds & Reynolds 





The Reynolds & Reynolds Company 
Celina, Obio 


| Please send me information on 
| Inventory Control,”’ 
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British Car Sales Lag 


$350, and say their sales have in- 
creased as a result. 

A Toronto dealer reduced the 
price on his stock of Prefects from 


10, 1951 


ered returning the bulk of the 
cars to Great Britain. 

British newspapermen have also 
been brought over by Austin to 
tour Canada and study the market- 


Secretary Corell in Tampa 


To Aid on Parley Plans 


TAMPA, Fla.—Margaret Corell, 
executive secretary of the National 


$1,350 to $995 after failing to move 
them at $1,050. There was a quick 
response, but the dealer said he 
“lost plenty” on the sacrifice. 
Austin, with a reported 5,000 
cars in stock in Canada, is now 
said to be planning to ship a 
number to South America. Austin 
has maintained its Canadian 
price unchanged and had consid- 


Canada Dealers Cut Ford Anglia, Prefect Price; 
Export of Austin Surplus Hinted 


MONTREAL.—Small British cars 
are finding tough going in the Ca- 
nadian market. Sales have dropped 
off and a surplus of cars in stock 
is reported. 

British Ford Anglia and Pre- 
fect cars are being offered at re- 


ing condition for British cars. 


Used Car Dealers Assn., is here to 
help expedite plans for the NUCDA 
annual convention in Tampa Nov 
27-29. 

Miss Corell is assisting Homer 
Herndon, local used-car dealer and 
convention chairman, on arrange- 
ments. 





License Plates Reflect 
OTTAWA.—One Canadian prov- 
ince, Alberta, will have motor ve- 
hicle license plates next year which 
will reflect light at night. The 
plates will be black, with reflecting 
bearl-gray letters and numerals. 


duced prices to revive demand, 
while Austin is reported to be 
arranging export of some of its 
stock. 

Ford Anglia and Prefect car 
dealers have cut prices as much as 


New Passenger Car Registrations, All States for July, 1951-1950 








Car registrations by states are 
released here weekly, 


as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 


CHRYSLER. 
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New Commercial Car Registrations, All States for July, 1951-1950 


Truck registrations by stetes are 
released here weekly, a: com- 
pleted by R. L. Polk representa- 
tives in state capitals 


Truck registrations by stetes are 
released here weekly, «1 com- 


pleted by R. L. Polk representa- 
tives In state capitals. 
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matic standard on 400, optional at $185 


The following advertised-delivered prices 
on other models.) 





are based on factory retail prices at the * e 
factories, including spare tires, as estab- PLYMOUTH—Concord—2-dr. sed 1,- 
lished by the Office of Price Stabilization. urren rices on ew utomo i es 547.50; bus. cpe., $1,422.85; Suburban, 
poor prices include federal excise taxes $1,905.75 (Savoy, $2,014.23). Cambridge— 
factory handling charges, and dealer | ope. $2,388.15; Traveler, $2,646.42; New-| Custom Deluxe 6—4-dr. sed., $1,597.56;,| Traveler, $2,381.12. (H ee, Ree Se. eee 
* i 15; A . .42; -|C } -dr. ; .56;~ 5 ,381,12, ydra-Matiec optional s ° 
delivery and handling charges. They do | port, $2,725.34; conv., $2,883.47; '8-pass. |2-dr. sed., $1,548.88; ci. cpe., $1,548.88; | at $158.61" on ail models.) , Seenae, cone..  Ghashae, Batvenen’ 
include transportation charges, state | sed., $3,149.38; lim., $3,279.03. Saratoga| stat. wag., $2,080.24. Deluxe 8—4-dr. sed., LINCOLN—4-dr. sed., $2,638.95; cl. cpe., | $1'951.59, = — F 
or local sales taxes or optional equip- | —4-dr. sed., $2,941.08; cl. cpe., $2,952.18; | $1,584.25; 2-dr. sed., $1,535.57; bus. cpe., | $2,590.30; Lido, $2,790.09. Cosmopolitan— 
ment. Town & Country wag., $3,592.83; 8-pass. | $1,454.60. Custom Deluxe 8—4-dr. sed.,|4-dr. sed., $3,319.76; cl. cpe., $3,265.46; PONTIAC—Chieftain 6—4-dr. sed., $1,- 
BUICK — Special — 4-dr, sed., $1,991.51 | Sed., $3,855.64; lim., $4,176.34. New Yorker | $1,678.53; 2-dr. sed., $1,629.85; cl. cpe., | Capri, $3,492.39; conv., $4,048.22. (Hydra- | 791.28 (del., $1,888.67); 2-dr. sed., $1,739 
(del., $2,034.56); 2-dr. sed.,' $1.937.20|—4-dr. sed., $3,119.87; cl. cpe., $3,092.38; | $1,635.48; conv., $1,998.28; stat. wag.. | Matic optional at $174.25 on all models.) (del., $1,836.40); cl. cpe., $1,739 (del., 
(del., $1,981.25); ‘cl. cpe., $1,904.41; bus, | Town & Country wag., $3,700.38; Newport, | $2,161.21; Victoria, ‘$1,974.70. (Ford-O-| MERCURY—4-dr. sed., $2,084.13; cl. | $1,836.40); stat. wag., $2,324.39 (del., $2,- 
cpe.,’ $1,850.10;| Riviera’ del., $2,072.48; | $3,504.47; conv., $3,612.59. Imperial—4-dr. | Matic optional at $168.20 on V-8 models.) |cpe., $2,029.83; Monterey, $2,202.50 (all- | 495.29); bus. cpe., $1,612.89; conv. del., 
conv. del., $2,385.09. Super—4-dr. sed., | 8ed., $3,390.79; cl. cpe., $3,379.35; conv.,| PRAZER—4-dr. sed., $2,359: Vagabond, | leather, $2,213.78); conv., $2,474.04; stat. | $2,178.80. Streamliner 6—sed. a? oe P 
$2,194.21; '4-dr. Riviera, $2,269.02; sed. | $4,057.83; Newport, $3,727.98. Crown Im-| $2399. Manhattan—conv., $3,075: Vir. | W28-, $2,626.77. (Mere-O-Matie optional at | 717-47 (del., $1,814.86). Catalina 
cpe., $2,093.77; Riviera, $2,194.19; conv., perial—S8-pass. sed., $6,076; lim., $6,184.02. ginian, $3.075 (Hydra-Matic standard on $168.50 on all models.) $2,053.74 (super del., $2,113.21). Chieftain 
$2,539.59; stat. wag., $2,916.77. Roadmas- | (Fluid-Matic optional at $120.90 on Wind-| Manhattan, optional at $158.61 on other|_.NASH—Rambler Super — Suburban, §$1,- 8—4-dr. sed., $1,861.01 (del., $1,958.40) ; 
ter—4-dr. Riviera, $2,835.41; Riviera, | sor, standard on Windsor Deluxe and other | models.) sia 779.30. Rambler Custom — Country Club, | 2-4r. sed., $1,809.73 (del., $1,907.12); cl. 
$2,927.64; conv., $3,057.79; stat. wag., | models. Fluid-Torque optional at $152.60 Saas Pe $1,861.40; conv., $1,886.40; stat. wag., | CPe., $1,809.73 (del., $1,907.12); stat. wag., 
$3,521.08. (Dynaflow standard on Road. |0n New Yorker and Imperial. Fluid-Torque HENRY J 4-—2-dr. sed., $1,333.00. De-| §1'996 40. Statesman Deluxe—bus. cpe.. $2,394.12 (del., $2,475.12); bus. cpe., $1,- 
master, optional at $169.20 on Special and| and Hydra-Guide standard on Crown Im- luxe 6—2-dr. sed., $1,467.21. $1,755.50. Statesman Super — 4-dr. sed., | 983-62; conv., $2,248.53.  Streamliner 8— 
Super. ) perial. ) HUDSON — Pacemaker Custom — 4-dr. | $1,863.10; 2-dr. sed., $1,837.40; sed. cpe., | Sed. Cpe., $1,788.20 (del., $1,885.59). Cata- 
OADILLAC—62—4-dr sed., $3,315.61; |. CROSLEY — Bus. cpe., $915.50; stat. | sed., $2,144.68; 2-dr. sed., $2,101.54; bus. | $1,860. Statesman Custom—4-dr. sed., $2.-| ima 8—del., $2,124.47 (super del. $2,- 
cl. epe., $3,229.59; conv, $3,746.69: Coupe | Y88: $972.50; Hotshot, $924. Super—2-dr. | cpe., $1,963.90; cl. cpe., $2,144.68; conv., | 026.10; 2-dr. sed., $2,000.40; sed. cpe., | 183-93). (Hydra-Matie optional at $158.50 
De Vilie, $3,612.54. 60 ipocinl—4-dr. sed... sed., $1,003; stat. wag., $1,046; conv., | $2,642.33. Super 6 Custom—4-dr. sed., $2,- | $2,023. Ambassador Super—4-dr. sed., $2,- |" 411 models.) 
$3,892.84. 75—7-pass., $4,887.76; lim., $5.- $1,005.50; Super Sports, $999. 287.07; 2-dr. sed., $2,238.29; cl. cpe., | 219.80; 2-dr. sed., $2,194.10; sed. cpe. STUDEBAKER—Champion Custom —4-dr. 
081.17. (Hyara-Matic optional ‘at $174.25 DeSOTO—Deluxe—4-dr. sed., $2,059.05; | $2,287.07; Hollywood, $2,605.34; conv., $2,- | $2,215.70. Ambassador Custom —4-dr. sed., | sed., $1,614.29; 2-dr. sed., $1,581.67; cl. 
cl. cpe., $2,048.27; Carry-All, $2,268.95; | 826.76. Commodore 6 Custom-—-4-dr. sed., | $2,382.80; 2-dr. sed., $2,357.10; sed. cpe., | cpe., $1,608.65; bus. cpe., $1.511.27. Cham- 
on 75 and standard on 62 and 60 Special.) . P , 
8-pass. sed., $2,766.70. Custom—4-dr. sed., | $2,480.01; cl, cpe., $2,455.10; Hollywood, | $2.378.70. (Hydra-Matic optional at $158.50] pion Deluxe—4-dr. sed., $1,693.91; 2-dr. 
fh a Sa On a eaeeee: el. oe. ee Soerteman. sero. 38: conv., $3,010.97. Commodore 8/on Statesman and Ambassador.) sed., $1,661.29; cl. cpe., $1,688.27; bus. 
’ , .O4; 2-dr. . ’ 85; . y .81; conv., , . 36; -pass. sed.,| Custom and Hornet 6-——4-dr. sed., §$2,- . | epe., $1,590.92. Cham — 4-dr. 
ope., $1,444.98; bus. cpe., $1,363.98. Style- | $2,959.42; Suburban, $3,283.90; stat. wag., | 568.32; cl. cpe., $2,543.42: Hollywood, §2.- | 7 QUDSMOBILE—88_—“t-dr. sed... $2,029.94; | S00 $1,775.07; fdr sed, “$1742.71, ch 
line Deluxe—4-dr. sed., $1,570.04; 2-dr. | $2,808.46. (Tip-Toe Shift standard on Cus- | 868.51; conv.,” $3,099.28. _(Drivemaster | seq. $2,190.93: 2-dr. sed. $2132 47. cl, | CPe-. $1,769.68; bus. cpe., $1,672.33; conv. 
sed., $1,521.84; cl. cpe., $1,538.24; Bel-| tom, optional at $120.90 on Deluxe.) optional at $98.67 and Super-Matic optional | ene.’ $2'089.41: Holid “$2,407.25. conv., | $2:088.68. Commander Regal—4-dr. sed. 
$2 Air, $1.7 787.36; conv., $1,896.02; sat: WSE-.| DODGE—Waytarer—2-dr. sed., $1,801; | t_$158.30 on Pacemaker and Super. Hy- $2.515-01. 98-—d-dr. Hollday del., $2,456.45; | $1-888.21; 2-dr. sed., $1,855.84; cl. epe., 
. Fleetline’ Special — 4- +» | bus. epe., $1,671.32; Sportabout, $1,790.26. dra-Matic optional at $158.30 on Commo- Holiday, $2,446.19 (del. $2 711.70): conv. $1,882.81. Commander State — 4-dr. sed., 
$t's80.04: 2-dr. sed., $1,439.85. Fileetline dore and H ) ; 5 P ‘ . ; 2- ; 

- A Meadowbrook—4-dr. sed., $1,914.80. Coro- nd Hornet. del., $2,846.03, (Hydra-Matic optional at | $1/991-19; 2-dr. sed.. | $1,958.58; cl. cpe., 
Deluxe—4-dr. sed., $1,570.04; 2-dr. sed. ; . > See SPSCBE! (At Land 
$1521.84. <P omrersilde optional on Deluxe | ROt—4-ar. sed., $1,995.80; cl. cpe., $1,-| KAISER—Special—4-dr. sed., $2,165.45; | $158.50 on all models. ) $1,985.54; conv., $2,304.81. State 

saelo ai $108.50 P 981.95; conv., $2,382.88; stat. wag., $2,-|2-dr. sed., $2,114.10; cl. epe., $2,093.55;| PACKARD—200 — 4-dr. sed., $2,417.37; | Crulser—4-dr. sed., $2,126.80. (Automatic 
models 567.33; 8-pass. sed., $2,704.19; Diplomat, |bus. cpe., $1,949.79; 2-dr. Traveler, $2,-|2-dr. sed., $2,366.04; bus. cpe., $2,253.84. | 0Ptional at $201.25 on all models.) 
age $2,180.52; ‘Tor sed., $2,- | $2,299.75. (Gyro-Matic optional at $94.60 | 216.80; 4-dr. Traveler, $2,268.18. Deluxe | 200 Deluxe—4-dr. sed., $2,561.08; 2-dr. WILLYS-OVERLAND—4—Jeepster, $1,- 
209. L 5 ‘own & Coun-/on all models except Sportabout.) —4-dr. sed., $2,278.43; 2-dr. sed., $2,- | sed., $2,509.75. 250—conv., $3,320.58; May- | 530.38; stat. wag., $1,747.32 (four-wheel- 
5 828.76; 
try wag., $2, 76; 8-pass. sed., $2,949.27. FORD—Deluxe 6—4-dr. sed., $1,508.41; | 227.08; cl. cpe., $2,247.62; bus. cpe., §$2,- fair, $3,166.59. 300—4-dr. sed., s 971.51. | drive, $2,161.44). G6@—Jeepster, $1,637.91; 
Windsor Deluze—4-dr. sed., $2,400.68; ol.  2-dr. sed., $1,450.73; bus. cpe., $1,365.95. 114.10; 2-dr. Traveler, $2,329.78; 4-dr. 400 Patrician—4-dr. sed., $3,586.25 . (Oltra- ‘ stat. wag., $1,828.38. 
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| In the Hopper 


Creation of a bi-partisan state;hold 5 percent of the first $100 they 


highway planning committee in 
West Virginia was urged in a reso- 
lution adopted in Charleston by the 
West Virginia Highway Users’ Con- 
ference. 

* + * 


Bracket System Applied 


To Alabama Sales Tax 

A bill setting up a simplified 
bracket system for collecting the 
Alabama sales tax, which will be 
increased from 2 to 3 percent, ef- 
fective Oct. 1, has been given final 
passage by the Alabama legislature 
and sent to the governor for signa- 
ture. 

The measure sets up the follow- 
ing schedule for collection of the 
3 percent levy: 

On sales up to 10 cents, no tax; 
on sales of 11 cents to 40 cents, 1 
cent tax; on sales of 41 to 75 cents, 
2 cents tax, and on sales of 76 cents 
to $1.10, 3 cents tax. The same 
schedule applies to sales over $1.10. 

Also given final passage by the 
Alabama legislature and sent to 
the governor for signature was a 
bill to permit merchants to with- 





yy 


NEW CAR TRIM 





with 





POSITIVE PROTECTION FOR 
EMERGENCY ‘‘FLASH’’ CHROME 


Here’s the answer for protecting the 


defense measure “flash” chrome on 

»w cars! New Cl »-Gard k 4 
new cars! New Chrome-Gard keeps it 
looking like new because Chrome-Gard’s 
hard coating prevents peeling of the 
baked-on finish . . . stops rust, corro- 
sion and pitting of new and old chrome. 


New Chrome-Gard is easily applied 

. dries crystal clear .. . adheres in- 
definitely! New Chrome-Gard sells like 
“hoteakes” both as a service treatment 
and parts counter item! 


SELL THE TREATMENT! 


Offer service customers the Chrome- 
Gard treatment . .. low on labor, long 
on profits! Service packages: Chrome- 
Gard, twelve 8-oz. bottles, $15. Rust 
Dissolver, twelve 16-0z. bottles, $12. 


AND SELL THE KIT! 


The $1 retail package, Rust Dissolver 
and Chrome-Gard, is the fastest mov- 
ing item on many parts counters! 
12 kits—$7.20; 24 or more—$7.00 doz. 


LIQUID GLAZE, INC. 
Makers of the famous Liquid Glaze 
Treatment for all car finishes. 
LIQUID GLAZE, INC., LANSING 6, MICH. 


Send me the following quantities of CHROME- 
GARD. NOTE: Prepaid delivery if all three items 
are ordered. 


Cartons of 
Retail Kits 


} Cartons of 
Rust Dissolver 
(service use) 


— Cartons of 
| CHROME-GARD __ 
(service use) 
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|police force’s 14 districts and key 


| dependent 





collect from the sales tax and 2 per- 
cent on the balance. Heretofore 
merchants have been allowed to 
keep a flat 3 percent. 


* * 7 


Gas, Auto Tax Hikes Passed 


By Massachusetts Senate 


The Massachusetts senate has 
passed a bill calling for a 1.3 cent a 
gallon raise in the gasoline tax and 
a raise in registration fees to yield 
an estimated $17,000,000 more a 
year. 

The measure will now go to a 
conference committee between the 
two branches of the legislature. The 
house passed a two-cent gas tax 
early in July, and later rejected all 
registration fee increases. 

The senate approved measure 
would hike registration fees for 
passenger cars 50 percent; the fee 
for trucks, trailers and motorcycles 
100 percent, and operators license 
fees 25 percent. 

* * * 
Mass. Basing Truck Fees 
On Weight of Vehicle 

The governor of Massachu- 
setts signed a measure providing 
that the fees for the registration 
of trucks be established on the 


basis of gross weight. 
. + * 


Washington Corporation Tax 


Held Unconstitutional 


The Washington state supreme 
court has invalidated as unconsti- 
tutional a combination appropria- 
tions and tax law passed by the 
1951 state legislature. Gov. Langlie 
has announced he would call a 
special legislative session for action. 

The law levied a modified 4 per- 
cent state corporation franchise tax 
and also authorized state agencies 
to spend $660,000,000 during the 
next two years. The court held that 
the tax violates the uniformity pro- 
visions of state constitution and is 
discriminatory against corporations 
doing business on a calendar-year 
basis. The law was also held un- 
constitutional because it embraced 
more than one subject. 

* - * 


Pennsylvania to Require 


Truck Splash Guards 


Gov. John S. Fine has signed into 
law a bill requiring commercial ve- 
hicles to be equipped with splash 
guards in Pennsylvania. Under the 
new law, which becomes effective 
Apr. 1, 1952, all commercial ve- 
hicles must be equipped or con- 
structed to eliminate splashing fol- 
lowing vehicles and obscuring of 
drivers’ vision. Penalties are a $10 
fine and costs, or five days in jail. 

+ * * 


Corporation Tax Coverage 
Expanded by Pennsylvania 


A bill imposing a 5 percent cor- 
porate net income tax on firms 
which own property in Pennsyl- 





vania or carry on corporate ac- 
tivities there has been signed 
into law by Gov. John S. Fine. 

The measure is designed to 
raise millions in additional reve- 
nue. Transportation firms and a 
handful of communications com- 
panies will be principally af- 
fected. 


* * * 
Illinois Starts Enforcement 


Of Truck Weight Law 


Enforcement of Illinois’ newly 
enacted highway truck weighing 
program went into full operation 
Sept. 1, with the completion of ad- 
ministrative procedures by Michael 
F. Seyfrit, director of the depart- 
ment of public safety. 

Chief Thomas J. O’Donnell called 
a conference of officers of the state | 


personnel assigned to the truck | 
weighing stations to fully inform 


them concerning administration. 
a * * 


Oklahoma Plans Study | 
Of Compensation Rates 


Preliminary steps toward an in-| 
investigation of work- 
men’s compensation insurance rates 
in Oklahoma have been taken by 
the executive committee of the 
Oklahoma legislative council. 

The legislative study group’s in- 
surance committee has been direct- 
ed to inquire into the possibility of 





lemploying an actuary to make a 


thorough investigation of the mat- 
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First Customer Is a Regular Customer— 


E. B. Keckler, left, who recently observed his fifth anniversary as a Chevrolet dealer 
in Bellefonte, Pa., is shown here with his first customer, George Stiver, of Port Matilda, 


a township road supervisor in the area. 
pickup to Stiver in 1946 and he drove it until last November, when he traded it in on 


Canada Layoffs 


a 1950 Chevrolet truck. 


ter. The committee was instructed 
to report back on the cost of such 
a study. 


Two Tax Change Proposals 


Studied by Arizona Solons 


An arizona legislative interim 
committee, studying the state’s tax 
structure, has received proposals 
for a use tax and a change in the 
state sales tax. 

Sen. John E. Hunt proposed that 
the sales tax be removed from food 
and increased on other items from 
2 to 3 percent. 

A use tax, to be imposed on use, 
storage or consumption of any 
property purchased at retail and 
not subject to the present sales 
tax, was proposed by Joe Hunt, a 
member of the state tax commis- 


sion. 
+ +. * 


Referendum Ruled Out 


For Maine’s Sales Tax 
Maine’s new 2 percent sales 


tax can’t be referred to the elec- 
torate, it has been ruled by Su- 
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NOW —the most beautiful, most 
dependable turn signal on the 
market is also the easiest to in- 
stall! With the new snap-in tips 
and color-coded wires, installa- 
tion time is greatly reduced. 


Order the new and 


Yankee conversion kits and 
switches today. Send for cata- 


tog. Yankee Metal 


Corp., Norwalk, Connecticut. 


*Switch: pat, pend. 


(amet 
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Keckler's dealership delivered a half-ton 


perior Court Justice Francis W. 
Sullivan in refusing to order the 
secretary of state to accept ref- 
erendum petitions signed by 32,000 
voters. 

In effect since July 1, the new 
sales tax was enacted by the 1951 
state legislature as emergency 
legislation, which is not subject 
to referendum. The petitioners, 
whose counsel said the _ issue 
would be appealed to the State 
Supreme court, contended there 
was no emergency within the 


meaning of the state constitution. 
+ * +. 


New Orleans Chamber Asks 


City Car Inspection Station 

A recommendation for immediate 
construction of a municipal motor 
vehicle inspection station in New 
Orleans has been submitted to the 
city by the New Orleans chamber 
of commerce. 

The chamber asserted that a re- 
cent 20 percent increase in automo- 
bile insurance rates in Louisiana, 
reflecting an increased number of 
accidents, is “irrefutable evidence 


COLOR-CODED 





for instant, 


fool-proof 





identification 


improved 
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The Of 


SNAP-IN TIPS 
— for quick 
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of the need for better inspection of 
vehicles.” 


An ordinance has been passed 
providing for the construction of an 
inspection station, using funds de- 
rived from the sale of city prop- 
erty, but the chamber pointed out 
that the property to be sold is all 
involved in litigation or will be 
needed in street widening programs 
and suggested the construction of 
an inspection station which would 
be self-liquidating. 


* * + 
Auto Transactions Taxed 


In New Texas Legislation 

A new tax law went into effect 
in Texas Sept. 1, and covers prac- 
tically every kind of automobile 
sale or transfer. New residents will 
have to pay $15 for every car or 
trailer they bring into the state. 
Owners who trade their vehicles 
for another of equal price must pay 
a five-dollar tax. 

A $10 tax is levied on automo- 
biles received as gifts. The law 
also requires every one in the state 
who sells a car, including tradeins, 
to keep a four-year record of the 
transaction. 





Hit in Parliament 


OTTAWA.—M. J. Coldwell, Cana- 
dian parliament member, has 
charged that layoffs in Canada’s 
automobile industry are “another 
tragic result of the poorly-planned 
anti-inflation program of the gov- 
ernment.” 

Coldwell, leader of the third larg- 
est political group in the parlia- 
ment, said that defense orders have 
not been placed to take up the slack 
of unemployment here. The layoffs 
are blamed on reduced car sales 
because of credit restrictions. 





Nashua Slows Trucks 


NASHUA, N. H.—(UTPS)—A 
drive against speeding by heavy 
trailer trucks and tank trucks 
has been launched here by the 
police department. Chief Joseph 
L. Regan stated that in recent 
weeks the trucks apparently have 
increased their speed in the city. 
One truck driver was charged 
with racing at 60 miles an hour 
on a city thoroughfare. 
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Southwest Outlets Named 
For Bennett Pump Sales 


AUTOMOTIVE NEWS, SEPTEMBER 


organization of the company’s dis-| ates, 613 Poydras St., New Orleans, 
tributing facilities in Louisiana and|have been appointed co-district 
Arkansas, and the establishment of | managers for Louisiana. They will 


MUSKEGON, Mich.—S. K. Mak-|a direct sales office in New Or-|supervise the distribution of Ben- 


emson, general sales manager of | leans. 


John Wood Co., Bennett Pump di- 
vision, here, has announced the re- 


nett petroleum dispensing equip- 
George M. Rittiner and Blair G.|ment as well as tireflators and air- 
Rittiner, of Rittiner and Associ-| water units. 


10, 1951 


Iowa Truckers Praised 


$380,345 Collected by State for Violations 
Of Size and Weight Laws 





DES MOINES. — In announcing | weight inspection force has been in 





that Iowa State Highway Commis- 
sion weight officers collected $380,- 
345 in penalties from violators of 
truck size and weight laws during 
the 1951 fiscal year, W. O. Price, 
commission safety and traffic engi- 
neer, commended the trucking in- 
dustry as a whole for “wholeheart- 
ed support of our efforts.” 

The Iowa Motor Truck Assn. sup- 
ported bills enacted by the 1951 
Iowa legislature to increase the 
fines for overweight trucking. 

“Over-sized vehicles, especially 
those which are too wide, are 
important from a traffic safety 
standpoint,” Price declared. 

“We do not know how many 
vehicles actually have paid the 
amount of registration fees they 
should pay according to _ their 
weight. 

“We know it must be a consider- 
able number because our officers 
still are detecting underpayments. 
A good many vehicles with low 
registration fees were found when 
we started enforcement operations 
in 1941. 

“Picking up under-registered op- 
erators is a measure of fairness to 
those who do pay full registration 
fees.” 

Price said that the cost of the 
commission’s law enforcement ac- 
tivities during the 1951 fiscal year 
was $86,647, or less than one-fourth 
of the money penalties collected. 

Commission weight officers is- 
sued 10,474 summonses during the 
fiscal year, ended June 30, it was 
disclosed. Of these, 9,091 were 
issued for overweight, 1,383 for 
oversize and 162 for overwidth. 
The total number is larger than 
the charges, because some vehi- 
cles were charged with more than 
one offense. 

Price said the charges resulted 
in payment of $228,457 in increased 
registration fees, $128,000 in fines 
and $23,007 in court costs. 

He further announced that dur- 
ing the 10 years the commission’s 


SERVICE MERCHANDISER 


Everything the name implies 


“NATKIN-BUILT” means every 
feature for best in appearance 
and rugged construction at low- 
est cost per-year -of- service. 
“NATKIN-BUILT” is your assur- 
ance that every step in the 
manufacture of every Service 
Equipment unit meets the most 
rigid standard we can set, 
before the Natkin identifica- 
tion is proudly affixed. 












































SERVICE MERCHANDISER 
means more profit from pres- 
ent customers and more new 
customers every week because 
your “Natkin-Built” Service 
Merchandiser gives you 
DEPARTMENTALIZED activity 
and creates customer confi- 
dence. Every Natkin-Built Mer- 
chandiser acts as a silent, 
powerful, convincing salesman. 


Model 9200 — $319.00 F.O.B. St. Louis 
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TKIN & CO. 


ENGINEERS + MANUFACTURERS 
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Farm Income Up, 


Record Harvests 
Seen This Year 


CHICAGO.—Farm incomes rose 
17 percent over 1950 in the first sev- 
en months of 1951, reports the Corn 
Belt Farm Dailies’ office in its bi- 
monthly “Agricultural Situations.” 
Receipts from all marketings to- 
taled $15,400,000,000 through July. 


The publication noted that farm- 
ers’ expenses have increased, and 
that the 1950 farm population was 
at its lowest point since tabulations 
began in 1910. 

This year’s farm production out- 
look, however, was reported excel- 
lent, with one of the largest total 
crops ever expected despite famines 
and floods. 

The main food crop of the coun- 
try, wheat, promises a total of 998,- 
000,000 bushels, under average but 
enough in view of the decreased 
dependence of European countries, 
it was said. 

Other crops are also expected to 
have a big year. A corn crop of 
3,207,000,000 bushels is expected with 
the other principal feed crop, oats, 
estimated at 1,393,000,000 bushels. 
Soybeans promise 270,000,000 bush- 
els. 

There will be an ample supply of 
meat, the Farm Dailies’ office re- 
ports. Slaughtering has been low 
in the first seven months because 
of OPS regulations, but the farm- 
ers will have to sell sometime, it 
was stated. 

Three handicaps to greater crops 
were the early season drought on 
the West Coast, the later drought 
and burning heat in Texas and 
other southern states, and the Kan- 
sas-Missouri flood that spoiled an 
estimated 2,500,000 acres of sowed 
crops. 


GENERAL TIRE DEPARTMENT 
PROVES MONEY-MAKER FOR 
SURREY MOTORS CORP. (LINCOLN- 
MERCURY), LONG ISLAND CITY, 
N. Y.—N. A. Dretzin, V. P. says, ‘‘Con- 
sidering the small amount of overhead and 


administrative supervision required, a 
General Tire Department represents good, 
steady profit.” Progressive new car dealers 
all over the country are enjoying the profit 
and prestige possibilities only General 
Tires can offer.—Gen. News Service. 


SSS 


Canada Rubber Supply Up 

MONTREAL.—Overall stocks of 
rubber in Canada at the end of 
June—natural, synthetic and re- 
claim, were 20 percent larger than 
a year ago, and consumption dur- 
ing the month declined 10 percent. 
Stocks of natural rubber rose 24 
percent and consumption fell 18 
percent. 






































operation, a total of 91,406 sum- 
monses has been issued. Increased 
registration fees have amounted to 
$2,088,335. Fines and costs have to- 
taled $924,291. Cost of operation of 
the commission force has_ been 
$783,461. 

“Issuance of a summons,” Price 
said, “results in practically 100 
percent compliance with the law. 
Most offenders plead guilty. 
“More than half the summonses 

issued for overweight involve gross 
overloads or overloads on axles. 
These are the violations we are 
trying principally to control, be- 
cause they do the damage to the 
roads and bridges.” 





Use Your Hands 


Automatic Signals Held 


Illegal in B. C. 


VANCOUVER.—A motorist here 
chose to go to jail rather than pay 
a $5 fine. 

Ralph Wallaschuk was charged 
with a traffic violation because he 
used an automatic turning indica- 
tor on his British car instead of 
making a hand signal. He was fined 
$5 or three days. 

He went to jail. Some hours later 
he was released on bail pending ap- 
peal, Police said automatic signals 
such as Wallaschuk used are illegal 
in British Columbia. 





Advertisement 





Opportunities for 
Dealers to Attract 


Rural Trade 


It is a well-known fact that 81 per- 
cent of the nation’s car dealers and 
70 percent of the equipment and 
service dealers are located in towns 
of less than 25,000 population. 

There’s a good reason why Amer- 
ica’s dealers are located there, ac- 
cording to a booklet just released 
by Farm Journal, America’s largest 
rural magazine. That’s because, the 
booklet says, business is best there. 

After all, Farm Journal points 
out, more than half the nation’s con- 
sumers live in places of less than 
25,000 population or on farms, and 
car-ownership is much more preva- 
lent in this half of America than it 
is in the big-city half. Sixty-five per- 
cent of all rural families; for in- 
stance, own cars. This compares 
with 40 percent of the families who 
live in big cities. 

Other surveys, analyzing parts 
and service sales, agree with the 
figures Farm Journal gives. More 
than half the parts and service 
sales—a $6 billion annual business 
—is done by dealers located in 
farm-trade centers. 

It was because of the importance 
of motorized equipment to the 
people who live in this big half of 
America that Farm Journal inaugu- 
rated its “Keep "Em Rolling” pro- 
gram. This program has a great 
influence in making careful mainte- 
nance as regular a farm practice as 
milking the cows. And by emphasiz- 
ing proper timing for shopwork, 
“Keep ’Em Rolling” does much to 
even out the industry’s seasonal 
work loads—especially for those 
dealers who take the simple steps 
to identify themselves with the pro- 
gram locally. 

Farm Journal admits, however, 
that “Keep ’Em Rolling” is not just 
for the country dealer. Even big-city 
dealers are coming to depend more 
and more on country customers. 
This was discovered in a nation- 
wide poll of car dealers. Further- 
more, the dealers themselves said 
that cash purchases were 25 percent 
more common among rural car 
buyers—a fact of vital import to 
every dealer in these times of re- 
strictions on long-term, low-down- 
payment installment buying. 
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(Continued from Page 16) 


out that, while the House bill would 
aise in the neighborhood of $7 
jillion when it is in operation for 
i. full year, it will produce only 
about $4.8 billion toward the 1952 
fiscal year, ending next June, be- 
cause individual tax increases can- 
not be made retroactive. 
* 7 * 


Tax Loopholes 

HUMPHREY also pointed 
J out that while the government 
expects to spend only $68 billion 
by next June, expenditures in the 
fiscal year 1953 are tabbed at $85 
billion. 

Asked if Congress would have to 
turn to a general sales tax next 
year to meet 1953 spending, the 
Minnesota senator said before con- 
sidering a sales tax he would close 
loopholes in the existing tax laws 
and abolish the income-splitting 
privilege accorded married couples, 
which, he said, costs the govern- 
ment $2.8 billion in revenue, and 
benefits only those earning $5,000 
or more a year. 

Humphrey said also he would 
support the House 12% percent 
increase in the individual income 
tax of most wage earners, which 
the Senate committee sliced to 
11 percent. 

Meanwhile, Rep. Reed, New York 
Republican, a member of the tax- 
writing House Ways and Means 
committee, announced he will intro- 
duce a resolution in the House soon 


Maintenance Bond 
Service Offered 
By MacMillan 


LOS ANGELES. A 30,000-mile 
guaranteed maintenance bond serv- 
ice, designed for sale by franchised 
dealers to both new and used-car 
customers, has been announced by | 
MacMillan Petroleum Corp. 

Pointing out to the dealer that 
every regular service department 
customer is worth $158.82 per year | 
in actual work and that the guar-| 
antee bond brings the customer 
back every 60 days, or every 1,000) 
miles, for the two-year life of the | 
bond, MacMillan claims its bond 
builds regular service customers 
and offers owners the “insurance” | 
they are looking for. 7 

The bond guarantees repair or 
replacement of 43 different parts of | 
an automobile that could be injured 
or destroyed through faulty lubri- 
cation. MacMillan claims that it 
also increases the average expendi- 
ture per customer. | 

Included in the service offered | 
dealers are a simplified record sys- 
tem, bond display cards, folders 
that describe the bond’s features 
for customer consumption, oil- 
change stickers, windshield or rear 
view mirror identification decals 
and stickers, used-car bonds, proce- 
dure booklets of instruction for the 
dealers’ employes, followup mailing 
cards, wall banners and other pro- 
motional material. 

Located at 530 W. 6th St., Los 
Angeles, with offices also in New 
York and Chicago, MacMillan also 
furnishes dealers with booklets ex- 
plaining the advantages claimed for 
its friction reducing motor oil. Mac- 
Millan claims the oil not only re- 
moves carbon and gum deposits but 
also shows a saving of 8 percent in 
gasoline to obtain the same power 
from an engine. 


Mass. Ups oo 


On Autos by $1.40 


BOSTON. — Massachusetts State 
Tax Commissioner Henry F. Long 
has announced that the state’s 1952 
motor vehicle excise tax rate has 
been fixed at $48.25 per $1,000 val- 
uation, an increase of $1.40 over} 
1951. 
The rate is determined by aver- 
aging the real estate tax in thr 
state’s 351 cities and towns over the 
three previous years. Revenue from 
the tax, estimated at $35,000,000 this 
year, goes to cities and towns. 

Long noted that the motor ve- 
hicle excise tax rate was $29.65 in 
1929, the first year of the levy. It 
has increased annually at an aver- 
age of 42 cents for the first 20 years 
and an annual average of $2.85 for 
the last three years, he said, 





asking the President not to recom- 
mend any additional tax increases 
until a joint congressional commit- 
tee can make a thorough study to 
determine how much of a tax bur- 
den the nation can stand, and from 
what sources. 


Reed said it is currently esti- 
mated that 30 percent of the tax- 
payer’s dollar is going into federal, 
state and local taxes. “That,” he 
added, “is about as high as we can 
go without doing irreparable dam- 
age to the nation’s economy.” 

Our tax policies, said the New 
Yorker, should be designed to en- 
courage incentive and increase pro- 
duction. If we adopted such poli- 
cies and discarded the “unsound 
soak-the-rich philosophy of the 
present administration,” he de- 
clared, “the nation’s tax load would 
be considerably lighter.” 

When the House gets back in ses- 
sion Sept. 12, the stage probably 
will be set for banking committee 
hearings, under the chairmanship 
of Rep. Brent Spence, on the wis- 








Chevrolet Carry-All for Girl Scouts— 


Dorothy Cooper, Girl Scout executive, sits at the wheel of the new Chevrolet Carry- 
All which the Winchester (Va.) Auto Dealers Assn. loaned to the Girl Scouts for use at 
Camp White Rock this summer. Others, from left to right, are: David Kinter, president 
of the association; Bill Battaile, general manager of B & M Chevrolet Sales; Mrs. George 
Barnsley, chairman of the Girl Scout camp committee, and George Barnsley, member 


of the Girl Scout camp committee. 


ther ride to the three “worst” pro- | must start pricing under CPR 22, 


visions of the Defense Production 
Act as defined by President Tru- 
man — the Capehart, the Herlong 
and the Butler-Hope. 


CPR 22 Delay 


HE OPS has extended until Oct. 
1 the deadline under which 


dom of repealing or giving a fur-|manufacturers of some _ products 


Real ‘‘weather experts'’ are forecasting a long, warm winter— 
INSIDE your car. They're the experts at the automobile factories, 
who specify famous Ranco Controls for your car heater. First de- 
veloped in 1939 by Ranco, these precision controls now bring sum- 


mer comfort to millions of winter drivers, and have become a 


necessity for pleasant wintertime motor travel. 


THE FINEST CARS ARE COMFORT-CONTROLLED BY RANCO 





WORLD'S LARGEST MANUFACTURERS OF 


the general manufacturers’ price 
order. These products include a 
variety of items, such as bolts and 
nuts, plumbing, builders’ hardware 
and popcorn. The postponement 
was made, OPS said, because the 
agency expects to devise different 
pricing techniques for the products 
before Oct. 1. 





driving 


this control 
puts summer comfort 
into this kind of 


83 


2/15 N.C. Lots 


Agree to Abide 
By OPS Rules 


RALEIGH, N, C.—Consent judg- 
ments for violation of OPS regula- 
tions have been signed by 15 used- 
car dealers in North Carolina. 

Judge Don Gilliam, presiding in 
Federal District Court, authorized 
the judgments, which the OPS said 
were for failures to file statements 
of used-car guide used in pricing. 

The firms were: 

D & E Used Car Exchange and 
Bradshaw Bros., Wilmington; Ed- 


wards Bros., Louisburg; Pamlico 
Motor Co., Washington; Marvin 
Ham Used Cars, Fayetteville; 


Nick’s Used Cars, Winfall; Thomas 
M. Shirley, Smithfield. 

Gurley Motor Co., Morehead City; 
E. L. Yoder and B. B. Pittman, 
Sharpsburg; Wreen Motors, Spen- 
cer Motor Sales and Gupton Service 
Center, Louisburg; Willetts Motor 
Co., Bolivia; Pembroke Motor Co., 
Pembroke, and Britt Buick Co., 
Elizabethtown. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 






REFRIGERATION AND AUTOMOBILE HEATER CONTROLS 
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Used-Car Auction Prices 
Market Trend 


Used-car prices experienced their sharpest rise in more than a year 
last week as the overall average gained $17 to $943—the highest the 
average has reached since the end of April. 

Only 1949 models failed to show a gain as a result of the week’s 





4 activity. Their average value dipped $7 to $1,158. The rest of the list 


jumped from $5 to $50 with the late models at both extremes as ’51s 
picked up $5 and ’50s gained $50. 


/ The other prewars gained as follows: 48s, $27; ’47s, $8, and '46s, $26. 


Among the prewars, ’42s pushed up $22 and ’41s picked up $9. 

While prices were higher, the number of sales at auction declined 
from the peak reached in the previous week, There were 1,409 units 
sold at nine representative auctions last week out of 1,963 offerings for 
a mark of 72 percent. In the preceding week at the same marts, 1,428 


a units were sold out of 1,858 offerings for a figure of 77 percent. 


Prices marked with an * indicate a unit equipped 
with automatic transmission or overdrive. 


/ CONCORD MASS $350. °40 Special sedan, $205; Super 
: ° — club coupe, $255. ’39 Special sedan, $165. 
a (Concord Auto Auction, Inc. Sales every | CADILLAC—’'50 (61) club coupe, $3,025*. 

Monday and Friday. Prices are for sales 48 (62) conv., $2,385°. ‘41 (61) sedan, 


$250. °'38 limousine, $200. 


of Aug. 24-27.) 


(Sold 223 units out of 301 offerings.) CHEVROLET—’51 SL Deluxe sedan, $1,- 
BUICK —'50 Special sedan, $1,385*. ‘49 900*. °50 SL Deluxe sedan, $1,440. '49 
Super sedan, $1,080, $1,135, $1,250, $1,- SL Deluxe conv., $1,260, $1,210, 2 at 
310; sedanet, 2 at $1,325; RM sedanet, $1,200; SL Special sedan, $1,005; SL De- 
$1,210*; Riviera coupe, $1,470*. ‘48 RM luxe sedan, $1,100, $1,120, $1,135, $1,- 
sedanet, $925. ‘47 RM sedan, $700, $825. 210, $1,265; FL Deluxe sedan, 2 at §$1,- 
‘46 Super sedanet, $735. ‘42 Special 200, $1,215, $1,050. °48 %-ton panel, 
sedan, $380. ‘41 Special sedan, $345, $525; SM sedan, $875, $950; FM club 
$285, $225; sedanet, $310; Super sedan, coupe, $1,065, $1, 040; FL aerosedan, 





/ 


PT? 1) 1.44 





Use low cost Lisle Magnetic 
Plugs instead of ordinary drain plugs in the 
crankcase, transmission, overdrive and rear 
axle. 


See for yourself how the powerful Magnet in 
a Lisle Plug removes abrasive metal from the 
lubricant before these particles can damage 
vital gears and bearings. Write for Free 
Magnetic Plugs for testing. State size, type 
of Plug desired. 


LESEE 0.01 


Clarinda, lowa 
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$720. °47 SM sedan, $790, $825, $510, 
$695. °46 FL sedan, $725; FM sedan, 
$725, $775, $750; SM business coupe, 
$625. °42 FL aerosedan, $425; SD sedan, 
$500. °'41 SD sedan, $360, $425, $415, 


$325, $450; club coupe, $460, $315, $365, 
$500; MD business coupe, $250; sedan, 
2 at $275, $375. °40 1%-ton chassis and 
cab, $150; MD sedan, $135, $225, $200; 
SD sedan, $275, $385. ‘39 MD sedan, 
$210, $115, $200. 

CHRYSLER—’51 NY Imperial sedan, $3,- 
075. °49 Windsor sedan, $1,350. '48 NY 
sedan, $1,020; Windsor sedan, $980. ‘°41 
Windsor sedan, $100. 

DeSOTO—’49 Deluxe club coupe, $1,390. 
'42 Deluxe sedan, $385. ‘41 Custom club 
coupe, $320. 

DODGE—’49 %-ton panel, $550; Meadow- 
brook sedan, $1,150; Wayfarer sedan, 
$1,075, $1,225. ‘47 Deluxe sedan, $605. 
’41 sedan, $110, $200. °40 sedan, $100. 
*39 %-ton pickup, $100. 

FORD—’51 Custom (8) sedan, $1,875*, $1,- 
790; Deluxe (6) sedan, $1,700. ‘50 Cus- 
tom (8) sedan, $1,450; Deluxe (8) sedan, 
$1,140. °49 Custom (8) station wagon, 
$1,100; sedan, $1,035, $985; Custom (6) 
sedan, $985; club coupe, $975. ‘48 De- 
luxe (6) sedan, $550; Deluxe (8) sedan, 
$800; SD (8) club coupe, $950. °47 SD 
(8) conv., $885; station wagon, $800; 
sedan, $800, $700; Deluxe (8) business 
coupe, $655. °'46 SD (8) Sportsman, 
$600; conv., $670, $700; station wagon, 
$675; sedan, $525, $585. ‘42 SD (8) 
conv., $470. ‘41 business coupe, $230, 
$135, $155; (6) sedan, $130. ‘40 conv., 
$300: sedan, $375, $200, $250 

FRAZER—'47 sedan, $510*. 


KAISER—’51 sedan, $1,435*. ‘50 Traveler, 


$1,000. ‘47 sedan, $475. 
LINCOLN—’49 sedan, $1,035*. 
MERCURY—’51 club coupe, $2,075. '50 
club coupe, $1,350. °49 club coupe, $1,- 


NASH—’50 Statesman sedan, $900*. ‘°49 
(600) sedan, $900. °48 (600) sedan, $780. 
"46 (600) sedan, $600. 

OLDSMOBILE — '49 (98) conv., $1,375*; 
sedanet, $1,375*. '47 (76) sedanet, $800°*. 
"46 (78) sedan, $675*. °42 (66) sedan, 
$225. ‘41 (66) club coupe, $175; (98) 
sedan, $140; (78) sedanet, $170: (76) 
sedanet, $360. '40 sedan, $305. 

PACKARD—’42 sedan, $150. '40 (120) se- 
dan, $100. ‘39 sedan, $140. 

PLYMOUTH—’'50 SD sedan, $1,450, $1,390. 
'49 SD club coupe, $1,210, $1,250; conv., 


$1,350. '47 SD sedan, $700. °'46 Deluxe 
sedan, $625; (taxi), $200; SD club coupe, 
$650. °'40 SD sedan, $175; conv., $260. 


PONTIAC—’51 Chieftain (8) Deluxe sedan, 
$2,300*; Catalina, $2,425. ‘50 SL (8) 
Standard sedanet, $1.575*. ‘49 SL (8) 
sedan, $1,350*, $1,300*; Chieftain (8) 
Standard club coupe, $1,410*; (6) Deluxe 
sedan, $1,385*. °'47 (8) conv., $760. '46 
SL (8) sedan, $685, $765. ‘41 (6) sedan, 
$225; (8) sedan, $330. ‘40 (8) sedan, 
$210; club coupe, $275. 

STUDEBAKER—’50 Champion sedan, $1,- 
150. °'48 %-ton pickup, $410. ‘42 Com- 
mander club coupe, $195. '39 Commander 
sedan, $175. 

WILLYS—’51 (6) station 
"46 Deliverall, $140. 

MISCELLANEOUS — '48 International %- 
ton stake, $415. ‘46 GMC 1%-ton van, 
$350. ‘39 International school bus, $350. 
"38 GMC %-ton panel, $100. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Aug. 24.) 
(Sold 155 units out of 225 offerings.) 
BUICK—’51 Super 2-dr.. $2,500*; Riviera 
4-dr., $2,350. °46 Super sedanet, $475. 
"42 Super 4-dr., $300. 
CADILLAC—'50 (61) 4-dr., $2,925; (62) 
"48 (62) club 


4-dr., $3,100*, $3,075*. 
coupe, $2,000*, 

CHEVROLET—'51 Bel-Air, $1,911; SL De- 
luxe 2-dr.. $1,725, $1.700; 1, -ton pickup, 
$1,225. '50 SI. Deluxe 2-dr., $1,375, $1,- 
250, $1,290; club coupe, $1,350; 4-dr., 
$1,475*; SI. Special 4-dr., $1,290; FL 
Deluxe 4-dr.. $1,525*. °49 FL Deluxe 
2-dr.. $1,180, $1,100; SL Deluxe 4-dr., 
$1,180: conv,, $1,100; 1-ton pickup, $700; 
2-ton stake, $880. '48 FM 4-dr. $900, 
$875, $950. °47 FL aerosedan. $875: FM 
conv., $800. °'46 FM 2-dr., $780; 1%4-ton 
panel, $230. '42 FL 4-dr., $500, °41 SD 
club coupe, $460. '39 SD 4-dr., $250. 

CHRYSLER—’51 NY 4-dr., $2.575, $2,400: 
club coupe. $2,500. °49 Windsor 4-dr., 
$1.385. °'47 Windsor 4-dr., $830. 

DeSOTO—'50 Custom 4-dr., $1,300. 

DODGE ‘50 Diplomat, $1,700, $1,600: 
Wayfarer 2-dr., $1,200. ’48 Custom 4-dr., 
$960, $835. °46 %-ton pickup, $300. 

FORD—'51 Victoria, $2,060, $2'025; %-ton 
pickup, $1,500, $1,425, $1,275; Crestliner, 
$1,800; Custom (8) 4-dr., $1,805, $1,790: 
Custom 2-dr., $1,950* $1,750, $1,700, 
$1,810. '50 Custom (8) club coupe, $1,- 
250, $1,275; Crestliner, $1,490: Deluxe 
(8) club coupe, $1,360. °49 Custom (8) 
2-dr., $1,005; Deluxe (8) 2-dr., $900. °48 
Deluxe (8) 4-dr. $675; SD'(8) 2-ar.. 
$850. °47 SD (sy 2-dr., $750, $725. °46 
SD (8) 2-dr.. $675. °'41 Deluxe 2-dr., 
$460. '40 Deluxe coupe, $280. 


wagon, $1,600*. 


HUDSON—’'49 Commodore (8) 2-dr., $875: 
(6) club coupe, $700. '48 Commodore (8) 
club coupe, $815. 

MERCURY—'51 4-dr., $2,000. '50 conv., 
$1,400; 2-dr., $1,360; 4-dr., $1,350. ‘49 
4-dr., $1.200, $1,080. 

OLDSMOBILE—’51 (88) 4-dr., $1.900. °50 
(88) 4-dr., $1,680*, $1,660*, $1,650*; club 
sedan, $1,675*; club coupe, $1,300. °49 
(98) conv.. $1,420*, $1,300, $1,250; (76) 
2-dr., $1,250*, $1,200°. 

PLYMOUTH — '50 SD conv., $1,500. °49 
Deluxe club coupe, $1,110. ‘48 SD club 


coupe, $875. 


PONTIAC—’51 Chieftain (8) club coupe; 
$2,400*. '50 Chieftain (8) 4-dr., $1,640*: 
Catalina, $1,750*. '49 Chieftain (8) 2-dr., 
$1,275; SL (8) 4-dr., $1,200. '48 SL (8) 
4-dr., $1,075, 

STUDEBAKER—’'50 Champion 4-dr., $1,- 
100, $1,150 

WILLYS—’51 station wagon, $1,625, $1,- 
565. °'46 Jeep, $425. 

MISCELLANEOUS—’48 GMC %-ton pick- 
up, $725. ‘40 %-ton panel, $140. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 
Aug. 27.) 


(Prices remained the same as the pre- 
vious week. Sold 158 units out of "91 
offerings.) 

BUICK—’51 Special 2-dr., $2,170*; Special 
Deluxe Riviera coupe, $2,275; RM Riviera 
4-dr.. $2,650*; Super Riviera coupe, $2,- 
500*; Super 4-dr., $2,565*. ‘50 Special 
Deluxe sedanet, $1,480*; RM sedan, $1,- 


800*. '49 Super goten. $1,360, $1,330°. 
‘48 Super conv., $1,0: 

CADILLAC—’51 (62) tan. $3,750*. °50 
(61) 4-dr., $2,925* 

vest ae SL Deluxe sedan, $1,- 

$1,610, $1,725, $1,780*; Bel-Air, $2,- 

130°, $2,050*, $1,950; conv., $1,950*; FL 








Average Used-Car Prices 


(Compiled by Automotive News) 































































Sept. 1951 August July 
Model (to date) 1951 1951 
1951 1 1,921 1,931 
$943 $926 $916 — = ‘ 
BD rss vers 1,443 1,393 1,414 
1949..... 1,158 1,167 1,142 dD 
ee 922 895 870 
755 Wi 737 F 
1946. 687 661 650 i 
1942... 344 321 284 ; 
Sept. August July 1941..... 308 299 301 
Overall —-— _—- —- 
Average $ 943 $ 926 §$ 916 F 
(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) . 
LI 
Deluxe sedan, $1,800*, $1,700; %-ton (88) sedan, $1,285*. ‘47 (66) club coupe. M 
pickup, $1,210. ‘'50 SL Deluxe sedan, $775*; conv., $725*; (78) 2-dr., $850* 
$1,450, $1,350, 2 at $1,425, $1,250, $1,- "40 (70) 4-dr., $230. 
390, $1,500*; FL Deluxe sedan, $1,320,| PLYMOUTH—’51 Belvedere, $2,025; Cran- N, 
$1,475; Bel-Air, $1,610, $1,800; SL Spe- brook 4-dr., $1,635; Savoy, $2,060. ‘50 P 
cial club coupe, $1,250. ‘49 SL Deluxe SD sedan, $1,400, $1,200, $1,360; Deluxe 
sedan, $1,165, $1,175, $1,425, 2 at $1,200; sedan, $1,270, $1,160. °49 SD conv., $1,- ol 
conv., $1,125; SL Special sedan, $1,040, 185; station wagon, $1,050; sedan, $1,- | 
$910, $1,140; FL Deluxe sedan, $1,225. 150, $1,125; Deluxe sedan, $1,120, $1,160, 
’48 FM club coupe, $980; conv., $1,025. $1,150. °47 SD sedan, $630. ‘46 Deluxe 
'47 FL aerosedan, $870, $850; FM sedan, 4-dr., $610, $585. P 
$685; conv., $700; SM business coupe, | PONTIAC—’51 Chieftain (8) Catalina, $2, - 
$610. '46 FL aerosedan, $750, $735; SM 500*; 4-dr., $2,100, $2,250*. ‘49 Chief- PI 
2-dr., $600. °41 SD sedan, $280, $180. tain (8) sedan, $1,390, $1,425°*. | 
40 MD sedan, $200. STUDEBAKER — ‘48 Commander conv., | 
> ’ , $950". | 
Stee as ra 60 opal — F ooe WILLYS—’49 Jeepster, $775*. ‘47 station PC 
y ‘ ate 's40 NY wagon, $750. 
Bee M10 $1450. ccnv $1,500; Rovai | MISCELLANEOUS—'37 Cord 4-dr., $200. | 
4-dr., $370. 
CROSLEY—'47 conv., $135. Ls AMARILLO, TEX. ) 
ae ub ‘ae. $1,525 iS Gusta (Amarillo Auto Auction. Sale every Fri- " 
sedan, $1,150 48 Deluxe 4-dr $830 day. Prices are for sale of Aug. 31.) 
Y 5) Ww $1.750, $1,- (Market strong; prices firm. Sold 240 ' 
’ iin : : ’_| units out of 375 offerings.) 
$50; $1470. $1130. Waytarér’ 2dr.” $1,.| BUICK—'51 Super Riviera coupe, $2,425*; " 
150, $1,275; Coronet 4-dr., $1,500*. 49 Special Riviera coupe, $2,160, °49 Super ; 
Meadowbrook 4-dr., $1,185, $1,175, $1,-| 2-4%-, $1,280, $1,285; 4-dr., $1,205, $1.- I 
200; Wayfarer 2-dr., $930; roadster, can aa 46 RM 4-dr., $645. 
. * ‘ -ar., ° 
a ue gees $1,380, $1,390 » $1,-| CADILLAG—’51 (61) club coupe, $3,750*; 
FORD —'51 Custom (8) conv. $1,910*, $1,- (62) club coupe, $3,900*. ‘50 (62) 4-dr., ( 
900; Custom sedan, $1,750, $1,700; Cus- ee ee ties (62) 4-dr., $2,165; We 
°§ \%- - * , . 9 
ekug, $850. cone. $1,400. °49 Custom | CHEVROLET—'51 FL Deluxe 2-dr., $1,445, ’ 
(8) sedan, $1,010; conv., $1,025; Deluxe| $1,630, $1,725*; SL Deluxe 4-dr., $1,750, BU 
(8) 2-dr., $950. *48 SD’ (6) club coupe,| $1,850*. ’50 FL Special 4-dr., $1,000, } . 
$780, °47 SD (8) station wagon, $660; $1,070, $1,115; FL Deluxe 4-dr., $1,230, } ‘ 
club coupe, $730. '46 SD (8) 2-dr., $620,| $1-275, $1,300, $1,400; SL Deluxe Bel- ’ 
$650. '38 2-dr., $125 ; Ais, $2 550, rar’ $<. = $1. ; 
R— -dr 5 , i 60, $1,295, $1,300, $1,420, $1, ; clu ) 
—- 51 4-dr., $1,560. °48 4-dr., $550, coupe, 2 at $1,260, $1,235; SL Special = 
NCOLN—’ 060. club coupe, $1,100, $1,085, $1,050, '49 
Haaee as (aeen ban adess $1,000*. °47 conv., $1,530; %-ton pickup, $800; %-ton 
Super (600) 4-dr., $690. pickup, $735. . ; 2 
OLDSMOBILE—’51 (98) Holiday, $2,700*; | CHRYSLER—'50 Royal 4-dr., $1,530; NY $ 
conv., $2,575*. °49 (76) sedan, $1,125*; (Continued on Page 85, Col. 1) s 
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Ny CHANGEOVERS, MAKE REAL MONEY 
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FREEMAN 


Headbolt Engine Heater 













It’s a big profit accessory, all Winter long. A quarter- 
million were sold last season. 


Call your jobber. Place your order; have him give you 
the new Freeman displays and sales helps and get them 
working for you! 
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t-dr., $1,505, $1,810*; Windsor 4-dr., $1,- |] DODGE—'50 1-ton pickup, $865. ‘49 Coro- 
750°. °49 NY club coupe, $1,385*. net 4-dr., $1,290*. ‘46 Custom 4-dr., 
DeSOTO—’47 Deluxe 4-dr., $695; Custom $690; %-ton panel, $340. 
club coupe, $780. ’46 4-dr., $530. FORD—'51 Custom (8) 4-dr., $1,815*, $1,- 
PODGE — '51 Meadowbrook 4-dr., $1,650. 810*; Custom (6) 2-dr., $1,720*, $1,525. 
‘50 Coronet 4-dr., $1,225. ‘49 Meadow- "50 Custom (8) 4-dr,, $1,255; Deluxe (8) 
brook 4-dr., $1,105; business coupe, $965. 2-dr., $1,105, $1,185, $1,125. '49 Custom 
FORD — '51 Custom (8) 4-dr., $1,950*; (8) 2-dr., $975, $935, $970. °48 SD (8) 
2-dr., $2,000*; Deluxe (8) 2-dr., $1,555. | | 2-dr., $800. i 
‘50 Deluxe (8) 4-dr., $1,075, $1,150; | FRAZER—'49 4-dr., $920*. ‘47 Manhattan 
Custom (8) 4-dr., $1,225, $1,295; 2-dr.,| | 4-dr., $495°. 
$1,130, $1,135, $1,150, $1,165. °'49 Deluxe | HUDSON- 49 Super (6) 2-dr., $915*. 
(8) 4-dr., $855; %-ton pickup, $810; KAISER— 49 4-dr., $825, ‘48 4-dr., $580. 
%-ton pickup, $670. 47 4-dr., $445, $485. 
FRAZER—’48 4-dr., $410. LINCOLN—’ 49 Cosmopolitan 4-dr., $1,200*. 
HUDSON—’50 Super (6) 2-dr., $1,000. '49 | MERCURY—’'49 4-dr., $1,175*, $965; conv., 
Commodore (6) club coupe, $930. ‘48 $1,210; station wagon, $1,215. ‘48 2-dr., 
4-dr., $755. $915*. ‘°'46 4-dr., $565. 
KAISER—’49 4-dr., $765. ‘47 4-dr., $450. | NASH—’50 Statesman 4-dr., $1,325°. 
LINCOLN—’49 4-dr., $950; Cosmopolitan | OLDSMOBILE—'50 (88) 2-dr., $1,725. ‘49 
4-dr., $1,235. (66) 2-dr., $885*, °47 2-dr., $785°*. 
MERCURY—’51 4-dr., $2,100*; club coupe, |] PACKARD—’50 2-dr., $1,300*. ‘48 4-dr., 
$1,910. ‘50 4-dr., $1,395; club coupe, $1,005. 
$1,300. PLYMOUTH—’51 Cranbrook 4-dr., $1,660, 
NASH—’'51 Rambler station wagon, $1,455. $1,610, $1,520, $1,330. °'49 SD 4-dr., 
‘50 Statesman 4-dr., $1,105. °47 (600) $930, $910, $1,145, $955; station wagon, 
4-dr., $460. $1,100. ‘48 SD 4-dr., $775, $790. ‘47 
OLDSMOBILE—’'51 (98) 4-dr., $2,435, $2,- SD 2-dr., $650, $775. 
505; conv., $2,755%; Super (88) 4-dr., | PONTIAC—’51 (8) 2-dr., $2,200*, $2,055°*. 
$2,575*. '50 (88) Holiday, $1,805*. °49 50 Chieftain (8) 4-dr., $1,525. °48 (8) 
(88) 2-dr., $1,295°*. 4-dr., $890*. °'41 (6) 4-dr., $160. 
PACKARD 49 2-dr., $850. °47 4-dr., | STUDEBAKER — '50 Land Cruiser 4-dr., 
$730. $1,380*. "49 1-ton pickup, $755. "48 
PLYMOUTH—’51 Cambridge 4-dr., $1,530, Champion 4-dr., $785. 
$1,705; Cranbrook 4-dr., $1,645. °50 SD | WILLYS—’46 Jeep, $460. 
club coupe, $1,125, $1,325; 4-dr., $1,145, | MISCELLANEOUS—'49 GMC \%-ton pick- 
$1,200, $1,330. up, $805. 
PONTIAC—’51 (8) Catalina, $2,180, $2,- MANHE PA 
355°. ‘'50 Chieftain (8) 4-dr., $1,510, IM ™ 
$1,575. ‘49 Chieftain (8) 4-dr., $1,235, 9 
$1,275; SL (6) 2-dr., $1,260*; Chieftain (Manheim Auto Sales & Auction, Inc. 
(6) club coupe, $1,100. Sale every Friday. Prices are for sale of 
STUDEBAKER—'51 Champion 4-dr., $1,- | Aug. 24.) 


575; %-ton pickup, $1,380. °'50 Com- 
mander 4-dr., $1,350. °49 %-ton pickup, 
$585. ‘47 Champion 4-dr., $700, $735. 
MISCELLANEOUS—’51 GMC 2-ton truck, 
$2,250. ‘50 GMC %-ton pickup, $900. 
"49 GMC %-ton pickup, $825, $790. ‘47 
International %-ton pickup, $415, $360. 


MASON CITY, IA. 


Sale every 
Aug 


(Lapiner’s Used Car Auction. 
Wednesday Prices are for sale of 
29.) 

(Sold 138 units out of 194 offerings.) 
BUICK—’51 Special Riviera 4-dr., $2,175*; 


Super 4-dr., $2,190*. ‘50 Super 4-dr., 
$1,560*, $1,500*; Special 4-dr., $1,410*. 
‘49 RM 4-dr., $1,210. *48 RM 4-dr., 
$905. ‘46 Super 4-dr., $700. 


OCADILLAC—'50 (61) 4-dr., $2,945. 


CHEVROLET — '51 SL Deluxe 2-dr., $1,- 
740°; 4-dr., $1,700; Bel-Air, $1,860*. ’'50 
SL Deluxe 2-dr., $1,215. ‘49 FL Deluxe 
2-dr., $1,095, $1,005. ‘48 FL aerosedan, 
$905. ‘47 SM 2-dr., $690. '46 SM 4-dr., 
$705, $655. 


CHRYSLER—'49 Royal 2-dr., $1,225*. '46 
Windsor 4-dr., $610*. 


DeSOTO—'49 Custom 4-dr., $1,365* 





Cash Buyers More 


Common in the Country 


Cash sales are 25 percent 
more common among rural car 
buyers than city car buyers, say 
dealers in every sized city the 
country over. This was one of 
the findings of a survey recently 
conducted by Farm Journal 
Magazine 
among. every 
tenth car deal- 
er in the U.S. 


Richard J. 
Babcock, vice 
president of 
Farm Journal, 
says that the 
comments 
which dealers 
wrote about credit restrictions 
and higher taxes were as enlight- 
ening as the figures themselves. 
To quote him: “Outright 
criticism of Regulation W is far 
more prevalent from big-city 
dealers who have relatively 
few rural customers than from 
those in smaller cities and 
towns who have a large normal 
volume of rural trade, much 
of it cash. 





‘Rural customers,’’ he con- 
cludes, ‘‘are mighty important 
to every dealer, no matter 
where he does business, in the 
small town or in the big city. 
Car ownership is much more 
prevalent in rural America 
than elsewhere-—it’s no secret 
that 8 out of 10 auto dealers 
are in places of less than 25,000 
population, where they can take 
advantage of this big market. 





“Our interest in this stems 
from the fact that Farm Journal 
is the largest selling magazine 
among the customers of these 
dealers.”’ 


(Sold 63 units out of 121 offerings.) 





BUICK—’51 Special 4-dr., $1,970. ‘50 Spe- 
cial 4-dr., $1,630*; 2-dr.. $1,330. '49 
Super 2-dr., $1,490*%; RM 4-dr., $1,380. 
'47 Special 4-dr., $990. 

CADILLAC — '50 (62) conv., $3,700*; 
Coupe de Ville, $3,370*; 4-dr., $3,175*, 
$3,150*, ‘49 (62) conv., $2,650*; 4-dr., 
$2,025*. 

CHEVROLET—'51 %-ton pickup, $1,200. 
‘50 SL Deluxe 2-dr., $1,470. '49 SL De- 
luxe 4-dr., $1,275, $1,185; 2-dr., $1,150. 
‘48 FL aerosedan, $1,015; 4-dr., $850. 
'47 SM 2-dr., $810. 

CHRYSLER—’51 Windsor 4-dr., $2,220. '47 
Windsor club coupe, $1,020. 

DODGE—’47 conv., $965. 

FORD—’'51 Victoria, $1,875, $1,820; Cus- 
tom (8) 4-dr., $1,810*. °50 Custom (8) 
2-dr.. $1,340; Deluxe (8) 2-dr., $1,200. 
"49 Custom (8) 2-dr., $1,130, ‘48 SD 
(8) club coupe, $990. 

HUDSON—'51 Hornet 4-dr., $1,925. '47 (6) 
4-dr., $655. 

KAISER—’51 club coupe, $1,770. 

MERCURY—'50 2-dr., $1,530. ‘49 4-dr., 
$1,250 

NASH—’49 (600) 4-dr., $1,040. 

OLDSMOBILE—’'50 (88) conv., $1,800. °49 
(88) 4-dr., $1,485*; (98) 4-dr., $1,420*; 
(76) 4-dr., $1,230*. '47 (76) 4-dr., $720. 

PLYMOUTH—'51 Belvedere, $2,060; Cran- 
brook club coupe, $1,620. °50 SD 4-dr., 
$1,350. ‘49 SD 2-dr., $1,250. °'48 SD 
2-dr., $1,030, 

PONTIAC—'51 (8) conv., $2,140. ‘49 SL 
(6) 2-dr., $1,120*. °47 SL (6) 4-dr., 
$945*. °46 Torpedo (6) 2-dr., $840. 


STUDEBAKER—’50 Commander 4-dr., $1,- 
380; Champion 2-dr., $1,110. °49 conv., 
$980. 

WILLYS—’50 station wagon, $1,090 "49 
Jeepster, $710. 

TU 
DANVILLE, VA. 
(Danville Auto Auction, Sale every 


Wednesday, Prices are for sale of Aug. 29.) 


(Prices and demand firm, Sold 40 
units out of 63 offerings.) 
BUICK—’49 RM 4-dr., $1,020. ‘48 Super 
2-dr., $810. °47 Special 2-dr., $770. 
CHEVROLET—’'50 FL Deluxe 2-dr., $1,- 
425*; SL Deluxe 2-dr., $1,290, $1,440*. 
49 SL Deluxe 4-dr., $1,210. ‘47 FM 
2-dr., $825; %-ton pickup, $860. 
DODGE—'51 ‘%-ton pickup, $1,220. ‘'48 
Custom club coupe, $900. ‘'41 2-ton trac- 
tor, $215. '39 wrecker, $600. | 
FORD—’'51 (8) Crestliner, $1,850. ‘50 Cus- 
tom (8) 4-dr., $1,355; club coupe, §$1,- 


340; 2-dr., $1,400; Deluxe (8) 2-dr., $1,- 
250. °49 Custom (8) 4-dr., $900; conv., | 
$1,150; 2-dr., $1,150; club coupe, $1,150. | 
"48 SD (8) 4-dr., $830; 2-dr., $925. ‘47 


Illinois Users 


Rap Excise Tax 
As Market Blow | 


CHICAGO.—Charging that ever- 
growing federal automotive excise 
taxes are gradually forcing the 
average potential car owner out of 
the market, the Illinois Highway 
Users Conference urged intensified 
opposition to increases in the tax. 

The IHUC said that the federal 
taxes were also drying up the basic 
source of road building funds of 
the states. 

Illinois motor vehicle owners, the 
IHUC stressed, paid $88,611,000 in 
federal automotive excise taxes in 
1950, “all of it money that was 
}never intended for and has no con- 
nection whatever with federal aid 
for highways.” 

“To rub salt into the wounds,” 
|the conference stated, “the U. S. 
House-of-Representatives - approved 
bill would increase federal automo- 
tive excise taxes in Illinois by an 
additional $27,761,000 annually.” 

If the legislation is finally 
adopted, Illinois owners will have 
to pay the federal and state gov- 
ernments a grand total of more 
than $315,000,000 a year in taxes for 
buying and operating their vehicles, 
the ITHUC pointed out, 
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SD (8) club coupe, $710. ‘46 Deluxe (8) 


2-dr., $750; SD (8) club coupe, $740. 
'41 SD (8) 2-dr., $250. '40 SD (8) 2-dr., 
$240. 


HUDSON—'49 Super (6) 4-dr., $830. 
OLDSMOBILE—’48 (78) 2-dr., $960*. 


PACKARD — '48 conv., $990 ‘47 ~conv., 
$710. 
PLYMOUTH — ‘49 SD 2-dr., $1,100. ‘47 


Deluxe 4-dr., $825. 
PONTIAC—’49 Chieftain (8) Deluxe 2-dr., 
$1,320*; SL (8) Standard 4-dr., $960. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 


Friday. Prices are for sale of Aug. 31.) 
(Prices steady to stronger on clean 

units; off on convertibles.) 

BUICK—’49 RM 4-dr., $1,285*; 2-dr., $1,- 


315*; Super 2-dr., $1,495, °46 RM 4-dr., 
$710. '41 Super club coupe, $240; Special 
2-dr., $430. 
CADILLAC—’'49 (60) Special 4-dr., $2,- 
100°. °47 (62) 4-dr., $970. 
CHEVROLET—’51 FL Deluxe 4-dr., $1,- 
700*, $1,475. °50 SL Deluxe 4-dr., $1,- 


380, $1,425*; club coupe, $1,330; Bel-Air, 


$1,795*. ‘49 SL Special 4-dr., $1,160; 
SL Deluxe 4-dr., $1,100, ‘48 FM 4-dr., 
$980; conv., $945. ‘'47 FM 4-dr., $860; 
conv., $745. °46 FM 4-dr., $640, $655, 
$645; conv., $650. °'42 FL aerosedan, 
$385, $280. °41 SD 4-dr., $330, $375; 
conv., $300. ‘40 SD 4-dr., $130, $230. 

DeSOTO — '51 Deluxe sedan, $1,860. ‘49 
Custom club coupe, $1,400. 

DODGE—'50 Coronet 4-dr., $1,450*°. '46 


Custom 4-dr., $850, ‘'41 Deluxe 4-dr., 
$225. ‘40 Deluxe 4-dr., $105. 

FORD—'49 Deluxe (8) 2-dr., $1,000; conv., 
$1,050. ‘47 SD (8) 4-dr., $705; club 
coupe, $760. ‘46 SD (8) 4-dr., $585; 
conv., $655. °'41 (8) business coupe, $105. 
'40 Deluxe (8) 4-dr., $125, $275. 

FRAZER—’47 Manhattan 4-dr., $715. 

MERCURY—’49 conv., $1,230*. ‘46 conv., 
$600. °'41 conv., $290. 

NASH—’49 Ambassador 4-dr., $1,060. °'48 
(600) 4-dr., $800. '42 Ambassador club 
coupe, $285. °40 Lafayette 4-dr., $105. 

OLDSMOBILE—’50 (88) conv., $1,750*. ‘49 
(98) conv., $1,140. °47 (98) 4-dr., $785*. 
"40 (68) 4-dr., $120. 

PLYMOUTH—’50 Deluxe 2-dr., $1,275, $1,- 


360; conv., $1,465. ‘47 SD 2-dr., $790; 
club coupe, $625; conv., $725. °46 SD 
club coupe, $565. °41 SD sedan, $145, 


$270. 


PONTIAC—'51 (8) Catalina, $2,330*. ‘48 


A car and tire saver. Enables greater pay-load; 
takes effect only when needed to carry any exces- 
sive load caused by weight or rough roads. It gives 
a normal ride when not loaded and an easier ride 
when over-loaded. Installation is quick and simple, 
and no maintenance is required. Distributors lo- 


cated throughout the country. List prices from 


ERO yay le8 
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Kime's 27 Years with Nash— 





In recognition of 27 years as a Nash dealer, A. A. Kime (center), president of Kime'’s 
Motor Co., Breckenridge, Tex., was recently honored at a testimonial dinner. Shown 
presenting Kime with a clock trophy are R. F. Scheffler, district manager, Dallas zone, 


and R. L. Martinson, assistant Dallas zone manager. 


SL (8) 4-dr., $1,110*, 
STUDEBAKER—'50 Champion 4-dr., $1,- 
120*; club coupe, $1,110. '48 Commander 
RD 4-dr., $935*. 
WILLYS—’49 (4) Jeepster, $730*. 
station wagon, $730°. 


DENVER 


(Denver Auto Auction, Inc. Sale every 
Tuesday at Littleton, Colo. Prices are for 
sale of Aug. 28.) 

(Prices steady; demand still good, Sold 
248 units out of 328 offerings.) 
BUICK—’50 Super Riviera coupe, $1,720*, 

$1,900*; Special sedan, $1,165*, $1,435". 

‘49 RM sedan, $1,115*, $1,180*, $1,285", 

$1,390*, $1,460*. ‘'47 Super sedan, $690, 

$735. °46 Super sedan, $715, $800. 


CADILLAC—’51 (62) sedan, $3,770", $3,- 


"48 (6) 


S50*, °'50 (62) sedan, $3,150*, $3,180°, 
$3,195*, $3,235*. '49 (62) sedan, $2,285°, 
$2,320*. ‘48 (62) sedan, $1,710*, ‘47 
(61) sedan, $1,270*. ‘42 (62) sedan, 
$650°. 

CHEVROLET—’51 SL Deluxe sedan, §$1,- 
710*, $1,975*; %-ton pickup, $1,525, $1,- 
550; %-ton pickup, $1,260, $1,350; busi- 
ness coupe, $1,255. ‘50 SL Deluxe Bel- 
Air, $1,590*, $1,680*; sedan, $1,415, $1,- 
435, $1,440, $1,445*, $1,455, $1,465, $1,- 
545, $1,595; SL Special sedan, $1,110, 
$1,185, $1,205, $1,210, $1,255, $1,295. °'49 
SL Deluxe sedan, $1,160, $1,200, $1,215, 
$1,220, $1,250, $1,265; SL Special sedan, 
$995, $1,025, $1,075, $1,105, $1,115, $1,- 
120, $1,145. '48 FM sedan, $710, $770, 
$785, $800, $850, $875, $960. ‘47 FM 
sedan, $690, $725, $740, $750, $755, $860, 


(Continued on Page 86, Col. 1) 


A FAST MOVING AND PROFITABLE DEALER’S ITEM 


PRIOR PRODUCTS, Inc. 
Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 


Please send me descriptive literature on the “Load-Ster’’ HELPER SPRING, 
and the name of your nearest distributor. 


Name 


Street 


City 


MAIL TO 
NEAREST 
ADDRESS 














(Continued from Page 85) 


$885. °'46 FM sedan, $640, $660, $775. 835*; station wagon, $1,800; Custom (8) 


a an, 95. °40 sedan, $335. sedan, $1,780*; %-ton pickup, $1,390, ‘50 
CHRYSLER —"5! NY sedan, $2,965*; Wind- Deluxe (8) sedan, $965, $1,305*, $1,325*. 
sor sedan, $2,400*. ‘49 Windsor sedan, 49 Custom (8) sedan, $885, $900, $915*, 


1,235*, $1,350*, $1,450*%. ‘48 Windsor $980*, $1,030*. '48 (8) sedan, $735, $740, 
pea 820° $845°. '47 NY sedan, $785, $845. 47 (8) sedan, 
$760*, $850°. | $700, $730. ‘46 (8) sedan, 


DeSOTO—’51 Custom sedan, $2,195*, 50 $620, $670. 


Carryall, $1,480*. ‘49 Deluxe sedan, $1,-| pRaAZER—'49 Manhattan sedan, $545 


070*, $1,215*, $1,250*, $1,425° sedan, $470. 


DODGE — '51 %-ton pickup, $1,235. °50 | tiinson—'49 Super (6) sedan, $815, $940, 


Coronet sedan, $1,315*; Wayfarer sedan, 7 
$1,110°. $980*. 





FORD — '51 Victoria, $2,055*, $2,175*; |KAISER—’51 Henry J sedan, $885, $1,070. 
conv., $1,840*, $1,895*; Crestliner, $1,- ‘49 sedan, $805. ‘48 sedan, $515. 
MERCURY '51 4-dr., $2,230*, ter 
$2,280*, $2,305"; 2-dr., $2,035*, $2,045*, 
Geer Lab at Cornell $2,080", 50 sedan, $1,240, $1,445. 


sedan, $1,105*, $1,195. ‘48 sedan, 


ITHACA, N. Y.—Cornell univer-] 47 saan’ $1,060. 


sity has announced the establish- | asH—'s0 Statesman sedan, $1,050*, 
ment of a laboratory devoted spe-| 275*. ‘49 (600) sedan, $535, $905. 


cifically to rubber and plastics. The} (600) sedan, $800. 


i OLDSMOBILE—’51 (88) Holiday, 
unit is named for Dr. William C. SS Gnst: (35) codon, 02,090". 


Geer of Ithaca, one of the coun-| sedan, $1,410*. ‘49 (88) sedan, $1,390°. 
try’s foremost rubber chemists, who] ‘48 (68) sedan, $800*, '46 (78) 


gave equipment from his private} $720°. 


laboratory, funds for additional ap- eee’, 9000". sedan, $935° 
paratus and a valuable library On| oy; yywouTH—'51 Savoy, $2,095; Cranbrook 
rubber toward the project. Dr.| sedan, $1,645, $1,660. '50 conv., 


rm irector of research] Deluxe sedan, $1,105, $1,200. 
a, ae © sedan, $1,095. ‘47 sedan, $700, $715. 


; : PONTIAC ‘51 (8) Catalina, 
for the invention of the airplane|"“Ghieftain (8) sedan, $1,910*, $1,995, $2,- 


for B. F. Goodrich, is best known 





AUTOMOTIVE NEWS, SEPTEMBER 


$1,290, $1,495, $1,515*, $1,530". "49 
Chieftain (8) sedan, $1,225, $1,240*, $1,- 
275*, $1,330*. °'48 (8) station wagon, 
$855. °47 (8) sedan, $795. ‘46 (6) sedan, 
$700, 


STUDEBAKER—’'51 Champion sedan, $1,- 


405*,. °'50 Land Cruiser sedan, $1,285*, 
$1,295*. 


WILLYS—’51 %-ton pickup, $1,605, $1,610. 


’50 Jeepster, $1,000*; station wagon, $1,- 
000*; Jeep, $910. ‘48 Jeep, $645, $655. 
'47 \-ton pickup, $495, $605. ‘46 Jeep, 
$495, $575. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 


Thursday, Prices are for sale of Aug. 30.) 


(Prices holding on clean cars; sliding 
on rough pieces, Retail reported slipping 
in this area. Sold 97 units out of 132 


| offerings.) 
BUICK—’49 Super sedanet, $1,345*. ‘48 


RM 4-dr., $1,045*, ‘41 Super 4-dr., $195. 
‘40 Super 4-dr., $200. 


CADILLAC—’50 (61) 4-dr., $2,875* ‘47 


(61) 4-dr., $1,375*, $1,270". ‘46 (62) 
conv., $1,070*. 


CHEVROLET—'51 FL Deluxe 2-dr., §$1,- 


875*, $1,755; 4-dr., $1,655; SL Deluxe 
2-dr., $1,680; SL Special 2-dr., $1,650; 
%-ton pickup, $1,300. °50 conv., $1,330; 
Bel-Air, $1,555*, $1,660; FL Deluxe 4-dr., 
$1,360, $1,350; SL Special 2-dr., $1,260; 
%-ton stake, $750. ‘49 Special 2-dr., 
$1,080. ‘48 FM conv., $735; FL 4-dr., 
$860; SM 2-dr., $875. ‘47 SM 4-dr., $705. 
'46 FM 2-dr.. $650; SM 2-dr., $710. ‘42 
FL 2-dr., $260. ‘41 MD 4-dr., $440; 
2-dr., $335, $265; SD 4-dr., $295; 2-dr., 
$495, $310, $270. 


CHRYSLER—’'49 Windsor 4-dr., $1,360. 
DODGE—’'49 Coronet club coupe, $1,135*. 


'47 %-ton truck, $340. ‘46 4-dr., $775. 
‘41 2-dr., $160. ‘40 4-dr., $240. 


de-icer. 125*. ‘50 Chieftain (8) sedan, $1,215*, | FORD—'50 Custom (8) 2-dr., $1,410, §$1,- 
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Samuel Weiss, owner of Oxford Motors, Ltd. (MG-Morris-Riley), has opened this new 
sales and service building at 1831 J St., Sacramento, Calif. Weiss showed movie; of 
road-racing at the opening, including scenes of the 2,000-mile Alpine Rally and the 
Pebble Beach classic. 


340, $1,280; Deluxe (6) 2-dr., $1,040. ‘49 "50 (98) 4-dr., $1,700*. ‘°49 (88) se 
Custom (6) 4-dr., $830; Deluxe (6) 2-dr. danet, $1,460*, ‘48 (98) 4-dr., $1,150*. 
police car, $815; (6) %-ton stake, $700. | paCcKARD—'48 Deluxe (8) 4-dr., $835. ‘46 
'47 SD (8) 2-dr., $710. "46 SD (8) 2-dr.,! Clipper (8) 4-dr., $650, $430. 


25 » 305, ’ er 
hae oe. $e00. 40 b- ar. e190. PLYMOUTH—'50 Deluxe club coupe, $1,- 


= = 2 * 300. ‘49 Deluxe club coupe, $1,215, ‘48 
FRAZER 47 4-dr., $600*. SD 4-dr., $935, $900. '47 SD 4-dr., $785; 
KAISER—’51 4-dr., $1,500; Henry J (6) club coupe, $860. '46 4-dr., $755. "42 

2-dr., $1,010*. ‘47 4-dr., $485. club coupe, $300. ‘41 4-dr., $315; coupe 
MERCURY—'50 2-dr., $1,400. ‘49 4-dr.,] — go05, 


$1,265. . . 
J » © PONTIAC—'51 (6) station wagon, $2,000. 
zDS) t—'5 2,350°. : , 
OLDSMOBILE—'51 (98) Holiday, $2,35 "50 (8) Catalina, $1,970*, °49 (6) 4-dr., 
$1,360. ‘47 SL (8) sedanet, $980*, $810. 
STU DEBAKER—’51 Champion coupe, §$1,- 
425. ‘49 Commander 4-dr., $1,075*; 








WILLYS—'50 (6) Jeepster, $920; ‘'-ton 
stake, $775. 


“We are doing a favor for all automobile — a” $970, ‘48 Champion 
dealers in recommending the 





VAUGHN CHEVROLET COMPAN 
‘ 309 South First St. Telephone 275 


LAMESA, TEXAS 


Mr. Frank Smith, President 
Lamesa Printing Company, Inc, 
Lamesa, Texas 


Dear Mr. Smith: 


It is with a 
you our experience with 
Dealers Accounting S 


While our Sundstrand Ss 
a few months, we are convinced t 
ments the company has ever made, 


ystem has been in o 


; erati 
hat it is one of ms a 


e finest invest- 


MISCELLANEOUS—'37 GMC \-ton_ pick- 
$3" up, $100. 


Selling Plan 


SYDNEY, Australia. — (UTPS)— 
An “exclusive agency” policy has 
been adopted by three Australian 


) ser ak Wises 
Sundstrand Syston’ scsi. 
VY 


/ 
eee here sa letter that oil companies but the move has re- 


ceived prompt opposition from sev- 


. 
speaks for itself! eral oil firms, policy discussions by 


trade associations and at least one 
court suit. 





great deal of pleasure that we re 

ort t 
= a Underwood Sundstrand mesnohals 
sae. ystem which was recently installed by your 


machine bookk i Our prime objective for installing 


1. Operating or management con- : i : 
Atlant Oil Co. 
trols . . . in MINUTES—not hours. — ae oe oS 


Shell Co., Vacuum Oil Co. and 
Caltex Oil Co. started the new re- 


selling scheme by offering exclusive 

Make these rights for the sale of their products 

| provided a service station sells no 

advantages YOURS other products or brand of products 


which are in competition. 
an- 
nounced its adherence to the 


epin - ° : sch a » - 

load" of getting ous baile ee “first of the month peak 2. . . . Financial statements com- wont ou tain canoes 
ie endstrand Scene enty, financial leted the first of the month . . . o eee 
Ger kaos ae a ee the Sundstrand System has been a Ne ae pus me Ws © oo ent Oil Industries and H. C. 
financial icumae anne YH last day of each month, and eee in HOURS — not days. | Sleight, Ltd., have announced that 
days as was customary, "Pi ¢ted in a matter of hours, not 3 Lowest operating cost for they have no intention of follow- 

, ‘ u“ sa: ¢. ing it. 

it po i Simplicity of the Sundstrand 10 key operation h d todays “eaRpene marke The matter is now being dis- 
2 ss e for our o : ss n has made ‘ Ah ; : _ 
a must in today's demand for accusate, pe tga seeuracy which is &. .-- Aad ans PROVED method § |S Aum. and there have boon Te- 
We believe the time we will dae with ots loses daily figures. — used today by car dealers ports that some dealers who had 
it to pay for itself in less than two aa operation will enable from coast to coast. agreed to the exclusive sale of one 


Before installing th 
handwritten reports, wich” ‘o 


Today, thanks to Sundstrand! 
to turn out neatly printed r 


When we decided to make the 
Sundstrand, we were a little uneasy ab 
|e bookkeeping department, but, thanks to 
nstalled the new Sundstrand System, 


earliest they had ever been on the fi 


While we are in the aut bi 
$0 enthusiastic with this new eeu an 


Yours very truly, 


VAUGHN CHEVROLET COMPANY 


Jodie Vaughn, 
Vice President 


Underwood Corporation 


Accounting Machines ... Adding Machines . . . Typewtiters 
Carbon Paper . . . Ribbons 


One Park Avenue, New York 16, N. Y. 
Underwood Limited, Toronto 1, Canada 
Sales and Service Everywhere 


Simplify and Save with Sundstrand 


trand System, 

were often carbon smudge 
S tailor-made efficienc 

seer’ 40 eports that are accurate, 


we relied on 

d and hard to read. 
we are able 
up-to-date and 


change from the old method to 
Out possible confusion within 
your Mr. Bill Abbott who 


ohn there was a mini 
ee ion. In fact, the bills and financial shusenest sare i 


rst of the month of Operation, 


business, we have become 


- n we feel we a 
all automobile dealers in recommending the Sentstreal lean” 

















UNDERWOOD CORPORATION, One Park Avenue, New York 16, N. Y. 


brand of product have changed 
their minds. 


TB ils ibe « ta DS SAGES SE STP The landlord of one service sta- 


tion owner has served a high court 
injunction on the tenant to prevent 
him from altering, removing or 
otherwise defacing advertising signs 
already in position on the grounds 
that by doing this he was spoiling 
the goodwill of the property. 

The Australian Automobile Cham- 
ber of Commerce is holding a meet- 
ing of delegates from all states to 
|also discuss the matter. 
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NAME PLATES 


AN-9-10-51 





Send me your illustrated folder, Form S-1326, describing the Under- DEALERS: : _ 
wood Sundstrand Automobile Dealers Accounting Machine and System. The Modern Service Identification 


Name of Company____ 


Name and Title_ pee _ 


Street__ 


City 


Emblem—Plus Advertising Value. 


oe Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 
compare! 

@ NO OBLIGATION @ 
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_Zone_ _ State ea DENVER 2, COLORADO 
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the pressure of competition. 

“However,” the committee said, 
“this is a matter between the dealer 
and the company he represents and 
not a problem calling for some form 
of governmental control.” 


The report added: 


“We conclude that although New 
Jersey is among the nations’ lead- 


Jersey Gas Price Report 


Group Says Retail Wars Stem from Collapse 
Of Agreements Between Competitors 


TRENTON, N. J.—The stability|the gasoline product offered for 
of gasoline prices under normal|/sale throughout the state. . ; 
conditions results from “price un-| Although holding that the public | ng statewide markets for petro- 
derstandings among associates, af-|benefited by price wars, the com-|!eum products, the marketing field 
filiates and even competitors,” a/| mittee acknowledged that dealers is somewhat overcrowded, a factor 
special gasoline study group has|are in “an unenviable position.” which itself leads to spirited com- 
reported to New Jersey’s Gov. Dris- It was found that dealers’ in- | Petition for sales. 
coll. come from the sale of gasoline “This same condition has been 

Gov. Driscoll named the group | has declined visibly because of | noted in other retailing fields 
last August to study a price war | the closing of the gap between | since World War II and in every 
which was raging then and has | cost and sale price and through | instance, however unfortunate it 
continued in some areas of the 
state since. 

The group found that price wars 
resulted from the collapse of “price 
understandings,” and were, in fact, 
the restoration of free enterprise to 
the public’s benefit. 

The group’s general function was 
to determine whether the general 
public had been the victim or bene- 
ficiary of gasoline price wars. 

It was recommended that New 
Jersey’s petroleum industry solve 
its own problems, rather than look 
to the state for price-fixing laws 
to guarantee dealers a profit. 

New Jersey’s Attorney General 
Persons said he was studying the 
report to see whether there have 
been “any violations of either 
state or federal laws.” Copies 
were forwarded U. S. Senators 
Smith and Hendrickson. 

Gov. Driscoll appointed the study 
committee last fall when dealers 
went on a strike after months of 
price cutting. Their protest was 
against a cutback in their usual 
margin of profit. 

The committee said that it found 
only one instance of unlawful mis- 
representation and substitution of 


Small Business 
Group to Study 
In Five Fields 


WASHINGTON.—The five fields 
in which the staff of the Senate 
Small Business committee will con- 
tinue or begin investigations with 
a view toward hearings and reports 
during the recess of the Senate, as 
directed following an executive ses- 
sion last week, are: 

1. Military Procurement. It was 
decided that the committee should 
continue its surveillance over small 
business participation in the mili- 
tary procurement program with a 
staff member assigned to follow 
through on the committee’s hear- 
ings in late May and Senate Report 
469. 

2. Taxes. Sen. Hendrickson was 
named head of a committee on 
taxation with Sens. Sparkman, 
Benton and Thye also serving with 
him. This group plans to hold a 
tax symposium after adjournment 
directing its attention to problems 
peculiar to small-business concerns. 

3. Enforcement of Antitrust and 
Antimonopoly Statutes, 1941-1951. 
The committee voted to inaugurate 
an extensive and long-range study 
of the recent operation of antitrust 
and antimonopoly laws to deter- 
mine whether amendment to those 
laws or changes in the manner of 
administering them are necessary. 
A staff member was assigned to 
this project and was instructed to 
prepare a preliminary memoran- 
dum for the members in the next 
month or six weeks. 

4. Improper Phasing or Hoard- 
ing of Aluminum Supplies by Air- 
craft Manufacturers. Since the com- 
mittee has received so many com- 
plaints about the present workings 
of the aluminum allocation pro- 
gram with particular emphasis on 
the phasing or deliveries to plane 
manufacturers well in advance of 
actual need, it was decided to con- 
tinue the study presently being con- 
ducted by the staff in this field. 

5. Participation by Small Busi- 
ness in the Formation of Mobiliza- 
tion Policies. Recurrent complaints 
by individuals and groups point out 
to the committee a general im- 
pression that the voice of small- 
business representatives in the 
mobilization program is but a whis- 
per. To determine whether or not 
that is the case, the committee 
voted to make a full investigation 
of all such charges, both in the 
formation and operation of business 
advisory committees and in the ac- 
tual administration of these pro- 
grams by full-time mobilization of- 
ficials. 


husky and handsome. 
the requirements. 
inside and outside 


stability, 
and weather. 


molding powders. 


CHEMICALS 


PLexiGas is a trade-mark, Reg. l 


“Built for the years ahead,” 
Their visible plastic parts 
must have /asting beauty and strength—and 
PiexicLas V acrylic plastic molding powder meets 
Inside and outside cars, 
the automotive 
PLexicLas V molded parts have beauty, dimensi 
and outstanding resistance to heat, 

Write for our booklet sh 

typical parts molded from PLExicLas acrylic p 


Canadian Distributor: Crysta/ Glass & Plastic 
130 Queen's Quay at Jarvis Street, Toronto, Ontario, Canada 
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may seem, 
firms with high operating costs, 
as well as the newer, less experi- 
enced firms were driven out of 
business, being unable to meet 

the demands of competition.” 

No opinion was expressed by the 
committee as to the propriety or 
legality of the alleged price-fixing 
arrangements among competitors. 

But the committee has this to 
say: 

“We conclude that the general re- 
tail price levels of graded and 
branded gasolines are somewhat ar- 
tificial in nature, and not responsive 
to the governing economic law of 
supply and demand. 


for Molded Automotive Parts 


°51 Fords are extra 


and 
industry,. 


Detroit representatives: W. E. Biggers and R. C. Oglesby, 728 Fisher 
Building, Detroit 2, Michigan. Telephone: Trinity 3-3200. 


FOR INDUSTRY 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


S. Pat. Off. and in prine ipal foreign countries 


s. Ltd 


some of the older | 


“We've finally saved up $1,200 for 


|a used-car, dear. Now all we need is 


another $1,200 for licenses, insur- 
ance, taxes, driving lessons ‘and re- 
pairs on it.” 
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Up $51 Billion from Year Ago... 


Nation’s Output Hits 
$326 Billion Rate 





British Car Photo Annual 


Is Published 
BIRMINGHAM, England. — The ; 
1951 edition of “British Cars,” pic- 

'|torial record of cars produced by { 
British manufacturers, has _ been 

published by P-C_ Publications, 
Birmingham, England. 





WASHINGTON. — Gross national 
product increased to an annual rate 
of $326 billion in the second quarter 








tures, after a sharp spurt at the 
beginning of this year, slackened 
appreciably in the second quarter. 







Thirty-six makes are included in 


“|the book, with 98 photographs of 




























of 1951, announces the Office of} At an annual rate of $202 billion, all models and explanatory text. m 

Business Economics, U. S. Depart-| they were 3 percent below the Specifications of main dimensions al 

ment of Commerce. This latest fig-| corresponding first-quarter figure. and performance factors are con- 

ane for the py hy = the} In line with the general pattern tained in an appendix. : 

nation’s output of goods and serv- © —__—__—_—— 

ices compares with $319 billion in ais Ge Ga sear SS 3-M Texas Office 

the preceding quarter and $275 bil-/turn in consumer purchases was ST. PAUL.—Establishment of a | we 

lion in the corresponding quarter| most pronounced in durable goods| | Dice: Ge regional sales office and warehouse | th 

a year ago. lines, where outlays dropped from| ° a in Dallas has been announced by ; ju 
Along with the further expansion|an annual rate of $31% billion in officials of Minnesota Mining & On 


Rudy Fick's Opening in Kansas City— 


The official opening of Rudy Fick's House of Sincere Service at 1925 Burlington, 
Kansas City, drew large crowds when toasters, popcorn poppers, electric mixers and 
clocks were given away as prizes. Shown with the winner of the grand prize, an 
Admiral television set, are Rudy Frick (holding microphone), and Ed Engstrom and 
Glover Williams to his left. 


Mfg. Co. The new facilities are lo- 


of total output in the second quar- 
cated at 1221 Dragon St. 


ter, there was a generally orderly 
continuation of the diversion of 
productive resources to defense 
purposes. The period was also char- 
acterized by a marked reduction in 
the intensity of private demand, 


the first quarter to $26 billion in 
the second, very largely becuuse of 
reduced acquisitions of furniture, 
household equipment and automo- 
biles. 

Consumer spending for nondura- 
ble goods declined by $2 billion to 


with a resultant easing of inflation- 
ary pressures. 

Owing mainly to the tapering- 
off on the general rise in prices, 






an annual rate of $109% billion in 
the second quarter, while service 
expenditures, little affected by the 
erratic influences to which other 













exports, increased by nearly $3 bil- 
lion, in terms of annual rates, from 
a negative balance of $2 billion in 
the first quarter to a positive bal- 




















Canadian Sales 


Of Cars in 750 


Ge we 


rola M a aesatiel ey (= 





the increase in the value of the types of consumption have been/| ance of $% billion in the second. $8 
gage tl one peel egy = (first | subjected during the past year, con-| Salient features of the income Set New Peak f De 
e second quarter was some- {tinued to rise moderately. econd quarter were as 

what smaller than other quar- Gross private ceca Seven ooo _ ao OTTAWA.—More new passenger ue @ | re | ' a to fs ag 
terly advances during the past ment advanced from an annual Personal income rose to $280 bil- cars were purchased by Canadians Ke 
i rate of $59% billion in the first /lion, at an annual rate, as com- th ns a a Sr eee inted Cl 4 Al 
Highlights of developments among! quarter to $63% billion in the |pared with $244 billion in the first|iast week adding that 324.903 ne eanin Le | th 
major components of Gross Na-| second. Primarily, the advance |quarter and $238 billion in the final] (are ‘sold in the past year repre. ret 
tional Product were as follows: reflected a renewed upsurge in |quarter of 1950. The rate of ad- pee Ye one a = a anaae When you can get right at the r 
Combined federal, state and local| business inventory accumulation, | vance in those components of the |*<"\© 1940 when 908.518 _ agg ® went pa 
government purchases of goods and| which increased by $5 billion to {total which are earned in current |°’<" when a Rew Pas] SowrTs Ov Wewure «++ Vor S Suree ha 
services rose to an annual rate of| a record rate of $14 billion annu- | production was appreciably _re- ee ne re : fire cleaner that SAFELY gets rid cal 
$60 billion in the second quarter—| ally. Part of the accumulation | duced, but the irregular movement|, British cars increased in popu-| of the scale, rust and dirt that It 
$7 billion above the first-quarter| represented work in process on |of corporate dividends—which fell|!@tity in 1950 and accounted for causes it—there’s a good profit ers 
figure. The increase, stemming] military orders, but a substan- |in the first quarter after large|#>out 20 percent of all passenger} _ . gece P | ab 
wholly from the gathering momen-| tial portion apparently was un- | year-end “extras,” but rose in the|®@" Sales, compared with only 14| In every radiator cleaning job. | Bo 
tum of the national defense pro-| planned and involuntary, result- |second—made the latest quarterly |Percent in 1949. Magnus has the cleaner and wo 
gram, was equivalent to the entire} ing from more conservative pur- |jncrement in personal income ap- Installment buying increased at| the method that puts radiator I 
second-quarter advance of gross} chasing by consumers than had | proximately equivalent to that in|an even faster rate than sales dur- cl ° n ick ti Bo 
national product, as other changes] been expected. the previous period. ing 1950. In 1949 about 26 percent eaning on a quic ’ — ine, Co 
were approximately offsetting. Business outlays for new plant Most of the rise from the first |0f "€W cars were financed by sales labor-saving basis. It's all chi 
This situation contrasted with|and equipment also rose moder-| 4, °t. second quarter came from | mance and acceptance companies,| described in detail on pages 24 the 

that prevailing during the previous|ately, but the value of residential : 4 while the proportion rose to 29.9 * 
the continuing growth—$5 billion, : to 29 of the Magnus Automotive sta 

nine months, when private pur-|construction put in place fell more t I te : ws d percent in 1950. A downward ten- : 
chases had continued to absorb the/than $2 billion (at annual rates) a -~ iene aan — dency in the “financing-to-sales” Cleaning Handbook. I 
major portion of each quarterly|below the first-quarter figure—a a ‘th en - Saanaainaaie ratio has developed in recent ; 1 cat 
increment in the value of total/drop of about one-sixth. ne eee Droportiona’é | months following the introduction sore This practical, high! of 
: : : advance was in government pay- 8 \ P ony 

Net foreign investment, owing to ‘ of credit-buying restrictions which| 4 A | informative manual Mo 


output. 
Personal consumption expendi- 











a sizable expansion of United States 






rolls, reflecting mainly the rapid 
build-up of the Armed Forces and 
related defense activities. 

In private industries, second- 
quarter payrolls exceeded $140 bil- 
lion, as compared with $137 billion 
for the January-March period. The 
increase stemmed primarily from 












raised minimum down-payment re- 
quirements. 

Sales records continued to be 
broken in the early months of 1951, 
although the percentage gains were 
receding. Sales of passenger cars 
in the first three months of 1950 


for the service gorage 
has been a ‘‘cleaning 
encyclopedia’’ in the 
field for nearly twenty 
yeors — constantly re- 
vised and bought up- 
to-date on the latest 
cleaning procedures. 
Write on your letter- 
| head for your copy of 





higher hourly earnings. Further i kot aes cent from the NEW edition. I 
a oS rns ws ae Commercial vehicle sales also at _ 
a significant factor, however, espe- = gaan Gals de: ee. ak ee MAGNUS CHEMICAL COMPANY des 
= in durable-goods manufactur- . onan as ia oat, Gun 97 South Avenue, Garwood, N. J. sin 
ng, os -~ tpn in private Senmuial valhein tales wane ‘04 per- in Conada—Mognus Chemicals, Ltd., Montreal. bal 
iS ites ee eee ee cent of all vehicle sales in 1950, Service representatives in principal cities. by 
* . compared with 29 percent of the U 
: California Orders total in 1949. Sales of trucks and WI 
a buses combined totaled 104,792 in not 
Health Exams for 1950, a gain of 25 percent over the CLEANERS + EQUIPMENT + METHODS ass 
ie : : 84,023 new commercial vehicles sold the 
Truck Drivers Fe ae it ae a 
; n all, k vehicle sales were 

WILL SACRAMENTO, Calif. — Health| financed by sales finance and ac- he 
examinations every two years are|ceptance companies in 1950 to the J. W. MORTELL COMPANY set: 
to be required of drivers for the extent of $324,080,605, showing in- \ 
AVE DOLLAR 500 common carriers under the ju-| creases of 56 percent both in num- Factories in 
risdiction of California's public util-|per and amount over 1949 when bli 
ity commission. 232,988 vehicles sold were financed KANKAKEE, ILL. fro 
FOR The commission, in revising truck |for $219,184,030. DETROIT, MICH. - 
SUNNEN EQUIPPED safety rules, also set minimum gen- rena eEeem eerie LYNDHURST N.J C 
eral physical and mental, eyesight . ae rup 
‘ and hearing condition standards for Chicago Dealers “in 
the drivers. Pi ' to | 

ioneers and Today's Largest 
SHOPS cvs At the same time, the commis- Set Plans for Prod a . y 
sion criticized the state legislature roaucers 0 the 
for failing to establish hours of Safety School 26, 
driving for employes of approxi- $151 
mately 13,000 additional trucking ee ee oe AUTO an 
firms which operate under the state 8 » 3 dat 





ities materials are short and costs are high... 
now, more than ever before, anything you can do 
to make supplies and equipment last longer 

is good news to your cash register. 


This new booklet is full of ideas and suggestions 
on how to operate Sunnen equipment 

more efficiently, and make Sunnen supplies 

go farther. It can mean considerable savings 

in your shop. 


Write for Your Copy of 
“SUNNEN SERVICE HINTS” 


MSUNNEAM PRODUCTS COMPANY 
7920 Manchester Avenue, St. Lovis 17, Missouri 
Canadian Plant: Chatham, Ontario 


627 





motor vehicle code instead of the 
PUC. 

The new commission regulations 
include the following: 

Each carrier is required to estab- 
lish a preventive maintenance pro- 
gram. 

Drivers cannot be permitted to 
drive until they meet the physical 
requirements and the carrier must 
maintain the physical examination 
certificates on file. 

Persons addicted to habit forming 
drugs should not be hired and driv- 
ers should not be allowed to drive 
under the influence of alcohol. 

Drivers are required to limit 
their hours of service to 10 except 
in emergencies, and maintain a log 
showing trips and periods of driv- 
ing. 

Rules on the installation, inspec- 
tion and maintenance of coupling 
and pulling devices also are in- 
cluded. 





endorsed by Mayor Kennelly, and 
enlisting cooperation of the Chicago 
Motor Club and other organiza- 
tions, a “Drive for Safety” training 
school will be conducted for three 
days starting Sept. 24 in the Eighth 
St. theater, it was announced last 
week. 

The project is similar to those 
staged earlier in Detroit and a 
number of other cities, said James 
F. Goodwin, CATA president. 

Dealers throughout the Chicago 
area have been notified and urged 
to take full advantage of the oppor- 
tunities for enhancing goodwill and 
public relations. 

An intensive publicity campaign 
will be launched via newspapers, 
radio and television, supplemented 
by the issuing of a brochure con- 
taining details of the school, which 
will be free to the public. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 





SOUND 
DEADENERS 


Also Underbody Coatings and 
Rustproofing Products for 
the Automotive Industry. 


° - . * 


Have served car, truck and 
body plants for 25 years 
through our Research Lab- 
oratories, Consulting, Engi- 
neering and manufacturing 
Facilities—-Now expanded 
to give faster and better 
service. 











On New-Car Price Hikes . 
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pared with other products,” he 
asserted. 














! dD I S I t t G ft There had been speculation that 
ad some makers would not increase 
: ea ers a e Oo e prices the full amount permitted, 
The ° ° e but this was in reference to the 
9ic- 9 to 10 percent increases, which 
by fj £ D £ were not granted. 
po M1tStOoric iswcounts grante 
ne The base for increases under the 
’ (Continued from Page 1) CPR 30 is much more narrow than 
in when questioned by AvutTomotive|sent back for minor technica] |Under the Capehart amendment. In- 
of News that the new defense act/| changes. cluded in allowable costs to be used 
xt. makes it mandatory that dealers be ‘ ‘ ‘ under Capehart provisions are 
ons allowed their traditional discount. However, wires Guise Deenae V. boosts in expenditures for advertis- 
DiSalle had d th P es 
on OPS will have to issue a sepa- — in . a sae ~— ae ing, sales and general administra- 
| rate order on the retail ceilings, es oe ere was expecte tive programs, research and cleri- 
but this is only a formality. to be no further delay on the part 1 hel , 
i It is understood that makers will|0f OPS after the minor corrections — , — 
a work out their own prices under/ were made. OPS had refused to acknowl- ~ ~ 
ise | the interim formula and that ad- a - edge these costs previously. The | Af Fisk Sales Managers’ Parley— 
by |  justments will be permitted up to) /T WAS expected that it might/ “cutoff” date also is extended to | the original “Sleepy Boy” painting, dating back to 1907, is viewed by Howard 
& Oct. 1. take several days for the manu-| July 26. Hawkes, right, newly elected vice-president and general manager of United States 


lo- The formula was expected to be|facturers to figure out prices on| jt jis underst . t see : . : 
; js re ood that the manu-|Rubber's Tire division at a recent meeting of Fisk sales managers held at Detroit. 
issued last Wednesday, but it was| individual models after the formula |¢, turers had agreed to accept the | At left is J. Chester Ray, sales manager, U. S. Rubber dealer brands, and John A. 
— a ee ee smaller percentage increases under Boll, recently appointed sales manager, Fisk tires. 


: C. E. Wilson, president of Gen-|CpR 30, rather than wait for OPS 
Keller, Bobbi eral Motors, was quoted in Mil-\t, set up the mechanics for in- 
Face Internal 


waukee, where he had a speaking creases under the Capehart amend- | 
Revenue Charges 


engagement, as saying that his firm 
MILWAUKEE. — Liens of about “Cars are underpriced, com- |of the year. 


would increase prices on all of its | ™ent. 

cars as much as the government| No increases under the latter pro- 
$84,000 have been filed by the U. S. 
Department of Internal Revenue 


against Bobbi Motor Corp. and the 
Keller Motor Corp. of Birmingham, 


Ala., it has been reported here by 
the Milwaukee Better Business Bu- 
reau. | ‘ 
he The charges state that the com- 
| panies sold franchises to dealers to 
handle a small car, and that the 
id car was never put into production. 
It is reported that prospective deal- 


at 
RE PATR ORDER 


fit ers here had paid the company 


Service Profits 


Bobbi car, and were given $1,250) 
From Your Repair Orders! 





380,000 persons to the Des Moines 
Register & Tribune exhibit at the 
Iowa state fair, according to Bert 
Stolpe, director of promotion for 
the Register & Tribune. 


‘Dream’ Draw 
380,000 Look at Buick 
At Iowa Fair 


allows. visions are expected until the end DES MOINES.—Buick’s “dream i Sa ‘aemace ao 
” i M h 100, bs 
ear,” the XP-300, drew more than MOTIVE NEWB every macut — re 














id | worth of stock in the company. 

or It was reported later that the} 

e, Bobbi Co. sold out to Keller Motor | 

Ht Corp., which began selling fran- | 
chises for another small car, Nei- | 

24 ther ever went into production, it is | 

ve stated. 


Plans for producing the Keller 
cars bogged down after the death 
of George Keller, founder of Keller | 


sal Motors. 

ge deteniimaiiatiiaaeaeinbiianeeigen 

ing 

- Judge Refuses 

. To Free Former | 


wr Buick Dealer 


BENTON, Ill.—A. B. Vaughn, for- 
mer West Frankfort (Ill.) Buick 
dealer, has remained in jail here 
since Apr. 18, following involuntary 
af. bankruptcy action filed against him | 

by creditors. 

U. S. District Judge Fred L. 

| Wham, East St. Louis, said he does 
) not believe his story of how the 
!~ assets of the firm disappeared after 
“ the action was filed, and has re- 
fused to order his release. He said 

Vaughn must remain in jail until 





OL LEER, : 
he surrenders the company’s as-| . ji 
sets. f it k a 

Vaughn said that he lost $13,593 monotorm requires no training—no extra work—no 
in a one-night drinking and gam- 
bling spree—the money he received 
from the sale of five cars following 
the loss of his franchise in 1950. 

Clyde Meacham, referee in bank- 
ruptcy, asserted that the story was 
“incredible,” and reported it as such 
to the judge. 

When Vaughn’s creditors filed 
the petition in bankruptcy on Apr. 
26, 1950, Vaughn listed liabilities of 
$156,483 and assets of $63,745 plus 
an unestimated amount of unliqui- 
dated claims. 


Pie ee eet eee eee 


capital investment—no added expense 


handling your repair orders. Send in the 





Monoform Repair Order is not a ‘‘system."’ It 
is not a subscription service nor direct mail. 
With Monoform Repair Order you can predict 
and control your volume of repair work of all 


coupon today for an actual working sample of 
Monoform Repair Order. See how Monoform 
Repair Order can help you get the type of serv- 


ie types without added cost, without added help, ice work you want when you need it! There's 


Sales Post Filled 
At Sealed Power 


MUSKEGON, Mich. Paul C. 
Johnson, executive vice-president of 
Sealed Power Corp, here, has an- 
nounced the ap- 
pointment of Rick 
E. Murbarger as 
general sales 
manager, succeed- 
ing George W. 
Davies who has 


without changing your present method of _ no obligation and no one will call on you. 


DRAKE PRINTING COMPANY «¢ FERNDALE 20, MICH. 


ESTABLISHED 1928 


SUPPLIERS OF DEALER RECORD FORMS 


Send the coupon today—for bigger service profits tomorrow! 














b i i se 
roe pace nfl 7 Drake Printing Co. INA ME mares 
winathe, ‘ 2000 West 8 Mile Road i 
urbarger hi on 
uta stad ae h Ferndale 20, Michigan 
— Sealed Power in ADDRESS. 
ona ae eu le Please send sample Monoform repair order and 
Syracuse. complete information to: Cry STATE. 
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Car, Truck Output Estimates 
ive N 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 Jan. 1 
Ended Same Ended Total to to 
Sept. 8, Week, Sept. 1, Aug., Sept. 9, Sept. 8, 
1951 1950 1951* 1951* 1950* 1951* 

CHRYSLER 18,228 30,126 21,314 105,371 720,963 927,596 
Chrysler 2,632 4,091 2,778 14,546 97,463 128,886 
DeSoto 2,124 3,212 2,590 11,757 72,535 87,977 
Dodge .... 4,681 7,988 5,682 29,028 202,047 247,815 
Plymouth 8,791 14,885 10,264 50,040 348,918 462,918 
FORD 16,614 28,498 21,248 94,324 1,117,654 871,527 
Ford .. 12,704 21,9038 16,067 73,597 861,416 675,854 
Lincoln ‘ 448 461 566 2,582 24,563 20,616 
Mercury dis 3,462 6,134 4,615 18,145 231,675 175,057 
GENERAL MOTOR: 32,079 50,011 48,092 175,526 2,122,686 1,670,873 
Buick 5,683 9,192 9,043 31,320 383,036 298,791 
Cadillac 1,640 1,803 2,042 9,364 73,714 75,719 
Chevrolet ie 14,482 24,726 22,997 84,385 1,062,348 829,210 
Oldsmobile ow 4,668 6,414 6,482 22,860 275,985 212,489 
Pontiac Biel 5,606 7,876 7,528 27,597 327,603 254,664 
KAISER-FRAZER .... 901 4,069 997 4,860 79,524 77,694 
Frazer : ee 
Kaiser 901 4,069 997 4,860 69,412 77,694 
CROSLEY . 70 144 69 313 4,758 3,950 
HUDSON 18 324 1,5 3,065 98,769 77,620 
NASH 2,908 2,342 3,406 16,235 132,836 116,018 
PACKARD 1,140 1,342 1,428 5,698 35,489 56,924 
STUDEBAKER. .......... 3,636 5,278 3,642 19,188 203,899 166,138 
WILLYS-OVERLAND?+ 311 709 357 1,765 25,087 19,867 
Total Cars, U. S........... 75,905 122,843 102,141 426,345 4,541,665 3,988,207 

FIncludes station wagons and Jeepsters. *Revised. a 


COMMERCIAL CARS 


(U. 8S. PRODUCTION ONLY) 


Week Week dan. 1 Jan. 1 
Ended Same Ended Total to to 
Sept. 8, Week, Sept. 1, Aug., Sept. 9, Sept. 8, 
1951 1950 1951* 195i* 1950* 1951* 

CHEVROLET 5,206 7,619 8,929 32,610 347,735 326,263 
CROSLEY ..... 12 22 4 52 312 494 
DIAMOND T 102 108 125 567 4,323 5,611 
DIVCO 84 112 100 387 3,320 3,143 
DODGE .. 2,888 2,996 3,744 = 15,810 70,821 120,082 
FEDERAL 60 18 60 306 1,109 1,846 
ae 5,257 6,365 6,303 27,878 252,547 239,717 
GMC ... seaciommaticte 1,709 1,355 2,708 9,850 74,582 90,876 
INTERNATIONAL ...... 2,592 85 2,974 14,623 82,566 117,009 
MACK ‘ ‘ 205 151 365 1,250 7,591 11,361 
ae 226 1,096 4,400 10,217 
STUDEBAKER .... 9638 836 1,216 5,119 35,712 34,528 
WHITE . . sei 240 325 299 1,214 9,234 10,933 
WILLYS-OVERLAND 1,911 897 2,205 11,172 28,995 63,737 
MISCELLANEOUS 286 15 358 1,648 6,888 11,291 
Total Trucks, U. SS... 21,520 21,273 29,390 123,582 930,135 1,047,158 





Total Cars, Trucks, 








seca ncedhtnccacdasinonio’ 97,425 144,116 131,531 549,927 5,471,800 5,035,365 
Total Cars, Trucks, 

SIL, a nckibmenatediagionne 5,612 7,693 6,822 23,598 265,335 299,340 
Grand Total 


Cars and Trucks, 


U. S. and Canada........ 103,037 151,809 


138,353 573,525 5,737,135 5,334,705 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, ete. 





Hopes of Reaching Quotas Fade... 
Week’s Output Dips to 97,425 


(Continued from Page 1) 


came on the heels of one of the 
best week’s output in this quar- 
ter. During the week ended Sept. 

1, U. S. plants accounted for 102,- 

141 cars and 29,390 trucks—a total 

of 131,531 vehicles. 

August production in this coun- 
try, according to devised tabula- 
tions, was composed of 426,345 cars 
and 123,582 trucks for a total of 
549,927 vehicles. 

Low as it was, last week’s pro- 
duction volume sent combined car 
and truck production in U. S. plants 
so far this year over the 5,000,000 
mark and paved the way for assem- 
bling the 4,000,000th passenger car 
of the year today (Sept. 10). 

* * * 
OWEVER, as of last week, U. 
S. passenger car output was 
running more than 550,000 units be- 
hind last year’s record levels. How- 
ever, truck production is 113,000 
units ahead of last year. 

This year’s weekly production to- 
tals have been poor in comparison 
with last year’s ever since the lat- 
ter part of June. It seems certain 
that comparisons in coming weeks 
will show even bigger deficits. 

At presstime Thursday, it ap- 
peared that copper miners would 
start producing copper in volume 
again this week. However, the 
strike apparently had already 
lasted too long. NPA _ ordered 
steel allowances for ordinary con- 
sumer goods cut to 58 percent of 
pre-Korean levels, effective Oct. 1. 

Instead of being apprehensive 
about further cuts in production for 
the fourth quarter, beyond those al- 
ready decreed for Oct. 1, many auto 

makers last week were virtually re- 
signed to them. 
+ 


_ further cuts come in 
the fourth quarter, it was 


x * 


Lighter Transformers? 

SHARON, Pa.—A new “jet spray” 
cooling technique that will make 
possible electric transformers as 
much as one-third lighter than 
present units has been developed, 
report engineers of Westinghouse 
Electric Corp. The first experimen- 
tal unit, reportedly also delivered 
some 350 percent more power than 
its normal capacity because the new 
“vaporization cooling” dissipated 10 
times more heat. 


GM nwotle Now Technical Center 


(Continued from Page 2) 


from 35 to 40 percent completed. | 
Now operating, in addition to engi- 


neering staff buildings, are the 
main power house, several small 
utility buildings and the _ gate 


houses. 

Meanwhile, in the Research Labo- 
ratories group at the north end of 
the site, the metallurgy building, 
housing an experimental foundry, 
will be completed in the near fu- 
ture. The GM research mechanical 
(Dynamometer) building is half 
completed and ground has been 
broken for the processing (shop) 
building. 

The Technical Center staff, now 
occupying temporary wooden 
structures, eventually will move 
into a service center of its own, 
and the shop building for this 
staff is under way at the north- 
east corner of the area, 

Engineering staff personnel at 
the Technical Center numbers ap- 
proximately 450 persons, including 
staff heads, engineers, macninists, 
shop men, mechanics and various 
other technical specialists. 

Three functionally modern build- 
ings designed by Saarinen-Saarinen 
and Associates, of Bloomfield Hills, 
Mich., keynote the unique architec- 
ture that distinguishes the GM 
Technical Center. 

Architect-engineers on the proj- 
ect are Smith, Hinchman & Grylls, 
Inc., of Detroit, and the general 
contractor is Bryant & Detwiler 
Co., of Detroit. 

Headquarters of engineering 
staff is a three-story office build- 
ing at the southeast corner of 
the Technical Center site. Of glass 


| window and porcelain panel con- 


struction with masonry end walls, 
the building is approximately 370 
feet long and about 53 feet wide 
and includes 86,000 square feet. 

Each glass wall unit, measuring 
7 feet 6 inches long and 56 inches 
wide, consists of two sheets of glass. 
The outer sheet filters solar heat 
rays, and decreases glare while the 
inner sheet is untinted. There is a 
half-inch air space between the two 
layers of glass. 

Furniture throughout the build- 
ing is custom designed, typical of 
modern functional trend. In plan- 
ning the furnishings and a num- 
ber of -interior architectural fea- 
tures, the firm of Saarinen-Saari- 
nen collaborated with the product 
and exhibit design studio of Gen- 
eral Motors styling section. 

To the east of the shop building 
stands engineering staff's new Dy- 
namometer building with an array 
of test cells for engine, transmis- 


sion, chassis and fuel system devel- 
opment work. 

Essentially a one-story structure, 
the Dynamometer building actually 
has two additional floor levels so 
that the main floor is completely 
cleared for test operations. 

First announced by GM Chair- 
man Alfred P. Sloan jr. at a New 
York luncheon in July, 1945, the 
actual building program was held 
up several years by postwar ma- 
terial shortages, Ground for en- 
gineering staff buildings finally 
was broken July 11, 1949, four 
years after Sloan’s announcement. 


The original Technical Center site 
covered 320 acres bordered on the 
west by Mound road and on the 
south by Twelve Mile road. Mean- 
while, additional property around 
the site has been purchased until 
the entire area totals 813 acres ex- 
tending east and west of Mound 
road. 





Will Open Soon in South Bend— 


L. O. Gates Chevrolet, South Bend, plans to use these new headquarters by mid- 
October, according to Van E. Gates, general manager. Containing 50,000 square feet 
of floor space, it will house all car and truck operations except the used-car division, 
which will remain one-half block away at Lafayette and Western. Structure was started 


about a year ago. L. O. Gates, president, 


is marking 30 years in the auto business, 


23 of which have been as a Chevrolet dealer. 


learned reliably last week that the 
National Production Authority is 
considering doing some reshuffling 
of production percentages assigned 
to individual makers for the period. 

Such a reshuffling might be 
disappointing to some makers 
who took a small quota this quar- 
ter with an option to get it in- 
creased in the fourth quarter. 

Present car production quotas are 
based on performances in 1947, 1948 
and 1949. Now, NPA is said to feel 
that production efforts during all 
of 1950 and the first-half of 1951 
might provide a better base to 
gauge what each firm’s share of fu- 
ture car volume should be. 

Or, it is further ventured, NPA 
also might decide that a composite 


Auto-Lite Adopts 
‘Operator 25’ on 


National Scale 


TOLEDO.—Adoption of nation- 
wide “Operator 25” service by Elec- 
tric Auto-Lite Co. was announced 
last week to make the company’s 
batteries, spark plugs and automo- 
tive electrical parts available on a 
national basis through phone serv- 
ice. 

Any motorist virtually anywhere 
in the country will be able to get 
the address of a dealer carrying 
Auto-Lite products simply by tele- 
phoning the local Western Union 
Operator 25, according to Royce G. 
Martin, Auto-Lite president. 

Western Union Operator 25 serv- 
ice is conducted by the Distribution 
Council of National Advertisers, 
Inc., and covers more than 20,000 
towns and cities in the U. S. served 
by Western Union. Auto-Lite this 
spring tested the service in the New 
York and Chicago metropolitan 
areas. 


Illinois Association 
Sets 8 Meetings 
On Wage Orders 


PEORIA, Ill.—The Illinois Auto- 
motive Trade Assn. has announced 
eight regional meetings, Sept. 10 
through Sept. 21, on “Wage and 
Salary Stabilization.” 

The association stressed the im- 
portance of the subject to dealers 
because of penalties involved for 
violations of the present govern- 
ment order and said that Robert D. 
Morgan, labor law consultant, will 
speak at the meetings. 

“This is the trickiest and hard- 
est government order to carry out,” 
the association warned. “WSB and 
SSB intend to crack down on viola- 
tors so be safe by knowing.” 

The meetings are scheduled as 
follows: 

Aurora—Sept. 10—Leland hotel. 

Sterling — Sept. 11 — Coliseum 
building. 

Streator—Sept. 12.—Legion hall. 

—s — Sept. 13 — Galesburg 
club. 


Jacksonville — Sept. 18— Dunlap 
hotel. 

Mt. Vernon—Sept. 19—Emerson 
hotel. 


East St. Louis—Sept. 20—Broad- 
view hotel. 

Mattoon—Sept. 21—U. S. Grant 
hotel. 


Hydraguide Cars 
Total 13,500 


DETROIT. — Production of the 
13,500th Chrysler equipped with Hy- 
draguide, the new power steering 
device pioneered in 1951 Chrysler 
models, has been announced by 
Joseph A. O’Malley, general sales 
manager of Chrysler division. 

“Demand for Hydraguide power 
steering is phenomenal and as 
more cars are equipped with power 
steering and put in the hands of 
owners, the demand increases rap- 
idly,” O’Malley reported. 

Production of Chrysler with Hy- 
draguide units has reached the rate 
of approximately 150 per day and 
this will be boosted as material sup- 
plies permit, he added. 


of both base periods will provide it 
with a more accurate and equitable 


yardstick. 
* . * 


AR makers expect to be called 
4A down to Washington soon for 
talks about quota _ reshuffling. 
Meantime, they are keeping their 
fingers crossed hoping that more 
overall production cuts don’t come 
into the discussion, too. 

Although U. S. plants seem to 
have little chance of turning out as 
many as 1,200,000 cars in the third- 
quarter of this year, they won’t fall 
too far short of the goal. They start- 
ed September needing 391,500 cars 
to add to the 808,500 they built in 
July and August . 

Total industry volume in Sep- 
tember probably will not exceed 
371,000 cars. That will leave the 
industry about 20,000 short of 
building up to NPA limitations. 
However, the deficit of some of 
the smaller makers will be great- 
er than that, 

In the estimated 1,180,000 cars 
that U. S. plants will build in the 
third quarter will be about 20,000 
over-quota cars accounted for by 
Ford, General Motors, Chrysler and 
Studebaker. 

In this quarter, NPA is permit- 
ting makers to build extra cars 
from materials carried over from 
inventories on hand as of June 30. 
However, starting Oct. 1, car mak- 
ers will have to build cars in the 
quarter that quotas are assigned 
them. 


Stewart, Cardoze 
Take New Posts 
In Nash Sales 


DETROIT. — Appointment of L. 
E. Stewart as sales promotion man- 
ager and H. E. Cardoze jr. as sales 


L. E. Stewart 





H. E. Cardoze 


training manager of Nash was an- 
nounced Thursday by N. F. Lawler, 
director of advertising and sales 
promotion. 

Stewart, formerly assistant sales 
promotion manager, joined Nash in 
1946 as district manager in Chicago. 
Successively he became assistant 
Milwaukee zone manager and as- 
sistant zone manager in Chicago. 

Cardoze, previously used-car man- 
ager, joined the company in 1946 
as assistant marketing and analysis 
manager. Prior to joining Nash, 
Cardoze was associated with Pack- 
ard in Detroit and Pan American 
Airways in Miami. 


Chrysler Reveals 


Defense Progress 


DETROIT.—Both Plymouth and 
Chrysler Corp. announced progress 
last week on defense assignments. 
Chrysler revealed ground has been 
broken on a 306-acre site near here 
for the Navy’s J-48 jet engine plant 
which the company will build and 
operate. 

Plymouth reported the start of 
assembly operations on its assign- 
ment to build Grumman Albatross 
air-rescue planes at its Evansville 
(Ind.) plant. Portions of all major 
sub-assemblies are in production, 
the company said. 


Auto Stocks 








Sept. Aug 1951 

5 29 High Low 
Chrysler 714% 170 823%, 65% 
Crosley 2% 2% 5% 2% 
GM 505 49% 54 46 
Hudson 14% 18% 20% 12% 
K-F 5% 5 8% 4% 
Nash 19 19% 22% 17% 
Packard 5 5 6% 4% 
Stude. 29 26% 35% 25% 
Willys 9% 9% 12 15% 
Average 22.93 22.43 


Compiled from reports of trading on the 
N. Y. Curb and N,. Y. Stock Exchange, 
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GET RID OF GAS FUMES 


Solve This Serious Problem With A 
i ''National" Approved Underfloor System 


ible For the garage owner planning a new building or extensive remodeling, 
“National” has designed and engineered 3 systems for effective removal of 
poisonous carbon monoxide gas and smoke. ‘National’ underfloor systems are 
lled completely fabricated at factory and shipped in packaged unit — nothing 





Miami Dealers | * 
Told to Expect 
U.C. Upturn 


MIAMI, Fla.—An upturn in the 
used-car market in the Miami area 
this month was predicted before the 
Miami Used Car Dealers Assn. by 
President L. P. Evans at the month- 
ly meeting of the organization. 

























for else to buy. Proven adequate and dependable. ‘‘National" has thousands of ' é 

ing. installations in every part of the U. S. Send a rough drawing of your service Reporting on a trip as far north 
1eir area, showing stall positions. We will gladly supply you with plans to sui! as Augusta, Ga., Evans declared: 
ore your needs. Literature on request. Business gets better as you go 
me Standard Kit, 2 inlets serving north. It’s better in West Palm 


Beach and Jacksonville than it is 
here; it is better still in South ‘‘EEATHER-TOUCH"’ 
Georgia, and at Augusta there’s a} WASHING. Amount of 







any 2 of 4 cars in a row. 


= $35 150 






“AQUAMATIC 














ol boom on.” | water easily controlled 
. Several Miami used-car dealers | by touch of finger. A 
fall t.o.b. Decatur. Complete pack- ‘ “ good healthy stream or 
irt- aged kit, including motor and have opened lots in Augusta across a few squirts as re- WINDSHIELD WASHER 
os blower — underfloor duct work the line at Aiken, S. C., where they quired. 
aeree eevee. Additional pA hope to cash in on the growth of TWIN ‘‘CLOG-FREE"’ 
service extensions, $49.50 each. that area due to construction of a aes a a Just a touch of foot or finger and 
2 . . sends a strong stream 
p- Note in illustration that tube new H-bomb plant. 16 Gack Wwindelielll ebe INSTANT ACTION your windshield is INSTANTLY flood- 
=a disappears without entering main Evans attributed part of the slow tion. Large nozzle open- NO LAG ed. You get vision IMMEDIATELY! 
_ oo balanced flow business in Miami to the greater ings allow unobstruct No dangerous waiting at any time 
he oe, ee a ee ae number of dealers here than else- ed passage of woter. 
of perloct euhoust ges remove. og cosy ro nstaut. Any ONE MODEL FITS ALL VEHICLES 
where. ; : 
is. . mechanic can_ instoll 
“We have 200 used-car dealers in INCLUDING ALL PRE-PIPED CARS ea 
of “ . Pn ° e ° : a . ; : the compact AQUA- 
; National also makes complete packaged kits for Overhead installations Miami,” he said. “Over in Tampa MATIC Window Wash. 28 list 
t- starting at $206.50. Flexible metal hose, motor and blower units, rustproof, they have 150, but there are only 30 er in a short time. A 
. drill and wrench are FASCINATING MODEL AQUAMATIC 


cast aluminum floor assemblies and accessories available. Discuss your car- 


. : ” 
in Jacksonville. the only tools required. operates exactly like regular unit. Sends 


























































ars bon monoxide problem with National's nearby representative—No obliga- Most dealers reported a healthy can Weeks Gh caer Ge ae a 
the tion. Write today. ; ‘ ; Sais oo. 
000 ges: Ferrcattngentns 4 = ae ee lature —— cman ww can't 
IT : it regulations went into effect, bu ee eee ¥ we oeyere 
by ARCHITECTS AND BUILDERS PLEASE REFER TO SWEET'S CATALOG Ghote Wee & falitus off after tint. CONTINUOUS OPERATION — Water 
ind ( e e ° D. M Hargrove of Tampa re flows back to jar after each operation. 
° ° ’ ’ 7 R ir refillin nl fter w r ho 
tt The National System of Garage Ventilation |): vice-president or “the” Na. R scorn Ym vo 
ars tional Used Car Dealers Assn., and A 500-D , i. AQUAMATIC wsosnce wt ATTRACTIVE — All metal unit hand 
‘ , : rr P i sson, manager of the St. ’ somely lithographed in yellow ond 
om World's Largest Manufacturer of Exclusive Garage Ventilating Equipment wl oo : A ger ttend ry UVAMATIC Ne a maroon. Held firmly in place by 3 
30. DEPT. 2U, 318-330 N. CHURCH ST., DECATUR, ILLINOIS ge tes Desai tag igies <Boensegg 4 Q rubber suction cups at base. Ideal for 
ik- ed the meeting to stir interest in ELD . se counter, display cases or Outdoor 
the the national convention to be held SL é y 4 stond. 
in Tampa Nov. 25-27, For a time WITH 12 WASHERS Including 
wi there had been talk of shifting the Eas . FREE Lorge Window Sreemer i 3 
‘convention to Miami, but the yaya Colors 
Tampa dealers are behind the drive Ask Your Jobber or Write For IIlustrated Catalog 
|now to stage a first-class reception : 
for the visiting dealers. TRIPPE MANUFACTURING co. 
ee ee 609 WEST LAKE STREET CHICAGO 6, ILLINOIS 
Allotments Oe 
L (Continued from Page 1) News ot the huto Norla 
\n- their replacement parts require- 
les ments to keep cars and trucks on RING 
the road. A few have received GREATE 
the “bad news” CMP 11. 
wan = All makers claim that so far ENT SINCE 
Ve) % v under CMP they are being issued IMPR 
, a s what actually amounts to hunting 
LA TH A be “hee EQUA aR Exhaust System licenses. This is especially true BRAKES! 
, among the smaller independents, 4. « 
for FORD — MERCURY — LINCOLN — OLDSMOBILE which are getting no aid in getting ' 
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n ta] ineere uxt 
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n- @ REDUCES ENGINE HEAT AND WEAR quarter material requests, are get- e — _ ing — for All Internal Com- 
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in : end of the automotive industry. © Combustion Reaid Pisoni 
x0. i 1D aol Sane a GOV ETAT oy While most replacement stocks at 3% on eee 
nt Pay CK roee eae present are in fair shape on most © Reduced Maintenance Cost 
is- 3949 WASHINGTON BLVD. CULVER CITY 10 CALIF items, the ability of the produc- 
VE 97038 ing companies to meet the big 
n- spring demand for parts must be 
46 met in material allotments for ae g SER 
sis the fourth quarter of this year , NGI ; 
sh, and the first quarter of next. ¢ OF eo eae 6 
k- If these companies don’t get their on-shhA ; ATION 
an basic material allotments for these 
r quarters, the warehouse bins will 
be short next spring of meeting Patents Pending 
|}owner demands for needed parts. - 0% me 
A We 7 Po N | Each company has a few hundred oy oe 
ewd |“short” parts now, and most | ” To Teal Mla ead 
pee ig Oa jers are protecting owners in the reece she Pen Ti 
sliine Weve ANSWERING many requests from our || field by holding these parts in their Vea g Se) le aT 
nd readers for a semi-permanent binder to || central warehouses for shipment Modern, High- Compression Engine. 
> — this Pag encsaagon = ae only on a “vehicle-down” order. 
. y recently have we been able secure Crash items, particularly radia-| Cae 
2n a quality binder which will stand the gaff tors, grilles, hoods, py ied among AUTOMOTIVE & MARINE PRODUCTS CORP i Stet 
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jent, according to several makers. 
id stiff sides, holds 26 issues of Automotive || Gears, crankshafts and other high 4 : HERMAN BO DY 
“ News im snes mans blades. Price $7.50 || alloy parts are either now at, or bald edie 
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n- BOOK in factory stocks. esigned for your Customers’ Specific Needs! 
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Survey Shows Some Resistance. . . 
ah A a nt 


Selling Job Indicated 
On Car Accessories 


(Continued from Page 1) 


don’t want heaters, radios, sun 
visors and other smaller items. 

Still, one New Orleans dealer 
commented that he orders 75 per- 
cent of his cars equipped with 
heaters. Another said he asks 
that all his units have automatic 
transmissions and a few major 
accessories. 

Some dealers in the lower-priced 
field boost their tradein allowances 

as an inducement for customers to 
take a car with more accessories. 
Most dealers in the medium and 
upper-priced brackets said custom- 
ers’ wishes were about evenly di- 
vided on wanting and not wanting 
accessories. 

None of the New Orleans dealers 
contacted complained of factories 
forcing loaded cars on them. 

* 6 ®8 

HE same situation was reported 

from Seattle. In fact, one dealer 

said he considers “there now exists 
the best three-way spirit ever be- 
tween factory, dealer and car 
buyers.” 

“Aaether Seattle dealer noted: 
“Car buyers are harder to find 
in the present market, but stocks 
are low so the ae narrowed. 
When buyers are sold on a par- 
ticular car, they don’t quibble 
over the few accessories with 
which it may be equipped.” 

One Seattle dealer, who receives 
his cars without any accessories, 
said that he installs extra equip- 
ment on floor models and requires 
customers to accept them as is. 
He meets little objection, he said. 

He sells the remainder of his cars 
without accessories, if that’s the 
way the customer wants it. 

+ * + 

EATERS are wanted by virtu- 

ally all new-car customers in 
Seattle, dealers said, while about 60 
percent want radios. They will gen- 
erally take the radio if it is already 
in the car, however. 

Other popular accessories in the 
area are windshield washers and 
directional signals, which seldom 
have to be removed if factory- 
installed. 

Los Angeles dealers said they 
were getting cars exactly as they 
ordered them from the factories. 
In most cases, customers refuse 
to be loaded with accessories, 
they noted. 

Salesmen have been doing a good 
job of selling accessories in Los 
Angeles, the majority of dealers 
said, although it is sometimes 
necessary to throw in an_ extra 
item, such as a spotlight, for no 
charge in order to close the deal. 

* 
OST Los Angeles dealers com- 
plained that it just doesn’t pay 
to take off any accessories that are 
already on the car. They said this 
sometimes takes away their entire 
margin of profit. 

In this connection, several Los 
Angeles dealers mentioned that 
their profit margin on accessories 
had been sliced from 40 percent 
to around 28 percent. 

On the other side of the coun- 
try, Boston dealers said “silly ac- 
cessories are out, but the public 
still wants functional items like 
directional signals, windshield 
washers and fog lamps.” 

Few Boston customers demand 
that cars be delivered “naked,” 
dealers reported, and there has 
been very little loading of cars, so 
that accessories have ceased to be 
a problem. 

s +. 
MU of this is due to the de- 
cline in car production, the 
dealers noted. One of them com- 
mented that although sales are off, 
the decline has not been as great 
as the production drop. 

Boston buyers are “choosey,” 
most dealers admitted, and _ in- 
clined to “shop around” until they 
find just the model and color they 
want. 

Things are not quite so rosy 
in Chicago. Dealers there admit- 
ted they have been meeting buyer 
resistance to cars “overloaded” 
with accessories. 

Several of them stated some fac- 
tories have been inclined to equip 
cars with too many unwanted extra 
items. Still, most dealers reported 
little, if any, difficulty in selling 


what they termed the “essentials,” 
particularly extra tires, radios and 
heaters. 
+ * * 
OST customers, according to 
Chicago dealers, have a good 
idea of what accessories they want 
on their cars. One dealer said that 
he gives customers an accessories 
booklet and asks them to return 
the day after signing the order to 
make their selections of the extra 
equipment they want. 

All of the Chicago dealers con- 
tacted on the accessories. problem 
said they would prefer to see cars 
shipped from factories without any 
accessories. 

Cleveland dealers said that cars 
are generally received bare from 
the factories or equipped only 
with the extras that were ordered. 

* * a7 


SS dealers reported de- 
sire for accessories split along 
price lines. Buyers of low-priced 
cars usually want very few extras, 
although most of them can be sold 
radios and heaters, if they have 
been factory-installed. 

In the medium-priced range, 
there is some resistance to fac- 
tory-installed radios, but most 
customers usually come around to 
accepting them along with heat- 
ers. In the main, customers get 
only what they order in this field. 

In the higher-priced class, acces- 
sories are no problem since buyers 
in this bracket almost always want 
extra equipment and price is rarely 
a problem. 

Atlanta dealers, especially those 
handling low-priced cars, are get- 
ting calls for cars without acces- 
sories. They said the trend is due 
to a shortage of cash. 

* * * 


(THERE is a wide divergence of 
opinion among Atlanta dealers 
as to factory practices in equipping 
cars with accessories. Some dealers 
complained of overloading, while 
others said they were receiving too 
few accessories on the cars they 
get. 

Viewed generally, most Atlanta 
dealers are building up their inven- 
tories of accessories so that they 
can sell customers whatever items 
they demand. 

There has been seme resist- 
ance to automatic transmissions 

in the lower-priced lines, and this 
sometimes means the customer 
must wait as much as _ three 
weeks for a car without auto- 
matic drive. 

One Atlanta dealer complained, 
however, that lack of accessories 
on certain models had cost him 
some sales, because he couldn’t in- 
stall the items the customers 
wanted. 

* + * 
[us situation appears to be dif- 
ferent in Texas. Several dealers 
there complained of unordered ac- 
cessories being installed on the cars 
they receive. 

One Texas dealer complained: 
“Accessories have been installed 
in many cases and shipped to the 
point that dealers have had to 
give some of them away, either 
directly or in their trade allow- 
ances and discounts.” 

He added that “seat covers of 
inferior quality have been forced 
on dealers beyond the demand, and 


even at the expense of owner good- 
will because of their lack of 


quality.” 
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Clearing for Chrysler Jet Engine Plant— 


Commander N. E. Harkleroad, who heads the Detroit office of the Navy Bureau 





GM Officials Go on Test Flight— 


Four General Motors executives were observers recently on a test flight of one of 
the Air Force's huge B-36 bombers recently at Carswell Air Force base, Fort Worth, 
Tex. Under test on the bomber was the new bombing navigational computer being 
manufactured by AC Spark Plug division of GM in Milwaukee. Left to right: R. E. 
Waldo, assistant to GM Vice-President S. E. Skinner; J. F. Wolfram, general manager 
of Oldsmobile; Col. T. P. Gerrity, commanding officer of the 11th bombardment wing, 
Carswell base; C. W. McKinley, chief engineer of AC Spark Plug; S. E. Skinner, vice- 
president of GM in charge of accessory divisions, and Col. W. E. Chambers, of Cars- 
well Air Force base. 





Writ Opens Copper Mines; 
Rouge Strike Threat Eased 


(Continued from Page 2) 


negotiations between the major 
steel producers and the United 
Steelworkers. Fears of an industry- 
wide steel strike this fall were dis- 
pelled in a great measure by Mur- 
ray’s reticence, as well as by the 
copper strike developments. 
x * o 
PRESIDENT TRUMAN took a 
direct hand in the copper strike 
while he was in San Francisco to 
address the Japanese peace treaty 
conference. He ordered the federal 
injunction petition after hearing a 
special board of inquiry report that 
three copper mining companies had 
refused to accept the 15-cent raise 
agreement which ended the Kenne- 
cott Copper tieup. 
Holdouts against the Kennecott 
Copper agreement were the follow- 


threatening to walk out at any 
time in protest against dispersal of 
certain Rouge plant operations to 
other areas. 





















* * * 


N ANOTHER note of peace on 

the labor front, the 1951 round 
of “annual improvement factor” 
wage increases was completed in 
the auto industry. Regional direc- 
tors of the Wage Stabilization 
Board approved four-cent-an-hour 
technological raises at Hudson, 
Packard and Studebaker. 


The new “annual improvement” 
raises were certified under condi- 
tions imposed by the WSB last June 
when the General Motors and other 
escalator agreements were imple- 
mented. All auto companies must 
pledge to the WSB not to use the 
four-cent annual pay boosts as am- 
munition for price advances. 

Even the Labor Day addresses 
by union leaders were relatively 
mild last week. Concern about the 
international situation was more 
evident than complaints about 
management-labor relations. 

CIO President Philip Murray 
made no mention in his Labor Day 
speech of the forthcoming contract 


Mining Co. and Phelps-Dodge Corp. 
U. S, attorneys petitioned for 
the injunction in Denver because 
that’s where the International 
Union of Mine, Mill and Smelter 
Workers has its headquarters. 


An anti-strike injunction issued 


last for a maximum of 80 days. The 
first 60 days is devoted to settle- 
ment efforts by the Federal Medi- 





Official Inquiry Begins 
Into Canada Layoffs 


OTTAWA, — The production- 
employment problem in Cana- 
dian auto plants went under the 
scrutiny last week of a Canadian 
government committee, headed 
by Arthur MacNamara, deputy’ 
minister of labor. The commit- 
tee was organized after Ford of 
Canada cut back to a four-day 
work week, due to a sales de- 
cline brought on by severe credit 
controls, 

On the committee are execu- 
tives of the Canadian Big Three 
auto makers and UAW-CIO rep- 
resentatives. UAW Local 200, 
confronted with the option either 
of a four-day week or an addi- 
tional layoff, rejected a further 
employment cut but demanded 
40 hours’ pay for 32 hours’ work. 

In reducing Operations to 32 
hours, Ford of Canada _ fur- 
loughed 1,778 men at the end of 
August. The company said it 
would have to idle an additional 
1,000 workers to maintain five- 
day operations. 


mediation fails, the NLRB then 
takes 15 days to poll the employes 
on the company’s last offer. Five 
days after, the attorney-general 
must petition the court to dismiss 
the injunction. 


* + . 
A SLIGHT disagreement in the 
Ford Rouge Local 600 leader- 
ship led to the conclave with Reu- 
ther and the plans for a Ford-Reu- 
ther discussion of company decen- 
tralization. 

While Local President Carl Stel- 
lato was on vacation, Vice-Presi- 
dent Pat Rice persuaded the Local 
600 board of directors to recom- 
mend a strike of the 60,000 Rouge 
plant workers. Stellato, backing 
away from the board’s strike stand 
upon his return to Dearborn, set up 
the conference with arch-rival Reu- 
ther. 

The Hudson and Packard “im- 
provement” pay boosts were ap- 
proved by M. S. Ryder, regional 
director in Detroit of the WSB. 
Ryder has final authority for 
granting wage increases in the 
Michigan area. 

In Washington, the NLRB con- 
firmed a collective bargaining vic- 
tory for the International Assn. of 
Machinists-AFL and setbacks for 
the UAW-CIO. 

The IAM won_ representation 
rights at six dealerships in Provo, 
Utah, as follows: P, E. Ashton Co., 
Central Utah Motor Co., Frampton 
Motor Co., Naylor Auto Co., Tellu- 
ride Motor Co. and Wasden Motor 
Sales Co. Employes of United Sales 
& Service and A. L. Duckett Sales 
& Service, Inc., both of Provo, re- 
jected IAM organizing efforts in 
NLRB-conducted elections. 





ing competitors: American Smelting 
& Refining Co., Anaconda Copper 


under the Taft-Hartley law may 


ation and Conciliation Service. If 


The UAW lost organizing elec- 
tions held at Phillips Chevrolet, 
Tuckahoe, N. Y., and Automotive 
Service Industries, Minneapolis. 


of Aeronautics, and John E. Brennan, of Chrysler Corp., watch the first ground-break- 
ing activities for the Navy's new J-48 jet engine aircraft engine plant to be built and 
operated by the Chrysler Corp. The plant, which is called the “Chrysler Jet Engine 
Plant," will be directed by Brennan as general manager. 









































Hudson Hornets 


Win and Place 
In 500-Mile Race 


DARLINGTON, S. C.— Herb 
Thomas, of Olivia, N. C., drove his 
1951 Hudson Hornet to an easy vic- 
tory at the second annual NASCAR 
Grand National classic race here 
last week, when he wound up the 
500-mile race in six hours, 30 min- 
utes and five seconds. 

Second place was taken by an- 
other Hudson Hornet, driven by 
Jesse James Taylor, Macon, Ga. 
Third place was won by Buddy 
Shuman, Charlotte, N. C., driving a 
Ford six. 

A new track record was set dur- 
ing the speed trials by Marshall 
Teague, who qualified his Hornet 
at 86.6 miles and hour. He was 
eliminated from the race in a 
smashup. 

A total of 81 cars entered the 
NASCAR circuit main event, and 
41 finished the race. Five multi-car 
tangles occurred during the after- 
noon, but none of the drivers was 
injured seriously. 

Both of the winning Hudsons 
were equipped with dual carbure- 
tors, it was reported. Dual car- 
buretors were to be allowed in 
NASCAR events following some 
confusion about them prior to the 
Detroit anniversary race on Aug. 12. 


The Darlington classic drew a 
crowd of approximately 35,000, it 
was estimated. Thomas, who won 
the $5,600 first prize, took another 
$3,200 in lap prizes, based on $10 
a lap. The other lap prizes went 
to Taylor and Teague. 

* * . 


Pike’s Peak Race 
Won by Rogers 


DENVER.—AlI Rogers, of Colo- 
rado Springs, Colo., again won the 
annual Labor Day Pike’s Peak hill 
climb here, when he covered the 
12.5 miles in 15:39.7. The record 
was set in 1946 by Louis B. Unser, 
of Colorado Springs, at 15:28.7. 

Second place was won by Johnny 
Mauro, of Denver, with a time of 
15:47.05. Unser came in third, and 
Pete Woods, Denver, placed fourth. 
The event is sponsored by the 
American Automobile Assn. 


Six Fall Meetings 
Set for Nebraska 


New-Car Dealers 


LINCOLN, Neb.—The five - mem- 
ber executive board of the Ne- 
braska New Car Dealers Assn. will 
tour the state beginning Sept. 10, 
for a series of six meetings with 
association members. 


The purpose of the meetings, the 
board announced, is to discuss as- 
sociation activities and dealers’ 
business problems through personal 
contact. A proposed Nebraska con- 
stitutional amendment which would 
remove motor vehicles from the 
personal property tax classification 
is one topic. 

The schedule of meetings is as 
follows: 

Sept. 10—Scottsbluff, Robert Kra- 
mer, Kramer Motors, Inc., director 
in charge. 

Sept. 11—North Platte, William 
H. Nielsen, Nielsen Chevrolet Co., 
director in charge. 

Sept. 12—Hastings, Clifford G. 
Rose, McClelland-Rose Motors, Inc., 
director in charge. 

Sept. 13—Norfolk, Howard Berg, 
F. H. Spangenberg, Inc., director in 
charge. 

Sept. 14—Omaha, H. P. Smith, H. 
P. Smith Motors, Inc., director in 
charge. 

Sept. 17—Lincoln, Jack Morrow, 
Morrow Motors, director in charge 


16 British M akes 


Shown at Boston 


BOSTON.—Thirty new models of 
British automobiles, representing 16 
different makes, will be on display 
at a special British automobile 
show in Boston this week. 

Opening today (Sept. 10), the 
show will be presented in conjunc- 
tion with the Jordan Marsh British 
Exposition, and will occupy the en- 
tire sixth floor of that store’s new 
building in downtown Boston. 
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Conn. Convention 


Being Arranged 


HARTFORD, Conn. — Plans for 
he 30th convention of the Con- 
necticut Automotive Trades Assn., 
Inc., to be held Oct. 9 at the Hotel 


Bond, Hartford, were reported well | 


inder way last week. 


The convention committee has 
planned a golf tournament for Oct. 
8 at the Wampanoa country club, 
to precede the meeting. 


Members of the committee are 
Henry A. Schaller, chairman, New 
London; Fred C. Noble, Stamford; 
John M. Rehl, Bridgeport; James 
M. Boyce, New Haven, and R. W. 
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Car Salvage Firm 
Formed by 14 Dealers 





DAVENPORT, Ia.—Fourteen au- 
tomobile dealers in the Quad cities 
(Davenport, Rock Island, Moline 
and Bettendorf) have formed a sal- 
vage company to buy junked cars, 
use the good parts and Sell the rest 
for scrap, it has been announced 
here. 


started as a safety measure rather 
than a money-making one. 

At the present time, the dealer 
company has bought two acres of 
land, including a building, in Bet- 
tendorf, the most convenient loca- 
tion for all the dealers, and the best 
for the sale of used-car parts, it is 
believed. 
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Grinold, Hartford. 





AUTOMOTIVE NEWS is ‘‘must’’ reading | 
every week for the men who make and sell 
the world’s cars and trucks, 
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REPRESENTED NATIONALLY BY 


Advertisement——_____— 


a double-barreled 


maximum sales results 


creat and growing 
Detroit Market. 
—one barrel represents 


The Detroit Times 


of this market. 


Yow’re missing something 
if you miss The Detroit Times 


The dealers said 





to hit the target 















HEARST ADVERTISING SERVICE 


Dealers with Rural Trade 


Less Affected 


Although there is evidence of a 
slow car market from coast to 
coast, dealers are not equally af- 
fected, according to data released 
by the biggest automotive sales- 
man in America — Farm Journal 
magazine. 

The major cause for the drop 
in new car purchases, of course, is 
the Government’s tightening of 
consumer credit, eliminating much 
of the low-down-payment, long- 
term financed buying. 

By questioning every tenth car 
dealer in the United States, Farm 


Journal has found that sales to | 
be- | 
come increasingly important, since | 
these are the families least de- | 


“out-of-town” customers will 


pendent upon term payments. 


Cash purchases are 25 percent | 


more common among rural fami- 
lies than among big-city residents, 
said this panel of dealers. 

This mcans that America’s Main 
Street dealers are in a fortunate 
Position. In that half of the nation’s 


population which surrounds their 


by Credit Restrictions 


| trading centers, more than 7 out of 
| 10 of the families are rural. Not 
only do rural customers have the 
cash, but they look on cars as 
necessities of daily living. To coun- 
try families, cars are no more 
luxury items than the millions of 
trucks and tractors they also own. 
This is reflected by the tremen- 
dous interest which Farm Journal’s 
subscribers have shown in the 
magazine’s continuing “Keep ’Em 
Rolling” Maintenance Program, 
resulting in added parts and serv- 
ice profits for dealers who take 
advantage of the opportunity to 
get their shopwork in at a time 
which is convenient and profitable. 





Of course, big-city dealers bene- 
| fit from “Keep ’Em Rolling” too 
-just as they have from the sale 
of new cars and equipment to 
country families. In their replies 
| to the Farm Journal questionnaire, 
| dealers in even the biggest cities 
|said they count on out-of-town 
| customers for a full fifth of their 





normal sales. 


that the main 
purpose was to get unsafe cars off 
the road, and that the venture was 

























Ballagh Leaves L. A.; Bound for Flint— 


“We regret to see you go but we are happy for your promotion.”’ That's what smil- 
ing members of the Los Angeles Metropolitan Buick Dealers Assn. told Lynn Ballagh, 
retiring zone manager, at a farewell luncheon in his honor. Ballagh has been pro- 
moted to Buick special representative on defense projects at Flint. Left to right: Bal- 
lagh, Joe Browning, secretary-treasurer, and Bill Moench, president of the dealer 
association. Moench presented Ballagh with a pen and pencil set and portable radio 
on behalf of the group. 


The idea was initiated by five 
auto firms in the Quad City area: 
Vincent J. Neu, Inc., Streiter Motor 
Co., Schwind-Boeker, Inc., Dahl 
Motors, Inc., and Quality Buick, 
Inc. Since that time, nine others 
have joined the organization. The 
dealers say that the eventual goal 
is 20 to 25 members. 

The Quad Cities Credit Bureau 
commented on the movement re- 
cently in its daily bulletin, and 
praised the dealers for their far- 
sightedness. They pointed out that 
“perhaps there is no field of activ- 
ity in which there is greater loss 
of life due to poor equipment. There 
is no question but what the project 
will pay off in good public rela- 
tions.” 


















































K-F Names Chiefs 
In Chicago Region 


WILLOW RUN. — Appointments 
of Anthony E. Manhardt as man- 
ager of the Kaiser-Frazer Chicago 
region and of 
Robert E. Carlin 
as assistant re- 
gional manager 
were announced 
last week by Wal- 


chandising manager and supervisor 
of field merchandising. 

Carlin also served with Ford 
from 1928 to 1940 as Buffalo zone 
manager and fleet representative. 
He was with Nash from 1940 to 
1948 when he resigned to become a 
partner in Root-Carlin, Inc., Buf- 
falo Nash dealership. 

Manhardt now succeeds William 
G. Morrison, assistant to the presi- 
dent on sales matters, who has 
filled the Chicago post since the 






N. Y. Convention 


ter deMartini, ee of as ae oo a 
* K-F sales vice-| Morrison will resume his duties a 
Will Hear Talk president. Willow Run. 
Before joining lini alia aa 


By Farrington 


ALBANY. — Plans for the New 
York Automobile Dealers Assn. 
convention here at Lake George 
Sept. 16-18 have been completed. 
Charles F. Farrington, assistant to 
the president of NADA, is sched- 
uled as one of the principal speak- 
ers. 

Farrington, Dr. Kenneth McFar- 
land, consultant to General Motors, 
and Thomas N. Boate, public safety 
division director of the Assn. of 
Casualty and Insurance Companies, 
will address the Sept. 18 business 
meeting of the convention. 

Convention officials have prom- 
ised a full three days of business 
and social activities. 

The Sept. 17 business session will 
include open forum and panel dis- 
cussions with representatives of the 
Internal Revenue Bureau, Office of 
Price Stabilization, Wage Stabiliza- 
tion Board, New York motor vehi- 
cle bureau, and state tax and un- 
employment insurance departments. 

Social events include a “Roundup 
Night” of dancing and entertain- 
ment, an amateur show with a 
fashion show added for the ladies, 
and a boat trip on Lake George. 


Paducah Trade Assn. 


Holds Employe Outing 

PADUCAH, Ky.—The Paducah 
Automotive Trades Assn. has staged 
its annual employe picnic with 
member organizations closing their 
business as early as possible. 

A barbecue dinner was held, and 
games and entertainment provided. 
Member organizations consist of 
garages, car dealers, automotive 
parts dealers, finance companies 
and oil companies. 


K-F they worked 
together in Nash’s 

3 5 Buffalo zone of- 
A. E. Manhardt fice where Carlin 
was zone manager and Manhardt in 
car distribution and sales promo- 
tion work. 

Later Manhardt was sales man- 
ager of Rooney Motor Corp., Buf- 
falo Nash dealership. With K-F for 
the last year, he served as mer- 





IAM Calls Off Strike 


At Nealon in Scranton 
SCRANTON, Pa.—An eight-week 
strike of Nealon Motors employes 
ended with members of the Inter- 
national Assn. of Machinists-AFL 
receiving reported wage increases 
ranging from 10 to 25 cents hourly 
and other benefits. 








You multiply the tremendous sales advantage 
of Pennzoil motor oil, a leader by itself, when 
you sell Pennzoil Cha-Z-Lube, the exclusive, 
patented chassis lubricant, and Pennzoil Hydra- 


Obituaries 





James E. Lynch 


TEXARKANA, Ark. — James E. Lynch, s - : oe Pp 
50. who organized the ‘Jimmy Lynch| Flo, Type “A” automatic transmission fluid. 
Daredevils,’ automobile thrill show, died] AJ] three give you a triple shot at Pennzoil 
here at a hospital Aug. 31. Mr. Lynch 


bean in show business in 1932, organized | Customers who buy quality. Find out about profit 
, ; 1935 ‘ and 


his own troupe in 1935 and had appeared] possibilities you can’t afford to miss .. . 
since then as a thrill-driver of cars for! ahout the entire Pennzoil line of top quality lu- SE 
Conair Cap bricants for every purpose. Contact your nearest ee 


* * * y . ’ . : 
—_* Pennzoil distributor, or write to us for his name. 
James F. Field 






















CLARKSDALE, Miss.-—-James F. Field 
60, a partner in Bell-Field Motor Co. here 
died Aug. 22 at his Clarksdale home. He 
was a native of Natchez, Miss 

* * * 


J. R. Lancaster 


SILOAM SPRINGS, Ark. —J. R. Lan- 
caster, 77, who once operated a Ford deal- 
ership here, died in a local hospital Aug. 
24. He was a native of Minden, La. 

* * * 


Walter F. Poirier 


BAY CITY, Mich.—Walter F. Poirier, 54, 
once secretary to William S. Knudsen, late 
president of General Motors, died in Mercy 
hospital here last week of injuries received 
in an automobile accident. Mr. Poirier had 
been connected with General Motors since 
1922. He served as Mr. Knudsen’s private 
secretary from 1935 to 1938. He also was 
personal secretary to the Knudsen family. 


THE PENNZOIL COMPANY 


Executive Offices 


Oil City, Penna. * Los Angeles, Calif. 
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Dock Heads Dodge Sales .. . 





Newberg, Quinn Get 
High Chrysler Posts 


(Continued from Page 1) 


ecutives to major posts in Chrys- 
ler Corp. 

Newberg, as new president of 
Dodge, announced the appointment 
of Ernest C. Dock as general sales 
manager of Dodge, succeeding 
Quinn. 

* * + 
= announced the appoint- 
ment of K. C. Deacon as op- 
erating manager of the Dodge truck 
plant. 

All of these executives have had 
many years of experience in va- 
rious capacities in the divisions 
of Chrysler and have held im- 
portant responsibilities in its 
peacetime, war and defense activ- 
ities. 

Newberg had been a vice-presi- 
dent of Dodge since Colbert be- 
came president of Chrysler Corp. in 
November, 1950. He first joined 
Chrysler in 1933 after having been 
graduated from the University of 
Washington. During his first two 
years with the corporation he was 


Top Trucks 


registrations 


New-truck for 
seven months: 
1951 Pos. Make 
1—214,334 Chev. 
2—148,305 Ford 

38— 63,658 Dodge 
4— 60,0384 GMC 

5— 53,248 Inter’! 
6— 18,144 Stude. 
I— 14,395 Willys 
8— 17,730 White 
9— 6,503 Mack 
10— 2,892 Diam. T 
1i— 2,401 Divco 
12— 2,240 Reo 
13— 1,468 Brockway 
14— 1,382 Autocar 
15— 686 Federal 
16— 482 Pontiac 
1j— 421 Kenworth 
1X— 238 FWD 
19— 275 Crosley 
20— 221 Sterling 
21— 189 Peterbilt 

Total All Makes 
599,996 627,468 

For further details, see page 
80, today’s issue. 


1950 Pos. 
231,893— 1 
176,426— 2 

46,717— 5 
51,855— 4 
56,180— 3 
27,438— 6 
12,502— 7 
6,00A— 8 
5,286— 9 
3,130—10 
2,137—11 
1,826—12 
1,152—14 
1,153—13 
763—16 
1,032—15 

328—17 

181—20 

275—18 

200—19 


enrolled as a graduate student in 
the Chrysler Institute of Engineer- 
ing where he received his master’s 
degree in mechanical engineering 
in 1935. 

He then worked for seven years 
in various engineering and execu- 
tive capacities. In 1942 he was made 
chief engineer of the Dodge B-29 
engine plant in Chicago, in charge 
of all engineering activities and a 
wide variety of production assign- 
ments. Returning to Detroit in 1945, 
Newberg concentrated on engineer- 
ing and production for the corpora- 
tion’s subsidiary operations and in 
1947 became president of its Air- 
temp division. Under his direction, 
Airtemp in 1950 nearly trebled its 
business. 

7 * * 

S PRESIDENT of Dodge, New- 

berg will head the company’s 
largest division which is currently 
not only turning out passenger cars 
and trucks, but is also undertaking 
to build and equip one of the na- 
tion’s largest jet engine plants 
which will be located in the De- 
troit area. The division also has 
numerous plants in other states 
which will come under Newberg’s 
supervision. 


Purdy has been with Chrysler 
more than 17 years. He served his 
apprenticeship in the automobile 
business with Packard, Northway 
Motors and Cadillac, having become 
assistant production manager of 
the latter before he left for the 
Army in 1917. After World War I. 
he went back to the automobile 
business and in turn became fac- 
tory manager of Oakland, opera- 
tions vice-president of #ranklin, 
and president of the Franklin Die 
Casting Corp. 

Since Purdy joined Chrysler in 
1983 he has been successively 
production manager of the Jef- 
ferson and Kercheval plants, on 
the staff of the general manager 





of Dodge and general manager of 
the Dodge truck plant. 

Under Purdy’s management, 
Dodge truck production has been 
substantially increased since the 
end of World War II including not 
only the enlargement of Dodge 
truck production facilities in the 
Detroit area, but also the establish- 
ment of new assembly facilities in 
San Leandro, Calif., to serve the 
Pacific Coast. During World War 
II Dodge truck delivered more than 
450,000 military weapons and per- 
sonnel carriers, command cars and 
ambulances. In the current emer- 
gency Dodge is again turning out 
large numbers of tactical vehicles 
for the armed forces. 

* + * 

UINN has been general sales 

manager of Dodge since 1947. 
He began his automotive career in 
1919 as an apprentice toolmaker 
with Studebaker in Detroit. In 1926 
he transferred to the sales depart- 
ment. Two years later he left Stude- 
baker to engage in retail automo- 
bile selling with dealers in Detroit 
and then came to Chrysler in 1934 
as a special service representative 
at DeSoto. The next year he was 
transferred to Dodge as regional 
merchandising manager in San 
Francisco. 

For the next nine years Quinn 
served as district manager, city 
manager and regional manager in 
several cities before being made as- 
sistant sales manager for Dodge in 
Detroit in 1944, and the next year 
sales manager. In December, 1947, 
he was appointed general sales 
manager of Dodge. 


Dock, 38, has been assistant 
general sales manager of Dodge 
since April, 1951. He entered the 
automobile business in 1933. He 
spent six years contacting and as- 
sisting dealers with problems re- 
lating to new and used-car sales, 
inventories, parts and_ service 
merchandising, and _ business 
management before opening his 
own dealership in 1939. 


During the war Dock worked 
with the Army Air Force as an en- 
gineering and service technician on 
aircraft engines. He joined Dodge 
in 1945 as business management 
manager of the Syracuse region 
and later served as conference lead- 
er on the Dodge retail sales man- 
agement program. In 1947 he was 
assigned to the Detroit home office 
as assistant manager and then 
manager of business management, 
until his appointment as assistant 
general sales manager in April, 
1951. 

Deacon, 45, has been on Purdy’s 
staff since 1945 in charge of coor- 
dinating Dodge truck sales, manu- 
facturing and _ engineering for 
Purdy. Deacon went to work for 
Dodge in 1926 as a student appren- 
tice and became a part of Chrysler 
Corp. when the Dodge properties 
were bought in 1928. 

After working in practically all 
the departments in the shop, in- 
cluding assembly, paint, inspection 
and maintenance, Deacon was put 
in charge of traffic in early 1928. 


Classified Want Ads 








Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


SERVICE MANAGER for large eastern 
Chrysler Corporation dealership. Must 
have had at least ten (10) years of retail 
service management in dealership doing 
$25,000 - $30,000 customer labor sales, 
plus $15,000 - $25,000 of internal labor 
per month. Must be in 35 to 45 years of 
age bracket. Liberal salary plus bonus 
for good performance. Applications will 
be treated confidentially. Send experience 
and short personal review to Box 5443, 
c/o Automotive News, Detroit 26. 


MANUFACTURER of top line of auto seat 
covers has openings for experienced sales- 
men. All replies confidential, Box 5444, 
c/o Automotive News, Detroit 26. 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive. industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS 


(OE: To] 


PER WORD for each insertion. Cash in advance. Position 


ETT me ae tt) 0s Me ee te ee ee eo 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed ‘Box No. ......, 


in care of Automotive News, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received. Display Ads: 


HELP WANTED 


AGENTS WANTED 


ARE YOU specially qualified to sell superb 
line of fine, high priced, hand-colored 
prints of famous Antique Automobiles? 
Rare opportunity to place these sets with 
dealers and showrooms. Previously sold by 
mail only to collectors, museums and librar- 
ies. Also special sets for Buick and Ford 
dealers. Liberal commission . . . Write for 
further details. 


Collectors’ Prints 
220 East 46th Street New York, New York 








FORD SERVICE MANAGER, Must have 
a successful record in Ford service. Sal- 
ary $6,500 plus liberal incentives enabling 
you to earn $8,000 per year. A _ position 
with a future. Cleveland, Ohio. Write 
all experience in full, Box 5441, 
Automotive News, Detroit 26. 


DISTRICT MANAGERS and parts and 
service representatives. Four experienced 
wholesale men, Midwestern zone. Give 
full personal history; experience, educa- 
tion, age, marital status, health, height, 
weight and salary expected. Include re- 
cent photograph. Box 5442, c/o Automo- 
tive News, Detroit 26. 

SERVICE MANAGER for northern Wiscon- 
sin Oldsmobile dealer in the heart of the 
resort country. Excellent hunting and 


c/o 


fishing. Ten thousand population, sixty 
car dealership. Kabel Co., Rhinelander, 
Wis. 


PARTS MANAGER—Exceptional opportun- 
ity for an experienced progressive man. 
Chevrolet experience preferred. Must be 
qualified to handle complete parts opera- 
tion of one of New England's largest 
volume dealers. Excellent salary plus in- 
centive bonus, paid insurance. Apply to 
E. I. Ofgant, 460 Blue Hill Ave., Rox- 
bury, Mass. 


A GENERAL SALES MANAGER who can 
handle new and used cars. A G.M. new 
car dealer located in the Denver area 
selling 300 new cars per year. Applicant 
must be experienced. Salary no object if 
you can qualify. Send recent picture, age 
and reference in first letter. Box 5384, 
c/o Automotive News, Detroit 26. 


WANTED—Ford service manager. Large 
Chicago suburban Ford dealer has an 
extremely attractive offer for experi- 
enced, aggressive service manager. Large, 
modern shop with excellent working con- 


ditions. Ideal living conditions. Inter- 
ested only on a long term, permanent 
basis. Box 5419, c/o Automotive News, 
Detroit 26 












POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 








MANAGER - OFFICE MANAGER. Married 


man, presently employed in supervisory 
capacity, desires to permanently enter 
retail field with progressive General Mo- 
tors dealer in the ‘‘Rocky Mountain Re- 
gion.’’ Thoroughly experienced and have 
successfully operated all phases of retail 
deal. Size of deal not as important as 
growth and security. Can make invest- 
ment. Would be available in minimum 
of 30 days. All replies answered in same 
confidential manner as received. Reply 
Box 5446, c/o Automotive News, De- 
troit 26. 


GENERAL MANAGER or salesmanager— 
age 43, married, General Motors experi- 
ence, Ford dealer, Lincoln-Mercury dealer. 
Experienced in advertising, appraising, 
reconditioning, and financing. Familiar 
with all phases of a dealership, Can take 
complete charge of dealership, any size. 
Desire permanent position with aggres- 
sive dealer. Presently employed as sales- 
manager and advertising manager. Em- 
ployer knows of this ad. Box 5447, c/o 
Automotive News, Detroit 26. 


AUTOMOBILE SALESMAN; young, experi- 
enced, aggressive. Proven sales record, 
capable appraiser and closer. New York 
metropolitan area; salary. Box 5445, c/o 
Automotive News, Detroit 26. 








RETAIL AUTOMOBILE 
EXECUTIVE AVAILABLE 


The services of a thoroughly qualified 
man, identified with automobile retailing 
in the metropolitan area, are available 
from September Ist. His knowledge in- 
cludes every phase of the business from 
distribution thru retailing. Highest refer- 
ences. Replies confidential. Box 5461, ¢/o 


Automotive News, Detroit 26. 
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$9.80 per inch, 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 
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POSITION WANTED 


General Motors dealership. 300 car con- 
tract or larger. Expert at all phases. 
Can assume full responsibility. Above 
average references. Prefer Chevrolet. Sal- 
ary and bonus. Box 5448, c/o Automo- 


tive News, Detroit 26. 


MANUFACTURER'S REPRESENTATIVE 
available as district manager or other 
capacity (Los Angeles area), commensur- 
ate with 20 years’ experience with G.M. 
and Chrysler products at wholesale and 
retail levels. Excellent references. Box 
5449, c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 


FOR SALE — Dealership available, now 
handling one of ‘'Big Three’’ in county 


of 40,000. Three trunk 
door, New building in 1948—very mod- 
ern. 
heavy traveled street, 
alley and city parking lot at the side. 
This has to be seen to be appreciated. 
Don’t call unless you mean business. 


Leased building. Low over- 
annually, Also 


and trucks. 
head, Hundred units 


DEALERSHIP, leading independent. Small 
town extreme eastern Ohio, Excellent 
diversified market area. Attractive price. 
Will rent or sell new building. This profit- 


from automobile business. 
c/o Automotive News, Detroit 26. 


retire 
5452, 


of the best small towns in Wyoming. 
342 new and used cars sold last year. 
in another town, Box 5453, 
Detroit 26. 


dealership 
c/o Automotive News, 


DEALERSHIP WANTED 


NEW CAR DEALERSHIP or *% partner- 
ship wanted in Metropolitan New York 
or surrounding areas. Big Three only. 
Ample capital and excellent automobile 
merchandising experience. State amount 
of units, investment, etc. All 
held in strictest confidence. Box 5353, 
c/o Automotive News, Detroit 26. 


HALF INTEREST well established popular 
make _ dealership. Perhaps one 
present owner wishes to partly 
Reference Automotive News, page 6, Au- 
gust 13th issue. G. H. Morrison, 4832 
Terrace Drive, Seattle, Wash 





WANTED TO BUY 
CHEVROLET DEAL 


of 400 to 1,000 cars within 100 miles of 
New York City. Our usual proposition will 
release your corporate net worth at the 
most favorable personal tax level and will 
permit you to retain a very high percent- 
age of future earnings. Can qualify with 
factory. All replies strictly confidential. 


Box 5457, 
c/o Automotive News, 
Detroit 26. 








GM DEALERSHIP WANTED 


in Michigan, Ohio, Indiana or general mid- 
west area. Will buy outright or an active in- 
terest from dealer who wishes to retire. Al- 
ready qualified with all G.M. divisions. Re- 
plies confidential. 
Write Box 5458, c/o Automotive News, 
Detroit 26. 








WE WANT TO BUY OR 
MANAGE DEALERSHIPS 


Ford dealer experienced in multiple dealership 
management, ready to pay HIGHEST CASH 
PRICE for Ford or Lincoln-Mercury Dealer- 
ships in cities of 35,000 and up. Or, we'll 
manage your dealership in modern accepted 
manner and earn every nickel of our percent- 
age of profit fee. Quick, confidential treat- 
ment of your reply. Write or wire Box 5409, 
c/o Automotive News, Detroit 26. 








WANTED 
G.M., CHRYSLER or FORD Dealership 
100 to 400 Units 
Buy Outright or Part Interest 
Florida or Southern State Preferred 
Box 5459, c/o Automotive News, Detroit 26. 


EXPERIENCED WOMAN offce manager- 
accountant wants responsible position in 


seat with population of 7,500 and county 
lines pass the 


Used car lot at rear, 40x120, facing 
backing up to 





Can be purchased for one-third down, 
Box 5439, c/o Automotive News, De- 
troit 26. 

“BIG THREE” in Northern Ohio. Cars 





have tractors in separate business, Either 

one or both available. Box 5430, c/o 

Automotive News, Detroit 26. 
DEALERSHIP, one of ‘‘Big Three,’’ lo- 


cated in Central Illinois. New building 
and used car lot on busy highway in 
thriving town of 2,000. Buy or rent 
building; $200,000 gross 1951. Small 
amount of cash will handle. Owner to 
retire. Box 5451, c/o Automotive News, 
Detroit 26. 





able dealership being sold so dealer = 
Ox 


DEALERSHIP, now handling Ford, in one 


Selling in order to take over very large 


ed ab 





DEALERSHIP WANTED 





DEALERSHIP WANTED 
G.M., FORD or CHRYSLER ONLY 
At Least 350 Units 
Unlimited Capital Available 
Factory Approval Assured 
Your reply will be held in strictest confidence 


Box 5460, c/o Automotive News, Detroit 26 





DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account 
ants and by the government. 


ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicago 49, Illinois 
MUseum 4,3500 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 








INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise, Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv 
ice, 124 South Woodward, Birmingham 
Michigan, or 4690 Newport, Detroit 
Phone Midwest 4-5355. 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help: 
confidential and unbiased. Certified reports 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details 


Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








BUSINESS OPPORTUNITIES 








NOW OPEN 


Distributorships in the 
States of Oklahoma, Texas 
and Missouri 


For Cadillac Line of 
Custom-Built 
Funeral Cars and Ambulances 
Immediate Delivery to 
Specifications 
Liberal Commission 


G.M.A.C Floor and 
Customer Finance Plan 


It's your opportunity to get in 
business for yourself. 


THE EUREKA COMPANY 


Phone 160 
Rock Falls, Illinois 


Builders of Quality Funeral Coaches 
and Ambulances Since 1887 





REPRESENTATIVE, CALIFORNIA, will 
represent you on all matters that require 
the personal attention of an experienced 
automobile executive on a_ confidential 
basis. Contacts, fleets, sales, purchases 
or miscellaneous matters for dealers, 
fleets or manufacturers. Financially re- 
sponsible. Box 5450, c/o Automotive 
News. Detroit 26. 

NOW HANDLING Plymouth-Chrysler agen 
cy. Profit $40,000 year, can increase: 
large, attractive brick building; modernly 
equipped; complete price including stock. 


fixtures, property, $100,000; busy Ohio 
city; sell to qualified buyer. Apple Co., 
Brokers, Cleveland, Ohio. 

AUTO SALES - SERVICE, repairs. Sales 


$21,000 month: fast selling auto; Ohio 
city, route 26, attractive sales rooms; 
complete repair department; building 
40’'x93’; storage 2nd floor; large car lot: 
good lease; price $25,000. Apple Co., 
Brokers, Cleveland, Ohio. 

BUS LINE—Ohio county seat. Four buses 
operating between three busy industrial 
cities; excellent condition; very profit- 


able; price $16,000. Apple Co., Brokers, 
Cleveland, Ohio. 


WHOLESALE PARTS COMPANY and ma- 
chine shop for sale. Desirable lease. 
Price $85,000. Box 5375, c/o Automotive 
News, Detroit 26. 
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~~ BUSINESS OPPORTUNITIES USED CARS FOR SALE PARTS FOR SALE SHOP EQUIPMENT FOR SALE MISCELLANEOUS 
NOW HANDLING Ford automobiles, trucks, SACRIFICE. Bell Howell 16-mm projector. 
tractors. Sales $487,000 year; Firestone KEN SCHAEFER'S FOR SALE Also Encyclopedia Britannica. Both prac- 


tically new and complete, Write for de- 


50 New KAISER-FRAZER PARTS BINS tails. Box 5455, c/o Automotive News, 
KAISER-FRAZER SIGNS Detroit 26. 


: WANTED—Used or new quonset building 
Fast ialcehame teers) for -approximately 40 feet x 80 feet Send 


Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


products; franchise complete line appli- 
ances; furniture; hardware; farm sup- 
plies; Esso products; $200,000 inventory; 
two stores; county seats; four buildings; 
94,000 square feet; very profitable; sell 


The Only Indiana 
AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
















complete; price reasonable. Apple Co., e n . 5456 
Sreters, erent ae eee INDIANAPOLIS, INDIANA St mnie Ail at @ Big Saving Autometive News, Detroit 26, °° 
5 CARS WANTED INDIANAPOLIS, INDIANA 3400 S. Kingshighway _ Write: Harry Aldridge Motors ietccanabadeideecesditbadetiiiaecnadeninans cica=see a 
Art Grandi, Auctioneer Flanders 0800 St. Louis 9, Mo. | 133 Midland Ave. Lexington, Ky.| GARAGE REPAIR ORDERS in triplicate 








915 N. Illinois St. Phone Lincoln 5383 with carbon already in place, Saves time, 


7. ees 7. - — insures accuracy. Write for samples and 
ANTIQUE CARS WANTED prices. Cromwell Printery, Inc., Albany 


WANTED — 1922 Chevrolet passenger car 1, N. ¥. 




















PONTIAC Hard-to-get body and fender 
parts for Pontiac and related GM cars. 





New 1951 



























Immediate shipment anywhere Call with good upholstery, body to be fm god | ance 
Trenton 4-5194, Stacy Trent Pontiac, condition without rust holes. Write de-;/ENGINE REBUILDING — Crankshaft 
D SOTO THE TUESDAY SALE — 11:30 A. M. 224-236 W. Hanover, Trenton, N. J. tailed description of condition to F. 8. grinding and metalizing. John P, Hughes 
e Bonderchuk, 1285 S. Broad St., Trenton, Motor Co., Inc., 800 Commerce St., 
FF °o g T Ww A Y N E N. J. Lynchburg, Virginia. 








AUTO AUCTION 
— DEALERS ONLY— 


and 


PLYMOUTH CARS 








BUICK 
WHOLESALE 










Country Wide Offer 


---- PREMIUM PRICES PAID ---- 










(In the Heart of the Nation) 






































































































































































































Y Will pay $125 over Phones: E :{0; PARTS FE 7 
dealer invoice. Open all night, Monday night ONE OF THE EAST'S LARGEST ||| DODGE 1 
No Reservations INVENTORIES | | 
~~ AL WAGNER Operated by Carl E. Marker 7 oe oe tino cee PLYMOUTH ; 
26 MOTOR SALES, INC. || 324 w. Main st. Ft. Wayne, Ind. || pHONE PARTS DEPT. — CIRCLE 5-5910 || | | 
— 3121 Market Street PARTS Fon SALE USED Cars aT WHOLESALE i atecaceatinctes --- RONAN MOTORS -------- 
, Youngstown, Ohio GENUINE Lincoln-Mercury parte—$100,000 ways @ Fine supply Dodge-Plymouth Agency 
| GHeck, Ficlaat propele’ Ge erdiza over vee 5TH St. and ALLEGHENY Ave. Philadelphia, Pa. 
Phone 2-1116 $100 net. Enslen and Welter Motors, Write, Phone or Wire Tel 
Inc., 5920 Hohman Ave., Hammond, Ind. JOHN MINTZER, USED CAR MGR. elephone GArfield 3-4000 
7" Call Sheffield 8105. PLAZA 7-7800 
7 BROADWAY AT 55th ST. 
= ' MONARCH BUICK CO., Inc 
- WANT JAGUAR XK-120 s FORD PARTS “Buick's Largest Dealership” 
a . and New York 19, New York WANTED TO BUY — ANY QUANTITY 
Buy Used British Cars Hard-to-Get body and fender 
y y eT 1951 PLYMOUTHS - FORDS - CHEVROLETS 
ies i metal parts, 1949-1951. ($125 over invoice) 
al WACO MOTORS Special prices on many items. WANTED 
an. 1779 W. Flagler MIAMI, FLORIDA ° ocean tet 06 aa bak 06 Gas Onl 1951 CHRYSLER WINDSORS AND DELUXES 
Phone No. L. D. 309 axle assemblies air or Hydraulic brakes. Ad- : 3 
td SUMMERS-HERRMANN, INC. vise selling price and shipping point. $200 over invoice} 
‘al- Parts Dept. ALL CARS WILL BE USED FOR AUTO iEASING PURPOSES ONLY 
rv USED CARS FOR SALE a William & Harvey Rowland, Inc., of Ga. 
> - = 905 So. 3rd St. Louisville 3, Ky. | 449 Marietta St., N. W. Atlanta 3, Ga. —WE GUARANTEE THAT NONE WILL BE RE-SOLD AS NEW CARS. 
a ALL REPLIES STRICTLY CONFIDENTIAL 
USED CARS oe ACCESSORIES WANTED ene, ween an eee 
1p ot BUICK PARTS Mr. A. G. Ainsworth 
ced WHOLESALE “WORLD'S LARGEST DEALER We Pay 
ree OF GENUINE BUICK PARTS" ALLIED AUTO LEASING, INC. 
pills Since 1926 Wholesalers: We are Quantity 16005 Kinsman Rd., WY 1-3000 
o. Shippers of All General Motors’ ; 


Parts . . . Same Day Service Shaker Heights 20, Ohio 


On Mail Orders and Inquiries. 
All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 


i SAM DIXON 
— MOTOR SALES, INC. 


— Pontiac-Cadillac 
CELINA, OHIO 




























for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
















































MR. CHEVROLET DEALER: 


WE ARE IN DIRE NEED OF NEW... 








ATTENTION DEALERS ! ! 








\ N THE SALE 1951 2 or 4 door Sedans or 5 passenger Coupes 
SEC OF EX-TAXIS ACT QUICKLY !! Special or Deluxe Sietate , 
eS Oldsmobile DEXTER MOTORS Standard Transmission — Any Colors 


PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 


Plymouths-Fords-Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 


MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 
Herbert J. Cole 
Evergreen 2-0400 


WE WILL PAY CASH OR CERTIFIED CHECK 
10% ABOVE YOUR FACTORY INVOICE COST 


All cars will be used for a large national fleet concern. We guarantee that 
none of these cars will be resold at retail as new cars. 


WRITE — PHONE — WIRE 
Replies strictly confidential 


SPIELMAN 


Att: D. B. Spielman 
Authorized CHEVROLET Dealers 


220 Greenpoint Avenue Telephone Evergreen 3-4800 
BROOKLYN 22, N. Y. 


Parts 
24-HOUR DELIVERY SERVICE 


* 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 

















ACCESSORIES FOR SALE 


FOR SALE, New E. A. Travelaire heaters, 
fresh air type. 1951 Dodge and Plym- 
outh, Price $29.92, F.O.B. Belleville, 
N. J. Any quantity. Igoe Motors, Inc. 


FOR SaLE, Genuine new Lincoln radios 
for 1946 through 1949 models. Also, gen- 
uine new Lincoln heaters for 1946 through 
1951 models. Contact Manske Motors, 801 
E. Levee St., Brownsville, Texas. Lin- 
coln-Mercury dealer. 


TRUCKS WANTED 


WANTED—Used Jeeps (civilian), with or 
without equipment. Call or write—year, 
model, equipment. Reese Lincoln-Mercury 
Co., Ebensburg. Pa. Phone 10J. 

TRUCKS FOR SALE 

TRUCK DEALERS ATTENTION: 150 
brand new Chevrolet 1951 trucks, 50 
model No. 4403, 1%%-ton trucks, 100 
model No, 6503, 2- ton trucks, Resulting 
from excess of large fleet. Priced for 
quick clearance. Box 5454, c/o Automo- 
tive News, Detroit 26. 

1946 DODGE TRACTOR and 2,000 gallon 










































AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 

























Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 46332 


New Subscription Order 


1 
| 
| 
| 
| 
Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
| 
i 
| 
| 
| 
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PONTIAC PARTS 






























































































































ced A U "om T | O N tank semi-trailer, Excellent condition— " J a 
fal $1,500. Brooks Brothers, 377 North St., for which check is attached [_] or send bill [_] 
— TRY US FOR ALL GM PARTS a 
rs, —At— ONE 1948 four-cylinder GMC Diesel tractor Se a 
eal Shipped Anywhere with sleeper cab, 10:00 x 20 tires. Ready 
ive to roll—$1,250. Morris Service Station, AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
ames HORSEHEADS, NEW YORK Write — Phone — Wire Tuscumbia, Ala. 
on - ———— SALE 
se EVERY FRIDAY BL SES FOR SAI E TO CHC HEE HEHEHE SEES HHHEHEHSEHHOHEHEHHHHOHEH HSH EEE SEH EHH HEHEHE HSES OHHH E REESE | 
nly sceeaiaainettaeageaeetiatnaiaiaiaaaiieetieniaaaiatiaiaimaiaaiieedmaine 
- e . rere ~ + ~ 
ok, BUSES FOR SALE. Late model used and 
aK, ail Franklin Weber Pontiac |?US®*%, Fo" Se ee OED | aun seeds sadenainsbensen secs tend de sensereredeednaeeseasecguemeneene | 
0., senger. National Bus Sales Co., Inc., 101 j 
6101-25 N. Clark St Chicago 26, Ill i cr os re a, OEE "i's ae We 66 686d 0006 bees bes 6.b060 bbe eben ched dasa woncee become | 
oe ° ” ’ 2-7605, 
les DANVILLE, PENNA. Pa aL LE we cegheuetiinceapiiemmeeiieetintnicniaiin Geet eae ‘ ! 
irec one Ambassador 2- TWO (2), 1946 K-7 International school ree Es. 8604666 6.00 66 02 8 OOO WOKE KES SS SORES SSS one No “ 
1s ; EVERY WEDNESDAY buses with 48 passenger Wayne bodies. | 
“4 $1,500 each, Fox Motor Co., Lake City, City State | 
: are fein en ne ee Us cian anid sige es etn 49h Ota a0 a aem'e ki Ae alee SORMSS cae sas Coakauene 
o., You will always find real action at FOR SALE. At dealer’s cost, (2) Dodge | 
— both these auctions. school buses; (2) chassis, 152-170-192. TRADE CONNECTION: 
ses AUTOMOTIVE NEWS Emanuel Motors, South Main St., Swains- | Truck D | 
lal R. D. WEST, PROP wW . nen toa. Car Dealer (] ruck Dealer [) Manufacturer [) i 
3 - U. 4 . ANT AD SHOP EQUIPMENT WANTED Johber [] Insurance [] Financial () Supplier 1 i 
Jos. E. Johnson Tex Rickard reach an estimated 100,000 WANTED—Used motor tune-up equipment. i 
re . ’ Preferably Sun. Advise price and condi- ica 4d COS SRO KE OS ESSENSE O40 RASS ER NERO OREAL 
“4 Auctioneers readers weekly! tion. Gordonsville Motor Sales, Gordons- 9-10-51 | 
ville, Va, ee | 








Reading time: 1 min., 43 seconds 





poration they were impressed. He was qualified to 





There were no silver spoons in Chris’ family 

. . only coal miners’ shovels. There were no college 
diplomas on the wall . . . work overalls hung there. 
There were no doors to opportunity to open through 
family influence, position or wealth. What Chris won 
from life he won the hard way. And win he did! 


establish one. of the county’s leading Dodge dealerships. 
Chris’ strength in his community soon asserted itself. 
Before long he was setting sales records. 


In one year he outsold both of his major competi- 
tors on both new cars and trucks. Today, a 30,000 sq. ft. 


shop—one of the most modern in the nation, supported 









Today Chris Verdi is the proud owner of one of 
the largest automobile dealerships in a city of its size in 
the United States. He has a fine family, owns a beautiful 
home and a 120-acre stock farm. But to a 13-year-old 
boy, rubbing the sleep from his eyes to don his work 
clothes, such a prophecy would have seemed like a smoke 
dream curling from Aladdin’s magic lamp. 
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oe 
iPass ae aS. a 









by a good parts department, a thriving used-car business, 
35 people on his payroll . . . all this demonstrates anew 
the opportunity ever-present in the automobile business. 


**Sell a value product, first of all,” Chris advises. 
“Then, prove to the other fellow you’re really his friend 
by giving him the best deal possible every time. And, 
I’ve discovered, it’s a great satisfaction to be selling a 
product which is an essential part of the social and 
economic life of America.” 

























Underlying the story of Chris’ success is a rock- 
solid foundation of helpful service, of genuine friend- 
ships, clock-defying hard work, and traditional Yankee 
determination to succeed. For $3 a week, young Chris 
pushed a broom and ran errands just to get close to the 
great interest of his life—automobiles. His industry and 
initiative soon won him a job as car washer and 

mechanic's helper, and a boost to $20 a week. He watched 
the old mechanics at work, studied their methods, 
pestered them to let him do repair work, and practiced 
at home on an old $15 car he’d purchased. Before many 
years, Chris Verdi became noted as a mechanical wizard. 














Write for our free booklet containing a 
number of these stories of accomplishments 
by enterprising men. Chrysler 
Corporation, 341 Massachusetts ~ 
Ave., Highland Park 3, Mich. 


Opportunity knocked. A leading auto 
mechanic opened his own business, and asked 
Chris to manage the shop. The business pros- 
pered, Chris saved his money, and at last a 
long-cherished dream came true. Chris opened 
his own shop. In a single year he won the 
lion’s share of the county’s business. So noted 
was his mechanical work that even his com- 
petitors jobbed out repair work to him! 


Chrysler Corporation 
PLYMOUTH © DODGE ¢ DE SOTO ® CHRYSLER * DODGE "“‘Job-Rated'’ TRUCKS 


When the young businessman presented his 
Fine Cars of Great Value 


record to executives of Dodge Division of Chrysler Cor- 











